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Foreword of an Englishman
There is an old proverb that defines genius as "an

infinite capacity for taking pains," and the same

description would serve to define a gentleman. The real

gentleman is one who leaves notlung to chance. It is not

enough to make sure one's clothes are smart, of the

finest cut and quality, and in immaculate order. There

is one's physical appearance to consider. Does one need

a visit to one's barber for a haircut or for that

professional shave that leaves all do-it-yourself shaves

looking - and feeling - inadequate? Is one's umbrella

rolled as tight as could be?

A gentleman has to attend to these and many other

matters the moment he has breakfasted (in pyjamas

and slippers and dressing gown, on kippers or kidneys

or kedgeree), and then shaved, bathed and dressed. For

one does not cany around a sackful of accoutrements

all day. Ladies may be permitted their handbags full of

potions and elixirs, paints and powders, so that they

may refresh their beauty as and when required. A

gentleman, however, takes care that he leaves his

house, flat chambers or club splendidly attired for the

whole day. From morn till night, the carnation in one's

buttonhole must never droop, one's delicately waxed

and trimmed moustache must never need first aid, the

gleam in one's eye must never din^.

There was an English comedian in the 1930s who

described himself as "Billy Bennett - Almost a

Gentleman." The concept is outrageous. One cannot be

almost a gentleman. One either is, or one isn't. Standards

are set, and must be kept up. It is better not to try to

appear to be a gentleman if one is likely to fail to make

the grade.

The 18th century political philosopher, Edmund

Burke, once remarked in a letter to a friend: "a king may

create a nobleman, but he cannot create a gentleman."

Indeed, aU the wealth and power in the world cannot

create a gentleman. But if one honestly endeavours

to become one and succeeds...! Ah, then a precious

and delightful world is open to one - a world which few

are permitted to inhabit. And then one realises that

being a gentleman is not simply about how one looks -

though that is an essential prerequisite. It is also about

how one behaves.

For a gentleman is always thoroughly decent, always

instinctively does the right thing. When one is a

gentleman, one makes sure all the women and children

are safely in the lifeboats wliile one goes dovsai with the

sMp. One never maltreats a horse or betrays a friend.

One knows when a lady desires company and when she

washes to be left alone. One would always rather have a

glass of good champagne than a magnum of plonk. One

is always polite, even in the face of arrogant rudeness

on the part of lesser mortals.

One word of warning ... it is possible to overdo the

dressing-up side of being a gentleman. Bertrand Russell

(himself too eccentric and uncaring of his appearance

ever to be rated a gentleman) once said of Anthony

Eden that Eden was "not a gentleman; he dresses too

well." Eden was a dashing young man in the 1930s, the

darling of the Conservative Party in Britain, and Foreign

Secretary to Churchill in the 1950s. He was always to be

seen in immaculately pressed pin stripe trousers, black

jacket and waistcoat, stiff white collar and neatly

knotted tie, crovmed v^th the smart black hat that bore

his name. Eden was a fashion setter, but in Russell's

eyes, Eden's dress code outstripped his moral code.

Those who study Bernhard Roetzel's wonderful

book need have no worries. Here is all one needs to

assume the mantle that epitomises civilized man. Here

is richness indeed - for here is the gentleman's

handbook.

Nick Yapp
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The Gentleman's Visiting Card
One thing should be clear: clothes do not make a man a

gentleman; and, by the same token, a real gentleman is

always a gentleman, even without his clothes. However,

it would be a mistake to conclude from this that our

appearance is not important. Clothes are the visiting

card of a personality, and should therefore be chosen to

match it.

This book is an attempt to provide a comprehensive

description of the proper style of attire for a gentleman.

By this we mean a dress code that has its roots in

England, and that is accepted around the world today

as classic style. Anyone who dresses as described in this

book can be sure that he will look well-dressed, whether

he is in London, Paris, Brussels, Diisseldorf, Rome,

Milan, New York, or Tokyo.

Dressing like a gentleman means mixing tailored

garments and mass products, exclusiveness and modest

practicality. A pair of Levi's jeans with a tailored, made-

to-measure tweed jacket is just as acceptable a

weekend outfit as good-value boat shoes from Sperry

with chinos by Polo Ralph Lauren and a blazer from

Gieves and Hawkes.

Dressing like a gentleman is therefore not to be equated

with a stubborn conservatism. Innovations which prove

their worth and look good gradually find acceptance in

the international style canon of London, Milan, and New
York. Jeans are an example. Although it took a while,

these blue cotton trousers eventually established

themselves, and are now familiar and accepted

leisurewear items almost everywhere. Or there is the

Husky jacket, which was invented at the beginning of

the 1960s but only became well known around the

world in the 1980s. Or Diego Delia Valle's Tod's shoes,

which have only been on the market since 1979.

Combining pieces of clothing and accessories of the

most varied origins to assemble a harmonic, interesting

whole demands a thorough ki^owledge of the history of

the individual garments. Naturally, this knowledge may

also lead to the quite conscious creation of new and

unusual combinations, which may occasionally even be

the products of intuition and chance. But someone who

does not wish to rely on these imponderables should

learn about the individual components of his wardrobe.

Only by doing so will he eventually understand how to

wear them properly.

Of course, it is not by chance that English clothes and

English style are discussed so much in this book.

London became the leading fashion center in Europe as

early as the eighteenth century, especially since

important new ideas kept coming from the British Isles.

While the French aristocracy lived at the royal court,

their English counterparts spent a great deal of time on

their country estates. Their favorite pastime was fox

hunting, and this required a completely new style of

dress. The knee-length coat was a hindrance when

riding, so it was cut shorter and shorter. The vest

became shorter to match, and the pants tighter. This

new look was taken up throughout Europe: in France

the English frock coat became the fraque, and in

Germany the Frack, while la Grande Nation corrupted

"riding coat" into redingote.

Only at the end of the nineteenth century was the color

finally driven out of the suit that evolved during the

eighteenth century, and consisted of a frock coat, vest,

and pants. In view of the muddy roads of the time and

the city air filled with soot and smoke by irmumerable

coal fires, this trend was thoroughly practical. Only in

the country was there a contrast to the gray and black

of the city. The colors of nature the nobility saw on their

country estates were reproduced in hunting and riding

clothes. Unknown trendsetters who wanted to be able

to wear comfortable riding jackets in the city as well

came up with the idea of having them made of dark

materials. Ultimately, it is this development we have to

thank for the cut of the modern suit, with its short

jacket. In consequence, the modern man who finds a

dark suit stiff and formal may console himself with the

knowledge that, in a sense, it is the dark version of a

leisure outfit.

But there is also another lesson to be drawn: dressing

like a gentleman costs not only time, but money as well.

An investment in a good garment generally entails

further expenditure. Someone who is wearing a pair of

genuinely good shoes for the first time will

automatically cast a critical eye over the rest of his

clothes. And as a consequence the need for a good suit

arises almost of necessity. This, in its turn, demands

good shirts and ties.

It is a process which usually takes several years, and it

is better that way. A wardrobe must grow like the

decoration of an apartment. This is a highly individual

process, which can, and should, lead each of us to a

unique style. As has already been mentioned, clothes

are the visiting card of a personality.
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Olt is, of course, possible to

shave with shaving cream

comiiig from an aerosol can,

but the difference in quality

between this and lather from a

good shaving soap is at least as

great as that between cream

from a spray can and fi'esh

whipped cream. Because

working in the foam for a long

time makes shaving much

easier, paiticularly for men with

hard beards, shaving soap in a

bowl is to be recommended. Its

lather does not collapse as

quickly as that of cream from an

aerosol can. It is also more

enjoyable to hold a wooden

bowl in one's hand instead of a

tacky spray can.

Real badger hair is used for

the bristles of expensive 1

shaving brushes because it is

particularly fine and elastic. The

back hair of the American

badger adds an extra touch of

luxuiy, though it is used only(

rarely today.

T^'thS 'straight, or cutthroat

,

razor needs to be shaipened

before each shave. The razor

strop is sometimes a long, rigid

strip of leather; and sometimes

a flexible hanging strop, which

takes up less space.

OTi\e safety razor makes it

possible to enjoy a close wet

shave with a reduced risk of

injury compared to the open

straight rjizor. However, its

replaceable blades have the

disadvantage that they are

almost too sharp when new, and

it is practically impossible not to

cut oneself. They lose much of

Iheir sharpness, and so scratch

the skin, after only a small

amount of use.

Shaving at

Home



O If, no matter how careful one

is, one cuts oneself, small nicks

and scratches can be closed up

with a styptic pencil made of

aluminum potassium sulfate,

wliich has a mild cauterizing

effect, is able to stop bleeding,

and acts as an astringent on the

injured tissue

The shaving mirror is

usually double-sided. One side

reflects a mirror image in

normal size, the other magnifies

it by two or three times. This

makes it possible to control the

shave precisely.

O The real purpose of

aftershave is to disinfect the

skin after shamng, but most

men also use it as a fragrance.

Today almost all ranges of toilet

accessories inplude an

aftershave wilih a matching eau

de toilette, which has a longer-

lasting fragrance.

O A man who prefers to avoid

wet shaving, even though the

result is a much closer shave,

does not have to wear a beard

nowadays. He can always use an

electric shaver.

O Most men are afraid of

shaving with a straight razor.

Associations with film scenes

such as the opening of Bunuel's

Un Chien andalou are only too

easily awakened. Nevertheless,

straight razors are highly

pleasing aesthetically, aiifl

niastering the perfect shave

with a cutthroat razor lends one

an air of manliness. But take

care, their use has to be learned

and practiced.



At the Barber's
When Emile Zola spoke of a "ladies' paradise," he was

referring to the institution of the enormous department

store, that temple of commerce in which fine Parisian

ladies abandoned themselves to unrestrained frenzies of

buying in the inid-nineteenth century. By contrast, the

good old barber's shop is a paradise for men. It is a place

where a man can engage in conversations of a p^articular

kind that are only possible with a hairdresser: a little

banal, entertaining for the most part, and always highly

relaxing. The close physical contact encourages a certain

familiarity, whidi is balanced out by the general nature

of the conversation. In contrast to the ladies, a man does

not discuss intimate matters with his hairdresser. He is

more likely to talk about cars, the weather, recent or

upcoming horse races, and what is on television. But, sad

to say, the barber's shop is a threatened species, though

it has not- (juite died out completely yet. Fortunately,

many Kuroi)ean cities still have traditional g(>ntlemen's

hairdressers that oiler their custom(>rs a good shave and

a timeless haircut. It- is usually men who work in these

establishments, true to the old rule th;it, apart lioiu his

wife, a real genllcniim docs not Jillow himself to be

touched by a woiujin, I lis doctof, his tnilor; and, indcu'd,

his liairdress(!r, must be male.



A Good Wet Shave

Bd'orc the actual shave can coinnuMicc, llic heard is sollcMied wilh

hot towels. Tliis proce(hire also eiicouraj^es the l)lo()(l circulation in

the skill ot'thc- I'accv

The customer's face is lathered using a real badger-hair ()rush. The

lather softens th(- stubble and makes it easier to shave.

The cheeks are shaved first. The razor is alwa.vs drawn "with the

grain," that is, in the same direction as the hair growth.

The barber holds the customer gently by the nose so that liis upper

lip is just tight enough.

The point of the chin requires particular skill, and no lieard stmulc

be left underneath the bottom lip. But this is not a problem for a

barber who is well versed in his craft.

When the sha\e is linisned, rlie rciiiaiiiing snap is nii)bed off, and the

skin finally patted diy. This subjects the customer's face to a

thorough exfoliation.

The Beard 16 1 17



The Electric Shaver
Dry or wet? An^erican men were the first to be

confronted with tliis fundamental question about their

shaving habits. Approximately 76,000 electric shavers

were sold in the USA and Canada in 1934, and in 1937

this figure reached 1.5 million. In Europe it was the

Dutch company Philips who were the first to recognize

the potential of this new product. At first they

considered importing American razors, but soon this

plan was rejected and the decision was taken to develop

their own model. A certain Lopez Cardoso was

dispatched to the USA to purchase the products made

by the competition. These were then given a thorough

examination at home in Eindhoven. The engineer and

inventor Alexandre Horowitz had the idea of replacing

the square shaving foil with a round, rotating shaving

head. It took him until 1938 to create the prototype: this

was a bronze shaving head with three blades rotating

10,000 times a minute inside a cylindrical casing that

had 48 slits on its upper side. The device worked so well

that the company decided to develop it for mass

production. The first electric shaver with a rotating

shaving head was ready for public display on March 14,

1939. Six razors, to be precise, were presented

alongside radios and lamps at the spring exhibition in

Utrecht. Male visitors to the exhibition were invited to

come unshaven in order to try out the new "Electrisch

Droogscheerapparaat." The crowd pressing round the

Philips stand was enormous, and Prince Bernhard of the

Netherlands himself watched a demonstration of the

new invention. The press were also impressed: Het

Handelsblatt stressed how many men had indeed

appeared unshaven at the fair, while the Utrecht

newspaper Dag-dtod noted that beard hair was removed

in just five minutes, and the Eindhovener Presse was

delighted that it had now become impossible to cut

oneself while shaving. Initial opinions about the still

unfamiliar design of the shaver, which had been

christened the "Philishave," diverged widely, but, even

though it was compared to the handle on the chain on

a toilet cistern, this did nothing to reduce its fascination.

As it happened. Philips had built up the know-how for

the development and manufecture of electric shavers

from their work producing, amongst other things,

bicycle dynamos. In this field of activity the company

had learned how to produce minute electric motors,

which were now used to great effect in their tiny "salt

pot" electric shavers.

Tho first, I'hiili.shavf! looknd like a .sail [)ot or tho haiulic

on liio chiajii of a loiioL ci.slcrn. (Joriteinijorary models

are more remini.scent. of I he laser guns seen in science-

fiction films.

"The (lays of soap, hriish, and

razor blades are over," said a

Philishave advert in 19:59. This

statement has not proved to be

(Milirely correct. What is true,

lliouj^h, is that the Philishave

cannot be compared to other diy

shavers. Its round sliaviiij^ head

secures it a iiniiinc |)ositi()n,

even lodav.



The German company Bi-aim oi^y

introduced their first electric shaver

onto the market in 1950, 11 years after

Philips. Nevertheless, they had the

edge over the opposition as far as

design was concerned in 1962, when

they brought out the Suxtant model,

because it was the first black shaver to

come onto the market for several years.

Nor was it by chance that the handle and casing of the

first Philishave were made of Bakelite. Tiie housings of

Philips radios were made of the same material. The

electric shaver thus made a contribution to the more

efficient exploitation of the company's Bakelite

production. Prior to this, the Philite works had

produced doorknobs and even toilet seats. Just as

brown Bakelite matched the tastes of the 1930s, the

following generations of Philishaves reflected the

fashions of their times. In 1948 the Philishave was given

a new, streamlined look. No lesser figure than the

famous Amcn'ican designer Raymond Loewy was the

creator of this design, which remained modern until the

late 1950s. This model was also very successful in the

United States, particularly the version with two shaving

heads. The successor to the legendary egg-shaped razor

was a design called "The Pipe," brought out in 1957.

When it was presented to the management, though, the

new razor was called the "Sir Anthony," an allusion to

the name of the company's head of sales, Tony Aaltsz,

who was delighted with the new design. The first shaver

with three shaving heads appeared in 1966. In 1969

Philips actually developed a prototype model of a

special shaver for use in outer space, the Moonshaver,

complete with a built-in miniature vacuum cleaner for

beard hair and a sparkless motor. It is not certain

whether this 12-inch (30 cm) long shaver was actually

taken to the moon, but NASA certified it as fully

adapted to conditions in space.

In 1975 came the development of the TH range

("TH" stands for "telephone handset"). The design of

the PhiUshave is still based on this concept today. As far

as its technology is concerned, it has maintained its

unique position because all other electric shavers work

with a block made up of a series of blades which vibrate

backward and forward under a perforated metal foil. It

is a matter of opinion whether better results are

attained with this mode of operation, or with the

rotating shaving head of the Philishave. Among
European manufacturers, though. Philips can point to

the greatest experience with electric shavers and,

therefore, it might be supposed, have the greatest

competence. For example, the German manufacturers

Braun introduced their first electric shaver onto the

market only in 1950, 11 years after the first Philishave.

In the end, though, whether or not a man takes to

dry shaving is hardly a question of deciding between

two different teclinologies, or the more or less pleasing

design. Rather, "wet or dry?" is a matter of principle that

men have been discussing since the appearance of the

first electric shaver. Those who prefer the traditional

method with shaving soap and an open blade treasure

it, above all, because it gives such a close shave, but also

for its refreshing effect. In fact, wet shaving is Uke giving

one's skin a thorough exfoliation. Not only that, the

shave itself is very quick. Indeed, the only arguments

against wet shaving are the danger of injury when

working too hastily and the fact that water is always

needed. Dry shaving is often preferred because it can be

done anywhere, provided that an electricity connection

or batteries are available, and because it really is very

difficult to hurt yourself with an electric shaver. In case

of doubt, tradition would probably be on the side ofwet

shaving, but, after more than 70 years, dry shaving is no

longer an alternative that could be described as

"modern," although technological advances continue to

be made in electric shaving.
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Different Men, Different Beards

David Niven was one of the most famous men to

wear a thin mustache. Someone who decides to

wear a mustache like this must always be ready

for comparisons with the elegant actor, or at least

with the roles he took on. As David Niven usually

played gentlemen of the British officer class, this

mustache is probably unlikely to suit someone

who tends to like dressing in jeans, a polo shirt,

and loafers.

The appeal of a thin, clipped mustache derives

from the reserved manliness it expresses on

af:count of the quite tfiick hair growth needed to

get a toothbrush mustache to take shape.

Someone who wears a mustache of this type is

signaling that, althougli he keeps to form

superficially, a volcano is bubbling away

underneath the surface.

We only mention the gra\ily-defjang twirled

mustache for the sake of completeness. It cannot

be considered as a serious option. The inimitable

Salvador Dall was himself the only person who

could cany it off. Someone who wears a

mustache of this kind usually wants to show

that, like Dali, he is an eccentric artist. But a real

eccentric will rarely be satisfied with copying

someone else's trademark.

The well-kept full beard, like the one Ernest

Hemingway wore, is a timeless classic. Most men
tr\' this style once, but very few indeed

persevere with it. Most men get rid of their

laboriously cultivated full beards because they

do not have sufficient hair, the final growth looks

too uneven, or the wearer notices that his beard

makes him look rather too fierce.

For many years the goatee was considered

unworthy of discussion by those interested in

style, until it expojrienced a renaissance in 199()s

youth culture. This beard was seen most seldom

on the face of a gentleman. Don .Jaime, a famous

member of the Spanish Marbella s(!t and the

brother of Queen Fabiola (the widow of the

Belgian King Baudouin), is a rare excejjtion.

/
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Long, untamed mustaches are rarely met with

amongst the style-conscious. They make a man

look too wild. It needs the personality of

someone like Albert Schweitzer to radiate a

friendly aura with this kind of mustache. Few
women like this type of mustache because it

liides the mouth and is also a great nuisance

when kissing.

Il lias lakeii a long liiiu' lor ilesigiii>r slubble to

become respectable. It is too outrageous a

violat ion of t he normal convention that t he only

alternative to a beard or a mustache is a i)erfect

shave. Even though it is widely found among

the creative |)rofessions, il is still hard to

imagine a London stockbroker or a senior judge

with designer stubble. However, since even

royal personalities, such as the Italian I'rince

Emanuele l-'iliberto of Savoy, ai(> wearing

designer stubble, it will possibly gain

acceplaiicc at some point

.



Caring for Beards and Mustaches
The electric beard trimmer is not just used to trim

beards and mustaches. It can also be employed to keep

designer stubble at an even length.

Mustache wax is essential for all styles of beard and

mustache which require hair to be forced into uraiatural

contortions, especially for twirled mustaches.

A beard brush is reconunended for the precise

arrangement of beards and mustaches, and for the care

of long beards.

Beard clippers are mainly used to keep mustacjies tidy.



This legendary' fragrance from the

American desigr\er Halston is still

sometliing of a secret outside the United

States, probably on account of the fact

that Halston has never been as well known

in Eui'ope as in his homeland. Halston has

gone down in contemporaiy history, as

well as the history of clothing, as the

designer of one sensational little hat,

Jackie Kennedy's famous pillbox, which

she wore on the occasion of her husbands

inauguration in 1961. This couturier, who

is regarded as the "Yves Saint Laurent of

America," has worked for houses as rich in

tradition as Bergdorf& Goodman.

Halston Z-1 4 is a modem fragrance, but

not modish. In consequence, it goes well

with a wardrobe that places an emphasis

on the modern without forcing tried and

trusted classics into the background.

iMIMki

Fragrances

K

Eau Sauvage by Christian Dior is one of

the great classic fragrances. If one were to

compare this fragrance to a piece of

clothiiig, it would be something like a

Hermes necktie. Never controversial or

out of place, it is accepted around the

world. But, as so often, somethijig that has

proved its worth over the years strikes

many as dull. Someone who is looking for a

scent that will be more expressive of his

own individuality is hardly likely to choose

this popular veteran.

ACQUA
Di

PARMA

Acqua (it Panmi would probably have

remained an exclusive niche product for

ever if top-label designer Diego Delia Valle

had not adopted the fragrance. Together

with Luc:a di Montezemolo, he bought tlie

brand in 1994, and has helped this

rragranc:e - made from a rose cultivated in

Bulgaria, Rasa ddnuisrctui, lavender, and

roseniary- to wide popularity, lliougli ii

eansr'd distress to r'stabjisheci customers

who CouikI their favorite scc:rel dragged

into the liglil of publicity.

r

GEOFTRUMPER

WtST INOI/VN

IJT RtmtSHWC IN
fWt BATH At*D K*

Someone who is suspicious of the large

perfume shops may be most likely to

develop a taste for Trumper's Extract of

Limes. A typical English eau de toilette,

it is not found on sale in perfumeries,

but in old-established gentlemen's

outfitters, where this refreshing lime

scent is dfsplayed alongside English

shirts, neckties, and shoes. It goes best

with clothes from the shirt-makers and

tailors of Jermyn Street and Savile Row.

As a fragrance is always sold by means of

the design of its bottle and the name of

its creator. Polo by Ralph Lauren is

particularly popular amongst those

(>nthusiastic for this brand. Someone

who is not aware of R;ilph Lauren will

only choose the green boltU^ with the

golden tc)|) by chance, but p(>o))le who

value this American designer's style will

:ilso appr('< iate his eau da toilette.

I



Giorgio ofBeverly Hills sounds like a

mixture of La Dolce Vila and Hollywood.

Someone who likes neither the one nor

the other will hardly take a liking to this

perfume. It really is rather glamorous,

and would be just as ineongruous with a

( Citroen 2CV as witii a T-shirt, jeans, and

boat shoes. At the same time, with its top

note of orange and bergamot, it is very

refreshing, yet spicy, well suited to a Hiin

star's lifestyle.

paco rabanne
pour homme

It is in the Mediterranean countries,

above all, that Paco Rabanne's fragrances

are well known. They are comparatively

rarely worn in central and northern

Europe. The name alone seems to clash

with a wardrobe of English clothes.

With its fresh, spicy top note of bergamot

and lavender, Paco Rabanne pour

Homme really is better suited to the

Promenade des Anglais in Nice than to

London's Bond Street, though it still sells

1 England.

The name Grey Flannel would

immediately conjure up a quite specific

image in the mind of someone scanning the

shelves of a perfumery. Grey Flannel

sounds classical, serious, and refined. A
product with a name like this is, one might

say, going to be the complete opposite of a

fragrance caUed Denim. Fortunately, tius

classic shows no sign of the fact that it

came onto the market in 1976, in the

middle of a decade not generally renowned

for its timeless style. It goes best with a

wardrobe organized along classical lines.

The idea of unisex fragrances is by no

means new. In 1951 Edmond Roudnitska

created iJau d'Hermes, a fresh, flowery

scent for ladies and gentlemen. Someone

who exudes a hint ofEau dHennes
alw^ays scores points amongst perfume

connoisseurs. Unlike the modem unisex

fragrances of American origin, Eau
dHermes is not for the hoi polloi.

Vetiver by Guerlain is one of a large

group of fragrances named after an oil

extracted from the root of a tropical

grass, VeUveria zizanioides. Its sweet,

earthy-woody aroma is found in the

middle note of this classic perfume from

the traditional house of Guerlain. Puig,

Roger & GaUet, Lanvin, and Carven also

make vetiver products, but the one

produced by Guerlain is definitely the

best-known example.

Very few people are aware that Knize is, in

fact, an illustrious Viennese gentlemen's

outfitters, a name renowned throughout

the world between the two world wars.

Marlene Dietrich, for example, had her

famous trousers made by Knize. Someone

who uses Knize Te7i breathes the

fragrance of an institution of classic men's

clothing, and exudes the scent of real

Wgh-class Viemiese tailoring.

m



The Perfumer's ABC
Absolutes

Absolutes are pure, natural oils

and extracts of flowers, as well as

other vegetable materials. On

account of the low yields

obtained compared to the

amount of raw material used,

absolutes are extremely valuable

and highly expensive.

Accords

An accord is a mixture of various

aromas which produce a

harmonious effect. An accord

may consist of anything between

two and a hundred aromas.

Basic Note

The basic note, or "fond," is the

third odiferous element that we

perceive in a composed

fragrance. After the top note has

faded away, we smell the nuddle

note, or "bouquet," which then

merges into the basic note.

IVpical basic notes in

gentlemen's fragrances include

musk (Grey Flannel), oakmoss

oil (Eau Sauvage), ambergris,

and vanilla (Giorgiofor Men]

.

Chypre

Chypre is the term for a group of

fragrances that combine a fresh

top note with a basic note of

oakmoss oU, labdanum, and

patchouli, to name the main

components. Typical chypre

fragrances are Knize Ten.,

Giorgiofor Men, Polo by Ralph

Lauren, and Vetiver

Citrus

Citrus is a fresh top note of

bergamot oil, lemon, lime, and

mandarin, orange, or bitter

orange that is found in many

men's fragrances, such as Eau

Sauvage, Lacosle, or Eau de

Sjjorl by Paco Rabanne.

Eau de Cologne

Eau <Ui Cologne is a solution of 3

to 5 percent perfume oil in a

nuxture of alcohol and water.

Eau rle Cohogrui is primarily

intended to be refreshing, and

consists mainly of citnis oils.

Eau de Parfum

Emi de parfum is a solution of

15 to 18 percent perfume oil in

alcohol. It is more expensive than

eau de Cologne or eau de

toilette because it contains

considerably more perfume oD.

Eau de Toilette

Eau de toilette is a solution of

between 4 and 8 percent

perfume oil in alcohol.

Fougere

"Fougere" (fern) is the term for a

note made up of fresh herbal

aromas, such as lavender, on a

mossy base. Typical men's

fragrances with this note include

Azzaro pour Homme, Paco

Rabanne pour Homme, and

Dunhill's Blend 30.

Leather Notes

Leather notes are typical

components of classic men's

fragrances. A good example is

the leather note in Knize Ten

that consists of musk, moss, and

ambergris.

Light

Fresh, fruity, green, and citrus-

based aromas are described as

"light." Light aromas are

relatively volatile, and are

therefore usually found in top

notes.

Masculine

Dry notes - such as leather,

tobacco, herbs, spices, mosses,

and woods - are regarded as

masculine. Men's fragrances are

generally less floral than ladies'

perfumes. In recent years men's

fragrances and ladies' perfumes

have become ever more similar, a

trend that has culminated in

unisex scents designed for men

and women.

Oriental Notes

Oriental notes are remiruscent of

the fragrances of the east. They

are sweet, strong, and heavy.

Typical men's fragrances with

oriental notes inchule //o Hang

by Balenciaga, KL Homme by

Lagerfeld, and Open by Roger &

GaUet.

Perfume

The word is a corruption of the

Latin perfumum, which means

"through smoke." In the ancient

world fragrant resins were burnt

as sacrifices. Today a perfume is

defined as a solution of 15 to 30

percent perfume oil in alcohol.

Perfume is the most expensive

type of scent because it contains

the highest concentration of

perfume oil.

Spice Notes

Many men's fragrances contain

spice notes, such as marjoram,

coriander, and pepper. Ciimamon

is also popular, as in the middle

note of Santos by Cartier.

Sweet

Varulla is one well-known sweet

aroma. It is found in the basic

note of many men's fragrances,

such as Egoiste by Chanel, Men's

Cologne by Cardin, and Patou

pour Homme.

Tobacco Notes

Tobacco notes are typical of

men's fragrances. Apart from

substances that minuc the smeO

of tobacco, use is also made of

the aromas of materials

employed to perfume tobacco

products, such as plum and

honey.

Top Note

The top note is the first olfactory

impression one gains of a

composed fragrance. It must

arouse our interest as it is the first

tiling we perceive when testing. It

consists principally of light,

volatile aromas, but often contains

hints of the middle note and the;

basic note as well (see entri(^s

under these headings).

Wood Notes

Cedarwocxl, patchouli,

sandalwood, and vt^tiver are

typical wood noi.es. Wood notes

arc found in many men's

fragrances, sucii as David)fl\

Knizd T(m, and llnlshin '/ I'l.

The French call a perfumer le

nez, "the nose." Someone who

wants to pursue this career

really does need to have a good

sense of smell. But it is even

more important to have a feel

for aromas; the ability to sense

instinctively the associations

sparked off by an aroma. This is

a matter of "feel" and instinct.

But this only places the

perfumer in a position to

predict, with a certain degree of

probability, that a fragrance he

composes will have a particular

effect. He will never be 100

percent certain in this respect

because the human olfactory

organ is too idiosyncratic.

Although this kind of feel for

aromas is, in many ways, a

talent, it also has to be trained

and cultivated, just like every

other talent. Even an

experienced perfumer practices

daily with a wide variety of

aroma samples that he has to

recognize and name. Only in

this way can he maintain his

comprehensive memory of

odors, a memory in which he

will have stored away up to

2,000 notes. He uses this living

memory of smells to create

ideas for new compositions, the

complex make-up of which he is

able to imagine in the same way

that a musician c:an hear not

just a melody in his inner ear,

but its whole orchestration.



I he south of France is generally considered to be the classic region where Lavandula

. ifficinalis is grown. However, the plant has not always been cultivated for the purpose of

making perfumes. The ancient Persians, Greeks, and Romans knew lavender as a medicine,

and burned lavender twdgs in order to drive illness and malign humors out of sick rooms with

smoke. Lavender was also popular as an ingredient in various medicinal drinks, and

housewives still use small bundles of lavender flowers to keep moths out of clothes drawers

today. Only at the end of the nineteenth century did the common view of lavender change, and

lis func;tion as a fragrance moved into the foreground. Nevertheless, many people still believe

111 the various beneficial effects of this typical plant from the Mediterranean region. However,

most of us think of lavender above all as an aroma familiar from eaux de toilette, perfumes,

and soaps.

Provence is the home of many

aromas. Here we find the flowers

from which the great essences are

obtained. The traditional procedure

is "enfleurage," which is also known

by the less flowery name of the

"absorption process." In this

process highly volatile and rapidly

decomposing odiferous substances

are bomid in fat. The procedure is

simple, but very time consuming. A
glass tray is coated with a layer of

tallow or lard about M inch (3 mm)
thick, placed into a wooden frame,

and covered thickly with heUotrope,

hyacinth, jasmine, narcissus,

reseda, rose, syringia, tuberose, or

violet flowers. When the fat has

absorbed aU the flowers' odors, the

exhausted flowers are replaced

with new ones and the procedure is

repeated untU the fat is completely

saturated v^th aromas. This

fragrant pomade is kept for two to

three weeks in pure ethyl alcohol, in

which the odiferous principles

dissolve. The end product is called

an extract, or "extrait."

In another procedure linen or

cotton sheets are soaked in olive oil,

stretched out in wooden frames,

and again covered with flowers.

After the complete absorption of

the odiferous substances, the

perfumed oil is pressed out of the

cloths. Oil obtained in this way is

known as "huile antique."

Today sinipler and less expensive

extraction methods are more

widespread. These involve placing

flowers in carbon disulfide or

petroleum ether. The final

fragrance is obtained, dissolved in

alcohol, by means of distillation.

This method is more suitable for

mass production.







The Joys of Visiting

the Hairdresser

The transition into adulthood often begins when a little

boy, who is no longer quite so Uttle, is finally allowed to take

his place on the "real" chair at the hairdresser's. Somehow

or other, as a young child he had always found it

embarrassing when he had to sit on a construction that

raised him up as he sat, or even a high seat.

Every man has memories like this, unless he is

unfortunate enough to be one of those pitiable exceptions

whose hair was cut at home by his mother. One can only

feel Sony for these men because going to the hairdresser's

has a quite particular appeal of its own - as long as it is a

real gentlemen's hairdresser's, at any rate. No one forgets

easily the unique smell of shaving water and shampoo, the

yellowing advertisements for long defunct hair-care

products, the hum of the trimmers, or the crackle from the

inevitable portable radio.

One day a father takes his son with him for the first

time. While his father's hair is cut. Junior takes the

opportunity to have a good look at the other customers,

who are chatting together, dozing, or reading the paper. He

watches with excitement as the hairdresser styles his

father's hair with practiced movements, snipping

nonchalantly with his scissors. At some point the

hairdresser removes the cape with a sweeping movement,

and now it is the son's turn.

He feels the hairdresser hold him for the first time. His

hair is pulled pretty hard during the preparatory combing,

and he has to suppress his initial impulse to run away.

Sometimes there are tears if the hairdresser cuts off too

much of his hair. His father and the hairdresser stop him

weeping by teUing him rather ineffectually that his hair

really will grow back again. At the end his image in the

mirror looks remarkably strange. He runs his hand through

his hair to give it its familiar shape and to take possession

of it once more.

Despite the alarming nature of this experience, and the

worry that the hairdresser might Just cut his ear with his

clippers, most little boys look forward eagerly to their next

visit, probably because the passage of time does not worry

us when we are children. For those of us who are older,

every visit to tlu- hairdresser tells ns all t(jo clearly that
,
yet

again, a few more weeks, or even months, of (jiii life have

passed by, gone forever.

^^





What Should I Put on My Hair?
Hair creams, or pomades, consist

mainly of fat, oil, and wax. Two

classic products of this kind are

Bi-ylcreem (left), and Ti-umper's

Pomade (right). They can be used

to create the shiny Rudolph

Valentino look, which is most

effective on men with thick, wavy

hair. Unlike hair gel, hair creams and

pomades do not dry out the hair,

though not everyone likes their

greasy shine.

Brisk hair cream is just as well known, and

trusted, in Germany as Brylcreem is in England

and Brill cream in the US. The design of the

tube was modernized a couple of years ago, but

fortiuiately nothing was done to alter the perfume

formula. As a result, it is not just the shine that

gives away hair held in place by Brisk, but also

the long-fanuliar fragrance.

The highly concentrated

shampoo pastes made by

D. R. Harris of London are

truly classic hair-care products.

They come in small plastic tubs

with screw lids that do not

take up too much room in

travel luggage and practically

never leak.

Ik

COCONUT 01
Normal lo Dry/DamagcJ M.i

Mt£k sllMe
GENUINE PLUKO

HAIR DRESSING
POMADE .

NETWI

7 0Z(Ui^

ULTIU-MmiTE BLEND
FOR •LONG-HOLD" CONTTROL

In consistency, Brilliantine is

reminiscent of Vaseline. It is

reconmiended for thicker hair and

is particularly well suited to the

task of taming curls that will not do

as they are told. Brilliantine also has

beneficial effects on dry scalps.



The shop belonging to the

traditional i^erfumers and soap

manufacturers D. R. Harris is to

be found in London's St. James's

Street. This means a gentleman

can go there quickly after

buying a tie at Turnbull & Asser,

or drop in on his way to the

hatmaker James Lock, in order

to purchase iiis selected

shampoo and hair lotion.

I^^4*•X|^

Hair oil is the third

fat-based styling

product. Hair oil is

recommended above all

as a treatment for dry

hair that is difficult to

control. However, hair

creams and ririlliantine

are better for

hairdressing because

they can be applied to

the hair more evenly

than the fluid oil.
LABORATOIRESX

Garnier<

Birkin Birch hair lotion is a classic

hair-care product. In contrast to

the many imitations, real birch

hair lotion contains the sap

tapped from the trunk of the

white birch tree. Birch hair

lotion promotes the circulation

in the scalp and is good for hair.

However, as with all formulae of

this kind, there is no proof that

it makes hair grow.
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The Right Way to Wash Hair

First of all, the hair is wetted thoroughly. Dirt that does not contain

grease, such as dust and sand, is carefully rinsed out of the hair at

this stage.

As little shampoo as possible is used. Otherwise, the hair swells up

too much. The shampoo is first rubbed onto both palms so that it can

be applied evenly.

Now the shampoo is carehilly massaged in with spread fingers, and

not with the flats of the hands. The hair should not be rubbed too

roughly when this is done.

The shampoo must be rinsed out very thoroughly, best of all with

lukewarm or cold water. This straightens the hair out. If the hair is

particularly dirty or greasy, it may be washed a second time, though

one wash is normally enough.

Excess water is pressed carefully out of the hair. Never rub! A hand

towel wrapped round the head soaks up more moisture from the

hair. If at all possible, the hair should be aUowed to dry in the air.

At Trumper's in London a hair wash can be crowned with a head

massage. This relaxes the neck muscles, promotes the circulation in

the scalp, and has a dangerously sleep-inducing effect.
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Hairstyles with

Character

Until the 1960s the short-back-and-

sides was the basic haircut of the

twentieth century. The overwhelming

majority of men still have their hair cut

along these lines. However, men have

always worn long hair as well. During

the 1960s it was still a sign of protest at,

and liberation from, the bourgeois

narrow-mindedness of the late 1950s,

but by the 1970s long hair had become

established as a stylistically acceptable

alternative. Nowadays it is regarded

throughout the western world as quite

normal for men to wear their hair long,

even outside the creative professions.

This does not mean that the short-

back-and-sides has had its day, but it is

no longer the only proper haircut for a

man, even if it is stiE the dominant style

in conservative circles. Among the

young, short hair is once again very

fashionable, and it is older men who

today tend to have the longer hair.

SI II 111 sharp shock: I he sh(irl hack -and -sides



The Italian Look

A man with dark, curly hair can cany off

this classic southern European look. It loses

none of its attractiveness with increasing

age and slowly graying hair, as Fiat boss

Gianni Agnelli demonstrates.

The Genius

Can anyone imagine Albert Einstein with a

crew cut, the close crop worn by American

GIs? Hardly. The great physicist's tangled,

curly hair is the absolutely classic haircut

for geniuses, poets, thinkers, and artists, as

well as anyone who thinks he belongs in this

group. Conductors also love similar manes

( if hair, which may lie tamely on their heads

at the beginning of a concert, but are flying

ill all directions by the end of the first

movement, at the latest.

The Aristocrat

This style is the classic- among men's

haircuts: longer hair on top, no layering, the

ears uncovered, and short hair on the nape.

Someone who wears his hair tliis way will

always look well groomed, even if no one is

going to take him for an art director,

arcliitect, or filmmaker. He is more likely to

be taken for a lawyer, l)anker, or

stockbroker, which is not really so bad if

that is the job one does.

The Eternal Youth

His hair is always tousled, falls into his eyes,

and is constantly being thrown back with a

short movement of the head. This habit just

goes with the classic boyish look. Someone

who wears a "hairstyle" of this kind has no

wish to worry overly much about his hair.

Someone like David Hockney, who still looks

as if he just arrived home from school, is an

example. This haircut looks particularly

timeless on men with light hair, since it is

just as effective on someone with blond hair

as on someone who is graying.

Till' Dandy

The (l(>v(i(ipnient of the pony tail has been

most interesting. In the 1960s it was still a

rc^al rarity, and no one with a pony tail would

have dreamed of applying for a job in a bank.

Doing so might stiU be a bit daring

nowadays, but it is no longer untliinkable.

The men's pony tail, such as the one worn by

Karl Lagerfeld, is also remarkable in so far as

it is worn by people in spheres that are not

just quite different from each other, but

i}uite antagonistic; the athletic doorman of a

night club wears a pony tail, but so do the

environmentally conscious music student

and the pleasure-seeking millionaire's kid.

Nevertheless, it is stOl difficult to imagine a

president or a king wearing a pony taU (for

the moment, at least).
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The Toupee: For and Against
To be bald, or not to be bald? That is the question, for

many men. Whether it is nobler in the mind to confess

he is thinning on top, or to cover his nakedness with a

hairpiece instead, is something that

every balding man has to decide for

himself. When making this choice, it

has to be taken into consideration

that not having a full head of hair is

a far lesser defect than being badly

dressed - and for that matter it is

also usually easy to spot a toupee in

the kind of situations in which no

clothes are worn.

So what is all the fuss about?

What most men are interested in

are women, and how to impress

them. The majority of women may

love nice hair, but what is the use of

nice hair if the man on whom it grows is a dull,

humorless individual? A thick head of hair can never be

a replacement for charm. Charm, by contrast, can make

up for almost any other defect. Combined with the right

wardrobe, charm is completely irresistible.

Someone who counters this by pointing out that

even Sean Connery wears a toupee should be reminded

that Connery has done this mainly for his film parts. As

it happened, Ian Fleming imagined James Bond as a

man with hair, so the actor had no choice but to turn up

for filming in a toupee. When his roles have permitted

it, Sean Connery has appeared bare headed, for

example, as the monk William of Baskerville in The

Name ofthe Rose. His effect on Ms female admirers has

not been damaged by this in the least.

The only sensible reason for wearing a hairpiece is

the protection it offers against the cold. However, a hat

or a cap is often a better alternative. It is not for nothing

that head coverings are often fomid on a bald head.

So, instead of pondering over a replacement for our

missing hair, we would do better to put our minds to

how we can make ourselves more attractive to those

around us in different ways. In other words: hair, or the

lack of it, is not crucial - no one notices that an

interesting, amusing man has no hair. This is true of

Sean Connery, just as it is for all of us mere mortals. It

is up to us to compensate for this perceived defect by

turning on the charm.



The Fake Hair of

the Stars

Frenl Astairo was only ever seen

in his t'ilins wearinj^ a toupee. In

his private life !h(^ dancer often

chose to cover iiis iiead wit h a

hat or a cai>.

Ihinii)iir{>y Bo^arl was never

once seen in a film without

anything on tof). In private,

Ihoiij^h, he showed his bald

head without tlie slightest

embarrassment.

Andy Warhol did not make the

least attempt to make his false

hair look real. He was not at all

worried that his own dark hair

could be seen under his silvery-

white wig.

In liis early career Elton John

distracted attention from his

diniinislmig head of hair with his

extravagant glasses. Only his

hairdresser can explain why he

suddenly has such a lot of it again.

Wlien his hair started to fall out,

Frank Sinatra adopted a modest

short haircut, from which his

next move, to a toupee, was

hardly a big step.

When someone's hair is \isibly

receding at the temples, but is

still conspicuously full on top,

as with Tony Bennett, one

might almost conclude that he

is wearing a toupee.

Chest Hair
Someone who takes care of his appearance often

treads a thin line between too much and too little.

Some people say that a man should remove his body

hair because he also cuts the hair on his head and

face, and manicures his nails. Others regard a

haircut, shave, and manicure as the normal

minimum of body care, but see the removal of body

hair as the expression of an excessive desire to

control the way one looks - which, like plastic

surgery for purely cosmetic purposes, is to be

rejected out of hand.

In Europe there is a tendency to let nature take

its course. The traditional English aristocrat would

be as unlikely to dream of having his son's flapping

ears pinned back as a man from southern Europe to

consider doing something to get rid of the

vigorously sprouting hair on his chest, back, and

legs. It will probably be a while before Italian sun

worshippers are able to imagine themselves

without their furry chests.

The proponents of body-hair removal mostly

come from the United States, where people use

ingenious cosmetic methods to modify their

appearance and battle against mortality with

exercise and diets. However, just the thought of

going through the painful process of having their

hair removed is disagreeable to many men. In

addition, the costs outweigh the benefits, and it is

anything but certain that the ladies really do prefer

a smooth chest.

Maybe we should simply accept the way we are,

instead of wishing for things we do not have. This

is true of the hair on our heads, and it should also

be true of our chest hair and the other natural hairs

on our bodies.
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G. B. Kent & Sons si ill make most of their famous brushes by hand.

As a result, the company's products are highly expensive, but also

very long lasting.

The Royal

Hairbrush

Since 1777 ladies and gentlemen have been able to

depend on the brushes made by the company G. B. Kent

& Sons when they want to tidy, and look after, their hair.

When this company was founded over 220 years ago, no

one can have had any idea that Kent would today

enjoy a universal reputation as the

producer of the best hairbrushes in the

world. The company's product range also

includes clothes brushes, toothbrushes,

combs, and shaving brushes.

Of course, there are also other very

good brushmakers, but none of them is as

famous as Kent. This is due partly to the

Kent brushes' outstanding quality, but also

partly to the fact that an English officer and his

lady wife would pack Kent brushes in their luggage

when they set out to serve the Crown in some distant

part of the British Empire. In consequence, Kent

brushes began to find their way around the globe long

before the company built ui);i distriliution ndwfnk. Not

only that, Kent products carry the Royal Warrant, the

symbol of a company that supplies the British Royal

Family and a quality mark that promotes sales in the

United Kingdom and elsewhere.

A good hairbrush has three functions. Firstly, it

smoothes and untangles the hair gently, thanks to the

vidld-boar bristles with which it is made. Unlike plastic

and metal bristles, wild-boar bristles do not damage

human hair because they are themselves haii', a

substance related to horn. There are various grades of

brush, ranging from soft to hard, for different types of

hair. Secondly, brushing the hair cleans it thoroughly of

dust, dirt, and dandruff. The third function of the

hairbrush is to keep hair looking good by distributing

the natural fats that accumulate at the roots all the way

along to the hair ends. This natural fat does an excellent

job of protecting hair and keeping it healthy. It gives it

a good shine and stops the ends from splitting too easily.

This aspect is particularly important for men vdth

flowing manes of hair. Since most people now wash

their hair every day, the cleansing function is not so

important as it once was. Nevertheless every hair on

your head wdU be thankful if it is cared for with a high-

quality brush. Not for nothing does the New York doctor

and hairdresser Dr. George Michael recommend the

purchase of a really good hairbrush in his book

Complete Hair Carefor Men.

The Military Oval is the ideal men's brush: an oval-

shaped model without a handle. It is available in various

bristle strengths for differing thicknesses of hair. The

manufacture of the brushes is very costly, and the

classic wild-boar bristle models are still made by hand.

This is done by one of two manufacturing methods.

The first is called long-holing. This involves tiny

horizontal channels being drilled lengthwise

into the back of the brush, and thin wires dravm

through them. Next, vertical holes are drilled

into the brush from above, and the individual

bundles of bristles are inserted and wound

around the wires. Brushes produced in

this way are very durable and can also

be repaired with new bristles.

The second method is facing, in

wluch a horizontal slice, the "face," is cut

on tne back of the brush. Holes for the bristles

are drilled into the face. The bristles arc^ drawn

through the holes and wound round tin or silver wires.

Finally the face into which the bristl(\s have been

inserted is fitted onto the underside of the brush back

and laslcncd llr'inly.



The next stage is to push back the

cuticles carefully with a special

rosewood stick. The cuticle must never

be damaged or removed completely

because it protects the nail bed. It is

therefore advisable to be particularly

careful when doing this.

If the nails have become very long, they

are first shortened with clippers before

the actual manicure is earned out.

Till.' nails are then filed precisely into

\ lape, first with a coarse file, then a

liner one. Men's nails should be

micircular. The customer decides on

,s

The finger tips are immersed in mild

soapy water. This makes it easier to

clean the naOs and also softens the

cuticles so that they can be pushed back

much morn oasil-'
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The Most

Important

Question of All
We begin our discussion of men's clothing with

undei-wear. This is on account of the sequence in which

we dress ourselves in the morning, not the chronology

of clothing liistory. It was only in the 1930s that the

basic forms of underwear now worn every day finally

took shape. It is true that we know about precursors of

modern miderwear worn in Egypt at the time of the

Pharaohs. However, it is difficult to identify these

archaeological finds absolutely conclusively as

underwear. We may interpret a linen cloth intended to

be slung around the hips as an early form of our

underpants, but it might also be a piece of outer

clothing. It might even be nothing more than a piece of

linen. The underpants of the Middle Ages were rather

closer to the modern article. These were more or less

tightly fitting garments of varying lengths with an

openii^g at the rear, which must certainly have been a

practical feature. Only the prosperous could afford the

luxury of underclothes of this type. Indeed, underpants

for men only became widespread during the third

decade of the luneteenth century, when industrial

manufacturing first made it possible for the broad

masses to afford them. With this development,

underclothing finally lost its air of exclusiveness. Style

is no longer a matter of whether one wears underwear

or not, or the frequency with which it is changed, but is

linked to the selection of the right product. This is not

difficult since - despite all the variety in this field - only

a few designs may be said to enjoy classic status. By

"underwear" we mean underpants above all else. The

undershirt is becoming less and less significant now

that modern men change their shirts once a day, and

sometimes more often when necessary. If need be, the

undershirt still has a role to play in very hot or very cold

climates because, on the one hand, it is warm, and, on

the other, it absorbs excess perspiration before it

reaches the outer shirt . Howev(>r, if undershirts do not

come to be worn as outer garments - as is the case, for

example, with the T-shirl tlicy will basically become

redundant. The same cannot bo. said of underpants,

which men fan now buy in the shape of either briefs,

with or witfionl a fly, or boxer shorts. The ni;iiii

advantage of briefs is that they give more support and

do not ride up, even if you are wearing very light

trousers. This is quite likely to happen with boxer shorts

if they are worn under extremely light material.

Nevertheless, the choice between briefs and boxer

shorts is mostly made on the basis of instinct. Even

though boxer shorts were very much in fashion during

the 1980s, those who are keen on briefs did not allow

themselves to be distracted for long. At the same time,

someone who enjoys the freedom of boxer shorts will

always find the support offered by a pair of briefs

restrictive. In actual fact, boxer shorts do have one very

real advantage: they can be made to measure. The real

joy of custom-made boxer shorts is the opportunity they

offer to take one's pick from the whole selection of

fabrics held by a well-stocked shirt maker. Stripes,

checks, the most various colors and materials, whatever

your desire may be, it can be made into boxer shorts, by

hand, and guaranteed to fit. However, it is doubtful

whether even this would' tempt a confirmed briefs

wearer to abandon liis underwear of choice.

In his book From-AtoB& Back Again: The

Philosophy ofAndy Warhol, the American artist,

who was a dedicated shopper, described in ihe most

elaborate detail how he purchased underpants in tlie

New York department store Macy's: "I quickly found

the brand I usually use, Jockey Classic Briefs. They

were three for five dollars which didn't seem too

inflationary. I read the label on the plastic bag they

came in, just to make sure they hadn't changed any of

their famous 'Comfort Features' - 'Exclusive Tailoring

for Proper Fit to Support a Man's Needs; Contourcnl

Designed Arch Gives Added Comfort No Caps;

Support Waistbar\d is Smoother Fitted Heat Resistant;

Stronger Longer Lasting V No Chafe Leg Openings;

Soft Rubber at Either Thigh Only; Highly Absorbent

100 Per Cent Highly Combed Cotton.' So far so good, I

Ihoughl . I checked the "Washing Instructions' -

'Machine Wash l^imble Dry' Ev(>rylliing was fine, the

same as always. I hale il wIkmi you find a product you

like that fits a i)articular need of yours, and liien they

c;hange it. [...] At least the .lockey Classic Briefs wcmv

still (;iassic." A cou|)lc of |)ag(-s lalcr we Icani Ihal

Andy Wariiol was not always able to afford .Jockey

briefs; "1 u.sed to buy n\y underwear at Woolworiii's .so

I hav(>a senlinicnlal allaciuni-iil to il."

n
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Variations

Underneath

The original Jockey with a Y-shaped

front panel. It is available in various

grades of material. This model made of

100 percent cotton is a classic design.

Although Y-fronts offer a superb fit, many

men regard the fly as superfluous. For

them Jockey make various closed forms,

such as Poco Briefs, which give support

without the fly.

I

If you spend a lot of time out of doors during the cold part

of the year you will certainly appreciate the advantages of

long Johns, which may not be particularly becoming.

Medium-length underpants are a

compromise between boxer shorts and

briefs. The advantage of these over boxer

shorts is the superior support offered.

Boxer shorts are the classic alternative

to briefs. Only a few men Like both types

of underpants equally. The supporters of

one type of underwear usually have a

strong dislike of the other design, and

usually make this very clear.
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Strinj^ iiiKi('i-w(>ar has the advantage tlial it is vvariii in cold w(>ather

and cool when it is hot, due to the air cluunbers that form in the

mesh struclure ot the fabric. The string undershirt is certainly a

classic. It was supposedly invented in 1933 by a Norwegian Army

commander call(>d Henrik Hrun. Ac-cording to the l(>g(>nd, lie sewed
'

'If the first set of string undenvear out of old fishermen's nets.himsi

The long-sleeved undershirt sei-ves the same purpose as long

Johns, that of keeping out the cold. Care should be taken 1 hat the

sleeves of the undershirt do not {)rotru(le from the shirt cuffs in

an unsightly manner.

For years the sleeveless undershirt was the ver>- quintessence of

unsightly men's underwear. How^ever, in recent years it has seen a

revival as streetwear. Whether it will still be worn as an undershirt

50 years from now is doubtful.

An undershirt with a rather lower, rounded neckline is a good

compromise between a sleeveless imdersliirt and a T-shirt. Its

generous cut also means that this undershirt cannot be seen if you

wear your collar open.

i



A Fly-Away
Success
The Cooper company was founded in Kenosha

(Wisconsin) by a German-American in 1886. In

1934, 48 years later, Cooper introduced a

n^volutionary new product onto the undcnvear

market under the Jockey brand name. The

design was inspired by the short bathing trunks

worn on \ho Frencii Riviera, but what was most

iimovative about it was tlie front panel cut in

the shape of an upside-down Y. This "Y-front"

was (^xtrcincly coiiirorlable, offci'lng a p(>rfect

fit and unpn>cedent cd support. Tti(> Jockey

brand began its unst()|)pahl(> ris(> with this

patentxxl d(>sign. The first lic(Mis(>s were

awarded to coinijanics in I'jiglaud, .Australia,

and Switzerland as early as 1 !)•'!(). Tnda.\' ihcic

ari^ ()V(>r 120 license* holdc-rs around the world.

and inniuuc^rable other inanufaclurers who try

t,o coi)y the famous design. This alone does not

account for lluvsuccessof Jocl<(\v. it isaboveall

the outstanding ([uality of tluMailoring that puts

the original bri(*fs in a class of \heir own. For

example, tlu* (^lastic band workefl into \\\r lop,

o|)cniiig oul\' goes lound I he outsich* of the

up|)(M- lliigli, which means that it do(\s not

nvstfici tlu> w(*ar(M's blood circulation. The

massive success of tin* close-fitting Jockey

underpants also has liad an influence on our

other clothes. The tight fit of tlu> n(n\ mien's

und(M-wear made it possible to cut pants closer

in the crotch. Fashionable pants began to cling

ever more tightly to anatomies now restrained

by Jockey briefs. However, the* mow spacious

waist-pleat trousers were rediscovered when
boxer shorts came into fashion again in the

1980s. In aity event, with their love of tradition,

the tailors of Savile Row have never warmed to

men's briefs. They still prefer to cut suit pants

with sufficient room for baggy boxer shorts, and

their contents.
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Advertising for underwear has

changed with the times. In the USA

Jockey sought to win the hearts of the

women who made purchasing

decisions with masterpieces of

illustration, while German adverts put

forward purely technical arguments.

This lack of emotion in underwear

advertising probably explains why

German men still spend so little money

on these essential garments.
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The Shirt



A Gentleman's Shirt
The modern men's shirt has a long history, though its

present form began to take shape only at the end of the

nineteenth century. In 1871 Brown, Davis & Co. of

Aldermanbury registered the first shirt with buttons all

the way down the breast. Till then people just pulled

shirts on and off over their heads. By this time, though,

the shirt had already been established as a piece of

outer clothing for a long time. Until the eighteenth

century the shirt was worn under the outer garments

and was only visible at the coUar. As a result, it was

originally regarded as underclothing and, to this day,

the shirt has not been able to shake off associations with

its real roots. Indeed, it is still regarded as a.faux pas

for a man to take off his jacket unii^vited, especially in

the presence of ladies.

This rule may appear outdated to many people, but

if we recall that our modern overshirt was once a piece

of underclothing, we will understand how this

convention came to exist. It is still as deeply rooted in

the collective consciousness as ever, iri the western

world, at least. An official ceremony at which kings,

presidents, and prime ministers appeared in shirt

sleeves would be unthinkable.

Until the end of the nineteenth century the white

shirt was the epitome of elegance. Only someone with

enough money to have his shirts washed frequently,

and enough of them to change regularly as well, could

afford to wear white shirts. Since the cleanliness of a

white shirt would be polluted

by any form of work, only a

gentleman could wear one -

that is to say, a nobleman or

wealthy commoner who lived

on the fruits of his wealth.

Striped shirts only came into

fashion towards the end of the

nineteenth century, but it was

a struggle before they were

accepted as part of the city

business suit of the time.

Patterned shirts always raised

the suspicion that they were

worn in order to conceal a lack

of cleanliness. By way of a

compromise, colorful shirts

were equipped with white;

collars and cuffs. These

combinations of patterned material with a white collar

are still very popular today, though they never have the

serious air of a plain white shirt.

The collar design is one of the essential features

defining the style of every sliirt. The collars of the early

shirts were cut in various ways. The fundamental

distinction is that between the stand-up collar and the

turndown collar.

Up to the end of the nineteenth century various

versions of the stand-up collar held sway, with the size

of the necktie determining the width of the collar. The

stand-up collar was gradually supplanted by the

turndowii collar, and since the 1930s the stand-up collar

has only been worn with tuxedos and tailcoats.

Detachable versions of both the stand-up collar and the

turndown collar were also available. They had the

advantage that the collar ct)uld be washed every day,

wliile the rest of the shirt was spared this treatment.

Someone who was in a position to have his shirts

washed every day did not need to resort to this

expedient, but the detachable collar did offer another

advantage in that the shape of the collar could be varied,

and this made it possible to suggest that one owned a

variety of different shirts without actually having to buy

new ones all the time. All the same, the advantages

were outweighed by the disadvantages: for example,

the laborious task of buttoning on the collar, and the

frantic search for the collar button every morning.

Isolated eccentrics, such as

the American writer Tom
Wolfe, whose style of dress is

entirely trapped in the taste

of the 1930s, still adhere to

this fashion. In its current

form, the shirt has hardly

altered since the end of the

First World War. The only

feature to have been added is

t he breast pocket, which was

introduced as the three-

piece suit with a vest went

out of fashion. However,

traditional iucmi's shirts still

do not have breast pockets,

particniariy as no one*

;Kt,ually has any idea what

lli(!ir function should Ix".



;; Good Shirts at a Glance

m

;«^^^^SB^^HS

A good shirt has removabk'

collar bones where reciuircd

by the shape of the collar.

This is particularly the case

with tunulown and cutaway

collars, but collar bones

vvoulfl be out of place in the

soft collar ota buttt)n-down

shirt. Most collar Ixjnes are

made of plastic:, but sonu>

gentlemen's outfitters offer

biass collar bones as well.

Whatever they are made of,

they give the collar the right

curve and prevent the collar

tips tuiTiing up. This can be

I
)articularly iniporttuit when

the shirt is worn with a

necktie.
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Ti'aditional buttons made of

rnother-of-pearl are

obligatory features of a good

shirt. Mother-of-pearl buttons

are so hard that they will

break the needle of a sewing

machine. The button facing

used to be an additional piece

of material sewn onto the

shirt, but today it is made by

folding over the material at

the edge of the shirt. A
placket front facing is more

stable, but can also look a

little rustic, so more refined

shirts tend to have a single

tjutton facing.

\ I I II 11 I

Th(> origins of the split

yoke lie in traditional

shirtmaking. As people

generally have shoulders of

different heights, a S{)lit

yoke can be used to adjust

the fit of a shirt precisely to

the customer's stature. On

ready-to-wear shirts the

split yoke is just a detail

which suggests more

expensive work; it is a costly

detail, though, because

eveiy additional seam is a

not inconsiderable cost

factor when shirts are

produced in large numbers.

Sucli details may be

uniniportant for many, and

an uiuiecessary exppii".'-

Ts<r-

A gusset, a triangular piece

of material, is usually added

for reinforcement in the

comer between the breast

and the back. You will find

this detail on all good shirts.

However, there is only one

manufacturer that uses this

little detail as a marketing

tool. The gussets on shirts

from Thomas Pink are

always pink. This is

intended to renund the

owner of the shirt of the

g§j maker every time he wears

it, and would not work for

Turnbull & Asser or T. M.

Lewin.

Unfortunately, patterns are

only matched exactly on

very good ready-to-wear

shirts, though this is always

done on custom-made shirts.

For examj)le, stripes or

checks should match exactly

where the shoulder joins the

sleeve. Raised (or "French")

seams are used on those

parts of the shirt that are

subject to particularly hard

wear. For a raised seam the

two piec:es of material are

sewn together, turned over,

and sewn again. This

procedure is expensive, but

ensures that the seam will be

durable.

On good shirts the cloth of

the sleeve is pleated several

times where it meets the

cuff. In addition there is

often a smaU button above

the cuff that prevents the

sleeve opening up to reveal

the arm in an unflattering

way. It can also be

unbuttoned to make rolling

the sleeve up easier. On verj'

good shirts this buttonhole

is horizontal, and not

vertical. On the very best

shirts it is hand sewn, of

course, just like all the other

buttonholes.

The more stitches a seam

has, the more durable it will

be, with about 20 stitches

per inch (8 per cm) on a

good shirt. Seams, even

]jarallel double seams, are

always sewn with a single

needle. The advantages of

this are that the seams are

more precise, and the

material in between them

does not go wavy after

washing. On less high-quality

shirts a machijie with two

needles is used for double

seams. Tlus can sew a

parallel seam in half the time.

Material is used

generously when good shirts

are made, so that they do

not slip out of the pants at

the back or sides. The back

is usually cut somewhat

longer than the front to

ensure it fits well even when

the wearer bends over. The

length is right if the front

and back parts can be

brought together in the

crotch. Shorter shirts are

best avoided, to save

embarrassment.
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Collar Shapes
©The wide turndown collar is

the most formal, and at the

same time appears the least

conspicuous, collar style. The

gap between the collar tips may

vary.

Thus, examples O O and O are

all described as turndown

collars, as is ®. A broad collar

covers more of the neck,

making a man who wears it look

more "dressed up." In addition,

a broad collar allows more room

for thick, wide neckties. When a

custom-made shirt is made, the

width of the collar is adjusted to

meet individual requirements.

Where necessary, it is possible

to make a long neck look

shorter by wearing a wide

collar, just as a short neck can

be made to look longer with a

narrow collar. Incidentally,

Ronald Reagan admitted to this

trick in his memoirs.

O This elegant collar shape has

many names. Other examples

include O and O. In English it

is called the cutaway, or spread,

coUar; in Gemian it is the

Kentkrage7i,HaiJischkragen,

or Spreizkragen . The term

"cutaway collar" is

internationally accepted. It

refers to the typical way in

which the collar tips are "cut

away" to the sides. In fact, the

tips are pulled a long way back

on this design and therefore

allow a free view of the necktie

knot. The cutaway coUar always

looks more elegant than the

extremely classical turndown

collar. It is seen a great deal on

style-conscious southern

Europeans, with or without a

necktie. Many people like to

wear the cutaway collar with

thickly padded, rather wide

neckties, which are displayed to

full advantage tn the large gap

between the collar tips.

O The pin collar, on which the

collar tips are connected with

pins of various designs, is also a

very American collar style. The

pin collar is thus a variety of the

tab collar. Although this collar

design sometimes looks very

elegant, European men mostly

find it too affected. In addition,

a reflective piece of metal

distracts other people's

attention from the wearer's face

in a disconcerting fashion. As

the pin collar can only be worn

with collar tips that are

relatively close together, it is

subject to some of the same

disadvantages as the turndown

collar.

O The great days of the

detachable collar are long since

past. Only dandies, nostalgics,

and the veiy thrifty still wear it.

Nevertheless, it is cheaper to

replace a frayed collar than a

whole shirt, and many English

shirtniakers still offei" shirts

with detachable collars in their

standard ranges. These archaic

shirts are somewhat time

consuming to put on and take

off, but the design exerts a

certain fascination over many

men. As so often when we meet

with apparently anachronistic

things, we experience an almost

irresistible urge to try them out

at least once. This is true of the

straight razor, the nightshirt,

and suspenders, just as it is for

the good old detachable collar.

<S> The real Brooks Brothers

soft-roll coUar enjoys a special

status among collar designs. It

looks just as good with a necktie

as without. Someone who wears

this collar with a necktie will

look very "dressed up" as it is

quite wide. Nevertheless, the

button-down collar looks less

formal than other designs. This

is a result of its soft finish and

the casual look of the buttoned

collar tips. However, only

American manufacturers make

a good job of this collar. On

European versions the collar is

usually too narrow, the collar

tips are at the wrong angle to

each other, and the collar never

rolls quite as it does on a real

Brooks Brothers shirt.

® With the tab collar we are

leaving the certain fields of

tradition. It was supposecily first

worn by the Prince of Wales,

later Edward VIII, on a journey

to the USA. Americans adopted

the style with enthusiasm, and

to this day the tab collar is more

popular in the United States

than in Europe, though the

small strap emphasizes the knot

of the necktie very elegantly.

However, this collar camiot be

worn without a necktie, which

may be a disadvantage for a

business traveler who wants to

drink an aperitif with his shirt

open after his work is done. It

may also be that many men find

handling the tab collar simply

too fussy.

The American author Tom Wolfe

is regarded in the United States

as a great dandy. He is knovm to

favor old-fashioned, stiff

detachable collars. He could

hardly have chosen another

detail of men's clothing with

which to express more clearly

his distance from an unbuttoned

American society, in which

everything is designed for

comfort.

Prince Charles has been wearing

shirts with more or less widely

spread cutaway collars since his

early youth. Either he chose the

right collar design instinctively,

or his shirtmakers - Turnbull &
Asser - advised him well. What

is true is that this collar always

looks much more friendly, and at

the same time more refined,

than a turndown collar with its

collar tips pointing more directly

downward. What they say of the

comers of the mouth is also true

in this respect: the higher they

are, the nicer they look.
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The southern states of the USA have always been an

important area for the cultivation of cotton. The

unique culture that developed in the region was

based on this branch of agriculture. The white

masters lived like feudal lords on enormous estates

surrounded by cotton plantations. By contrast, the

black workers eked out a living on the brink of

starvation. They expressed their feelings in their

music, the primitive country blues that is so closely

bound up with life on the cotton plantations. The

material consists of the seed hairs of several differeni

varieties of cotton plant. When the plant is mature,

the walnut-size rapsules pop open, and thf; seed hair

swells out in tufts that can be as big as a man's fist

;)iid from these thif fib'^rs arc harvested.

>
ir



Cotton
Cotton was already being cultivated in India over 5,000

years ago. From there, it spread to China in the eleventh

century. The Incas were cultivating cotton in Central

America during the same period. In the Old World the

Arabs found cotton in Persia and introduced it to North

Africa, SicUy, and southern Spain.

For a period of 300 years Venice was the leading

market for cotton from the Levant. In the seventeenth

century the Netherlands became the main trading

center for this valuable raw commodity. Cotton

processing on a large scale began in Great Britain and

Svvitzerland in the eighteenth century. The invention of

the spinning machine and the mechanical loom made it

possible to process even greater quantities of the

material, which was now grown mainly in the southern

states of the USA from where much of the world's cotton

still originates today.

( ;ott,on is still ahead of real wool as the most important te.xtile

commodity. Indeed, there would be enormous gaps in our wardrobe

if it were not for cotton. Shirts, jeans, chinos, trenchcoats,

underclothing, pajamas, socks, sununer suits, light pullovers, and

sweatshirts - all of them are made of cotton.

The longer the fibers that are harvested, the higher the quality of the

cotton. The fibers are sorted, or "stapled," by length; long and short-

fiber cottons are therefore described as either long staple or short

staple. The longer fibers measure about an eighth of an inch (about

3-3.6 mm). Apart from the length of the fibers, their fineness, strength,

softness, color, and luster are also important. Colorless cottons with a

silky luster are regarded as particularly valuable. The best varieties are

Sea Island Cotton from the USA and Egyptian Mako.
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The Stuff that

Shirts are Made of

' i

O Cotton batiste is a light plain

weave of fine, high-quality

yams. Batiste made of Egyptian

Mako cotton is also described as

Swiss batiste.

Poplin is the term for a fabric

made using fine warp yam and a

thick filling. The filling gives this

material its character.

O Oxford is a coarser kind of

weave in which dyed and

undyed threads are combined

together. It makes soft, but

hard-wearing, shirts. There are

many different varieties of

Oxford weave, but they always

look somewhat less refined and

fomial than those made from

batiste or poplin.

O Royal Oxford is a somewhat

more refined version of the

otherwise rather homely Oxford

weave. Like conventional

Oxford, it is made by weaving

together dyed and undyed

threads, but the yams used are

much finer. This means that a

shirt made of Royal Oxford feels

sUkier and much softer to the

touch than does a normal

Oxford shirt.

d Sea Island is always the most

expensive cotton. It is woven

from a greater number of

threads than poplin, which gives

this material a silky feel. While

poplin weave has about 100

threads to the inch (2.54 cm),

in Sea Island there are 140

threads to the inch. Stripes or

checks in this material

lliorefore have clearer

definition and deeper, stronger

colors. This is why Sea Island is

particularly well suited for

conspicuous patterns. The

material is so fine that it is

soriictimes inistakcai for silk.

O Ribbed twill has a

characteristic diagonal

structure like that familiar from

the material used in chinos. The

typical, lightly shimmering look

of ribbed twill gives plain shirts

an interesting accent.

O Pinpoint is a combination of

cotton poplin and Oxford. It is

woven of long-staple cotton,

and, as in Oxford, only the warp

yam is dyed.

© Herringbone twill is a close

relative of ribbed twill. In both

kinds of material the threads

are woven to form a diagonal

structure. In order to achieve

the typical herringbone effect

the direction of the diagonals is

changed at intervals of a fifth of

an inch (5 mm), which creates a

zigzag pattern.

O Although silk shirts are to be

purchased on every corner

nowadays, really high-quality

shirts made of this material are

stiU very expensive. Many

business travelers have their

English custom-made shirts

copied in silk by Chinese tailors

in Hong Kong.

® Brushed cotton is used for

soft leisure shirts. It is produced

in plain colors, various checks,

and Scottish tartans. In Europe

bmshed cotton is particularly

familiar and popular in the style

of the famous Tattersall check.

Another leisurewear classic is

Viyella, a mixed weave that

combines the warmth of wool

with the comfort of cotton.

Viyella is used mainly for the

production of Tattersall check

shirts. Tattersall is named after

Rif;hard Tattersall, an English

horseman who used the jialtcni

for horse blankets.

\
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Wlien you have finished ironing

your shirt, you should let it

cool off for half an hour on a

clothes hanger. Then button

it up carefully and lay it

witli the front side down

on the ironing board.

Fold over one half as

shown in the picture.

Depending on the size you

wish the folded shirt to be,

fold il over about halfway

along the shoulder.

Next fold the sleeve

downward. If the shirt

las double cuffs, turn the

cuff flat on its side.

Folding Your Shirt

Now fold the other

half over. Make sure that

the fold runs down from

he shoulder at right

angles to it.

Fold the second sleeve in.

The shirt should now be

a long rectangle. It should

not get narrower toward

the bottom.

Turn the lower part of

the shirt over the cuffs.

Fold the shirt so that the

bottom hem of the shirt

touches the collar.

Turn the shirt over and

store it in a cupboard or a

chest of drawers. If .you have

the space, it is better not

to fold up your sWrts, but to

keep them on hangers.

o
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It is necessary to have seen the shop

windows or fabric books of the great

shirtmakers in London, Paris,

Rome, or Milan in order to have the

least idea of the innumerable

possible interpretations of what are

supposedly precise adjectives, such

as plain, striped, and checked. For

example, if you ask for blue shirt

fabric in the Milan fabric shop

Telerie Spadari (Via Spadari 13),

you will be presented with up to 50

different shades of this most

popular of all colors. In view of the

vast selection of striped fabrics

stocked by the prestigious

shirtmakers Turnbull & Asser in

London's Jermyn Street, people

who like this classic pattern need

one thing above all: a gift for making

decisions. But once the decision is

made, Ihf^y will be guaranteed shirts

of the highest quality.
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Jermyn Street
Jermyn Street is a

mecca for people

who love classic

English shirts. There

you will find nearly

eveiything your

heart could desire:

not just sliirts and

neckties, but also

exclusive toilet

accessories, pajamas,

and underclothes.

The area may not

have enjoyed exactly

the highest of

reputations when the

tailors started

settling there, but

t hat meant that the

shops could be

rented at reasonable

charges. Today,

however, Jermyn

Street is an address

renowTied around the

world, and the rents

are absolutely

astronomical.
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The Best English Shirtmakers
No. 71 is the most famous acidrcss on .Icrmyn

Street. An unbelievable selection of materials for

custom-made shirts, ready-to-wear shirts, and

neckties has been on sale here since 1904. The

minimum order for custom-made shirts is six

garments, and the delivery time is twelve weeks.

However, the wait is worth it for the quality of the

finished product, as well as the prestige that

attaches to shirts from Turnbull & Asser.

^:/i;; ^:j::';_;^:j_j;:;;;V.:.

At No. 106 we find T. M. Lewin, a company founded

in 1898 by Thomas Mayes Lewin. The Lewin shirt is

cut relatively close to the body with a somewhat

broadly spread and relatively narrow turndown

collar. T M. Lewln's superb shirts have no rivals as

far as quality is concerned, though their designs

nught be described as rather modem by Jermyn

Street standards. Lewin are famous for their

enormous choice of club, school, and regimental

ties, and also have an efficient mail-order service.

New & Lingwood at No. 53 Jermyn Street are one

of the famous names among London shirtmakers.

Their shirts are typical of Jerm.vn Street, and will

appeal to anyone who likes wearing loud striped

shirts with his dark business suits. New &
Lingwood also offer an excellent range of shoes.



Harvie & Hudson are to be found at No. 77. Apart

from typical Jermyn Street shirts, they also offer

suits, jackets, and trousers. Striped silk shirts with

matching neckties are a specialty of the house.

The atmosphere in the shop is somewhat stiff,

though this probably constitutes a great deal of its

appeal. However, the spoilt continental shopper will

find the ambiance very "understated." In truth,

Harvie & Hudson's legendary reputation rests solely

on their shirts.

At No. 37 and No. 73 we find HUditch & Key,

another Jermyn Street legend. There is no need to

travel to London to purchase Hilditch & Key shirts

because they are also on sale outside England - in

Paris, for example, at Rue de Rivoli 252. Hilditch &
Key's end-of-season sales are famous. It is even

possible to take advantage of them by mail, thanks

to a service known as "Sale by Mail."

At their spacious premises Thomas Pir\k offer

meticulously tailored shirts in a large selection of

designs and cottons. Thomas Pink have always

tried to attract younger customers, and there is no

doubt that they succeed in doing this at their shop

in Jermyn Street. The sales staff are helpful and

provide customers with test shirts in various sizes

on request so that you do not have to buy a pig in

a poke. The Pink sliirt has a relatively stiff semi-

cutaway collar and a moderately spread collar that

is best worn wath a necktie. Thomas Pink also run

an excellent mail-order service that delivers

anywhere in the world.
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How a Custom-Made Shirt is Created

Tlie Diisseldorf custom tailor and shirt-

maker Heinz-Josef Radermacher stocks a

huge range of materials. The word "striped"

alone is inadequate to describe the variety

on offer. He also offers plain materials in all

shades, various checks, and more unusual

patterns, such as herringbone.

Measuring up is a fascinating moment, an

almost holy ritual in all kinds of custom

tailoring. First, the tape measure is passed

mider the armpits and around the chest.

Whether the sliirt is to be tight here or not

will only be decided later when the paper

pattern is drawn up for cutting out.

Next the waist measurement is taken. If the

customer was being measured for a suit,

measurements would have to be taken above

the waistband of the pants and the vest.

Now the hips are measured. When this is

done the customer should make sure his

pockets are empty and stand vrith his legs

together, to ensure accuracy.

Both arms arc mea.surcd separately. Most

people have arms of different lengths, so

this is important.

The wiiilli oi the hack is an Mddiliiinal

measurement that is used lo check the

chest measuretiienl llial has been taken.

The back ineasuicineiil (ieleriiiiiies llu^ lolal

length of the shirt. The collar is not ineludeil

when this is taken.



The neck liiusl be liu'asllli'd fXaiLly.

Kiiougli room must, be allowed to ensure

(hat llu> collar does not become too tight

later due to washing. When this is done, the

customer should say how narrow or wide he

wauls the collar.

Alter the ineasurenients have been taken,

the pattern is drawn up on paper, cut out,

and traced onto the cloth. When working

with patterned fabrics, the cutter must take

account of the pattern sequence so that all

the lines run together perfectly on the

tlnished shirt. Traditionally, the material is

cut out with large shears.

The fitting is used to ensure that the

garment fits perfectly. Shoulders of different

heights are compensated for at this stage by

adjustments to the yoke.

Even the most traditional shirtmakers now

use sewing machines wherever possible.

However, much is still sewu by hand.

As a general rule, buttons are always sewn

on by hand. However, the buttonholes are

only sewn by hand at the express request of

the customer.

All that remains to do is iron the finished,

sewn shirt to a professional standard before

it is wTapped in plastic for handing over to

the customer.

The finished shirt can be picked up a couple

of days or weeks after the fitting. It can also

be mailed to the customer on request.
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In the 1 980s there was a series on television based on the

memoirs of the English countiy vet knowii as James

Herriot. It was not only worth watching for the stories,

but also for the costumes. Each character was dressed

with total authenticity, and every last detail was correct.

The viewer could identify the class and profession of

every character in the series at a glance. However, what

united the vet with the lord and the farmer was a shirt

that is just as much a part of EngUsh rural life as the

Barbourjacket and Hunter "wellies." In color, it is usually

a creamy white, but is also available in Ught shades of

beige. However, its most important feature is a mesh

check of dark brown, green, burgundy, blue, or black

stripes known as Tattersall check. It is said that this

pattern is named after the horse market run by a man

called Richard TattersaU where the horse blankets were

decorated with exactly this type of check.

Today Tattersall check is more than a symbol of English

rural life. For many years it has been regarded as an

essential component of the classic weekend outfit,

especially in fall and winter, when it is combined with a

lambswool or cashmere pullover, a tweed jacket, or a

blazer The Americans have adopted this typical English

check as a favorite pattern for the button-down shirt,

and conservative New Yorkers wear it with chinos or

corduroy pants when they drive down to their houses in

New Jersey at the weekend. The comfortable check also

has another significant group of customers in Europe

and the USA. It is often found on the shirts worn by

academics at Oxford, Cambridge, and the Ivy League

universities, a fact of which the costume designers of

Hollywood are well aware. Whenever a professor

appears in a film, you can be sure that he is wearing a

tweed jacket and a Tattersall check shirt. Tattersall

checks also appear again and again in the collections of

the great shirtmakers, but the best still come from the

traditional English manufacturers. The American

Tattersall check shirt with a button-down collar is also a

real classic, and should definitely be on your shopping

list for your next trip to New York. You will also find it in

European stores and outlets that sell clothes by Ralph

Lauren, who include it in their collection almost every

year. The Tattersall check thus combines the features of

classic and casual, traditional and fashionable, ensuring

its continuing popularity.



The Brooks Brothers Shirt
The Brooks Brothers shirt rose to its current

triumphant position in the 1980s. When out-and-out

Yuppies from Europe traveled to New York, they always

returned home with a real button-down shirt in light

blue, white, pink, yellow, mint, stripes, checks, or

tartan. People who did not go to New York themselves

would ask someone else to purchase one for them,

together with genuine dark-blue Levi's 501s, and

cordovan shoes from Alden, or penny loafers from Bass.

At the time the button-down shirt was a hot new

discovery for the youthful readers of the men's fashion

magazines, but it had been known to insiders for a very

long time. It was certainly well known in the United

States because, at least according to the company's

official history, the button-down shirt had been sold by

Brooks Brothers in Madison Avenue since 1900.

It is claimed that John Brooks, the president of the

high-class American gentlemen's outfitters, noticed at a

polo match in England that the tips of the polo-shirt

collars were fastened to the breast with tiny buttons

that stopped them from fluttering into the players'

faces. Inspired by this, he had the button-down shirt

made, and from then on it became an indispensable

part of the Brooks Brothers range. It does not matter

whether the story is true or not, it is still a nice story. In

all likelihood, this version of the origins of the American

button-down shirt was deliberately put into circulation

by the English in order to put down the American's

brilliant invention as a copy. Some of the evidence tends

to support this: neither the modern polo shirt nor the

shirts worn by real polo players display even the most

distant similarity to the button-down shirt.

Whatever the truth of the matter, the button-down

shirt is one of the few American contributions to classic

men's fashion. Its eccentric charm even allows it to take

its place alongside the finest English and Italian

products, but only if it really does come from Brooks

Brothers. Strangely enough, no one has ever succeeded

in copying the cut of the Brooks Brothers soft-roll collar

in a satisfactory way - one more reason to seek out the

shop at 346 Madison Avenue, at the corner of 44th

Street, next time you are staying in New York. When you

are there you will need to ask specifically for the soft-

roll collar in the shop because a European-style version

has also been put on sale recently in the birthplace of

the classic button-down shirt.

Gianni Agnelli is one of the

best-known men to wear a

Brooks Brothers shirt with a

soft-roll collar. The fact that he

wears this shirt is the highest

accolade for American fashion.

A man like the seriously rich

"awocato" could also buy from

the best Italian and English

shirtmakers. The fact that, even

so, he wears a shirt off the rack

really does testify to the quality

of the product.

Contrary to European

prejudices, strict dress codes

are followed in the USA,

particularly on the east coast,

and apply above all to business

life. If you have your "wing tips"

given a deep shine by one of the

many bootblacks in Manhattan

in the morning, you will be

surrounded by men all wearing

suits. In summer the suit can be

beige, olive, or light blue, just as

long as it is a suit. The sole

relaxation of this rule ever to

have been introduced is "casual

dress Friday." Friday is

regarded as a day when one can

appear, if not in jeans and a

polo shirt, at least in a sports

jacket, chinos, and a somewhat

lighter shirt, the "Friday shirt."

The Brooks Brothers mail-order

catalogue regularly devotes a

whole page of its own to the

Friday shirt, and there we find

all the popular materials, such

as fine-yarn chambrays, the

somewhat coarser Oxfords,

and, of course, the various

typical patterns, such as "nuni-

plaids," candy stripes, and

"mini-Tattersalls" that put us in

the right mood for the weekend

with a dash of color.
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The Right Shirt - the Right Fit

Wrong
Many men buy shirts with

sleeves that are too short.

Others may pay attention to the

length of the sleeves, but forget

that shirts or\ly shrink to their

final size after being washed four

or five times. In consequence, a

shirt should neither have the

final sleeve length nor the final

neck measurements when it is

bought. As a matter of course a

good shirtmaker will add just

enough material to ensure that

the shirt fits perfectly after it has

been washed several times.

Right

When the sleeves are the right,

length the cuff covers the wiist

and reaches just to the root of

the thumb. The sleeve must be

long enough to fit well even

when the arm is bent, and not

just when the hand is hanging

down vertically. Otherwise the

shirt sleeve is pulled into the

sleeve of the jacket when you sit

down and lift your arms. The

cuff should be tight enough to

stop it from slipping too far

down the hand, though this is

only a danger when the sleeves

are too long.

Wrong
Most men buy shirts with

sleeves that are too short, and

jackets with sleeves that are too

long. As a result, their shirt

cuffs are hidden by their jacket

sleeves, creating the impression

that they are wearing short-

sleeved shirts. Moreover, an

otherwise well-fitting jacket

automatically looks too large if

the sleeves are too long.

Right

If the shirt and jacket have

sleeves of the correct lengths,

at least a half inch (1 cm) of the

shirt cuff wUl show, and some

men prefer even more. In

extreme cases the jacket

sleeves appear to be too short in

relation to the length of the

jacket, but as the jacket is never

worn without a shirt this is not

conspicuous and can even look

good. A length of shirt cuff

extending from the jacket

sleeve makes your arms look

longer, provided the sleeves of

the shirt are the correct length.

Someone who has short arms

can certainly make use of this.

Wrong
The shirt collar must be cjf such a size that the necktie knot, docs not

lift the tips of the collar away from the shirt breast. The collar tips

must stay on the breast of the shirt, even when you turn your head.

Of course, the collar tips may also be lifted up if the knot of the

necktie is tf)0 large. It is best to u.so the knot that you prefer to wear

as a standard. It is therefore worth taking along your favorite necktie

when you buy a shirl in order \i) i(-st I In- shirl oul In I lie shop willi it.

Right

The tips of a well-cut collar touch the breas! of the shirl and will not

lift u[) when you move your head. They are forced into this position by

the necktie knot itself, though the collar must be of a certain size for

this to happen. The collars of really good shirts arc always cut large

tniough to fit well, regardless of whether fashion dictates wi(i(> or

narrow collars. Someone who insists on buying small, narrow collars

sliduld not wear heavy .laei|uard neckties.



Wrong
If the outer edge of t he shirt

collar is not covered by the

lapel, the collar is usually not

cut perfectly. The harmonious

relationship between the shirt

collar, the necktie, and the

jacket is disturbed if the

material of the shirt breast

shows l)etween the shirt collar

and the lajjel. Obviously, this

problem occurs very rarely with

double-l)re>asted jackets, and

nev(>r with a well-cut suit,.

Right

The out(>r edge of the collar and

its tips should just be covered

by the lapel of the jacket. Only

in this way is perfect harmony

created between the lines of the

shirt collar, the necktie, and the

lapel which encloses them. A
shirt collar with tips jiointing

sharply downward is most

luilikely to l)e covered by the

lapel unless the jacket is very

tight and high cut. The cutaway

collar generally looks elegant

because its outer edge is always

covered by the lapel, even if the

jacket is less well cut.

Wrong
The shirt collar is too narrow if it

is covered at the back of the

neck by a well-cut jacket collar.

Unfortunately, many

manufacturers follow fashion

blindly when it comes to the

width of the shirt collar.

However, traditional shirtinakers

in F^ngland and Italy know how

very important the width of the

coUar is and that this feature, of

all tilings, must never be

subjected to the vicissitudes of

fashion. This is particiilarly

important because the necktie

can often be seen at the back of

the neck if the collar is too

narrow, something that is

definitely to be avoided.

Right

The shirt collar will not be

covered by the jacket at the

back of the neck if it is the right

width, provided the jacket is

well cut. In this connection, it

should be mentioned that jacket

collars are cut to suit well-

fitting shirt collars. The fit of

the jacket collar is therefore

judged by its relationship to the

shirt collar. As a result, the shirt

collar should definitely be a

perfect fit before you buy a

jacket or have yourself

measured at a tailor's.

Wrong

The shirt coUar must be cut so that the knot sits exactly in the

middle of the upper part of the triangle and does not slip down. In

this illustration the knot of the necktie does not fill out the two sides

of the collar up to the topmost corner. If this is not due to an

incorrectly knotted necktie, you should not buy a shirt with which

this happens. It is impossible to create complete harmony between

the necktie and a shirt with a collar like this.

Right

The knot of the necktie must sit exactly in the triangle between the

two sides of the coUar and stay there, regardless of whether the top

button of the shirt is done up or not. Many men have a habit of not

only leaving this button open, but of not even pulling the necktie

tight. This is an ugly half-measure: someone who does not like

neckties should not wear them, and should instead simply leave liis

collar open.
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iruu I iit_i oxjurd is by no

means essential for the care of

men's shirts. In fact, a large

table covered with a blanket

and a sheet, or table cloth, do(.'s

just as good service. The iroiung

board shoiild not be too narrow;

otherwise the shirt has to be

pushed around several times

when ironing the back and the

breast, which takes a long time

if you have a lot of ironing to do.

As its name .suggests, the sleeve

board is used principally for

round-ironing sleeves, but

collars and cuffs can also be

ironed on it. Mostly, however,

I he sleeves are ironed flat,

which is also quite acc(;ptable.

The most important feature an

iron must have is a good

stainless-steel soleplate that

does not damage the material

during ironing. Steam irons are

used by most peor)le today, but

the best results are always

attained when shirts are ironed

while they are still flamp after

washing. If shirts have ajrca^ly

dried out on the line loo inm

to be ironed, they can be

dampened with a spray bottle

like the ones used for spraying

house plants. It is best if shirts

are placed in a plastic bag after

being wetted so that the

moisture distributes well.

PM^' household has a washing

machiiir today. It has

influenced our clothing habits

more than aii.\ other household

appliance. Intlir 1 950s .sin it .s

were still starched in Kurope so

that they could be worn for

several days, but today we

rhange our shirt every day as a

matter of course. This ii.is made

washing starch supernm lus.

We are often advised to put

shirts in a pillow case before

washing. This is supposed to

protect fabrics against

excessive wear and tear in the

stainless steel drum. Other

experts recommend turning the

stiirt inside out. Neither of these

measures is absolutely

necessary. A good shirt can be

washed many times, week in,

week out, for five or six years

without any special treatment

before the first signs of wear

be;:'Jii to appear. In any case,

1 1 ic3Wi«re oft en likely to have be

inflicted when the shirt is being

worn. The only feature of a shirt.

t hat will be damaged by

washing in the long term is the

color, hut this should not be a

j)rol)lem (>it her as long as a good

Wrtshing powder is used.



Washing and Ironing - the

Fundamentals of Shirt Care

It is best, to take the shirt from the line while

it is still damp. Then it can be ironed with a

minimum of effort.

If the shirt is still too dry, you must dampen

it thoroughly with water. A spray bottle is

used to do this.

Keep the dampened shirt for half an hour in

a plastic bag. This ensures that the moisture

distributes evenly through the cloth.

Begin with one of the sleeves. Stroke it

smooth and begin ironing in the middle of the

sleeve. Iron from the center outward,

otherwise light creases will be pressed into

the material. Only iron the folds at the end. If

you are using a sleeve board, pull the sleeve

over it and iron it even and smooth. Round-

ironed shirts are supposed to be stored

hanging up.

Iron a single-button cuff with the buttons

facing upward. A double cuff has to be

treated differently. Lhifold the cuff and iron

it completely smooth. Then fold it to the

desired shape and iron in the folds. Fold the

cuff once in the middle and iron the fold in

so that the buttonholes lie flat on top of

each other.

Place the back of the shirt wdth the inside

down on the ironing board. Pull the shirt

tight and iron it smooth. When you do this

take care with the back pleat. It must be

ironed evenly. Place the back pleat on the

edge of the ironing board so that it runs

parallel to one side. Hold the shirt tight while

you iron in the pleat. Repeat the whole

procedure from the other side.

Iron the coUar from llie tips in so that no

creases in the material are left on the

outside. This is particularly important with

soft button-dovm collars. Turn the coUar

over and iron it on the inside. Now insert

the collar stiffeners into the collar and turn

it over. It is not necessary to iron in the fold

of the collar.

Now iron the breast of the shirt. First lay

one half on the ironing board with the

outside up and iron it smooth. If it is the

right side with the buttons, then iron

carefully around the buttons. Repeat the

process for the other side.

It is best to keep shirts hanging u|). (Jr you

can always iron your shirts one by one as

and when you need them and then put them

on straight after they have cooled. If you

want to leave your ironed shirts stored flat,

use the instructions for folding given on

page 57.
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From
Neckcloth to

Ornamental

Neckwear
Many works discussing the origins of the necktie

mention Trajan's Column in Rome as the earliest

recorded evidence for the predecessor of this item of

ornamental neckwear. However, the cloth worn by

Roman legionaries around their necks at the

beginning of the second century AD bears only a

very distant resemblance to today's necktie, being

just a piece of fabric wrapped around the throat. The

real predecessors of the necktie are the neckcloths

or cravats that were part of men's clothing from the

middle of the seventeenth century. Even the most

expensive handmade necktie of our time is cheap

compared to the lace cravat worn by King Charles II

of England in the year

1660. It cost 20 pounds

12 shillings - and that at

a time when a couple of

pounds sterling was a

good annual salary.

The first real proto-

type of the modern

necktie is to be found in

eighteenth-century
America. It was called

the "bandanna" and was

a large patterned cloth

wrapped several times

around the neck and tied

with a bow. Bandannas

were popularized by the

American boxer James Belcher. In early nineteenth-

century England an entirely new mode was

introduced by George Brian Brummell. A legendary

dandy and style-setter, he condemned all

exaggerated fashions and pronounced that a

gentleman's clothing should never be conspicuous or

overelaborate. He created a look consisting of a blue

tailcoat, beige vest and trousers, black boots, and a

dazzlirigly white cravat. "Beau Brummell," as he was

Trajan's column, in Rome,

shows men wearing Xhefocale,

a neckcloth or kerchief worn as

protection from the cold.

knowi^, always had a large quantity of

starched white linen cravats ready to

hand. If he was not pleased with the

knot he had just tied, he would take a

fresh cravat and repeat the process,

continuing until he was satisfied. It

could take a long time - and his stocks

of linen cravats, like his laundry bills,

were enormous. The modern necktie

does not call for this kind of thing.

The immediate forerunners of

today's necktie were the first school and club ties. In

1880 the members of Exeter College, Oxford, tied

the bands of their straw hats around their necks with

a simple knot, thus inventing the first club tie. On 25

June of the same year they ordered neckties in the

appropriate colors from their tailor, setting an

entirely new fashion that was enthusiastically copied

by other English clubs, schools, and colleges. The

precursor of the patterned necktie was the

"Macclesfield tie," so called after the town in

northwest England where raw silk from India and

China was woven. Around the year 1900 Macclesfield

was producing an unprecedented variety of neckties

for members of the expanding middle class, who
wanted to announce to the world, through their

neckwear, that they had succeeded in life.

The modern necktie has existed in its present

form since 1924, although neckties that look quite

modern are featured in photographs predating the

First World War. Before 1924, however, they were

usually cut in the direction of the weave of the fabric

and then lined with a different material. Made by this

method they soon wore out, and the knot left

unattractive creases. Jesse Langsdorf of New York

found the solution when he cut cloth for neckties on

the bias at an angle of 45 degrees to the weave. He

also cut the silk not in a single piece but in three

sections that were then sewn together. He patented

this innovation, and later on sold his invention all

over the world. Most good neckties are still made in

the same way today.

The modern necktie is usually regarded as formal

wear, but that does not mean it cannot be

fashionable. Television presenters and other men in

the public eye often set the scene for what is

regarded as fashionable in necktie wear. Politicians,

however, tend to be more conservative in their

choices of necktie, the bettor to suit \hv s(^nousness

of their offices.



Stars of the Stripes

The Staffordshire

Regiment

A man wearing a necktie in the colors of a regiment,

college, school, or club is telling the world that he

belongs to that particular institution - and moreover

that he belongs to a certain social class, at least in

England, where neckties of this kind first developed.

Men who are not United Kingdom citizens sometimes

buy such neckties for stylistic or aesthetic reasons, and

there is nothing wrong with that. Problems arise only

when a foreigner doing business with an Englishman

happens to be wearing, for instance, the necktie of a

famous rowing club to which of course he does not

belong - while the Englishman does. The chances of

committing this social faux pas in England are

relatively high, on account of the existence in the

country of a huge number of color combinations that

mean something. Here arc some of the best known.

Black Watcii Merchant Navy

Royal Hampshire Regiment Life Guards

Royal Navy Royal Pioneer Corps
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A Good Necktie
The most important quality of a

good necktie, unfortimately,

camiot be pictorially illustrated:

it must feel good, so you should

pick up a necktie and feel it

before you buy. It is often

suggested that you should

crumple the silk to see if it

creases. However, if you do try

this experiment, do it carefully.

Other methods of testing a tie,

such as pulling at certain

threads, are not necessarily a

good idea either, and anyway

the results are not always

conclusive. Your instant tactile

impression is the best guide. If

you like what you feel, you are

probably right to go ahead and

buy the necktie.

A good necktie is usually cut in

three parts. If you look closely

you will see the seams between

the separate sections. Even in

neckties of high quality, these

seams are machine sewn. The

seam holding the necktie

together on the inside, however,

should be sewn by hand if the

necktie is sold as "handfinished"

or "handmade."

English manufacturers whose

neckties legitimately carry that

description include Drake's,

Charles Hill, and HoUiday &
Brown. They supply neckties to

Gieves & Hawkes, Turnbull &
Asser, Hilditch & Key, and many

other famous firms.

In the United Kingdom, Tobias

Tailors of Savile Row also

produce remarkable handmade

neckties. They are not manu-

factured in a factory but made

individually by seamstresses

specializing in neckties. This

method guarantees that the

customer will not find his

necktie on sale under three

different labels. In France, the

most famous handmade neck-

ties come from Charvet, whose

boutique in the Place Vendome

offers the largest range of

woven silk neckties to be found

anywhere in the world. Each

item is a masterpiece of the

textile manufacturer's art.

The loop where the narrow end

begins can be sewn to the

underside of the necktie, and in

the neckties produced by many

manufacturers both ends of the

loop disappear into the central

seam. However, while this detail

is an indication of the time

devoted to making the necktie,

it says nothing about the quality

of the silk or the fabric of the

interlining and the lining.

Charvet neckties, for instance,

which are indisputably of the

finest quality, have only a

simple label sewn on.

Ciiaract eristic of Italian neckties

is the f(\itur(> callcHi "self-

tipping," meaning that the tips of

both ends are lined with the

fabric of the necktie itself. But

self-tipping too is simply a

stylistic touch ratiier than proof

of the quality of the silk, so, as

we suggested above, your best

course of action is to feel the

necktie before going into the

technical details.



Woolen Neckties
Knitted and woolen

neckties do not form

part of the English

gentleman's city

wardrobe. He may

wear a woolen necktie

in the country, but he

is more likely to leave

the knitted variety to

artists, academics,

writers, editors, and

journalists. Similar

unwritten rules hold

good outside the

United Kingdom. All over the world, a woven silk necktie

is the kirul for formal wear. None the less, knitted and

woolen neckties can be worn wit h a business suit or even

in the evening if you go about it tlic right way.

Tlie formal vcM'sion of the knitted necktie is black or

dark blue. It is the same width as an ordinary woven

necktie, looks good with light shirts, and is perfectly

correct worn with a dark gray suit. Knitted neckties in

single colors also go well with patterned shirts. However,

if you are not quite sure of yourself in questions of style,

it is tx^tter to avoid a knitted necktie, since its very

simplicity calls for a sure hand in combining it with the

right shirt.

There are almost as many different patterns and

colors for woolen neckties as for their silk counterparts.

In England wool is correct for weekends and the country,

so the neckties of famous colleges, regiments, and clubs

are often available not just in silk but in woolen versions

that can be worn with a tweed suit. As mentioned above

in the chapter on the shirt, the Tattersall check shirt is

very popular in academic circles. The same is true of the

woolen necktie, which is often seen around the necks of

professors and lecturers who like to dress as if they were

off for a comitry weekend, perhaps to demonstrate that

they have nothing to do with the city and the ordinary

world of moneymaking. Like the knitted necktie, the

woolen necktie is usually in a single color, so it can easily

be combined with a check sfiiit. How^ever, there are also

Some of tlie finest casliinere neckties in

tlie world are designed by tlie English

designer Michael Drake. Not surprisingly,

his assistant Robert Godley is

pictm-ed wearing one here.

woolen neckties in stripes and aU the classic patterns,

such as paisley and foulard. Many patterns have rm"al

motifs such as ducks, pheasants, or horses. Italy

produces some very elegant woolen neckties; those made

by Nicky of Milan are particularly exquisite. Indeed, it is

true that woolen neckties are worn almost as much as silk

ones in Italy.

Woolen neckties are usually made of pure wool or

cashn^ere, but there are also mixtures of wool and

cashmere, wool and silk, or silk and cashmere. But

whatever the material of wliich a woolen necktie is made,

it is warmer than its silk counterpart, so it is particularly

in fall and winter that a woolen necktie makes a

comfortable, elegant alternative to one made of silk.

Perhaps a woolen necktie can never acheive the crisp

Ibrmality of silk, but it nonetheless has its place in the

gentleman's wardrobe.



HERMES The Best of

the Best

The best neckties are made of pure silk or wool, but

the infomiation "M silk" or "100% cashmere" on the

label does not tell the whole truth about the necktie.

Strictly speaking, the label ought to say "SheU fabric

aU silk," or "Shell made of 100% caslmere," since in

even the best handmade neckties the interlining is

not made of sUk or cashmere. The fabric of this

interlining is not usually mentioned, and makes no

fUfference to the final product. However, there are

some neckties made entirely of silk, containing no

interlining of any other material. These rare

masterpieces of the necktie maker's art are of course

rather expensive, and are described as "seven-fold

ties." The name explains the method of

manufacture, which uses a great deal of material; a

square piece of silk is folded seven times into the

shape of a necktie which owes its volume not to any

additional interlining but simply to the folded silk, so

that it reaUy is 100 percent .silk. The "seven-fold tie"

is the non plus ultra of tiemaking, and tlie ultimate

in understatement.

The Mecca of all aficionados of (>xpensiv(> I lermes

l(>ather goods, silk scai-ves, neckties, and

accessories is 24 Faubourg St. Honore. Evi^ry year,

1 1 K lusands of cusi omers from all over the world

VIMI liic I'ans IxiUliqiir,



A Great Success from the Grande Nation
The Hermes necktie is one of a small number of

exclusive products regarded as symbols ofgood taste all

over the world. Neckties in an even more sophisticated

style certainly do exist, and more unusual and much
more expensive ones are also available. But no other

necktie is so far above criticism and changes in taste and

fashion as the Hermes tie. If you take a couple of

Hermes neckties on a business trip and combine them

skillfully with your shirt and suit, you will never risk

being incorrectly dressed anywhere you go.

It is difficult to say just what is so special about the

Hermes necktie, f'erhaps its inimitable style, or perhaps

the power of the Hermes brand name, synonymous with

luxury for many dcH'ades. When the Hermes necktie

first came on \\\v inarkcM in 1953, no one could have

guesscMJ (hat over six million would have been sold 34

years later. Yet at that time the firm of Hermes could

already look back on 116 years of existence. Thierry

Hermes laid the foundations of the firm's present

success in 1837. 1 U\dcv his son Elmile-Charles, it moved

to its now famous address in the Faubourg St. Honore.

The first branch was opened in New York in 1929. This

was the beginning of the worldwide success of Hermes,

which now sells not just leather goods, silk scarves, and

neckties, but also clothing, fine perfumes, and

accessories of all kinds.

If the fancy takes you, you can be dressed from head

to foot by Hermes, and you can furnish your home
almost entirely with products sold under the same

brand name. Anyone can be part of the Hermes legend

simply by purchasing a necktie with the prestigious

logo. Some men apparently buy at least 40 a year; there

are two new collections annually, each consisting of 20

designs, and in addition 10 collections of reissues of

older patterns. Most of the designs are available in four

to five colors. Serious collectors of these neckties often

hope to fill gaps in their collections at airport boutiques,

where with luck they may find a design long since sold

out in the local Hermes boutique. It may seem

remarkable that Hermes can continually come up with

new designs for neckties, but there are apparently

infinite variations on patterns possible. The firm will no

doubt keep on producing new ones for many years to

come. In spite of the great variety of patterns,

customers have a clear favorite, the chaine d'ancre

pattern, which sells 6,000 neckties in every collection.

Perhaps there is one hanging ii^ your own wardrobe?

/

\



The Origins of Silk

Ever since its discovery, silk has been considered the

finest and most beautiful of all woven textiles. For

centuries it was reserved for the rich and powerful, who

wore the shimmering fabric as a sign of their prosperity.

It comes from the silk moth, whose caterpillars (known

as silkworms) wrap themselves in a cocoon of silk

threads before pupating. The best known of the silk

moths is Bombyx mori, which eats mulberry leaves.

Rearing silkworms has always been the first step in

manufacturing silk. There are records of silkworm

rearing (sericulture) dating back to the tliird century

BC. The Chinese were the first to master the art, and

they guarded their knowledge jealously for a long time,

since silk brought to the courts of Europe along the Silk

Roads was a major part of their export trade. However,

China eventually had to face competition when

sericulture spread to Korea and Japan, and later to India

and Persia. Byzantine monks were the first to introduce

silkworm rearing into Europe. Today, France and Italy

have joined India, China, Japan, and Korea as silk-

producing countries. The process is both very time- and

labor-intensiv.e. First the silkworms have to spin their

cocoons; then the pupae are killed with either hot vapor

or hot air.

The sericulturist's part in the process is over at this

point, and the threads of the cocoon are unwound in a

special factory. The cocoons are first soaked in water to

remove the sticky substance gluing together the

threads, which can then be miwound with the aid of

special brushes. Of the 3,300 yards [3,000m] of threads

in a single cocoon, only about 300 to 900 yards

[300-800m] will be suitable for making Mgh-grade raw

silk. The silk is refined further by boiling in a soap

solution to remove any renmants of the silk gum; this

process is called "boiling off." Then the silk threads are

spun and woven.

The complexity of the process of producing silk

makes it relatively expensive. It is also regarded as a

high-quality material, hence its use in neckties and

other garments.
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Making a

Necktie
The workshop of the English manufacturer

John Comfort, founded in 1908, has a long

tradition behind it. It is in Leyton, a suburb in

northeast London. However, very few

customers have ever seen the workshop with

its relaxed and friendly fanrily atmosphere.

Most customers visit the showroom in

New Bond Street for their neckties.

A modern necktie usually

consists of three parts. At John

Comfort, the fabric is not

individually cut by hand with

scissors. However, even for

machine cutting it must be

carefully adjusted by hand, and

an accurate eye is necessary.

The three parts of the necktie

are sewn together by machine.

This is usually the case even

with manufacturers who

describe their neckties as

handfinished. Only a veiy few

firms can still truthfully say

that every seam is genuinely

sewn by hand.

The necktie has a cotton

interlining which gives the tie

the correct volume, and in wear

it affects the size of the knot.

Technically speaking, the mark

of a handmade necktie is that

the central seam inside the tie is

sewn by hand. At John Comfort

this is done by a machine which

imitates the slight irregularities

of hand sewing very closely.

Both ends of the tie have a

colored lining into which the

interlining is tucked, as if into a

pocket. This liiung is sewn in

separately by machine.

Pressing is another step

distinguishing the handmade

necktie from the factory-made

item. If the necktie is

"handfinished" or actually

"handmade" it is pressed by

hand. At John Comfort the

pressing is done by machine.

The John Comfort label, or the

label of the firm under whose

name the necktie will be sold, is

now sewn on. Since John

Comfort neckties are often

marketed under different brand

names, many men do not know

they are wearing a product of

this old family firm.

Jolm Comfort always has

thousands of fmished neckties,

bow ties, and cravats in stock so

that the firm can fill orders at

short notice. Customers do not

usually visit the firm itself.
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The Master of the

Custom-Made Necktie

What did Mikhail Gorbachev, George Bush, Frangois

Mitterand, Oscar Liiigi Scalfaro, and Helmut Kohl have

ii"i common? You might say it was the mark they all made

on the political landscape of their countries - unless you

kiiew that these five statesmen all patronized the same

maker of neckties: Marinella of Naples. The store

opened in the Piazza Vittoria in 1914, supplying first

Neapolitans and then customers from all over the world

with the finest of neckties. Its products can be custom-

made if required, so a customer can choose a dozen

neckties for his new sports jacket and have them cut to

exactly the length and width he Hkes best. He can also

decide on the thickness of the iiUerlining, which will

affect the thickness of the knot. The customer really is

king here, with the power to determine all the crucial

details of a necktie. Anyone who thinks that a small store

like Marinella could never justify

the expense of paying so much

attention to detail w^ould be

I 111' H'ai Mil ilif.') ul

clas.sic gentleman's wear

are often to be found

behind unassuming

fa(;ades - like that of the

necktie bu.siness of E.

Marinella in Naples.

wTong; more neckties are sold

here in an incredibly small space

of only 24 square yards (20 sq m)

than in many gentlemen's

outfitters with premises on

several floors. The firm makes a

profit not by charging an

exorbitant price per item, but

from the custom of a great many

fashion-conscious men from

Italy and all over the world.

However, it is no coincidence

that this place of pilgrimage for

necktie enthusiasts is to be found

on the map of Italy. The men of

no other nation attach such

importance to their clothing, as

is shown by the obviously secure

future of this small specialist

necktie firm. In England, the

superior quality of your shirt is

traditionally thought more

important, and the choice of

neckties is rather limited, since

for decades the design of a man's

Noticing has changed since

Eugenic Marinella opened

his store in 1914.

Maurizio Marinella is

the grandson of

- the founder of the firm.

He stands behind the counter

himself from morning to

eveiung, unless he is away on

business; at least once a

month he goes to Rome or

Milan v\ith fabric samples

to take orders from

regular customers.

necktie was determined by the colors of his school,

college, club, or regiment. As a result, even individually

custom-made neckties are less stylistically significant in

the United Kingdom. France is the only other country

that could be the home of a firm like Marinella, for like

the Italians the French appreciate tradition, quality, and

above all style. Charvet in the Place Vendome in Paris,

for instance, is another place where you can have your

neckties made individually to measure.

MarineUa's fame is due not just to the method of

handmaking neckties but also to the incomparable

range and quaUty of the fabrics it keeps in stock. Three

times a year Maurizio Marinella visits England to buy

fabric, usii^g the business coritacts built up by first his

grandfather and then his father in over 80 years.

Marinella sells off the rack neckties as well as

individually made items, and Maurizio Marinella has the

former made for him in England. He entrusts his custom

only to the top specialists; Drake's, for instance,

supplies both fabrics and ready-made neckties. Drake's

fabrics for Marinella are exclusively designed and

manufactured for the Neapolitans. Marinella proves

that even today small family firms can survive and

prosper if they offer really high quality and individual

service. In addition, the firm's tradition shows that a

customer who is confident of his style and understands

fashion still knows best what suits him, and why would

he be satisfied with a gentleman's outfitter providing a

choice of a few dozen neckties at most throughout the

season, when Marinella can offer over 3,500 different

fabrics and patterns in all?

MarineUa's range of styles may seem to undermine

its abUity to appear exclusive. How does one identify the

Marinella style, when there are so many? Tlu> answer is

in the quality of the garment, and it islliis tli;it |)iiinarily

attracts high-i)rofile customers.



At Marinella the ciiUing is eloiie by hand,

using shears, in the good old way. There is a

paper pattern, like a tailor's, which can be

adjusted to the customer's own

requir'enients tor the length, width, and

volume of his necktie.

"Sell-tipping" is typical of Marinella

neckties; the outer lining is made of the

same material as the necktie itself. The

lining is measured so that none of the

interlining will show when the necktie is a

finished gai'ment.

The separate sections of a Marinella necktie

are sewn entirely by hand. This method

gives the necktie its superior durability

and elasticity.

As with a custom-made suit, the Marinella

necktie is first basted together with white

cotton thread and afterward folded into its

final shape.

When the necktie has been pressed by hand

the Marinella label is added, a discreet

statement that it is one of the best ties in

the world.

The Business Necktie
Classic business patterns are anj^hing but original; that

is not supposed to be their point. Only the smallest of

details should indicate whether this is an ordinary

necktie or a first-class item. Understatement does not

work unless an unobtrusive exterior conceals really

top quality, as in the neckties made by Marinella of

Naples. People who have read that Marinella provides

the best neckties in the world and will make them to

measure may be disappointed to see how plain the

firm's designs are, but in fact their excellence resides

in that plain quality. The saying that "less is more" is

perfectly true of ties. For businessmen, as well as

politicians, Marinella's reputation for quality is of prime

importance, and hence the firm's large number of

business customers.



The Four-in-Hand
One of the modern leaders of men's fashion appears in

British history books and the annals of international

style under three titles: first as the Prince of Wales,

second as King Edward VIII, and finally as the Duke of

Windsor. Each title covers one phase in the life of a man
who was born in 1894 and died in 1972. His period as

king was the shortest, and for the sake of convenience

we will call him simply the Duke of Windsor here,

although he also introduced or popularized major

innovations in fashion wliile he was Prince of Wales. His

maii^ connection with the subject of this chapter is the

Windsor knot, which was named after him, although

photographs tend to suggest that he did not actually

wear it himself, and that the voluminous knots of his

neckties were probably the result of a thick lining rather

than the double Windsor knot. Suzy Menkes, who
mentions this fact in her book The Windsor Style, adds

that the Duke of Windsor had his neckties made by

Hawes & Curtis - always with a particularly thick lining,

another reason why he personally may not have worn

the Wii^dsor knot, which becomes far too bulky when

the lining of the necktie is thick. Try it for yourself with

ties made of different materials with different

thicknesses of lining. The four-in-hand knot, when tied

in a rather thick tie, produces exactly the same look as

the knot worn by the Duke of Windsor in many

photographs. This is perhaps an example of myth

being taken as reality, as has happened in many

different cases throughout history.

Place the necktie around your

neck with the broader end on

your right. It must hang lower

down than the narrower end.

Take the broad end in your right

hand and move it left and across

the narrow end, holding the

narrow end in your left hand.

Now pass the broad end around

the narrow end.

Pass the broad end on around

the narrow end so that it is lying

on the left again. The shape of

the knot is beginning to

materialize.

Now pass the broad end

underneath the half-formed

knot, raising the knot slightly as

you do so.

With your left hand, pass the

broad end over the half knot

from underneath, and pull the

whole of the broad end through

to the front.

With your right hand, pass the

broad end of the necktie

between the layer of the knot

which is now on top and the

layer directly underneath it, and

pull Ihe broad end through.

Hold the narrow end of the tie

fmnly and slowly tighten the

knot. Do not forget to do up your

shirt button.

Prince Michael of Kent, lias two

stylistic peculiarities which have

earned him the reputation of

being a near eccentric. He is the

only notable member of the

Royal Family to wear a beard,

and he has a liking for "kipper

ties," broad neckties in the style

of the 196()s. His ties are notable

not just for their breadth but for

their designs and malerials.



How to

Tie a Necktie The Windsor Knot
1. The simple foui-in-liand knot is

the most stylistically attractive

and versatile knot to wear. It is

stylistically attractive because

the long shape of the knot

lengthens the look of the throat

area, and its slightly diagonal line

gives an interestingly asymmetric

effect between the two ends of

the necktie; versatile because

however thick or thin the

necktie, it will give a good result.

2. The Windsor knot is

symmetric, hut jjcrhaps for that

very reason rather boring. It is

often wid(>r than it is high, so the

optical effect is to shorten the

throat ai'ea in a less pleasing

manner than that of the four-in-

hand. It really |)ro(luces

satisfactoiy results only with very

thin neckties, but then its

triangular shape looks odd in

contrast to the otherwise rather

long and skMider general effect of

the necktie.

3. The knot of your tie should suit

your shirt c-ollar. The four-in-

hand knot looks good with any

shape of collar. The "cutaway

collar" (see pages 52-53) is the

only on(^ that really combines

well with the Windsor knot, but

even then the four-in-hand

usually looks more elegant if the

necktie is the riglit tWckness and

width.

4. You should not exert force in

tjing a necktie. A knot pulled

too tight and squeezed in at the

sides will not look very elegant.

5. Try out neckties made by

different manufacturers until you

find a brand you really like. A very

slender, straight four-in-hand

knot can be tied in Hermes

neckties. If you like a thicker

knot, try Drake's of England's ties.

It is also well worth considering

custom-made neckties.

To tie a Windsor knot, start with

the broader end hanging much

hu't h(>r down on the right. Take

the broader end in your right

hand and pass it to the left over

the narrower end, which you

are holding in your li^ft hand.

Pass the broader end from left

to right under and around the

narrow end. Then pull it over

the knot and down toward your

body through the loop that has

been formed.

The bi'oader end is now hanging

down on the right, wi'ong side

facing up.

Now take the broader end and

pass it left around the half knot.

Next, with the thick end of the

necktie in your left hand, pass it

up from below and behind the

knot and through the loop

around your neck.

Pull the broader end forward

over the half-completed knot

and let it hang down.

Next, put the tip of the broad

end underneath the outer layer

of the knot.

Pull the broad end right

through and carefuOy adjust the

knot, holding it gently and

pulling the narrower end.

The broader end of the necktie

should now hang down further

than the narrow end. If not, tie

another knot or tuck the narrow

end into your waistband.
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The Bow Tie
The bow tie is closely related to the ordinary necktie,

but unlike the necktie its bow still shows that it is

descended from the neckcloth, its predecessor. Until

the nineteenth century neckwear for men consisted of

square cloths folded once into a triangle and then

knotted in various ways or tied with a bow. The smaller

and narrower those neckcloths became, the more they

resembled our present bow tie. Its shape has hardly

changed since around 1870. However, over the course

of time the bow tie has ceased to be an equally

acceptable alternative to other forms of necktie (the

standard long necktie or the ascot tie), and is now a

product for a special niche market. There is one

principal reason for its decline: most men do not know

how to tie it - and anyone with the faintest idea about

style knows that ready-made bow ties are beyond the

pale. But a bow tie is still worn with a tuxedo or with

tails, and on those occasions a man usually gets his wife

or a friend to tie it. The bow tie is one of those things

that every man tends to try and then abandon at some

point in his life, like smoking a pipe or growing a beard.

Some men really like bow ties and wear them almost all

the time, but they are increasingly in the minority,

whether because there always seems to be something

slightly comic about the bow tie, or because a shirt front

seems naked without a standard necktie, or because

bow ties seem rather effeminate. In any case, they have

become so unusual today that anyone with a bow tie

immediately attracts attention. Some men in the public

eye have made bow ties their "trademark". You will

attract plenty of comments on the first day you wear

one, a disadvantage that anyone rather shy or reserved

will anticipate, and it will probably put liim off the whole

idea. There is something to be said for the bow tie, all

the same. You camiot drop your food on it, and it is the

only alternative for a man who dislikes wearing a

standard necktie but still wants to be correctly dressed.
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Tying a Bow Tie

Adjust the bow tie to the right

size before putting it around

your neck. Unlike standard long

neckties, bow ties need to fit

the width of the neck exactly.

Put the end on the left over the

end on the right so that both

ends cross at the narrow area

behind the oval curve.

Take the left end tlirough the

loop now surrounding your neck,

and pull both ends to make a

loose, simple knot.

Take the end now on the left in

both hands and fold it to the

right in the middle of the oval.

Hulil iliH liililir'ii I'lid in tilt-

thumb and forefinger of your

left hand.

Take the right end and plarc ii,

exactly in the middle of the left

end, which is held in your left

hand, so that the right end

hangs down over the knot. Hold

both ends with the thumb and

forefinger of your left hand.

Now pass the right end of t he

bow under and around the

folded left end of the bow. You

now have a loop.

Take the right end around the

folded left end again and pass it

to the left through the loop you

have made - preferably folding

the part of the bow on the right

first. Press the part on the right

with your thumb and fold it at

the same time.

Push the folded right end far

enough through to stay in place.

Now let go with both hands, and

you will see the final form of the

bow materializing.

Hold the part of the bow on the

right firmly in your right hand,

and using your left hand take

the end of the bow that is

already halfway through by the

fold in it and pull carefully. Now
you will see the reason for the

curved shape of the bow tie in

its untied state.

To adjust the bow, take the ends

lying opposite each other - the

two open ends and the two

folded ends - and pull carefully

until the bow is firmly titvi.

The finisliod bow will look

slightly diflerenl cveiy time, but

at least the fact that it may not,

be perfect shows everyone^ that

you tied it yourself. Rut always

make sun^ that in the first stej)

you place the left end over the

right end, or the op(>ration will

not work.



The Cravat
Wlu'iu'vci' a lllni sciipl calls I'or a playljoy lo appear, llie characLer is

i'<>p.iilaiiy shdvvii we\iriiij4 a cravat, usually with a navy bUizer or a shawl-

collared kiiiLI(-ci jacket. One imagines authors of popular novels wearing

tli(>ni, also fihn directors and millionaires, and perhaps now and then an

officer- of Her Majesty's forces, but only at the weekend. These typical

associations of th(> cravatdo not really do it justice, since it is an attractive

way of lending the casual weekend look that touch of fonnality and

(>leganc'e you sometimes want hetwec-n Friday evening and Sunday

evening. A plain outfit of Tattersall check shirt, jeans, a bottle-green V-

iieck pullover, and burgimdy Weejun loafers from Bass is both elegant and

cas\ial when worn with a paisk^y cravat. Similarly, a combination of gray

luMTingbone tweed jacket, dark gray Hannels, a white shirt, and black

brogues looks more casual if you exchange your magenta and green

si fiped club n(H-kt ie for a cravat. A cravat emphasizes the sporting look,

ni- lends a lighl touch I o a more formal outfit. However, some men do not

like tliis kind of nuance, and prefer a clear distinction between the formal

and the ciisual to the in-between stage represented by the cravat. Ifyou

would rather look formal even at the weekend, they say, why not stick to

your guns and wear necktie, shirt, and jacket, instead of going in for half-

hearted measures like the cravat? But other men do not care to wear an

open-necked sliirt , wliich they feel is just a bit too casual, exposing too

much throat, and for them the cravat is highly recommended; it helps

them to demonstrate, even at weekends and off duty, that they like to

observe a certain code of cb'ess.

The word "cravat" has an imexpected etymology. It comes from the

Serbo-Croat word Hrmt, meaning "Croat," or native of Croatia. Croat

soldiers in the French army duiing the Thirty Years' War wore the familiar

gaiTnent, and it became refeired to in French as a cravcUe. Similar use of

"cravats" can be seen in some nulitary unifonns today, although they are

neither siU< nor patterned like the ones shown below.

First place the cravat loosely

around your neck.

Then take hold of the right end

and place it over the left end.

Pass the right end over and

around the left end, put it

through the loop thus formed

from underneath, and pull it

through and up.

Pldct what started out as the

right end of the cravat precisely

over what started out as the left

end and is now underneath it,

and adjust both ends.

The cravat is always made of pure silk. It can be

bought in a vast selection of different patterns and

in all qualities, depending on what necktie-maker

you buy from. Unlike standard neckties or bow ties,

cravats are never in one solid color or striped.

Classic designs are paisley or fouiard prints, or

siniilar patterns.







Style in the Suit
The suit is still the most elegant item of clothing a man

can wear so long as its cut, color, and fabric are correct

- meaning that they suit the occasion, the time of day,

the season of the year, and the climate. There are good

reasons for listing cut, color and fabric in that order,

since cut is really the most important factor. If you are

in any doubt, then it is better to buy a well-cut suit in a

fabric that may not be of the very top quality than a

poorly cut suit in a better fabric - although the suit above

all is not an area where compromises should be made. By

a good cut we mean the basic pattern that has been used

again and again since the 1930s, irrespective of fashions

and trends, and is now regarded as the international

standard by all good tailors and manufacturers of ready-

made clothing. The cut of a good suit should look

"natural," that is to say, it should bring out the best in its

wearer, resorting to corrective measures only with real

problem figures. This is an especially important feature

in relation to the shoulders of the suit. A rather thiri.

small-boned man will look best in a suit with a narrow cut

and little or no shoulder padding, narrow lapels, and

close-fitting trouser legs. An athletic, broad-shouldered

man will not need shoulder padding either, and again,

the suit can be cut to suit his natural measurements. If

the wearer has a corpulent figure, it is even more

advisable to avoid anything in the cut of the suit that

would make him look even larger.

The traditional colors regarded as correct for a suit

are dark blue, dark to very light gray, and black. It

should certainly be in one of those colors if it is to be

worn for business in such fields as finance, the law,

commerce, or politics. A brown or green suit will do only

at the weekend or for sporting occasions - but more

about that later.

Today's suits are made in fabrics of much lighter

weight than in the past, when offices were either heated

by coal fires or not at all. However, there are still

considerable differences in the weight and thickness of

the materials used, and you should start by thinking

exactly where you will be wearing your suit: will it be in

the chilly north or in a mild Mediterranean climate? Will

The two-piece siiit is the most usual model

today. It has two buttons and two side vents,

and trousers with or without cuffs. There are

variations on this basic model. It is possible

to have either three buttons and a center

vent at the back of the jacket, or three

buttons and two side vents.

The double-breasted suit always has two side

vents, never a vent at the back of the jacket.

In continental Europe it may have no vents at

all, but that is not comrrw ilfaut. A jacket

without any vents will hang well only when

you are standing and if you do not put your

hands in your trouser pockets. However, as

this habit is regarded as bad manners in

Germany, many (Jerman suit jackets

accordingly have no vents.

It used to be quite difficult to buy a well-cut

suit with a vest off the rack. Luckily for men

who appreciate this classic type of suit,

some traditional gentlemen's outfitters such

as Gieves & Hawkes have begun offering

them again.



you be driving to a stuffy office from your comfortable

home in a heated car, without feeling any great change

of temperature, or will you reach it after a long journey

commuting to work through drafty subway stations and

cold streets? One way or another, the best suiting fabric

has always been (and still is) pure wool, even in

summer, for no other natural material drapes so

elegantly - or is so crease resistant. If you do find

creases in a pure wool suit after you have been sitting

for a long time, they will hang out again quite soon. In

fact it does not matter if a perfectly cut suit looks a little

crumpled; it is still more elegant than a suit without a

single crease in it, but of poor or even just average cut.

Since we have used the word "suit" so often already,

it is about time to provide a brief definition; a suit is a

set of clothing consisting of trousers and jacket made

from the same fabric. That may sound obvious, but it is

worth mentioning, since until the (muI of the nineteenth

century a gentleman used to wear a tailcoat, frock coat,

or morning coat with a vest of a different fabric, and

trousers in yet another material. At first the

combination of matching jacket, vest, and trousers - a

suit - was worn on informal occasions. It was not until

the end of the 1930s that the suit became the accepted

uniform of all office workers. But although the suit is

now formal wear par excellence, a style-conscious

gentleman ^ in particular one witli a sense of tradition

- still wears the old combination of morniiig coat, vest,

and striped trousers for weddings, funerals, and grand

formal occasions.

At first, then, the suit came in three parts: jacket,

trousers, and vest. Today it is more usual to have a two-

piece suit consisting of jacket and trousers. The vest is

dying out, although since it has been doing so ever since

the Second World War, perhaps we may conclude that

it is not going to become extinct just yet. However, it is

no longer part of the traditional custom-made suit, since

offices today are usually too warm for anyone to need

an additional layer of clothing mider his jacket. Unless

you feel the cold very badly, you are ahnost obliged to

do without a vest - but perhaps you work in an office

where it is not felt incorrect to take off your jacket and

go about in vest and shirt sleeves.

This introduction to the subject of the suit would not

be complete without a little geographical information.

England is the land of origin of the suit, and indeed of

modern gentlemen's fashions in general. The basic

pattern of suit now accepted, copied, and varied all over

the world was developed in the United Kingdom at the

beginning of the twentieth century, and until the

Button Undone
At first sight it lool<s as if a button is missing, but look more

closely and you will see that it is simply undone. Purely by

chance, of course. Perhaps the wearer of this suit recently

pushed up the sleeves of his

shirt and jacket to wash his

hands, and then forgot to do up

the last button. Or is that really

the reason? No, of course not.

After all, no one would forget to

i)utton up his shirt or overcoat.

A man who leaves a button on

his sleeve undone is making a statement along the lines of:

"Look, 1 can undo the buttons on my sleeve, and only the sleeve

buttons of really gootl suits can be undone. My suit is a good one

- and expensive." Sleeve buttons that really undo are far from

being the most important or even the most expensive mark of a

good suit - but they are its most striking feature. Hence the

undone button.

Second World War London was the undisputed capital

of fasliionable menswear. Thanks to the tailors of Italy,

however, England no longer has a monopoly on style,

even if it can still offer the very best of tailoring.

However, English tailoring by no means shares the

Italian concept of elegance that chooses the fabric,

color, and cut of a suit by esthetic criteria and makes it

on the same principles, instead of simply observing the

strict rules of dress imposed by a social upper class. In

fact the Italians are better than the English at making

suits from lightweight fabrics, sii^ce they live in a hot

country, or at least those in the south of Italy do. Today,

then, we can choose the best suits from various

different sources according to our tastes and our

requirements: a pinstriped suit from London, a simimer

suit from Rome, or alternatively an English suit made in

Italian silk or an Italian suit made from Scottish tweed.

But England and Italy alike offer the cut and quality that

make a really good suit.

Tailors in other countries naturally aspire to the

positions of quality maintained by those in Italy and

England, and the Italian diaspora in the USA certainly

provides fertile ground for producing good tailors.

Nevertheless, it is these two countries that retain a

reputation for excellence that seems unassailable.
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The Mecca of the

Custom-made Suit

In the modern world, where people tliink more of the

designer than the craftsman, Savile Row is one of the

last outposts where designing a garment is the province

of the craftsman who makes it, in this case the tailor.

However, let us not forget that there is a division of labor

even in Savile Row. The cutter could be called the

architect of the suit; he designs its cut and then cuts out

the pieces. The tailor is the man who really puts the suit

together. To continue our analogy, he is the

construction worker. Tailors usually specialize in

jackets, vests, or trousers - the English terms are "coat

maker," "waistcoat maker," and "trouser maker." The

cutter adjusts the suit when the customer tries it on, in

a procedure known as fitting. Then the suit goes back

to the specialist tailor with the cutter's adjustments

marked. Theoretically, the cutter could make the suit

from start to finish, since by the time a tailor has risen

to the responsible position of cutter he will know his

trade inside out. This knowledge of the actual methods

of tailoring is what distinguishes the cutter from the

designer, who needs to know the craft of tailoring only

well enough to make marketable items - more

particularly for manufacturing on a large scale. The true

craft of tailoring is an old-fashioned cottage industry,

well appreciated by the real gentlemen who consume its

fine products.

SAVILE ROW W1
CITY OF WESTMINSTER

S;iVilc Row is Ihc Mecca of all al'icionadn.s orcusloni laiJorinM. In fact

ihc style of u i)arlicular tailor licrc may not hoespecially English. From

ilic ciul of the ninctceiitli cciiluiy onward many (xccll(>nl.l('wisli

tailors (Miiigratcd to London from Poland, Russia, Hungai-y, and

(Jer'niany. They coniliincd the clc).iancc li'arncd in ihcir nalivi' lands in

conliiuMilal ['Europe with the English style, llins makiii>.; a notahlc

conlrihnlion !(/ ihe lame ol Savile Row.



Custom tailoring is no longer the only way to get a

suit that fits well, and it is often far from the best way.

Sad to say, the art of tailoring has sunk to a lamentably

low level in most countries of central and northern

Europe, and a custom-made suit will be only as good as

the tailor who cuts and makes it. However, if his

customers cannot tell the difference between a really

good piece of work and one that is only average, the

tailor will have no incentive to excel. And how are his

customers to recognize the best if they have never seen

anything but off-the-rack suits made for what is

supposed to be the average figure? England and Italy

are the only countries where there is still a constant

inlliLx of new customers who genuinely understand the

tailor's craft.

By comparison with the golden years of the past, of

course, even English and Italian tailors are less

iinpoitant tlian Ihey used to be, at least in terms of

output. However, there is still sufficient demand in

London, Rome, Milan, and Naples to maintain many

good tailoring establishments. Their customers still

know the subtle difference between custom tailoring

(or, to use the British term, "bespoke" tailoring) and

"made to measure." The accepted definition of bespoke

or custom tailoring is: "a garment cut by an individual,

for an individual, by an individual." An individual cut is

devised for each customer, depending on his

measurements and his requirements, and it will be

precisely adjusted to his figure and his character. "Made

to measure" tailoring means that a standard cut is

adjusted as far as possible to the customer's

measurements and personality. Even if "made to

measure" tailoring is entirely done by hand to all the

rules of the tailor's craft, it will naturally lack the

individuality of a custom-made or bespoke suit, and

that individuality is not found anywhere else on earth in

more concentrated form than in Savile Row and the

neighboring streets. There were still hundreds of tailors

working in this "golden mile" up to the 1960s. At the end

of the 1980s there were only about 50 firms left, most

ofthem one-man businesses whose proprietors acted as

cutters, usually commissioning outside workers to do

the actual tailoring. In spite of this reduction in quantity,

many of the tailors in business today still offer really top

quality - both small firms and large, well-known names.

A famous name over the door does not necessarily

guarantee you the best suit, or ensure that the customer

will really get what he hoped for. He may find "his" tailor

in a smaller, less conspicuous firm, since the really

important point is for the cutter to understand the

customer's personal wishes and tastes almost

intuitively, which is essential for translating them

perfectly into the suit.

Aiiother consideration is the noticeable difference

between Savile Row prices. This difference is the result

of overheads: the costs incurred in addition to the price

of the fabric and the labor. In a firm like Huntsman,

where every piece of clothing is made on the premises,

these overheads are of course higher than for a single

cutter who sends the pieces of fabric out to specialist

coat makers, waistcoat makers, and trouser makers.

Both methods of work have a long tradition behind

them, and neither necessarily guarantees the desired

result. A newcomer to the world of custom tailoring

should either rely on personal recommendation, or

choose a tailor whose "house style" he already knows

and likes - or go in search of one himself. But be wary

of any firm promising to supply a suit in 24 hours or even

less. The total time it takes to make a genuine custom-

made or "bespoke" suit is about 40 hours, so the 24-hour

suit is an impossibility. A minimum of several days from

measuring to the first fitting is the rule, if the tailor's

time allows. It will then usually be another six to eight

weeks before the suit is

finally ready, and if you go

to a very large, well-

known firm you may have

to wait some months for

the great moment when

you can set eyes on the

suit you ordered and

wear it for the first time.

The tailor's chalk is ready to

hand - fitting can begin.
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Anderson & Sheppard has been one of the most

successful of Savile Row tailors for many years, and is an

established institution. The firm's many American

customers have cont ributed a gr(>at deal to its

reputation; they particularly like tiie "soft look" of the

house. Anderson & Sheppard understands the usual

discretion exercised by tailors as a strict vow of silence

toward the press. However, it is common knowledge that

Prince Charles is among their customers. His double-

breasted suits are a good example of the firm's style. For

many years, Anderson & Sheppard has also been the

only Savile Row tailor to make sleeves with l)ultons

which cannot be undone.

The famous traditional name of J. Dege & Sons at 10

Savile Row accommodates a number of tailors, some of

them firms with their owii long tradition behind them.

Tiiey include Wilkinson & Sons, founded in 1662;

Rogers & Co., founded in 1774; and John Jones, founded

in 1827. Customers will naturally get a suit in the style of

whichever particular firm under this roof they patronize.

J. Dege & Sons itself makes menswear of a sporting and

militaiy cut that appeals to many customers from those

fields. The firm regularly visits military bases to take

orders. If a customer has no particular wishes, Dege will

supply a suit of typically English cut with a long, waisted

jacket and sloping shoulders.

11. Huntsman (*i Sons was found(Ml in Unnd Street, and has

been in its Savile K'nw premises since 1919. Wear for

hunting and riding used to be the specialty of this tailor

;in(l marked the house style. Jackets are close fitting and

have high shoulders and a well-emphasized waist.

Huntsman is regarded as the most expensive of Savile

Row tailors, but even here jmces are no higher I ban t hose

charged by a good tailor on lh(> continent of i'lurope.

Huntsman prid(>s itself on the cr-aflsmanlike iiuality of its

lajloiing, all hough it is not in lacl above I he geneiall.\ high

liAci dF llic III III T firms ini'Mlinlli'il here.
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"L'Etal c'est moi,'' said PCiiig Loiiis XIV of France - and

you ought say, "Savile Row is Poole." At tine beginning of

the nineteenth century this firm, founded in 1806,

employed over 300 tailors and was the largest enterprise

of its kind anywhere in the world. Poole's list of customers

reads like a cross section through the history of the

nineteenth and twentieth centuries. Even today, its

international customers still include many members of the

aristocracy. Despite the finn's glorious liistory, the

atmosphere at Poole's is ver>' easy going today, not just as

regards the friendly relationships between the staff iiut in

the advice given to customers. No one has a particular

style forced on him, and ttiis attitude has certainly

contributed to the finn's lasting success. Customers also

like the slightly shabby chami of the salesroom; the

present head of the firm, Angus Cimdey, has stood out for

years against the introduction of air conditioning.

At Tobias 'l";iiloi-s in No. 32, the cutter .lohn ( hoggin anti

tailor John Davis still help to fill each order themselves. At

Huntsman or at Poole, the customer must rely on the

cutter to mark up all the alterations made in fitting c'learly

(Miougli with his cluilk for the tailor in the workshop to

follow lliem. At Tobias Tailors, bowevi>r, John Davis is

present at all stages uj) to the final fitting, and notes the

customer's mental iuid physical characteristics for himself.

If possible, the cutter John (joggin also heli)s with the

making of the suit, so that it is very much all of a pieces in

craftsmanship and style. Since both men know their craft

inside out, the first fitting can take place quite soon, long

before the fabric, once cut, would have reached the tailor

in an ord(M' given to most large tailoring firms, ('ustoniers

new to Sa\ile How and connoisseui's alike are welcomed at

Tobias Tailors, where receptive ideas of style go hand in

hand with traditional concepts of Savile Row cjuality - and

all this at a comparatively modest price.

&ca

Kilgour, French & Stanbuiy at No. 8 in the famous street

is one of the great old names of Savile Row, although you

might easily forget that on entering the recently

refurbished and air-conditioned premises. They suggest

a background for the up-to-date products of the house,

which likes to attract customers aware of the latest

trends. But do not be deceived: the cutters and tailors at

Kilgour, French & Stanbuiy still make some of the best

suits in Savile Row.

Keeping up with the times, it is now on the Internet,

where you can find the tailor's homepage, with

information and the latest offers. For instance, there is a

special discount for young executives (under 25).

Bernard Weatherill, the leading specialist in hunting and

riding wear, operates under the same roof. The cutter

George Roden is the last man working in his craft who

still makes riding breeches to measure.



The English

Suit

In a traditional Englisli suit like the one

worn here by Robert Gieve the shoulders

have very little if any padding. Instead, they

usually slope slightly. However, different

tailors have different ideas on the details of

shoulder shape.

Anyone with a little expertise in menswear

will know that the sleeve buttons of a good

suit can be uirdone. This is a feature you will

see on the jackets of expensive suits made

in Italy In Savile Row of course the sleeve

buttons are also made to undo - although

only the two lower buttons of the three or

four that actually appear on the sleeve. This

means that the sleeves can be turned up

when the wearer washes his hands. If

necessary the tailor can also shorten the

sleeve. The buttonholes of all the sleeve

buttons will be cut open and stitched only at

the customer's special request.

The trousers are cut to rest high on the hips and sit

relatively close to the leg. Cuffs are not as common as on

the continent of Europe - even the trousers of a double-

breasted English suit seldom have cuffs. Traditionally

they are held up by suspenders (or in British English

"braces"). Some tailors claim it is impossible to keep

trousers in place properly without suspenders, others

consider them the favorite method because they make it

easier to fit the trousers. Another method of holding

trousers up without using a belt is a waistband that can

be adjusted by buckles or elastication. Any way of

avoiding a belt is advisable if the wearer of the suit is

short, since a belt divides his figure in half and will make

hint look even shorter. Suspenders, on the other hand,

have an elongating effect, and another advantage is that

the trousers will hang properly in any position. Some

people even claim that wearing suspenders helps a man

walk more confidently. The old recipe for a good

carriage - "Stomach in, chest out" - still holds good, and

it is fjasit-r to follow that advice if you are sure your

trousers will stay ij[).

On the underside of the left lapel, below the

buttonhole, there is a horizontal loop to hold the

stem of a flower worn in the buttonhole. This

detail is typical of custon\-made suits, although

it would be no problem to add such a loop to

ready-to-wear suits. But presumably only Savile

Row customers wear flowers in their

buttonholes.

The waist of the jacket is high

and its coat tails fall softly over

the hips. This hourglass cut,

which is also found in many

uniform jackets, looks best on

slim men. It is typical of the

tailors who used to specialize

in officers' uniforms and

riding clothes.

The classic English suit has two

long side vents. They enable

the wearer to put his hands in

his pockets comfortably - a

habit that is not regarded as bad

manners in England, as it is in

Germany. The three-buttoned

jacket, often a feature of a

tweed suit, traditionally has a

back vent instead of side vents.

Jackets without vents are very

unusual and immediately

attract attention. The Queen's

husband Prince Philip, for

instance, often wears suits

without vents in the jacket. His

tailor used to be Teddy Watson

of Hawes & Curtis, who t lieu

entrusted the Duke of

Edinburgli to his cullcM- of many

years' slanding, .liiiin KcnI.



Patterns & Fabrics

Wliilc pinstripes (in a blue liaciv'^roniK

arc the uiidispuU>(i classic. In London

I his pattern still remains the iiiiilorni <

most stockbi-okers, hankers, lawyers,

and iioliticians, and the I'ahric also

lre(|neiitly app(-ars on the nmway in

desij^nel' colleclinns.

( Iray jiinstripe consists of narrow stripes

on a j.;i-ay background, and is the most

popular alternative to blue pinstripe.

'I'his fabric has sometimes given

Knglishmen a reputation for dressing

like "gray mice."

Dark gray, almost black pinstriped fabiic

is the ultra-conservative city variant for

lliosf> of a more disr-reet natui'e.

['lam w(.)rsted fabrics are available in all

weights and colors, depending on the use

for which the suit will be worn. You

would choose a medium weight for a suit

that will be worn all the year round,

preferably in dark blue or (for the city)

shades of gray.

A chalk-striped pattern on a gray

background is a classic for double-

breasted suits. Edward VIII, then Princi;

of Wales, popularized this look back in

the 19;30s.

.7 7.T7.T7-7'
^4r^4r%^^^4rir
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Strictly speaking, Prince of Wales check or Glen check (as it is known in some continental

European countries) is a colored check supeiimposed on a Glen Urquhart check. Patterns
of this kind were designed for the English landed gentr>' who had settled in Scotland but did
not have their own clan tartan. Since they still wanted to dress their employees in a

recognizable pattern, the latter wore specially designed "district checks." The Glen
Urquhart check was that of the estates of the Countess of Seafield. In England, Prince of

Wales check is not worn to the office but is kept for casual suits worn at the weekend,
although it is accepted business wear in the rest of Europe and in America. It is

surprising that European and Americans conventions on business wear often seem
unacceptably showy in consei-vative England.
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A Suit from Gieves and Hawkes
The shop front of Gieves & Hawkes is unusually showy

for Savile Row. You often find the best tailors on quite

small premises, sometimes even working in basements.

Not so at Gieves & Hawkes at 1 Savile Row, where the

firm has premises that once served as the headquarters

of the Royal Geographical Society.

A new customer of Gieves & Hawkes is first escorted to

the Adam Room on the upper floor where, in a relaxed

atmosphere, the foundations are laid for a relationship

of trust between customer and cutter that may last for

decades. Wliile the customer talks about himself and his

habits and expresses his preferences for the cut and

fabric of his suit, the cutter forms a picture of the

customer from what he sees and hears, and working on

that basis develops the contours of the suit the

customer wants.

Experienced cutters usually know what a customer

wants after a few minutes, even if he has not yet made

his mind up himself. The cutter is aware more of the

customer's needs and can advise him accordingly.

Wlien they have agreed on the cut of the

suit and all its details, customer and cutter

choose a fabric together. The cutter wiU

tactfully guide a new customer in what he

thinks is the right direction, and the

customer would be wise to listen to what is

usually very good advice.

Wlien taking measurements Peter Smith

also notes down any physical peculiarities,

using a discreet code. DRS means "dropped

right shoulder"; FS stands for "forward

stomach"; and BL 1, 2, or 3 means "bow legs

to the first, second, or third degree."

The customer who visits a custom tailor for

the first time, after unhappy experiences of

ready-made suits, will find that he need not

apologize for his physical imperfections or be

penalized for them by clothes that hang

badly. Even if he has a round stomach or flat

buttocks, his trousers will fit perfectly.

At least five different measurements are

taken for the trousers. In what can be a

rather embarrassing situation, the process is

carried out discreetly and with the

neutrality also shown by doctors in handling

the more intimate parts of the body.

It is no coincidence that the cut of the suit is

discussed before measurements are taken.

After all, the cutter must always know in

advance how high on the hips the trousers

are to rest. If the customer wants traditional

trousers kept up by suspenders, the outside

leg length must be longer than if the

trousers will sit on the hips.

After taking measurements, the cutter,

Peter O'Neil, draws the shape ofjacket,

trousers, and vest on brown paper. He uses

a cleverly devised calculating system and

the instinct he has developed over the

years. This cutting is the architectural plan

of the suit.
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The separate parts of the suit are first cut

out m paper and then laid on the fabric to

form a pattern.

Next the cutter draws on the fabric around

the edges of the pattern with tailor's chalk.

In working he must make sure that as far as

possible the patterning of the fabric

matches exactly at the seams when the suit

is made up.

The cutting is done with shears, and of

course by hand. Like the taking of

measurements, this is an important monicni

in making a custom-made suit. Tiie cut will

be adjusted again after fitting.

Sewing up l he seijaral e parts of t lie jacket,

trous(?rs, and vest is the job of the coat

maker, trouser maker, and waistcoal maker.

Tlicy baste the pieces of Ihc siiil logclher

for llic firsi filling vvilli while ( nllon Ihrcad.

The firsI filling could Ihcorclicall.N- lake

place only a couple of days later, bill famous

tailors like (iieves & Flawkes usually have

long wailing lisls, and il is generally s(>veral

weeks before llu' rushnncr can tmur in Inr

his first filling.



Al tlic rirsl, filling llic cuslonuM' sees liic

nuxtcrial he has chosen taking shape as a

suil j'or Ihe first fiin(\ TJiis is an exciting

ni(ini(Mit, since uj) to now liie snil lias

exislcHi only in the minds of the customer

and the culler. At this stage everytliiiig

about it can still be altered.

The suil is now taken apart again and goes

back to the various tailors - in this picture,

to the coal makcM' Albert Nelson. They make

u]) the second version of the suil, including

th(" alterations agreed al the first htting.

To giv(> the suit its shape, interliiung canvas,

cotton, fell, or horsehair are sewii into the

material itself with countless small stitches.

The process takes much less time in mass-

produced jackets, where the interfacings are

glued into place, but the result is nowhere

near as good as when the work is done by

hand.

I )uring I he process of sewing tlie tailor

const anily presses the fabric with an iron.

He dampens the fabric first and then

presses it into shape with the hot iron. The

pressing and the interlinings give the suit its

three-dimensional shape. Tiie elastic nature

of horseiiair helps to build cui'ves

permanently into the fabric, for instance

over the chest or in the lapels.

In Victorian times tailors apparently needed

up to a dozen fittings before a suit was

pi'ojx'rly adjusted. Neither the tailors nor

their customers have so much time to spare

today. As a nile, it takes three fittings before

I he suit can be made up. But that is only on

Ihe first occasion; on going back to the same

finn later, a customer will usually need only

one fitting.

,After the measuring and cutting, making the

buttonholes marks anothei' decisive stage.

Oi^y when the suit is to the customer's

satisfaction are the buttonholes added. Again,

it is a labor-intensive process. It takes several

hours to stitch around all the buttonholes

with silk thread.

The last craflsuian to have a hand in making

the suit is the presser. He gives the suit its

final form with the iron. No one but a

professional presser should iron the suit

later when it is badly creased or when dr>'

cleaning is necessary.

Once the suit is properly pressed the

customer can come for that long-awaited

final fitting. If he now thinks the suit is right

and expresses his satisfaction, then the job

is done. After weeks or even months, the

customer can go home wearing his new suit.

Although in fact, as they apparently say at

that other legendary Sa\ile Row institution

Anderson & Sheppard, if the suit looks

obviously new out in the street then the tailor

has not done his job properly. The suit should

look like a natural part of the customer.
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Chester Barrie
Many a \asitor to Sa\ile Row who does not live in

England will look wistfully at the display windows of the

"bespoke" tailors. A weekend in London does not give

him enough time to put his custom in the hands of one

of these helpful establishments. It takes some days, if

not weeks, for the suit to be cut out and basted together

ready for the first fitting, and it will be another few days

again before all the alterations have been incorporated.

Only after the second, "forward fitting" can the suit be

made up - always supposing no further fittings are

necessary. This slow process is part of the pleasure of

owning a custom-made suit, but it is a nuisance when

you are short of time. Luckily, two numbers up the

street from Anderson & Sheppard there is a firm that

can help out, offering suits ready for you to take away

at once, even though their cut and tailoring is of good

Savile Row quality. This savior in your hour of need is

Chester Barrie at 32 Savile Row, a firm that has been

making suits, jackets, trousers, and coats for the

demanding customer in a hurry for over 60 years, ever

since 1937. The garments are made in Crewe, a town in

the north of England. The original workshop soon

proved too small, and in 1949 the firm rented more

space from the Air Ministry, on premises where Rolls

Royce used to make cars. In 1961 Chester Barrie

expanded again and moved into a purpose-built factory,

although even today it is less like a factory than a huge

tailors' workshop where the garments are still 80

percent hand sewn. Chester Barrie has only one thing

in common with ordinary ready-made clothing: cutting

is to a system of sizes and not individual measurements.

But if you have a certain amount of time and want a

better idea of the final result in advance, the Chester

Barrie cut can easily be adjusted to your own

measurements. This method is still some way removed

from "bespoke" tailoring, but it does produce the best

ready-made clothing available. Bespoke tailors them-

selves have the separate pieces of the suits thoy have

cut made up by specialists, who often work for several

different tailors. At Chester Barrie the cutting is still

done by hand, although to average measurements

rather than from a pattern designed for the individual

customer. For a man with an average figure, Chester

Barrie can thus provide clothes which will fit very well

after some minor alterations, and so far as quality of

workmanship goes the firm offers very high standards

for a relatively low price.

You might think that the founder of this firm was a

Mr. Barrie, but you would be wrong. Chester Barrie is

an invented name: Crewe, the location of the factory, is

near the city of Chester. However, the name was well

chosen, for after more than 60 years it sounds as

"genuine" as Barbour, Church, or Brigg - at least to

customers from the continent of Europe or from

America. In fact the man who really founded the firm

came from the United Stcrtes, and was a New Yorker

called Myron Ackermann. Long before anyone else

thought of it, he hit on the truly brilliant idea of

producing ready-made menswear of very high quality

by using the traditional methods of the tailor's craft. To

this day there are fewer than ten similar firms all over

the world, and in principle they all work to the system

that has shown its worth at Chester Barrie ever since

1937. Looking through the brochures of these rival

firms, you will find they echo the descriptions of the

Chester Barrie method almost word for word: careful

choice of fabric, the exclusive use of natural materials,

cutting by hand with shears, making up mainly by hand,

the incorporation of high-quality flexible interlinings,

careful pressing to shape and meticulous final checking.

In England Chester Barrie is an emergency solution;

men with the money and the time will still prefer to go

to a bespoke tailor. Italy also has some outstanding

custom tailors, but much of the demand is supplied by

ready-made clothing of high quality, such as the items

made by Kiton, Brioni, or d'Avenza. Germany has only

one firm of anything like comparable (juality. Regent,

and in fact the majority of German customers

demanding high standards will buy in England and Italy.



In 1981, after 44 years of producing goods of

consistently high quality, Chester Barrie at last won

something like recognition from its neighbors in Savile

Row, or to be precise from the firm opposite at No. 11-

the premises of H. Huntsman, known as the most

expensive tailor in Savile Row and a bastion of the

highest standards of quality, standards guaranteed by

exclusive in-house production. This venerable

institution sold its first off-the-rack suit in 1981 - and

the suit was made by none other than Chester Barrie.

To this day Huntsman still has all its ready-made clothing

manufactured in Crewe, proof of the quality that Chester

Barrie can supply, and an acknowledgment that the

ready-made suit does have its place.

The air-conditioned premises of Chester Barrie are at 32 Savile Row. Here you can buy extremely well-cut and traditionally iii.uic hiiiis,

jackets, trousers, and coats at very moderate prices. A large sales operation is run from the basement, where the sales manager has his office.
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Three Savile Row Customers
Men's fashion pages and illustrated

magazines often mention that

celebrities from the worlds of

politics, the arts, or the media

patronize a particular Savile Row
tailor - information about as

interesting as telling their readers

that a billionaire drives a Rolls

Royce, a Mercedes, or a Ferrari.

Going to a Savile Row tailor is taken

as much for granted by those who

can afford it as buying an expensive

car, living in a big house, or owning

a gold watch. Every rich or even

merely prosperous man with an eye

for good clothes will buy a Savile

Row suit at some time or other,

although that does not mean he will

not also patronize Caraceni in

Rome, Charvet in Paris, or Knize in

Vienna. However, he is always

happy to return to Savile Row,

where he can get something

unobtainable anywhere else: a

genuine Savile Row suit. As a result

the lists of customers who patronize

these tailors read like an

ii^ternational Who's Who, and the

catalogue of famous names includes

luminaries such as rock stars and

politicians, kings and actors,

billionaires and painters, musicians

and dictators, dandies and the

discreetly well dressed, writers and

ministers, new money and inherited

wealth. The celebrities mentioned

here are just three of the many

thousands who have sought out the

luxury of a Savile Row tailor. It

seems inconceivable that Savile

Row will ever lose its appeal for

such people.

At first it may seem surpilsing that Bianca Jagger, like her ex-

husband, is a Savile Row customer. Together with many of his

colleagues, including Elton John, Eric Clapton, and Paul McCartney,

Mick Jagger has appreciated e.xquisite taOoring since the 1960s,

although for him tailoring has to have that certain extra touch of

fashion. Tommy Nutter fitted out the stars of the swinging sixties

with the broad lapels, flared trousers, and narrow waists of that

decade. Bianca Jagger liked her husband's suits so much that she

ordered one of her owai from Tonmiy Nutter, setting off a revival of

gentlemen's tailoring for ladies, just as Marlene Dietrich did before

her when she ordered tailored suits from Knize of Vienna. Ordering

Savile Row suits was as natural for Mick Jagger as buying a countiy

house or an expensive car, since anyone who can afford it will want

custom tailoring at some point in his career - and that is as true of a

rock musician as of anyone else.

Sean (Jonneiy is known to have jjatronized several tailors, both

privately and in his most famous film role as the British secret agent

James Bond. Terence Young, director of the James Bond films Dr.

No, From Russia With Love, and Thunderball, had Sean Connery's

wardrobe made l)y his own tailor, Anthony Sinclair of (Jonduit Street.

Sinclair created the unobtrusive and rather niilitary style of the early

.lames Bond, and it is still popular today. The character's shirts came

from Tiirnbull & Ass(!r, probably the most famous shirtmaker in

.Jermyn Street. In his private c:ai)acity, Sean (Jonnery has gone for

years to Dimi Major, previously in partn(;rship with Douglas

Hayward, who like Major specializes in show-business customers.

l)oi]glas Hayward also f:real,ed the wardrobe for the later James

I'oiid as jJaycfl by Roger Moore,

Experts agree that Prince (Charles now has

his suits made by Anderson & Sheppard, but

there will be no official confirmation of the

claim from either St. James's Palace or the

firm of Anderson & Sheppard itself. As a

schoolboy and university student he was

dressed in the old upper-class tradition by

Colin Edmonds of Billings & Edmonds. He

then went to Teddy Watson of Hawes &
Curtis, Prince Philip's tailor. Like many heirs

to the throne before him, he subsecjuently

left his father's tailor, and went to AndtM'son

& Sheppard. His miiforms used to be made

by Johns & Pegg, but are now supplied by

Welsh & Jeffries. There are also persistent

rumors that Prince Chark^s is a customer of

Kiton, although this seems improbable since

the heir to the British throne can hardly

wear anything but an English suit, if only for

jiolitical reasons. And if Prince Charles does

have a liking for Neapolitan tailoring, the

Palace would luwer admit it . .\ gentleman

may indulge hinisfjf, bul he keeps (|uiel

about il

.



The King of Style
Even wliik^ he was still Prince of Wales the man who

later lived in exile as the Duke of Windsor enjoyed

experimentation. In the 19.'30s he gave the royal blessing

to a double-breasted dinner jacket with a shawl collar,

and it was apparently the Prince's idea to order a tuxedo

in dark blue instead of black, because in artificial light

that color looks "blacker

than black." He and his

shirtmaker also created

the modern evening shirt

with its soft turndown

(X)llar, double cuff, and

pleated shirt front, which

he wore instead of the

slarcluvl (li'(\ss shii't, in

line with his general

dislike of all formality as

well as his prc^'erence for

taking off his jacket and

rolling up his sleeves at

the first opportunity. He

also introduced new

fashions in sportswear. In

1922, as captain of the

Ancient and Royal Golf

(^lub of St. Andrews, he

wore a colored Fair Isle

pullover, and wrote later,

"1 suppose the most

showy of all my garments

was the multicoloured

Fair Isle sweater with its

jigsaw of patterns." On
his journey around the world between his accession and

his abdication he often wore gray double-breasted

chalk-striped suits, and made them very popular. We
also owe it to him that it is now considered correct to

wear brown suede shoes with a blue suit - always an

interesting look, and one he is said to have introduced.

The name of the pattern known as Prince of Wales

check, however, has nothing to do with the fact that

Edward VllI often wore it while he was heir to the

throne. The sporting pattern is called after his

grandfather Edw^ard VII, who often chose this particular

check for casual suits when he liimself was Prince of

Wales. Also typical of the Duke of Windsor was his skill

in mingling patterns, both in his choice of sporting

outfits and in his

combination of suit, shirt,

and necktie. For instance, he

would wear socks with

horizontal stripes with shoes

in two colors, seersucker

trousers with a check shirt,

or Argyle socks with Madras

check trousers.

By comparison with

other members of the British

I'oyal family, in fact, his style

could be said to be positively eccentric. From a modern

viewjDoint his philosophy of fashion may be called rather

avant-garde, and many of his ideas anticipated the

I'ashionable menswear of today.
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The Right Kind of Tweed Suit

Until quite recently British troops were

still stationed in Germany, and gave

anyone who was interested a chance to

get to know the British way of life outside

the United Kingdom itself. In questions

of men's fashion, British officers in

particular made excellent subjects of

study, belonging as they often did to the

"Sloane Rangers" type, a group dressing

according to certain rules derived from

the dress code of the aristocratic English

upper classes, which prescribed a

certain kind of outfit for every occasion.

A horse race meeting in Hanover, for

example, could provide a rare oppor-

tunity to see a tweed suit worn outside

(Jreat Britain - in the wild, so to speak -

and at first sight it was obvious that it

was a long way from the continental

inl(npretation of this British speciality in

cut, weight, and the feel of the fabric.

This impression is confirmed by research

in the tweed suit's native land, for

instance at the traditional gentlemen's

outfitter Cordings of Piccadilly.

The genuine tweed suit is heavy,

rough, and stiff, and thus very good for

keeping out cold winds, rain, mist, or

even frost.

Continental tweed suits in the

English style are softer and smoother,

with rustic leather patches at the elbow,

leather buttons, and sometimes fully

lined trousers to keep the wearer's legs

from contact with the scratchy wool. The

cut of a continental tweed suit is also

very different from the original British

style, since a genuine tweed suit has

three buttons, a vent at the back of the

jacket, sloping pockets, and narrow,

unlined trousers without pleats. The

material is usually a greenish brown

coarse tweed with a windowpane check.

To be honest, it feels rather like a carpet

square, but it is as tough as carpet too

and will thus hardly let any wind or

damp through.

Since these suits are mainly worn out

of doors or in cold country houses, they

are not so suitable for heated rooms. But

toned-down versions of the genuine

tweed suit can also be found in Great

Britain, as weekend wear in the city, or

on men who do not have to wear blue

pinstripe suiting at work - academics,

people in the creative professions, or

freelances.

Ask for a tweed suit in the United

Kingdom, however, and you will usually

get the sturdy original, which is very

much at home on cold racecourses, in

drafty fields, and out shooting. If you

want a suit for- such occasions you can

find nothing more suitable than genuine

British tweed.

Race meetings and shooting parties are occabions

when the gentleman may wear a tweed suit. It is

not correct for city wear in England.
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The Italian Suit
If we may allow ourselves a generalization here, it is

hard to imagine a greater contrast than that between an

Englishman and an Italian. They are irreconcilable

opposites, particularly in matters of fashion. On the one

hand we have British miderstatement verging on self-

effacement, on the other a liking for display that can

sometimes become outright vanity.

These attitudes are expressed in the very different

suit-making traditions of the two nations, the only

countries that really set the trend in classical

gentlemen's wear. The Englishman, if another

generalization may be permitted, expects his suit to

show that he belongs to a certain class of society and is

"one of us." "We" are the people who wear Savile Row
suits and know just what is right and what is not in

matters of clothing, lifestyle, politics, and religion. Since

the Englishman still sees himself as part of a whole, his

suit must not express individuality; instead, it must

follow the traditional rules precisely so that it looks just

like his father's and grandfather's suits. And indeed he

win stiU wear those suits if they fit, and if they do not he

will get them altered.

The Italian, on the other hand, wants to show off; he

is sure of his own individuality and importance, a feeUng

inii)ressed upon him by his mothcn' and the r(\st of his

family. His suit is to set off his individual natur(\ not

through loudly proclaimed extravagance but by means

of a certain elegance, something that does not generally

much interest the Englisliman, who simply wants to be

dressed correctly. Classical elegance is among those

Renaissance ideals that Italy is always trying to revive.

The Italian looks for elegance in his clothing and his

lifestyle, and the Italian suit is therefore first and

foremost elegant, select, and refined. Its elegance

shows in its lightweight, soft fabric; its select nature in

its color and design; its refinement in the cut and

excellent workmanship. The Italian suit is also a

requisite of the Italian tradition of passeggiata, the

leisurely stroll during which a man shows off his real or

would-be prosperity to rivals of his own kind, naturally

with the help of elegant clothing. Such poii"its should be

borne in mind as we look at the craft of Italian tailoring,

which undoubtedly produces the most elegant

gentlemen's fashions in the world. Unlike in England,

Italy has several centers ofgood tailoring, as can be seen

from the map on the facii^g page. With their help a

journey in southern Europe can turn into a pilgrimage

to the holy places of gentlemen's fashion.



Who's Who in Italy

Caraceni /
There are three tailors continuing

to uphold the tradition of the name
of Caraceni in Milan. A. Caraceni,

at 16 Via Fatebenefratelli, can be
relied upon to do justice to a

famous name. A man who is *

looking for the most distinguished

tailoring will find it there. Both cut

and craftsmanshjp are ofjhe
highest standard.
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• Milan

D'Avenza '" -.

D'Avenza was founded by Myron Ackermann in Carrara

in 1957. The firm's methods were then and still are like

those of a traditional tailor's workshop, but on a larger

scale. When founded, it was ahead of its time and of

many of its Italian colleagues. Over the past 40 years

and more this manufacturer of ready-made clothing

has earned itself a reputation for good, sound work -

not, perhaps, in the avant-garde of fashion but providing

outstanding quality.

Piazzola sul

Brenta

"'''^fe

Po

I

• Carrara

Arfio
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Belvest

Belvest is still something of a well-kept secret, for relatively few
people know about this firm, which derives from the traditions of

Venetian tailoring. Its late founder Aldo Nicoletto, like his better-known
colleagues, aimed to supply the best possible ready-made garments.
At Belvest methods of manufacturing are still employed in pursuit of

that aim. Most of the work is carried out by hand, and the making of

a pair of trousers alone involves some 80 separate maneuvers.

(

Angela

If you are looking for an outfit that exudes Roman style you have a choice
of four addresses in the Eternal City: Caraceni, Cifonelli, and Brioni, or you
can go to Angelo. The store at 34 Via Bissolati was founded by the late

Angelo Vittucci. He left Brioni in 1963 and opened a firm of his own that

soon became very successful. It is still run by his family today. Among his

customers in the 1960s and 1970s were several famous American actors,

and there are Eastern noblemen who like to order from the firm today. If you
appreciate personal service from a relatively small business, you will like

Angelo.

Cifonelli

Caraceni

\

Caraceni is a name that certainly inspires enthusiasm in aficionados of

I

Italian gentlemen's tailoring. It owes its legendary reputation to Domenico
Caraceni, a Roman tailor who began his illustrious career in the 1920s.

After his death a power struggle took place in the 1940s among his

descendants, all claiming the great Domenico's inheritance for themselves.

Today there are four rival firms all beahng the Caraceni name, one in

' Rome and three in Milan. The Caracenis of Rome work where old

Domenico did and claim, not just for that reason, to be the genuine

article. Put yourself in their hands, and you will, without doubt, be in the

j
best international company.

Brioni

As Is frequently the case with other names
originating in a custom-tailoring firm, one
must distinguish between the garments
ordered from and sold by Brioni all over the

world, and those that are the product of its

premises at 79 Via Barberini. Orders from

the firm's branches in New York, Paris or

Cologne will be made by hand in the Abruzzi,

but simply made-to-measure - the craftsmen

work from a basic if modified pattern. The
workshop in Rome, on the other hand, also

offers a traditional custom-tailoring service.

If you want maximum individuality and a
perfect fit, the headquarters are where you
will order your Brioni suit, and in any case
the place is well worth a visit.

Rome

Like Caraceni, Cifonelli was founded before the end of the

Second World War, and his firm too has a legendary

reputation. However, there was no such power struggle at

Cifonelli as in the Caraceni family. While Caraceni has to

compete with the other firms of that name in Milan, Cifonelli

of Paris is a legitimate offshoot of the headquarters in Rome.
If you have no time to visit 68 Via Quintino Sella in Rome,
you will still be able to get a genuine Roman Cifonelli at rue

Marbeuf 81 in Paris. Connoisseurs recognize a suit from this

famous tailor at once by the special cut of the shoulders.

Naples

Battistoni may not be the best Italian shirtmaker but it

is certainly the best known, and differences of quality

in those rarefied spheres where Battistoni moves are

of a rather abstruse nature anyway. Objectively, you
will get everything you can expect of a custom-made
shirt here: a perfect fit; a collar adjusted to set off your

neck, face, and figure to the best possible effect;

handmade buttonholes; patterns matching perfectly

between the separate parfs of the shirt; and fabric of

the highest quality.

Klton

Kiton is famous throughout the world as a

representative of the art of Neapolitan tailoring.

The name of the firm derives from the Greek

word ciilton, meaning "garment" so there was
never any Signer Kiton; the founder of the firm

was Ciro Paone, who still keeps an eye in

person on the quality of the products. His

mercilessly keen eye will pass only the very

best work - and his sense of touch decides

the fate of fabric suppliers. In contrast to the

Roman style, the shoulders of a Kiton jacket

are typically Neapolitan, softly rounded and
with hardly and padding. Kiton's ready-made
garments are in excellent fabrics of very good
taste, fitting extremely well, and made to high

standards. Kiton also, of course, offers custom
tailoring to the discerning gentleman.



Nazareno E'onticoli and Gaetano Savini founded the firm

of Brioni in 1945 with the financial baclcing of Armando

Calcani. Fonticoli was an experienced tailor and had

recently been head cutter at Sates, a gentlemen's

outfitter in the Via del Corso, Rome, where Savini was

responsible for sales, buying, and public relations. As a

team Savini and Fonticoli succeeded in shaking the

international preeminence of English tailoring and

establishing an independent Italian style, now

considered as much of a classic as the English variety

and treated with as much rosport.

-^m



Brioni - veni, vidi, vici

Nowadays everyone associates the

name of Brioni with exclusive

Italian gentlemen's outfitting. It is

all the more interesting that the

name properly has nothing to do

with fashion. It is in fact the name of

an island in the Adriatic just off the

coast of former Yugoslavia. Before

the Second World War it was a

favorite resort of rich Elui'opeans,

and later on Marshal Tito used to

vacation there. Nazareno Fonticoli

and Gaetano Savini chose the name

of this island for two reasons: first,

even after the war t he word "Brioni"

still suggested something exclusive

and luxurious; second, it did not

sound at all Knglish - and it was the

declared aim of the new firm to

create an entirely new style clearly

distinct from English tailoring. The

two founders did indeed soon

succeed in making the name of

Brioni known in Italy as an excellent

tailoring firm and gentlemen's

outfitters. It had the honor (and

good luck) to take part in the

second Italian fashion show in

Florence in 1951, a presentation of

Italian haute couture. At the third

show in 1952, Brioni was already

presenting 40 models specially

designed for the runway. The

buyers of B. Altman & Co., New
York, subsequently took Brioni to

the United States, and the way to

becoming an international brand

name lay open before the firm.

By the middle of the 1950s

Brioni clothes could be bought in 22

stores on the American continent.

The boom continued, and many
American fans were even known to

have crossed the Atlantic to the

Roman headquarters of Brioni, to

be measured for their Brioni suits in

the authentic Italian surroundings.

With increasing demand, a

factory was opened in Penne in the

Abruzzi, Nazareno Fonticoli's

birthplace. Here the traditional

process of making v\\) is divided

among various specialists, each

devoting his time to a single activity

- cutting, basting, finishing the

buttonholes, and so on. This has

proved the best way to supply

tailoring of good cjuality in the

shortest possible time. It takes

about 1 8 hours to make a suit by tliis

m(>th()(l. (By comparison, a custom-

made^ suit takers about 40 hours.)

Brioni also produces made-to-

measure suits by the same method.

The customer simply has to find a

gentlemen's outfitter where he can

select his fabric and cut, and then

his measurements are taken and

faxed to Penne. The suit will be

ready three weeks later at the

earliest, with no need for further

fittings. But if you want a real

custom-made suit from Brioni, then

you should visit the firm's head-

quarters in Rome, where about 500

suits are handmade every year on

the very attractive premises at

79 Via Barberini.

The Brioni factoiy is in Pemie, a small town

ill the Al^ruzzi. However, the term "factory"

should not be misunderstood. Since most of

the work is done by hand, "manufactory"

would describe the place better.

Cutting by hand is an important stage in

making top-quality clothing. It makes the

most economical use of the fabric and

guarantees that the patterning will match.

The sleeve buttons are not just for show in a

Brioni jacket. You can undo them properly -

but a real gentleman never undoes them all.

The smt is pre i ughout the process

of making up. In Italy, as in England, the last

pressing gives it its final shape.
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Classics ofFashion
Brioni's international success began with its ostensibly

revolutionary' creations reintroducing color into men's

fashions in the 1950s, and in photographs of the 1960s

and 1970s Brioni was still coming up with models as far

removed as many designs of today from easy-to-wear

fashions and the classic style. In fact it is rather

surprising that most people now tliink of Brioi li as a firm

with a very classic, even consen'ative image. Brioni's

high reputation seems to be founded more on the

quality of its tailoring, which is just as good as the

quality of the past, than on its avant-garde creations.

Looking around the Brioni department of a gentlemen's

outfitter, it is quite hard to imagine that the firm used

to design belted safari suits in black snakeskin, or

tuxedos in a fabric called hrocalcllo which looks nmch

as the name suggests. Despite these excesses of

fashion, Brioni has become a byword for classicism and

tradition, for even its most daring designs in the fifties,

sixties, and seventies were made with the same

craftsmanlike precision as its classic suits made to

measure for traditionally minded customers. Another

reason is probably that the customer connects Brioni

only with those garments that actually reached the

stores, and presumably they were coiu''ined to the

classic, easy-to-wear models appreciated by Brioni

customers ail over the world.

Brioni models of the IDGUs

and 19708 inspired

designers again in the 1990s

Once the Americans had tired of black

^ tuxedos in the 1950s, Brioni attracted

attention in the United States with evening

dross in colored silk, velvet, and brocade.

^ ^ija
<g?>je.-^



The Hall of Fame
The list of Brioni customers is a long one, featuring

buyers of ready-made suits as well as the custom-made

variety. Gary Cooper, Clark Gable, John Wayne, Heniy

Fonda, Richard Burton, Peter Sellers, Robert Wagner,

and many other stars figure in Brioni's Hall of Fame.

Today Ai'mani is preeminent among gentlemen's

outfitters to American stars of screen and pop music.

His monotony of black and gray dominates the scene at

film premieres and Gr'ammy award ceremonies. That

will not trouble Brioni, since it would be impossible to

meet t-lu> huge demand resulting from excessive

popularity without relaxing the firm's high standards of

quality. And once Brioni had come to the end of its

avant-garde phase it was, after all, quality that ensured

its still undisputed preen\inence.

Sidiiev Poitier Tony Bennet

Clark Gable
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O If you thiiik of cashmere only

as a soft, waiTTi, woolen fabric,

then let your tailor show you

lightweight cashmeres for

summer. They are soft but still

pleasantly cool to wear.

Cashmere is not as hardwearing

as merino wool, but keeps its

shape better than cotton and

considerably better than linen.

At the establishment of the

Dusseldorf tailor Heinz-Josef

Radermacher the client can

choose from a wide range of this

noble cloth.

Lightweight woolen fabrics

have long been regarded as

ideal for summer. Fabrics like

"Super 100" or even lighter

weights combine the good

([ualities of pure wool with the

light, airy quality you want in

summer. With very lightweight

grades of pure wool you can get

through the summer almost

crease free.

© Many men find it difficult to

think of silk as a suiting fabric,

perhaps because most of them

connect it primarily with the

delicate Hermes scarves worn

by their wives or girlfriends. But

silk dyed in appropriate colors

is an ideal material for summer

suits. The Italians are masters

of the production and working

of this luxurious fabric.

O Mohair, like cashmere, is

spun from the hair of a goat and

then woven. It is an extremely

elastic material and creases

even less than merino wool, so

it is ideal for formal sununer

suits. Most men think of mohair

as the typical fabric for a tuxedo

- in black or dark blue evening

dress, the; sheen of the weave is

particularly noticeable. In fact

this characteristic luster makes

it harder to envisage mohair as

correct for daytime wear. In

fact, it is used for suits to be

worn in the daytime, but not

many gentlemen have these in

their wardrobes.

Cotton is pleasantly cool to

wear in summer and is therefore

an ideal material for lightweight

suits. However, the great

disadvantage of these typically

pale sununer suits is that they

crease easily, which is a

particularly annoying feature

because it affects the fit of the

suit. Concertina folds inside the

elbow and at the hollow of the

knee, for instance, make the

sleeves and trousers of the suit

look too short. But many men

either will put up with this

drawback because of the

pleasantly liglit feel of cotton in

wear, or do not even feel that it is

a disadvantage.

O Opinions on linen are

divided. Traditionalists usually

regard it as a material suitable

only for white handkerchiefs.

Others consider linen the

ultimate summer fabric and

think that its typical creases

look distinguished. You could

call it a marketing coup that an

obvious drawback has been

presented as a mark of high

quality. Irish linen is considered

the best. Linen for summer

wear can be bought in many

different weights, from heavy to

very light.

Since linen creases even more

easily than cotton, and the

creases do not hang out, it is

not used much in classic or

traditional tailoring. The cut

and fit of a linen suit does not

aim to look good in spite of

creasing, and so such suits fall

into the province of ready-made

designer clothing rather than

good tailoring.
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The Summer Suit
When you try on a very light, half-lined Italian summer
suit for the first time you will be surprised that its

lightweight fabric can be used for a suit at all. But if the

suit fits well - whether because the right size is in stock,

or you have ordered a made-to-measure suit, or you

have had the suit custom-made from the first to your

own measurements - you will be astonished to realize

that this lightweight fabric hangs as well as the suit you

wear in the fall. You can feel cool air around your legs as

you walk, light actually seems to shine through the

jacket, and the sleeves are so thin that the double cuff

ofyour shirt seems heavy and stiff by comparison. When
you look down at your legs you can see the ground

through the fabric to right and left of your feet through

your trousers. And note that we mean a woolen suit,

although the wool is of so light a weight that it seems

almost like shirting fabric - but unlike the cotton of a

shirt it does not crease.

Of course summer suits can be made in other

fabrics, such as cashmere, silk, mohair, and cotton. But

a tropical weight of pure wool is the best material for a

suit to be worn to the office every other day in summer.

Mohair, made from the hair of the angora goat, is equally

hardwearing. This grainy, elastic fabric is mainly made
into tuxedos, but it can also be used for summer suiting,

although not everyone likes the luster that is

characteristic of mohair. Silk is also a typical summer
fabric, and it was the Italians who reintroduced silk to

the gentleman's wardrobe, like cotton and linen. Cotton

and linen are certainly comfortable to wear in hot

weather, but they crease badly, and a suit made of such

fabrics soon loses its shape. In addition, the light weight

of linen and cotton means that they do not drape so

elegantly or hang out as well as pure wool - these

materials just do not have the weight to pull the suit

back into shape again as quickly.

These vegetable fibers, then, are to be

recommended only if you do not mind creases in a suit,

and if your suit will be given enough time between

wearings for the creases to fall out again. The creases in

linen suits are less likely to fall out than those of cotton

suits, and so the wearer will have to be prepared to

tolerate a somewhat crumpled look.
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Brooks Brothers - New York Classics

Brooks Brothers is not only the most famous

gentlemen's outfitters in the United States but also an

American institution. When Andy Warhol received his

first check in 1955 for a series of advertisements for the

shoe firm of I. Miller, he bought 100 identical white

shirts from Brooks Brothers.

Brooks Brothers was founded in 1818, and can thus

look back on as long a tradition as many European

gentlemen's outfitters. Its liistory is closely linked with

the history of America. For instance, on his second

induction into office in 1864 President Abraham Lincoln

wore a coat from Brooks Brothers. Nineteen years

before this memorable event, in 1845, Brooks Brothers

sold its first ready-made suit - a complete novelty in the

United States at the time. It was the predecessor of

today's Brooks Brothers suit in that it was a

characteristic "sack suit" cut with natural shoulders,

three buttons, and a vent in the back of the jacket and

the top buttonhole was pressed ii^ with the lapel. Typical

fabrics are blue and gray pinstripes, gray herringbone.

Prince of Wales check, plain blue, gray, and olive. Sizes

range in single steps from 36 inches up to 50 inches,

with jackets in up to five lengths - regular, short,

medium long, long, and extra long - and trousers in

regular, short, and long lengths. Alterations are made in

the firm's own workshop. In addition, jackets and

trousers can be chosen in different sizes, something

that is not usually possible on I he contincnl of Kiirope,

and the trousers come either with or without pleats.

Prices are lower than fV)r European ready-to-wear suits

of good quality. And if you flo not neerl to buy suits off

the rack,yoii (•;in iiMi;illy HikI somd tun;', lo ;>uil ym licic

in the way of slrirts, neckties, underwear, socks, and

above all sportswear. Brooks Brothers supply the

originals we are used to seeing in Ralph LaunMi ({(^signer

versions: check shirts, sweaters, rugby shirts, corduroy

trousers, and chinos. The shoe department is worth

visiting too, since the Brooks Brothers label sells, among

other things, Alden's famous cordovan shoes, which can

be recognized by the large eyelets for the laces. The

great advantage of Brooks Brothers, however, has

always been that if you like something so much you

would rather not try anything else for a change, you can

always reorder it. But today the firm displays traces of

a modernizing trend regarded with some skepticism by

old Brooks Brothers customers, who feel that it is

diluting its style and quality and making umiecessary

concessions to modernity. It is to be hoped that this will

not lead to the loss of a sense of the firm's identity, since

its charm and strength lie in its maintenance of

tradition.

Tl^e Brooks Brothers smt has

natural, rounded shoulders, a

feature which is responsible for

the casual silhouette of the cut of

the sack suit.

The back vent is a t.\T)i(al

feature. It aUows freedom of

movement, and you can put your

hands in your trouser pockets

without pusliing t he jacket out of

shape. The only drawback is that

then the jacket opens up al the

back, allowing a view of the

wearer's behind - which is not

always espedallx' atlraclivc.

The trousers sit high on the hips,

and can be ordcnnl vvitii or

wiliioul pleals. AHhniigh pleats

wenl out of fashion for a liuK" in

lOuiopc. al Ihc end of Ihc

twentienth centuiy many

European men can scarcely

imagine trousers wit he ml I hem.

America, on the other hand, lias

a strong body ofopiiiion again.st

IroiisiTN with |ilc,ilcd fronts.

I 'iipl(';il('il lidiisiT lioiits are

Ihrivloiv l,\pir;i| oflhc 1 ISA, and

they arc hi id up h\ suspcndrrs

for the saivi' oliomfort r'allwr

tiian lasliion.

Brooks Broth(>rs suits can be

bought with either two or three

buttons. In the thr(>e-button

version the top hutloniiole is

j)ress('d ill Willi Ihc l.ipi'i so I li.il

it cannot he buttoned up. Voii

should never forget to point oiil

Ibis feature to your dry cleaner,

or the buttoulioir' will he

pressed straighl
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Seersucker is the suniiii(>r

classic ill New York. In

lliiroix', on tlic other liand,

men tend to look slightly

eccentric in a seersucker

.nil. The word derives from

I he indiai\ Icrni

\liinish(ik(')\ meaning

puckered," which is in I'act

;i good description of the

characteristic strnclnre of

I he niat(>rial. It can he

Iniughl in pure cotton or a

mixture ofcolton and

Aiitlietic fihers. It is highly

intahlc For sununer wear,

I'cing very lightweight.

Prince of Wales check is

regarded as very suitable for

business suits in the United

States, where they say that

this pattern is ap])ropriate

for "school, work, and

travel." In fact a suit in

I'rince of Wales check is

practically indestructible,

since it hardly shows stains.

Men with black, gray, or

white hair in i)articular find

that the pattern looks good

on Ihein, hut a man who is

rather slioi't, or thin should

choose it only for a single-

breasted suit - othei-wase it

can look overix)wering.

(iray flannel has been

acceptable for business suit ;-

in Europe only since the

1950s. In America, it has

long been as popular with

bankers and stockbrokers as

the dark blue, pinstriped, or

herringbone suits which are

common els(>wh<Te.

,\ fine gray herringbone

1
lattern in flannel is a real

American classic.

iMiropean tailors use the

matfM^ial more rarely, but

.Uray herringbone flannel i,s

an interesting nuance in

I )etween jilain gray wool and

1 he more sporting look of a

1 "rince of Wales check,

\\ Inch may not suit all t.viJes

of occasions.

m «
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The Sports Jacket
Fashion has gone down some strange paths since the

end of the nineteenth century. Before the suit became

the dominant mode, men used to wear morning coats

with trousers of a different color. In fact the first suits

were worn for sporting activities; later on, the suit

gradually broke away from its association with leisure

pursuits, and became socially accepted as correct

business wear.

In the late nineteenth century, another combination

of jacket with trousers of a different material came ii^,

specifically for sporting activities, or more precisely for

shooting. According to legend the new sporting look

was first worn on the estates of the Duke of Norfolk;

hence the term for this particular jacket, the "Norfolk

jacket." It was made of tweed, with three or four

buttons, a belt, pleats for ease of movement, and large

pockets to hold cartridges and provisions. We have aU

seen this kind of jacket in movies set in Victorian

England. It was especially made for shooting, and was

therefore a real "designer jacket" in the sense of being

designed for a particular purpose, according to the

principle that "form follows function."

The Norfolk jacket was not just a suit jacket worn

with the trousers of a differently colored suit, but an

individual garment to go with pants that were not part

of a suit at all. Jacket and trousers therefore

represented a luxury; they were additional and for

many people uimecessary items of clothing, but in any

case clothes that had to be specially bought.

Consequently, separate sports jackets were at first

reserved for those who could afford to buy an extra

jacket and pair of pants just for weekend wear. It was

some time before the design of the sports jacket began

to approach the cut of the traditional suit jacket.

It was not until the 1920s that the tweed jacket was

made without the Norfolk jacket's typical belt and pleats

to facilitate movement. Now it was no longer worn just

for shooting, but for leisure pursuits in general, or as an

alternative to the suit. Its cut derived from that of the

riding jacket, and gray nannd trousers became popular

with it. Flannel was soon in increasing demand with

tailors' customers, as a soft, comfortable fabric that

draped elegantly, and before long entire suits were

being made from it . I lowever, flannel trousers were still

regarded as most appropriate when worn with sports

jaf;kots. Arul since fashion goes some strange ways,

today the sports jarkft das dfvelojxKl into an it(.'m of

clothing somewhere between the suit and g(>miine

leisurewear - and it sometimes seems to occupy a

rather luieasy position in that capacity. Only in

professions where it is no longer obligatory to wear a

dark suit does it have a real function, as a more or less

formal article of clotMng that will allow you to wear a

certain range of colors. The nature of those professions

differs from country to country and from region to

region. A glance through the many illustrated

magazines on sale ii"i Europe shows that in the south,

politicians and captains of industry still wear suits, while

the members of all other professional groups feel quite

happy wearing sports jackets at work.

In England the suit is still obligatory in a number of

branches of commerce and industry. In central and

northern Europe, the sports jacket is widely accepted,

and suits are still worn only in very conservative fields

of business such as banking and insurance - and even

in those fields, only at management level. The

Americans, like the Britislt, see the sports jacket as an

informal garment, and consequently the models to be

found in the USA are rather plain. If you like wearing a

combination of sports jacket and flannels, you should

look for them not in the United States, but in England

or on the continent of Europe. The best place of all is

Italy, where you wiU find the widest choice of beautifully

tailored jackets, all of them able to compete with any

suit in elegance.

The prociecessor of the modern .sporl s jacket - as

well as the ridiiij^ jacket - is the Norfolk jackiM. This

very .sensible item of cjollurif;, tailored exactly to its

purpose, has vei-y little in conmion with the sports

jackets of the pnvsent day, hut the Norfolk jacket is

still a v(^ry api)ropriate garment for shooting or

other outdoor activities. As this scene from a

Sheii(]i|\ lldlnies movie shows, the Nul-Jolk jacket

can also lie worn with matching trousers

as part i)fa sjiortingsuil.







Needle and Thread
O Tlie fabric for a tailor-made

sports jacket is cut by hand,

with scissors, which in Savile

Row are called "shears."

The "cutter" draws the

separate pieces of the jacket on

stout hroivii paper, to the

lueasureinents he has taken.

This paper pattern will be

carefully kept for subsequent

orders. Old-established tailors

often have thousands of such

patterns stored away.

O The unknown invciitoi' of the

tape measure made a great

advance in the craft of tailoring.

This flexible tape enabled

tailors to take precise

measurements of the rounded

parts of the body for the first

time. The famous tailor's "yard,"

a rigid measuring stick, is really

suitable only for measuring

lengths of cloth.

O Tailor's chulk is one of the

( niter's most important tools,

since he can make marks with it

directly on the fabric, thus

I)assing his instructions on to

the coat maker. At the first

fitting the cutter marks any

places that need adjustment or

alteration, and at a later fitting

he marks the position of the

buttonholes and the exact

length of the sleeves.

O Horn buttons, or buttons of

some other natural material, are

correct for a custom-made

sports jacket. You can also get

buttons covered with leather or

the fabric of the jacket itself. If

you are in any doubt, a good

tailor will help you to make the

best choice.

O The liriinxj is sewn into the

jacket by hand, as the irregularity

of the distance between the tiny

stitches shows. If the stitches

were sewn by machine they

would be perfectly regular

However, many manufacturers of

reaciy-made clotliing use

machines that give a good

imitation of hand sewing. But the

Diisseldort' custom tailor, Heinz-

Josef Radermacher, uses no such

tricks, as anyone can see by

glancing into his workshop.

O The shape of the custom-

made jacket is largely

determined by the materials

concealed inside it. Canvas,

horsehair, cotton, or felt are

used in the substructure of the

jacket, and it is these

interlinings that give its most

important parts their shape.

O Using white cotton threwl,

the coat maker bastes the jacket

together with large stitches,

ready for the first fitting. Then

the separate pieces are taken

apart again, to be fitted together

once more, and more exactly.

The white cotton thread can not

only be torn out more easily than

silk thread, but is more easily

visible on the fabric.

O To this day, the workshoj) of

a tailoring firm still smells of

steam and singed canvas. That

is because the tailor is almost

constantly using his iron as he

works. He shapes the fabric by

damping and pressing it again

and again.

® All tailors use a thimble.

Without it, they could not keep

pushing the needle through the

material.
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Donegal Ivveed is suitable lor spurts jackets of medium weight.

Either woolen or silk neckties can be worn with this fabric, or

alternatively neckties of Irish poplin, a wool and silk mixture.

Because of the large amount of white in it, Donegal tweed also

goes well with a Tattersall check shirt on a wliite ground, a

combination often seen in Britain.

^J^^
^.'S.

Shepherd's check is another popular pattcin lur a rather stiuxiy

tweed, although it is a comparatively* rustic one. It comes in

\arious different colors and pattern sizes. The small check

version in black and white is known as a Pepita check in the

(lerman-speaking countries.

U hen most people on the continent of Europe think of tweed, it

is Harris tweed they have in mind. The fabric has a rough surface

and is particularly hard wearing. Only wool woven into tweed in

the Outer Hebrides can carry the coveted label. It is available in

many strong colors, and is particularly suitable for sturdy sports

jackets meant for country wear. Corduroy trousers are often

worn with this rough fabric and the two garments together are

highly suitablr for coUl days.

Herringbone is a classic pattern for sports jackets. It is especially

popular with American manufacturers, and is part of the Brooks

Brothers standard range. It comes in various colors - tyjiical

shades are brown, dark to light gray, and green; it is also available

in medium to dark blue. Gray herringbone looks good with a

white button-down shirt of Oxford cotton. You can add ell lu-r a

black knitted necktie or a striped silk ti(^ eitlKT of which

complement the ensemble very successhilly. I Icri iiigbouc is also

\'er>' popular in continental Europiv
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Allot lu>r version ofhcrriii^boiie is kiiowni as "varied iieiTiiighone,"

_j j iiiul has addilional colors woven into it, giving an even more

oiiiplcx appearance to the clotii.

I ioundslooth is a ratlier busy pattern, and you must be careful

when combining it with other colors and patterns. It is available

in many colors, and is very suitable for sports jackets to be worn

to the office, it is a classic design, but it may not be everybody's

up of tea.
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C 'heviot is a very hard-wearing - and veiy rough - worsted made

from the wool of the ("heviot sheep. It is a typical fabric for British

sijort suits. Tailors often jokingly describe this heavy material as

"bulletproof," although it may be wise not to put this to the test.

(.'overt fabric, with a small fleck, is anoUier material typical ot

British country' wear. It is mainly used for coats, and for the kind

1 if riding jacket known as a hacking jacket. Covert fabrics come in

greenish or brownish shades. Designers have recently

rediscovered this classic fabric.

'h '!« ^
Bedford cord is a very warm, heavy wool, and

in England it is made into jackets and suits

for hunting and shooting. Its weight makes it

appropriate for very cold surroundings;

Bedford cord is literally unwearable in a well-

heated office. Jackets of this fabric can be

relied upon to outlive their owners. The

optical effect of the weave will appeal only to

real lovers of English country wear - but

those who like it swear by this indestructible

material. There is no doubt that it represents

good value for money.

.^-.^
"ft'1



Two Tweed Jackets

The traditional English tweed jacket has three

horn buttons. On the continent of Europe,

manufacturers who want to make theii" tweed

jackets look especially EngUsh more commonly

use leather buttons. The slanted pockets, and the

vent at the back, are reminiscent of the riding

jacket. The fabric is rough, hard wearing tweed.

The range of tweeds offered by

even really good gentlemen's

outfitters is ridiculously small

by com[)arison with the

selection of fabric a tailor keeps

in stock. Even a single swatch of

samples from an establishment

such as W. Bill or John G. Hardy

contains a wide range of

different jx '
i 1!

tastes, occa



The American tweed jai.kct usually lias two

buttons, and may have eitiier a vent at the back or

two side vents. The pockets are cut straight, and

the fabric feels softer than in the English

equivalent. Such tweed jackets have become an

established feature of the fall and winter

collections at Brooks Brothers, New York.



Today's Sports Jacket
The modern sports jacket has little in common \^ith the

English tweed jacket of tradition. For one thing, the

sports jacket is available today in a much larger range

of colors and patterns, and for another it has become

increasingly light in weight over the course of time, not

least through the influence of Italian tailors. Summer

jackets in particular are made of light cashmere, thin

worsteds, or silk and linen miytures - in fact any kind of

fabric that Italian, English, Scottish, and Irish weaving

mills can supply. The Italians have no equal in the art of

making up these soft, lightweight materials, and they

also have a very good eye for pattern and color.

Italian tailors offer an international version of the

English sports jacket, one that looks much more elegant

and distinguished than the original. However, it is not

the original; only English tailors can make that. If you

feel happiest with the genuine English style you would

do better to look for "your" jacket in SavUe Row than

Rome or Milan. Of course, you can get the lightest,

softest fabrics in SavUe Row too if you want them, but

certainly not in the colors the Italians offer. If you are

after a thorouglily British jacket, that is exactly what

you can undoubtedly buy in London's famous

street of tailors. But many men feel more

comfortable in the internationally accepted

Italian interpretation of the English sports

jacket, whether because they prefer a more

urbane, elegant cut, orjust because they have

a general preference for the Italian art of

tailoring. An elegant sports jacket from

Brioni, Kiton, or Barbera is evidence that

it was the Italians who finally restored

color to menswear.

One way or another, the quality of the

predominantly or entirely handmade

sports jacket is equally important in

both English anrl Italian models.

An Eye for

Detail

Basically, tlie art of constructing the

shoulders consists of fitting a two-

dimensional sleeve into a round armhole.

This is as difficult as the long unsolved

problem of creatuig a two-dimensional

representation of the globe. The amount of

fabric necessarj" to sun-ound the circle of

the sleeve opening must be pulled in and

shaped so that there is no puckering where

the sleeve meets the shoulder. In a well-

tailored shoulder, the sleeve will fit

smoothly to the armhole at e\'eiy point.

The edges of the lapels are pierced with a

needle by hand before the seam is actually

sewii. Hand working is the only way of

ensuring the minimum of irregular distances

between the holes. Since the fabric of the

jacket will stretch or shrink to a small

extent, depending on the humidity of the

air, it may pucker slightly between the

separate stitches at the edges of the lapels,

but this is not a sign of poor (juality. In fact

the lapels of less expensive jackets have

perfectly smooth edges where the fabric has

been turned in and invisibly stitched.



Ill a good cuuility jacket, Uie pattern must

match neatly at as many of the seams as

possible, i)artic:ulaiiy aroiind the breast

pocket. There should also be the minimum of

discontinuity in the pattern betwciMi

shoulders and breast. However, there are

technical limitations to matcliiiig up the

pattern. As it cannot run continuously at all

the seams, a tailor will tiy to make the front of

the jacket at least look all of a piece.

In Italian ready-to-wear jackets like those

made by Kiton, all the sleeve buttons can be

undone. Custom tailors are generally

content with cutting open only the two

lower buttonholes. That way, the length of

the sleeves can always be altered later

without any difficulty.

Tlie buttons are made of natural materials,

usually horn. The choice of buttons is the

task of the "trimmer" in England. He selects

all such items as buttons, interfacings,

thread, and lining materials. If the customer

expresses,no particular wishes to the cutter,

the trimmer will decide on these important

details. Young tailors train their eye for style

as trimmers. In garments of good quality,

the buttons are sewn on by hand.

A custom tailor will always stitch around the

buttonhole by hand, and the best of the

ready-to-wear manufacturers do the same.

There are various different ideas about how

the buttonhole should look. Kiton, for

instance, has a veiy individual shape.

Normally, the buttonhole should close

smoothly, leaving room for the shank of the

button only at the end.

< ': >
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Interlinings are cut from canvas of different

thicknesses, and sewn to the main fabric

with tiny stitches. Horsehair, a very elastic

substance, helps to give the jacket a

permanently three-dimensional shape, for

instance over the chest or at the curve of

the lapels. In making ready-to-wear jackets,

a substantial length of time is saved by

fusing the interlinings into place.

The lining is made of Bemberg silk (a soft

cotton), or even of genuine silk. Summer

jackets are often only half lined, at the

shoulders, chest, and back. If the shoulders

were not lined it would be difficult to slip

the jacket on smoothly over your shirt.

The inside breast pockets are usually edged

with the fabric of the jacket, a traditional

detail added solely for the benefit of the

wearer, since almost no one else will ever

get to see it.

The lining is sewn into the jacket by hand.

The illustration shows the typical method

used by European tailors. They use big

stitches at the lower hem, leaving the lining

material a certain amount of room to "give."

For Instance, if the wearer's movements put

a strain on the lining, the seam will stretch

slightly. This method also compensates for

any stretching of the lining caused by body

heat. English tailors, on the other hand,

generally sew the lining to the lower hem

with the same stitches as they use at the

front, although here again there are various

different procedures. In suits made by

famous tailors like Henry Poole, for

instance, the lining is sewn into every suit in

a different way, depending on which coat

maker has been working on it.



Fabrics for

Trousers to Go
with the Sport

Jacket

The sports jacket is a versatile item

of clothing. Depending on the pants

you combine it with, you can create

a whole new outfit. The sports

jacket is at its most formal with

flannels or cavalry twill. However, it

is only on the continent of Europe

that a sports jacket and flannels

really count as a formal outfit -

corduroy and moleskin, on the

other hand, are rather like the

gentleman's version of jeans. If you

are in London on business, it is

wisest to wear a suit. For instance,

in John le Carre's novel The Tailor

ofPanama a member of the British

Secret Service is dismissed for

venturing to deliver a message to

his boss in the Grill Room of the

Connaught while wearing a tweed

jacket and flannels - a.faux pas to

be avoided at all costs, especially in

conservative England.

Not, all ;;ray.s arc Ui(; .same, and il you like

gray flannels you can choose from a wi'lc

range of color gradatioas, deponfling on

what, goes best, with your jacket.



Moleskin is a l'al)ric that really does feel

like the skin of a mole, soft and smooth.

You liave probably felt moleskin in the

|)oek(>ls of a Barbour jacket when you

warm your hands in them. The material

IS hard wearing, and it can be machine

washed. It can come in various coloui-s,

and the above picture shows a

particulary striking example.

Corduroy, with flannel and cavalr>' twill,

is the third classic fabric for trousers

worn with a sports jacket . Classic

English cords are cut narrow, with an

adjustable belt and buttons for the

suspenders. TVpical colors are russet,

dusty pink, moss green, or com. The

last-named color, however, seems to

attract tlirt as if by magic.

Pure wool trousers are best with a

summer jacket. Woolen fabrics both look

anfi feel different from flannels, which

are too hot for summer wear, but they

make a good substitute for classic

flannels, in color as well as feel -

although flannels themselves were

originally summer wear, and some

tradionalists still wear them then.

t iray flannel trousers are the ckissic

accompaniment to a sports jacket.

However, the soft surface of flannel mixes

well only with jackets in materials of a

similar structure - something not too

coarse and rough. The dark gray version,

part of the standard range at outfitters like

( 'ordings, is now regarded as a classic.

( iray flannels with two front pleats to each

leg can be obtained from any off-the-rack

I Mitli't : III the cnntineiit of Euroiie.

Cavalr>' twill is a classic when worn with

the English sports jacket, but today this

hard-wearing material appeals to fewer

and fewer men. It may be because of the

color - cavalry twill is usually eggshell,

beige, or fawn - or because trousers in

cavalry twill can look like the trousers for

driving made of synthetic fibers, and

legarded, not unjustly, as downmarket,

and therefore hardly the correct apparel

for a gentlemen.
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The Gray Eminence
If, for some mysterious reason, all gray

flannel trousers and anything resembling

them were suddenly to disappear off the

face of the earth, we would be able to

observe a very interesting phenomenon:

no one would buy any more sports

jackets. For gray flannels (and all their

lookalikes made of wool or mixed

fabrics) are still the best companion

garment for a sports jacket. They are

both formal and casual, elegant and

sporty, and their color, that slightly

flecked pale to dark gray, makes the

perfect background for the material of

your sports jacket. There is no limit to

the ways in which you can combine gray

flannels with the rest of your wardrobe.

A shirt and pullover with flarmels make

an outfit that is semiformal but still

comfortable. A long-sleeved polo shirt, a

sports jacket, and flannels are ideal for a

weekend visit to a restaurant. Sports

jackets and flannels are always the

perfect combination, and one that has

been around for 80 years. While gray

flannel trousers may go briefly out of

fashion now and then, it is impossible to

imagine the classic style without them.

The word "flamiel" originally comes

from Welsh, where the term gwalen

means something made of wool. The

smooth, soft nature of flannel is the

result of a special manufacturing

procedure. Fine merino wool is put

through the fulling process mitil it felts

Gray flannel trousers were Fred

Astaire's trademark. Audrey

Hepburn had a frame specially

covered with gray flannel made

for the signed photograph of the

star that she owned.

up (merino will felt quite quickly), and in

fact the surface feel of flannel does

suggest that of a soft felt hat. At first

flamiel was used for summer trousers, but

by the end of the 1930s flannels had

become acceptable wear all the year

around. If you look through illustrated

books of the period, you will see a man
wearing flannels in almost every

photograph. At the time, flannel pants

combined with sports jackets were worn

by the younger generation, and flannels

were positively "liip." That may be hard to

imagine, now that flarmel trousers are

regarded as such a classic and

conservative style. However, flarmels will

surely survive - questioning their future

would cast doubt on the whole concept of

wearing a shirt, necktie, jacket, and

trousers. The imexpected revival of the

suit at the end of the 1990s, ironically

enough at the fashion shows of rather

avant-garde designers, shows that

classics in gentlemen's fashions will

always reassert themselves. And whether

gray flannels happen to be in fashion or

not, devotees of the timeless international

style win wear them anyway, as they have

for over 80 years. There is just nothing

better, and nothing could possibly replace

them. It is perhaps unlikely that they wiU

again become truly fashionable - although

even this is not impossible - but within the

classic gentleman's wardrobe they will

always have their place.

Smart Casual 132 1 133



Khaki Couture
It takes some time for an item of clothing to be accepted

into the select company of classics - in the case of

chinos, a whole century ifyou count back from the 1950s

to the year 1848. In that year, so the story goes. Sir Harry

Lumsden, commanding officer of a British regiment

stationed in India, had the brilliant idea of dyeing his

men's white miiforms with a mixture of coffee, curry

powder, and mulberry juice, to disguise the ii^evitable

soiling they suffered from the ever-present dust. Sure

enough, the new yellowish brown color proved very

suitable for everyday army life in India. The Indians

themselves called this color "khaki," meaning "dust

colored" or "earth colored". Even if the stoiy is not true,

it makes a pleasing anecdote, and is always told when

the subject of these favorite cotton trousers for smnmer

wear comes up. The word "chino," however, was not

used for trousers of this characteristic color until the

twentieth century, and there is another story of the way

in which that happened. Apparently a consignment of

cotton pants made in Manchester was sold to China. The

businesslike Chinese in turn exported them to the

Philippines. That group of Pacific islands was under

American rule from 1934 to 1946, and the American

soldiers stationed there liked the trousers. They took

them home to the United States, and called them

"chinos" because of their origin. There is no historical

evidence for this story, but it can be read as it is told

above, or with slight variations, in several sources, which

tends to suggest there is something in it. It is certain,

anyway, that after the Second World War chinos reached

the continent of Europe, and became really established

there in the 1980s.

In the United States, chinos are regarded as more

formal than jeans - but quite informal by comparison

with flarmel trousers or a suit. These comfortable pants

are often combined with a shirt, necktie, and jacket, but

are never worn on very formal occasions, where the suit

is still a must. With a Brooks Brothers shirt, a striped

necktie from the same outfitter, a single-breasted

blazer, and saddle shoes or boat shoes, chinos are part

of the favorite outfit of students at the top American

universitif;s. It is a look co[)ic(l Ijy Ralph Ljmrcn, and \\e.

has sold it all over the world as his own creation. Some

years ago the combination of a navy-blue blazer with

chinos also became increasingly acceptable in London,

at any rate in circumstances where suits are no longer

obligatory wear. Col ton Ironsers arc Jiow kcpl in slock

throughout the year by such well-known English

outfitters as Cordings.

Internationally, then, chinos are now generally

accepted as trousers for leisurewear, and are a good

choice when jeans seem too casual and flannels too

formal. Chinos are still made iri the traditional khaki

color, but trousers described as chinos can now be

found in a variety of different colors. It is a sign of style

if the classic appearance is retained.

(;iiiii()f. aic ideal a.s Miniiiicr paiils. They ''an easily he coinbiiied willi

alinosi aiiylliiiiH. and as they arc wasfiahle the pale color presents no

lil'iliji'iir,



Shorts
Howev(>r handsome your legs, however hot it is, and

even if (weryone else is wearing shorts, they are still a

very dubious proposition stylistically, inappropriate

except on the beach and in the privacy of your own

yard. The exceptions are sporting occasions when

shorts are worn for practical reasons, for instance to

play soccer, rugby football, oi- tennis; for cycling,

inarat hon running, and so on. It is very bad form to wear

shorts in the office or the city, and is evidence of your

poor taste. But even men who feel sure of their sense of

style comniil Wnsja/ij- pas repeatedly - and have done

so with increasing frequency in recent years. Perhaps

we should remember that it used to be a great moment

in a boy's life when, on reaching the age of 13 or 14, he

acquired his first pair of long trousers, and honi tlien on

his clol lies sliovv(>(l Ilia! he was grown up. Just to repeat

it: shorts are comfortable on the beach, on safari, on

your patio, and in your yard, and of course they are

suitable wear on the sports field. Everywhere else they

ar'e incoricHt. Hut if you do hnd an occasion when it is

right to wear shorts, it is best to choose a pair in classic

khaki, cut quite wide, and ending just above the knee.

In South Ahica, New Zc^aland, and Australia, they are

worn with knee-high socks and lace-up ankle boots, the

footwear being a protection against ticks and poisonous

snakes lying in wait in the grass.

<:::"•*
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The Right Sort of Jeans

>?:^

Since they first originated in the United

States in the nineteenth century, jeans

have undergone two major changes of

image that are probably unique in the

history of clothing. Initially devised by

the founder of the firm of Levi Strauss as

tough, hard-wearing work trousers, they

became the cult object of the rebellious

young in the 1950s. Studded blue jeans

shocked the parental generation in post-

war Europe even more than in the

United States, where jeans had been

around for a long time as cheap,

nondescript trousers; while the idea of

inexpensive, robust, washable pants that

could be bought in your local drugstore

or supermarket was entirely foreign to

Europeans. For the young people of a

continent shattered by war, these jeans,

like other everyday products from the

United States, came to symbolize liberty,

adventure, and a new start.

The second change of image - from a

display of rebellion to a socially

acceptable item of designer clothing -

began in Europe in the late 1960s. Jeans

were always more expensive in Europe

than in their country of origin. Even

today Americans are amused to find that

people in France, England, or Germany

are prepared to pay three to four times

the price in the United States. The high

price was not the result of the high cost

of the fabric or the manufacturing

process, but was because of import

duties. Jeans made in Europe would

therefore offer a chance of good pn^fit

margins, and at this point the designers

came on the scene, realizing that they

f ould comer a large share of the market

in blue jeans by producing su[)('rior

versions. The irlca of designer jeans tlicn

went back from pjurope to the United

Stat(;s in thf ]970s. Fred Segal jcfl the

way with his store in Los Angeles, where

irion df.'signer jeans arr; still sold than

anywliere rilse. Later on, a Eurofjeari

trend centered on the fashion for 501

jeans. Trendsetters of the early 1980s had

shrink-to-fit 501 Levi's imported from the

United States, some time before they

became the "in" thing again in the 1990s.

They were worn with Kiton sports jackets

and expensive English shoes. Jeans

therefore became established in Europe,

slowly but surely, as an indispensable

part of the leisure look among well-to-do

young people. It became increasingly

important to have the "right" sort of

jeans, and the only right sort were shrink-

to-fit Levi's 501s. In the 1980s their

straight cut was in great contrast to the

wide-cut trousers with front pleats that

were popular at the time. And long before

trousers without front pleats became

fashionable again, 501s showed that

straight, narrow trousers could be very

comfortable.

The 1990s finally set the stamp of

approval on jeans. Who knows anyone

without a pair of jeans in the closet?

Today, they are worn by people of all ages,

and on almost any occasion. Only the

world of the office is stUl largely resistant

to jeans. The combination ofjeans, sports

jacket, and necktie has never made the

leap into the "conservative" working

world, where jeans are still reserved for

leisure time - that is, apart from

professions such as fashion, the media,

and advertising, where the dress code

does not stipulate a suit, and even a sports

jacket is felt to be formal. Here, 501s are

universally accepted as hard-wearing

trousers for work. And so, in a sense,

another change has taken place - back to

the origins of jeans.

Wlio(>ver wants to kec^p liis 50 Is in

their' [jristirie blue should not machine-

wash them but send tiicni to the dry

cleaners.
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Levi's 501s are indisputably regarded as the best

jeans today, partly because of one of their most

famous fans, Andy Warhol, seen here with his

assistant Vincent Fremont. He combined them

with a check shirt, a necktie, and a blue blazer,

creating an entirely new look. Or so the legend has

it, anyway, but Bob Colacello, formerly editor of

the magazine Interview, and a writer for Parade,

and Vanity Fair, claimed in his book Holy Terror

-Andy Warhol Close Up that it was not the pop

artist himself but his colleague and friend Fred

Hughes who first combined jeans with a suit

jacket, creating a look that Andy Warhol copied

later. This claim sounds very credible, since in

questions of fashion Hughes certainly knew more

than his friend: "Everything he wore was English:

handmade suits from Tommy Nutter, handmade

shirts from TurnbuU & Asser, handmade shoes

from Lobb's. His cologne was English - Penhaligon's

Blenheim Bouquet. Even his Levi's 501s looked as

if they'd been altered on Savile Row - the seams

were never crooked and there was no extra fabric

on the thighs - but maybe that was because he

had them washed and pressed every day. Fred was

the first to wear jeans with suit jackets, but when

Andy adopted the style as his uniform it became^

known as the Warhol Look." It was perhaps

inevitable that the combination would not be

known as "the Hughes look", as Hughes hardly

captured the public's attention as much as Warhol.

vs
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The Cut
Most men think that the cut of a pair of trousers

depends on the vicissitudes of fashion. Sometimes they

have pleats, sometimes they do not. Sometimes

trousers are cut wide, sometimes flared, sometimes

tapering. In fact the details of the cut of a pair of

trousers vary from season to season, and in addition the

basic cut changes about every ten years. We all

remember the flared trousers of the 1970s, the large

front pleats of the 1980s, and the narrow trousers of the

late 1990s. But if we look at the trousers worn by men
who do not follow every whim of the ready-to-wear

clothing industry, we will see that they all wear certain

very individual types of trousers, cut to suit their own

proportions rather than the dictates of fashion.

Crucial points affecting the cut of a good pair of

trousers are the size of the wearer's stomach and

behind, the length of his legs, the desired height of the

waist, and the width of the trouser bottoms. The last

named must be measured so that the trousers leave the

front third of the shoe uncovered. In other words, the

width of the trouser bottom is about two thirds of \hc

length of the shoe, never mind whether your slioe size

is 8 or 12. However, you can depart from that general

rule if you have very large feet, since the bottoms of

your trouser legs would then have to be very wide to

make up two thirds of the shoe length. It is advisable to

avoid flares, and best in any case to let the trousers

simply fall straight. You need not worry about putting

your big feet on display -just relish the fact that you can

show more of your favorite shoes than men who have

feet of a "normal" size.

The size of the stomach is another factor. If you

have a flat stomach you have a wide choice in the cut of

the waist area. Slender men who do not like front pleats

will look good in a pair of trousers cut to fit close to the

stomach. If they do opt for pleats, one pleat to each

trouser leg is best. The pleats will ensure that the

trousers are still comfortable when they are sitting

down, and will conceal anything they have in their

pockets. Traditionalists prefer a pleat turned inward;

the opposite is the kind known as a reversed pleat.

If you are rather large around the waist, then a pair

of trousers tapering slightly downward will be best.

ik^.^^%
Till' Iriiiiscrs clio.scti by Koiir.ic

AdciiJincrorticnnaiiy were worn

( oiiiliMliilily ;il)()vc lii.s sloiiiacli,

;iii<l Ki'pl iiitI'i'iI ly in pnsil ion ;it

(•v«!ry iiiovciriciil by .suspciult-rs.
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Hij;h-cul ln)U.s(M-s wilhoul front pleats look best on men with flat

stmnaclis, likc^ the young (iaiy Cooper in this photograph.

since straight-cut trousers will quite obviously end in

disproportionately wide trouser bottoms. And you have

to decide how high you want to wear your trousers -

that is to say, whether the waistband should come

below, above, or on your stomach. Trousers doing up

above the stomach are the most comfortable to wear.

They are cut very high, but do not need suspenders,

since they sit above the curve of the belly and cannot

slip down. However, if you think this cut looks too much

like the garb of a circus clown, you must reconcile

yourself to wearing suspenders - or live with trousers

that keep slipping.

How Trousers

Got their Cuffs

The sources do not. agree on the inventor of the tronser cuff.

Most of them attribute its invention to Kiiig Edwaixl VII,

grandfather of the trendsetting King Edward VIII. Some time in

t he second half of the nijieteenth century, he is said to have been

the first to have had the idea of turning up his trouser legs to

protect them from dirt and damp. In fact men with their trouser

legs turned up like cuffs can be seen in photographs dating from

the early years of the twentieth century. In later years too, it has

sometimes seemed a "modern" look to turn up your jeans rather

than cut them to a shorter length. However, no one really knows

who was the first to order a pair of trousers with cuffs from his

tailor - and it is a matter of no great importance.

Almost any kinds of pants can have cuffs. They look

appropriate with suits, sports jackets, and blazers alike. The

exceptions are morning coats, tuxedos, and tailcoats; trousers

to go with these coats never have cuffs, and nor do the trousers

of military uniforms. It is often thought that cuffs are de

rigueur with double-breasted suits, but that is not really so. If

you do not like cuffs, there is no need to have them on the

trousers of a double-breasted suit, particularly if you prefer

trousers without front pleats, since these look better without

cuffs in any case. It is inadvisable for rather short men to wear

trouser cuffs, which wall make their legs look shorter. But if you

do want cuffs, choose very narrow trouser legs and have the

trousers made rather short, to compensate for the shortening

effect of the cuffs. Trousers with cuffs are sometimes worn so

short that the hem does not touch the shoe. A basic principle

with trousers - as with the sleeves ofjackets - is that slightly

too short is better than slightly too long, especially if you are

not a giant. Socks worn with slightly shorter trousers need to be

fairly long, so that, when sitting down, no bare flesh is vlsable

between socks and cuffs.

Wearing slightly short trousers is a youthful look, and seems to

make the legs of short men appear longer. Continental tailors

would think this length incorrect, and they measure trousers so

that the hem will just brush the heel (jf the shoe.
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The Waist Area

This classic English cut goes

best with rather waisted, quite

long jackets. Then the narrow

trouser legs will look very

elegant. Trousers of this t.\T3e

are really an English specialty,

but since the middle of the

1990s they have frequently

appeared on the runways of

international couture. The

originals, however, are stDl to

be obtained only in England.

There are buttons inside the

waistband for traditional

suspenders.

Cross pockets are traditional for

riding trousers. A horizontally

placed pocket has the great

advantage that it is difficult to

lose your change or keys out of

it. However, as such pockets can

be fitted only on trousers without

front pleats, they went out of

fasliion entirely duiing the 1980s.

On the continent of Europe, or\ly

a few gentlemen's outfitters offer

them to their customers, so if

you want horizontally placed

pockets it is advisable to visit

England - or a custom taOor.

The

Trousers

in Detail

In a good pair of trousers the

pockets are made of stout,

firm fabric, and sewn with

many small stitches.

Trousers of good quality are

lined down to the knees. In

an English suit, however,

even a good one, do not be

surprised if you feel the

fabric itself next to your

skin. The British consider

long trouser linings an »

unnecessary luxury even

for a rough tweed suit, and

a sign of effeminacy.

If you cannot (juito manage

without pleats, but you want

trousers with a narrow cut to

wear with an English sports

ja(';ket, try trousers with only one

pleat to each leg. The London

gentlemen's outfitters Hackett

make trousers of this kind in

flannc;!, cavalry twill, and cord,

or as chinos. Since they have an

adjustable waistband, they can

be worn with saspenders.

Continental Europeans prefer a

more generous cut, with at least

two front pleats. These trousers

look better while you are

standing than pants without

front pleats, although t h(\y can

look baggy when you sit down.

They are recommended w(!ar

with thie rather wide-cut jackets

iiiade by Italian tailors, under

which narrow i)ants can lo(A'

rattier lost

.



The waistband is carefully

lined, and the lining divides

at the back so that the

trousers can be taken out or

in without too much

(lifficultv.

The hems ot t he trouser legs

are edged with tape. The

edging ta[)e must jirotrude

by a fraction lo pi'cvciit the

lems from being worn by

contact with your shoes.

dging tape also sei-ves to

give the hem of the Irouser

leg slightly more weight, so

I hat the fabric will drape

)('tter. In very light summer

lit s, the edging tape may
)( confined to the back of

the hem, since half the usual

edging is enough to give

weight to such flimsy

materials.

Other Countries,

Other Trousers
If you try on suits by Kiton, Chester Barrie, and Ralph

Lauren successively, you will notice a striking difference

between the design of the trousers. Trousers made by

the English manufacturer Chester Barrie are cut narrow

ai^d rather high, have no front pleats, and are not

usually popular with female arbiters of fashion. The

trousers of a suit by Kiton have front pleats, and sit

comfortably just above the liip bones. The lightweight,

smooth fabric falls elegantly to the shoes, and the back

of the trousers is well cut. You may find that at first you

do not like the trousers of a suit by Ralph Lauren, cut

quite high in the English style but wider, because they

somehow seem "too big." AiTiericans in general

obviously have rather larger behinds.

But whatever suit you decide on (and thus whatever

type of pants), trying on clothes for purposes of

comparison can tell you a great deal about the different

attitudes to trouser making of English, Italian, and

American tailors. The prime object of the Englishman

(if we may be allowed to generalize) is to be correctly

dressed in his suit. A suit is correct in the office because

it is traditionally cut; he neither expects nor wants it to

be "sexy." Ai^d since the jacket is best not taken off

anyway, he does not mind what the trousers look like

around the waist. An Italian, on the other hand, wants

to look good in liis suit, even or indeed especially when

he takes off his jacket - in other words, when things are

beginning to get interesting. The American sees the suit

as a necessity showing that he knows how a successful

man ought to dress. To him, the saying, "Dress for

success," refers first and foremost to professional

success. Once he has achieved that, success with

women will follow naturally, and he will not need

particularly well-cut trousers.
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All about Suspenders
Suspenders (or in British English braces) are especially

popular in the United Kingdom and the United States,

for various reasons. In the case of the Americans, it may

be their sense of what is practical and comfortable, and

perhaps a feeling for nostalgia too. In Britain, by

contrast, it is probably more a sense of tradition. Both

the British and the Americans, however, tend to avoid

excessive elegance to some extent. Italian ideas are

very different. In fact, it is difficult to imagine

suspenders worn with a Brioni suit, and actually

appearing in front of an international audience in shirt

sleeves and suspenders, as the CNN talk show host

Larry Kiiig does every day, would be unthinkable to a

style-conscious Italian.

However, on the continent

of Europe, suspenders are

worn mainly by ambitious

salesmen in gentlemen's

outfitters, and by Anglo-

phile dandies. Of course,

we mean genuine English

suspenders buttoned to

the waistband. Such suspenders are far removed from

the very narrow examples in brown and white, or gray

and blue, sold in the notions departments ofmany large

department stores.

The great advantage of well-fitting suspenders is

the way they keep the trousers securely in position.

Tin ( i.issic riuilerial for sii.sperulcr.s is

box-cloth, a thick, almost feltlike

rnatfrial that does not stretch. Modem
six'ciinensare made of synthetic fibers.

They are available in every imaginable

color and pattern, even with more or less

humorous motifs like dollar signs or

nakefl women. At Brooks Brothers in

New Vork, .you can also buy suspeiKler:.

of plaitefl lf!ath(!r. T\u- i)if;t ure shows a

itioflel in the famous (M Etonian colors,

a discreet rr-ferenc to f)nr-'s former

:.' hool, a.s suspr^ndcrs an- no! oflcn ;,'' n



Since they emphasize the vertical line, and thus have a

lengthening effect, they are suitable to v^ear v^th high-

cut trousers to make them look longer. They also let the

air circulate freely between waistband and shirt, which

is a good tiling in summer. Many people even credit

them with psychological advantages. If you are sure

your suspenders will keep your trousers perfectly in

position whenever you move, you will look more

confident in general. There is something in this theory

- at least, trousers that are always slipping certainly

detract a great deal from your sense of well-being.

Suspenders do feel rather warm on the shoulders, but

if you like you can wear them under a light jacket.

Originally they were hidden under the vest of a suit, but

as the vest gradually went out of fashion, more and

m()r(^ men gave up wearing suspenders that were on

show as soon as they removed theirjackets in the office.

Suspenders can also be a nuisance when you are sitting

down, since they tend to slip off your shoulders, or

stand out h'om the body in a rather unattractive way.

Suspenders must be right for the cut of your

trousers, so that means you cannot wear them with

trousers from Italy or Germany, which are cut so as to

require a belt if they are in danger of slipping. These

days, good ready-made English trousers are not usually

designed for wear with suspenders either, but if you

have your trousers custom made, then you will naturally

get them cut and equipped for suspenders in the

traditional way. Many old-established English outfitters

provide their trousers with both buttons for suspenders

and an adjustable waistband. Traditional American

trousers, like those from Brooks Brothers, are ideal for

suspenders, since they are cut high at the waist.

England is the best place to buy the suspenders

themselves. They are available in a wide range of colors

and patterns from gentlemen's outfitters, tailors, and

shirtmakers. But no amount of information about

suspenders is a substitute for trying them on for

yourself, and it is unlikely that you will have difficulty

finding the right suspenders for you in London.

Traditional suspenders such as those made by Albert Thurston have

buckles made of genuine hand-polished brass.

These box-cloth braces from Albert Thurston are the ultimate

English suspenders, with real goatskin straps. Albert Thurston is the

oldest manufacturer of suspenders; the firm was founded in 1820. Its

customers have included famous Americans such as Frank Sinatra

and Michael Douglas, as well as members of the British aristocracy. It

is said that the Prince of Wales hates to wear suspenders, and in this

he resembles his great-uncle, the Duke of Windsor, who disliked them

just as much.

Traditional suspenders have a trapezoid strap at each of the two

fronts, and two long straps at the back. The straps are sometimes

made of white catgut, sometimes of brown, black, or white goatskin.

White straps are usually worn with a business suit. They look good

with either black or brown shoes, unlike brow^l or black leather

straps, which should be worn only with shoes of the same color.
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The Right Belt
Canvas belts are correct with cliiiios, cords,

or moleskin trousers. They come either

striped or in plain colors. However, canvas

belts are incorrect with formal wear. And

you should be careful that their colors go

well with your shirt and trousers, and do not

clash with strikingly patterned socks. Both

leather and canvas belts should be color

coordinated with your shoes.

Plaited belts are an attractive alternative to

smooth leather belts, and can be worn with

leisurewear, with a suit, or with the

combination of sports jacket and trousers.

However, you should make sure that the

rather rustic look of such a belt does not

overpower a fine suiting fabric. Plaited belts

look good with American suits.

Lj



If you want somelhing I'alher more striking,

you can wear the classic reversible Hermes

1)(>11 , with its H-shai)ed buckle made of

gilded brass. These belts come in a large

range of difterent leathers and color

combinations, although you r'cally need only

brown and black. This belt is particularly

effective worn wilh a really old pair of jeans.

You will need a plain black belt with a brass

buckle as soon as you have just a single pair

of black shoes in your closet. Broad belts

with silver or mat silver buckles may look

good with a fashionable suil , l)Ul a real

gentleman does not wear them.

Below is the counterpart in brown, also with

a brass Inickle. It will take some years for it

to acquire the right patina. Unfortunately

the simple basic rule that your belt must

match your shoes is still not generally

known. Under that rule, brown belts are

worn with all shoes that can be classed as

brown, including wine red ones.



The Blazer -

a Living

Legend



Not all blazers are the same. The double-breasted navy-

blue blazer is not of the same origin as the single-

breasted blazer, which today is usually dark blue by

association with the navy blazer, although it originally

derived from the club jacket, and club jackets could be

of any color. The navy blazer developed from the short,

double-breasted jackets worn by the British navy in the

nineteenth century. Its name is supposed to derive from

the fact that the captain of the frigate HMS Blazer had

similar jackets made for his crew to wear for the first

time when Queen Victoria visited the ship in 1837. The

new creation met with the royal approval, and this type

ofjacket soon spread to other ships. Today it is difficult

to find out just how the blue jacket with gilt buttons

made its way into civilian clothing, but maybe men who
were not in tlu^ navy but liked ships and the sea had

jackets made in the same style, as wear for sporting and

maritime occasions. Or perhaps naval officers ordered

blazers from their tailors as a civilian version of their

uniforms, and they were then copied by other

customers. Support for this theory comes from the fact

that Gieves & Hawkes, traditional outfitters to the navy,

are also the top source of navy-blue blazers. The origin

of the navy blazer in the navy itself means that today it

occupies a position midway between a sports jacket and

a suit. Its attractive blue, and its bright gold buttons,

make it more formal than a check tweed jacket, but by

comparison to a dark gray suit there is something

slightly stagy about it, suggesting some kind of

Ruritanian uniform.

The single-breasted blazer, however, has no military

background. It goes back to the club jackets of English

rowing clubs in the nineteenth century. Dark blue is not

necessarily its only color, although single-breasted

blazers in other shades have never been really popular

- leaving aside the American liking for blazers in bottle

green, magenta, and yellow. The single-breasted blazer

usually has three pockets without flaps, although today

it is often sold with flap pockets, so that manufacturers

of off-the-rack clothing can include it in their standard

production line of sports jackets and suits. Since only a

minority of men belong to clubs that can properly have

their symbols on blazer buttons, most people wear blue

This bottle-green, single-

breasted blazer from Brooks

Brothers is a popular souvenir of

New York. People may look at

you curiously in Europe if you

wear a jacket like this, but

connoisseurs will immediately

identify it as a classic from 346

Madison Avenue. Its dark green

is a good addition to a classic

international wardrobe. You can

wear it with a white or pale blue

shirt, a striped necktie, and gray

flannels; or with beige wool

trousers, which can be bought

from Brooks Brothers at the

same time as the blazer. It also

looks very good with chinos and

American check shirts. Try one

on next time you are in New
York and have a chance to visit

the famous gentlemen's

outfitters.

or enamel buttons on single-breasted blazers. Without

gilt buttons, however, it is difficult to distinguish

between a blazer and a sports jacket, and in fact the

single-breasted blue blazer with blue buttons is simply

a blue jacket that looks a little more formal than a sports

jacket. Worn with gray flannel trousers or chinos, and

brown shoes, this variant on the single-breasted blazer

is particularly popular in France, Italy, and Spain, and is

almost a uniform among southern Europeans, who wear

it for both work and leisure.

The classic navy blazer, on the other hand, still

occupies a halfway position. It is too formal for leisure,

too much like something worn by a playboy for the

office, too conservative for the young - and so it is

waiting to come back into fashion, as it did in the middle

of the 1980s, when it was worn to the office with a

bright red polka dot necktie and white shirt. But the

office is not where it really belongs, and anyone who

wants to do his blazer and himselfjustice will wear it on

occasions where it really looks good: at informal garden

parties, for sporting occasions, on vacation, and on

Saturdays and Sundays.

The classic navy-blue blazer is double breasted, and has

six bright gilt buttons. It is always dark blue, and it

always has two side vents. In addition it has a breast

pocket and two pockets with flaps. It is really authentic

only when made by English outfitters and tailors.
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Blazer and Trousers

All over the world.

pale gray flannels

are regarded as

ideal with a navy-

blue blazer. A
necktie should be

worn with the outfit.

Striped ties are often

recommended, but dark-

blue neckties with small motifs,

ties in single colors, or Hermes

ties look good too. However, you

should remember that the buttons,

which often have elaborate designs,

can overpower a necktie with a

small pattern, so you could try

neckties made of thicker silk, or even

knitted ties.

Most peojjlc would nol think

of wearing a navy-blue blazer

with corduroy trousers. But if

the blazer is made of a fairly

thick serge worsted, it will go

very well with the velvety

texture of cords in various

colors, such as wine red, old

rose, russet, yellow, or beigf;.

You siiould, hiow(!vor, go

carefully withi blue corduroys,

althougJi tiiat f:orribinatiori

too can be successful.

In many places, very

» dark gray flannels are much

more popular today than the pale

gray variant, perhaps because a good

many men think dark trousers look

more formal. In fact, however, the dark

gray detracts from the effect of the blue

blazer, so that the outfit as a whole can

create a rather gloomy, miattractive

impression. If you think pale gray flannels

look too casual, maybe you would do better

just to wear a dark suit.

A salesman in Cordi:igs of Piccadilly,

the old-established London

gentlemen's outfitter, once

described a navy blazer and

cavalry twill trousers as the

English imiform. In fact,

this combination, although

little kjiown, is a real

classic. In view of the fact

that the navy blazer and

cavalry twill trousers are

both ofmilitaiT/ origin,

one can see why they

look so good together.

Traditional cavalry twill trousc^-s are

darker and browner than the very

pale models worn today. Many men

fr'orii cenlr'al and nni-|iici'ii

Eirr'ojje think it is incoiTcct to

combine dar^k blue wilii shades

of brown, but Ihcr'e is noMiing

wr'ong wilh it .
( )ii Ibc

r I Hillary, d;irk bliii' ,iiiil

brown look much belter'

liit'flbi'illiiiii dark blue

iiii.l \,liik.



Navy-bliR' blazers witli Jeans are

veiy popular among young people.

They are just the outfit for going out

in the evening, walking around

town, or visiting nuiseunis. TIk

combination was ctJiisidered

acceptable I'oi- iiffice wear in

the 198()s. Today it is seen as

an undesirable compromise

between forinal and casual

clothing. The best Jeans lo

wear are Levi's 501s, bill in

any case they should be

straight cut,. The Jeans

with front pleats offercMl by

many gentlemen's

outfitters, on the other

hand, are a stylist ic/aw,r

{HIS, cited here only as

a warning. t %:
'X

A navy blazer with chinos is an

excellent combination.

Depending on the cut of the

chinos, whether or not they

hav(^ front pleats, whether

they are cut wide or

narrow, with or without

cuffs, and in various

shades, there is a large

number of possible

combinations, sometimes

more and sometimes

less formal. Chinos

are not only very

comfortable worn

with a navy blazer, but suitable to

go with it in every respect: for

one thing, because chinos and

blazers both have a slightly

military look, and for

another because the

beige of the chinos

sets off the blue of

the blazer in just

the right way.

Both blazer

and chinos also

make an ideal

background for your

shirt and necktie

The classic na'vy-blue blazer has brass or

gilt buttons. When you buy a blazer,

however, it usually comes with temporary

buttons showing the trademark of the

tailor or manufacturer. Most gentlemen's

outfitters offer a large choice of elaborately

ornamented buttons in the naval or

military style, or buttons enameled in

various colors. There is also a thriving

trade in antique gilt buttons from British

aiTny stocks, offered for high prices at

auctioii or from specialist dealers. For

instance, at an auction in Geneva in 1987,

a little packet of ten provost marshal's

buttons, three Coldstream Guards

buttons, and several items of military

insignia went to a buyer for £8,000.

However, not everyone is keen on wearing

buttons to which they are not really

entitled. You can also buy gilt buttons

made by manufacturers such as the

London Badge & Button Company, a house

in Jermyii Street with a long tradition

behind it. Ifyou do not like gilt buttons, but

would still like to wear a na-vy blazer -

although that is really a contradiction in

terms - you should choose flat, blue

enamel buttons to make it clear that you

really are wearing a blazer, and it is not to

be confused with a blue suit jacket. To

make absolutely sm-e that such confusion

cannot occur, brass buttons are really

essential. Anyone who does not want to

wear a jacket with brass buttons perhaps

should not even consider wearing a blazer

- there are after all, many alternatives.
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Good shoes
It is often said that a man's shoes are liis most in^portant

item of clothing. They are. An otherwise perfect

appearance is destroyed, irreparably and at a stroke, if

a man has an ugly pair of shoes on liis feet. It would be

better to go through life barefoot or wearing just socks,

citiiig religious reasons or the theft of one's luggage,

than to lose face by wearing cheap shoes. Certainly, a

good outfit and good shoes should go together - for not

even the best shoes can be guaranteed to rescue a

questionable wardrobe.

Some may find all this a little extreme, but it is just

an exaggerated way of conveying how important shoes

are. Anyone who is not in the fortunate position of being

able to choose the best for every detail of his apparel

should allocate his budget so that a generous chunk of

it is earmarked for the purchase of good shoes. If a

trainee or student has 600 dollars a year to spend on

clothes, for example, he should plan to spend half of it

on a pair of shoes. Better still, it should all be invested

in shoes: he will need at least two pairs, for shoes ought

to have at least a day or two to recover after every time

they are worn.

But let's go back to the personal budget. A man who
thinks it important to be elegantly or merely well

dressed must accept that he will have to dedicate a

substantial portion of his income and liis leisure time to

pursuing this objective. A sense of style will not simply

fall into his lap, and vanishingly few of us grow up in an

environment in which it is instilled as a matter of course,

like everything else. And most of us are not fitted out

with the best and most expensive of everything as soon

as we learn to walk, so that we embark upon adulthood

in possession of a wardrobe full of custom-made suits,

custom-made shirts, the best neckties, and - above all

- shoes. So anybody who is about to make a series of

purchases, but who lacks unlimited resources, should

make a plan - putting shoes at the top of the list. On very

many occasions a man with a decent pair of shoes on his

feet will find that his jeans and second-class shirts and

sweaters will be benevolently ovcrlookctl. Suits, s[)or1s

jackets, ties, and overcoats can be bought later. All that

matters until then is to have a few pairs of well-brokcii-

in, patinatcfl shoes. But the lack of money is not usually

the reason for'tdc l;iiiiciil;il)|c sl;itc ofltic loot wear' vvoi-n

by a large riiinil>cr' oi our Icjlow mcti. It;. iii;iiii (•;iiis(' is

thf! lack of a s(,-nse of styk;, coniljjncd with piiorilics

which assign a high status to alxsolutf^ly everything Iml

the most obvious items. For what could be more obvious

than good shoes, that we have on our feet for half our

lives and that give us such pleasure through the years?

This naturally raises the question of what good shoes

are, how it is possible to recognize them and where they

can be bought.

Shoes are always good if they are made carefully,

and to a large extent by hand, from the best leather.

These criteria apply to all shoes - to moccasins just as

much as to the welted models that cannot be beaten for

soundness, comfort, keeping their shape and longevity.

We shaU consider later how good shoes are made, but

first we should clarify the question of how a really good

pair of shoes stands out from the rest, what particular

characteristics make them what they are. It is by no

means easy to distinguish a "fake" from a genuinely

high-quality shoe at first sight, unless years of practice

have given the purchaser an eye for this. And even then

it is difficult to tell what the leather will look like in a

year, in five years, in ten; or how tilings stand with the

interior of the shoe; or by what process it was made. We
must thus initially make do with two criteria: price and

make.

Let us begin with the price. A good pair of welted

calfskin shoes, made in a factory but nonetheless by

craftsmen, costs about 360 dollars. Some makes come

in somewhat lower, but buying them will always mean

accepting minor compromises as regards the quality of

the leather. The quality of shoes costing much more,

conversely, will not be substantially higher - except

possibly that they will be made from special types of

leather. So this is a guide: the quality of a pair of frame-

sewn shoes costing less than 240 dollars can at best be

acceptable - never high. Where leather-lined moccasins

with leather soles are concenunl llu^ price Ixjundary is

at about 200 dollars, since they are less costly to

produce and use rather less material. Even so, good

moccasins can easily be offered at 350 dollars - though

here, too, the increase in quality is not lUH'Cssarily

])r()])()iti()nal to the iiici'casc in piicc. Anyl)o(iy unable or

uiivvilliiig to spend that soit of money is r(M-oMiiii('n(l(Ml

Only vvlicii llif |i;inls (ila rijsldni iii;iili' i.iill

l;ill niilii ;i )'mihI |i;iir (il shoes can wc speak

ol'a pci'CccI oiiU'il

,



to patronize end-of-season sales, where prices are

reduced by anything up to 50 percent. But even here he

should stick to shoes of a good pedigree.

That brings us to the second important criterion: the

mak(\ Contrary to popular opinion, a good make really

is a guarantee of high quality. A customer will buy a poor

make of shoes only once. The good makes have all been

on the market for at least 20 years - and some of them

for morc^ than a huudred.

Before the potential purchaser starts looking round

for shoes he should commit a few names to memory. For

welted shoes the following makers are appropriate:

Church's, Allen-Edmonds, Alden, Tricker's, Foster &
Son, Edward Green, John Lobb Paris, Ludwig Reiter,

Crockett & Jones, Cheaney, Lotusse. There are of

course many more firms that make very good shoes, but

these are the makes that can be found without difficulty

in most of the world's major cities. The order in which

they are given is not arbitrary, but represents a sort of

rating. Crockett & Jones marks the start of the upper

middle rank.



Where moccasins are concerned we must distinguish

between American and Italian makes. American

moccasins are really practical everyday shoes with no

pretensions to elegance. Look out for these makes:

Allen-Edmonds, Bass, Sebago, Timberland, and

Florsheim. There are of course other makes in America,

but they are not generally exported. Italian names

worthy of attention are Gucci, Moreschi, Gravati,

Fratelli Rosetti, and J. P. Tod's.

The man who comes across a make of which nobody

has ever heard, and which is even unfamiliar to those of

his friends who know about shoes, in a good shoe-shop,

is entitled to be suspicious. There is a large number of

small regional makes on the market that can be very

good, such as J. B. Weston in France, Wildsmith in

England, and Harai in Germany - but there is also a

danger of ending up with a no-name product . It would

be better to invest in a well-known make unless what is

available is definitely a special offer, or you are

absolutely certain you have been given an insider tip. In

that case you can confidently stock up with three pairs,

for nobody ever has enough shoes - and unworn shoes,

if properly stored, will keep virtually for ever. Breaking

down the makes by country of origin produces the

following lists: USA (Allen-Edmonds, Alden, Bass,

Sebago, Timberland, Florsheim), England (Church's,

Tiicker's, Foster & Son, Edward Green, Crockett &
Jones, Cheaney), Italy (Gucci, Moreschi, Gravati,

Fratelli Rosetti, J. R Tod's), France (John Lobb Paris),

Spain (Lotusse), Austria (Ludwig Reiter). This brief

summary shows which countries attach importance to

good footwear. Germany, interestingly, is not among

r^^^:3.

*r
M^J^ium^-'.

^

Three pairs of frame-sewn shoes are sufficient as a basic collection:

one pair of brown brogues, one of black Oxfords and one of

monkstraps or loafers. Then there should be a pair of light

moccasins anr I a pair of boat shoes. But few men who really

acquire a taste for shoes will wish to make do with such a minimum

selection. Over the years they often accumulate 20, 30 or even

more r)airs.



them - and indeed, the leading German shoemakers

stopped producing welted shoes in the 1970s. A glance

at the footwear commonly worn by German men gives

rise to the suspicion that they do not think it necessary

to invest in good shoes: colossal expenditure on cars

and houses seem to have priority. An^erica, England,

and Italy, in contrast, are major shoe nations - where

wonderful shoes are not only made, but also worn with

enthusiasm. Good shoes are highly valued in France,

Belgium, and Spain. Hungary is once again on an

upswing, for example with the ready-to-wear but hand-

made shoes of Laszlo Vass. The far from inconsiderable

prices and the long list of eminent names will be almost

enough to put many a man off the idea of buying shoes

at all. But the recommended antidote for anybody who

feels this way is to visit a good shoe-shop. Take a pair of

Church's or Alden shoes in your hands and examine

them really closely, and you will see the care and

craftsmanship that goes into every detail. Often the

owner of the shop, or even the salesman, will himself be

wearing Church's, Alden or some other make of

comparable quality - and with a bit of luck they will be

old, but well cared-for and patinated, enabling you to

see that it is in every respect well worth spending

money on good shoes.



John Lobb
John Lobb is always the first name to be mentioned

when the subject of custom-made shoes comes up. It

would be wrong to consider liim to be the only, or even

the best, representative of this now rare craft.

Confreres of this "shoemaker of kings and king of

shoemakers," who also do excellent work, can be found

elsewhere - both in London and in a few other cities

around the world. But today most of the old names are

kept alive by family members, descendants or former

employees. You uill not come across old Jolm Lobb in

London's St. James's Street - but nor, after all, will you

meet a Signor Gatto in Rome. This is no more of a

drawback than the fact that the great tailors of this

world are now" being run by the second, tliird or even

fourth generation. Here, too, the art of the founders has

been fostered and continued for generations. Unnoticed

by the public at large, which must content itself with

ready-made shoes and is only too happy to do so, there

are still purchasers who insist on clothing and footwear

being made specially for them. The extent to which

custom-made shoes are a necessity is debatable, of

course, but it makes no more sense to argue about it

than to discuss the point of any custom-made clothing.

For the purchaser to whom money means nothing but

quality means everything, custom-made clothing almost

always goes without saying, particularly where footwear

is concerned. After all, it is the very foundation of our

presence - literally as well as figuratively. The feet are

subjected to a lifetime of strain, and it is the aim of the

custom shoemaker to afford them maximum comfort

and orthopedic support. Advocates of good ready-made

shoes object that custom-made shoes are even harder

to fit than a custom-made suit. The feet, they say,

change so much - in the course of a single day, not just

over the years - that a perfect fit is not really attainable,

and shoes of average quality are generally sufficient as

long as they are available in various widths. The

advocate of custom-made shoes could certainly

effectively refute this argument, but the factors above

all others that speak in favor of custom-made shoes are

the superior quality and durability resulting from the

very expensive manufacturing process that is practiced

only by the best custom shoemakers. Not even the best

ready-made shoes ever involve the same degree of

craftsmanship as custom-made shoes, and they are

Niirribor !^ Si, Jarru.'s's SlTOcrl, in l^orulon i.sUif horiu- of the ino.sl. famous rii.st on i stio(iii;ikrr in llif world 'I'lu' nnspif t;i< iil;ii r;i(,;i(lcMivcs no

hint, thai Iherf; is hardly a colobrily in \\\<- latifl who is nol ;irnon>4 Ihis Inidilioniil < onipiiny's illnslnoMs < licnhl''



therefore the first choice for anybody to whom
perfection of external form, subjective comfort and an

objectively unequalled finish are all of prime

importance. Unfortunately there has been a sharp

decline in the number of really good custom

shoemakers. Good ready-made shoemaking, once

merely a substitute for and an imitation of custom

shoemaking, has virtually supplanted that one true faith

in most people's consciousness. Nonetheless there are

still a few places left where the old craftsmanship is

being maintained and developed.

The criter'ia for choosing a custom shoemaker

should 1)0 similar to those governing the choice of a

tailor. Ideally you should follow a personal

recommendation or form a judgement on the basis of a

"house style," which is most clearly expressed in the

ready-made shoes often available as well as custom-

made items. Experiments with the nameless shoemaker

round the corner may culminate in success - or

alt(M'nativ(^ly in utter disappointment. In the classic

menswear cities of London, Paris, Rome, Milan, Vienna,

Budapest, and New York, certainly, it is often worth

seeking out the small one-man business that may
perhaps be able to provide exactly what you have

always been looking for. Anybody afraid to take this risk

should put his faith in well-known names.

The manufacture of custom-made shoes always

begins with the last, the equivalent of the patterns that

the tailor draws out on paper. A preliminary trial shoe

is then built around this last. This is equivalent to the

suit that the tailor temporarily bastes together for the

first fitting, and like that suit it is taken apart after a

certain period of wear so that corrections can be made

to the last on the basis of the impressions left in the shoe

by the shape of the foot. Only then is the actual shoe

made, by hand. Weeks or months pass before the first

pair of shoes is ready. Subsequent orders can be placed

by telephone, though there are custom shoemakers who

advise that the last should be regularly adjusted to

reflect how the feet change. Anybody who has acquired

the taste for custom-made shoes will no longer be able

to muster much enthusiasm for most ready-made shoes.

But this is a fate that he is happy to accept.

John Lobb, incidentally, is the only shoemaker

whose shoes are built without a fitting. Everybody

knows that this works. Nobody knows how. It is one of

the great mysteries of custom shoe making, and seems

to have Little bearing on customer satisfaction - at least,

so it seems, as John Lobb is still in business.

Benjamin Kienuinn learned tiis trade I'rijrn tiarai, the Hungarian

slioenial<ei- in Neumiinster, Germany, arrd tlren worthed for Jolui

Lobb and Foster & Son in London. His shoes can tJierefore be

given a Hirngarian or a London accent, as the customer chooses.

—?4r-^

&J
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Gatto in Rome is one

of the few remaining

high-class Italian

custom shoemakers.

Here the

discriminating

customer can still

lind perfection in

both finish and fit.

Berluti makes shoes

of the classic London

school, seasoned

with Parisian

elegance and Italian

lightness. Berluti also

makes exactly the

right shoes to go with

a Charvet shirt and a

(Ufonelli suit.

Laszio Vass makes

(ustom-r:iade shoes

squarely in the great

Hungarian tradition;

for the fir'st time in

rrrany years the

shoemakers of

Vienna once more

lace competition

fr'om the east.
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Formal shoes with

closed lacin;

Shoes can be divided very roughly into those with

closed lacing and those with open lacing. The shoes on

these pages have closed lacing, which means that the

two sides of the upper that are drawn together by the

laces are sewn under the front part of the shoe, and that

they thus close over a tongue consisting of a piece of

leather sewn on beneath the lacing. Shoes with closed

lacing are basically a little more "formal" than shoes

with open lacing: the feet simply look rather more

"dressed." In America shoes with closed lacing are also

called "Balmorals," or "Bals" for short. The most formal

of all shoes of this type, the Oxford, dates back to the

eighteenth century. In America they are known as

"Balmoral Oxfords." Brogues became popular in the

nineteenth century. They have their origins in the

traditional footwear of Scotland, the characteristics of

which were initially adopted for ladies' shoes. Later the

pattern of perforations was transferred to men's shoes,

and hybrid forms between Oxfords and brogues

developed. Because of their rural, folkloric origins

brogues always make a rather more rustic impression

than the urbane Oxfords. Even so, black brogues are

quite acceptable in London. The curved toecap is

typical of the full brogue, which is why these shoes are

known in America as "wingtips." "Long wingtips" or

"long wings" are brogues in which the sides of the

toecap extend back to the heel, where they meet - a

style popular with American makers such as Alden and

Allen-Edmonds. The shoes shown here are made by

Church's of Northampton, England, one of the most

prestigious shoemakers based on what was once the

shoe capital of the wprld.



Black Oxfords like tlic (Jonsul

mociol are the most formal

men's shoes. They can be worn

in the office with a pinstripe

suit, and tiuw also go with a

morning roat at formal

receptions, weddings, and

funerals. Though too formal to

be worn with a blazer, in brown

they go well with tweed suits

and sports jackets.

Stylistically the Legate is

exactly midway between

Oxfords and brogues. It doesn't

make quite such a formal

impression as the sleek Oxford,

nor is it as rustic as full brogues.

A brogue is a shoe in which

i:)erforations have been

punched. The term "brogue" is

derived from "brog," the Gaelic

word for shoe. Brogues are

often also described as

"Budapests" because ver>' good

shoes of this ty^pe are

traditionally made in Hungao'.

Here we have a pair of typical

half-brogues. The textured

surface of the Diplomat, in black,

makes it a good match for softer

or patterned suiting fabrics like

flannel or Prince of Wales check.

The Chetwynd from Church's is

the classic full brogue, an

essential in every shoe

cupboard - an ideal shoe,

particularly in brown, for

informal wear with tweed or

flannel suits and corduroy or

moleskin pants.

Their decorated toecaps make the Barcroft

a touch less formal, thus rendering it

unsuitable for highly ceremonial occasions.

Otherwise it is worn like plain, sleek

Oxfords.
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'. •.'Jopen lacing

Open lacing means that the sides ofthe shoe are sewn on
top of the front part. The vamp, the part of the shoe that

covers the toes and instep, extends backward to form the

tongue. Shoes constructed on this principle are called

"Bluchers" in EngUsh after the Prussian field marshal

Bliicher who, together with Wellington, defeated

Napoleon at Waterloo. His soldiers are said to have worn
boots with open lacing. Another term for shoes with open
lacing is "Derbys," which is also used in Germany. The
term "Bluchers" is more common in America, however. If

the vamp lacks decoration the shoes are called "plaintip

Bluchers." Shoes with open lacing and toecaps are

"toecap Bluchers." Brogues with open lacing and toecaps

extending back to the heel are called "longwing Bluchers"

in the USA. But do not be put off by the somewhat
complicated terminology Even in the shoemakers'

catalogues the various terms are used more or less

arbitrarily In the actual shoe-shop nobody needs to

struggle with the vocabulary. All that is required is simply

to point to the required model, and of course to specify

the size. It is, however, worth making a note of the

different styles for future reference, and to make sure that

one has appropriate shoes for any occasion. A selection

of styles is essential for any gentleman's wardrobe to

ensure that the right shoes are available for formal and less

formal wear.



Derbys or Bluchers are suitable for anybody who is not

compelled for professional reasons to wear elegant

Oxfords. The Shannon in caramel brown is especially

lK>i)ular in southern Europe, where they are worn with

flannel pants and navy-blue blazers, but they also go

very well with corduroy pants and jeans.

This black Derby is a good alternative to Oxfords,

allliough it is not quite as formal. This is a shoe for those

who believe understatement must extend to the feet. In

brown this Gerrard is a slimmer version of the Shannon

illusli-atcd above, going well with lighter informal suits.

The ("romwell has the brogues' decorative punched

perforations, the Oxfords' toecaps and the Derbys' open

lacing, a mixture that makes their stylistic classification

difficult. It would go best in brown with a check sports

jacket and cavalry-twill pants.

The Burford is normally only available in black. This

means that its shape - which is a blend of Derby and

Oxford - clearly makes it appropriate with a business

suit. The open lacing makes it rather less formal than

Oxfords.

These "wingtip Bluchers," as Americans call them, are a

successful mixture of brogues and Derbys. The open

lacing goes well with the rustic extended toecaps and

thick leather soles. These Graftons, as they are also

known, are suitable for anybody who finds normal full

brogues too formal and "plaintips" too plain. They are

especially popular in Italy in sandalwood.
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Loafers

Welted loafers - tassel loafers and penny loafers - are the superior

form of moccasins. Technically the term loafer no longer applies,

except as an echo of these shoes' simj^le ancestor.

Weejiuis from Bass can be regarded as the forerunner of all penny

loafers. In black or burgundy, they have remained practically

unchanged since their introduction in the 1930s. After a shoil

breaking-in period the unlined uppers mold themselves ideally to the

shape of the feet, and then these shoes are also very comfortable when

worn without socks. They are called penny loafers because in the 1950s

students at the Ivy League universities adopted the practice of putting

a penny under the cross-strap for luck. The name "Weejun" is a

corruption of "Norwegian," for the shape of these loafers is said to

originate from the shoes that Norwegian fishermen used to make

during the off-season.

Knglish shoemakers produce lassel loafers: these are cut higher than

the Amerif:ari originals, giving th(!iri a rather more: elo^gaiil silhoucltc.

In terms of style tassel loafers are often compared with the navy-blue

blazer, because they are just as versatile and just as difficult to

classify. But to coriclufle from this tliat tlicy can always h(! worn

when it is acceptable l.o i)Ut on a navy-blue blazer wouKI be to forg<!l

than in the USA lassel loafers in their < l;i',' i' ('inn !}• ;iii if'-r-pted

item of "business wear."

The sf)-called Heefrolls are among I he most popular loafcM's loday,

classically produced by American shoemakers Sebago. The name

"Bcel'roH" refers to Ihc liiickcned seams each side of the instep,

reminisceiil of beef (jlives, that are produced by giving llie cross-

si raps a generous edging. Outside America tlies(> loafers are most

|)oi)ular in soul hern Kurope, where they are often worn with a dark

suit. The shoe illuslraled is actually made by (Jhurch's, but I'vcii so it

is a classic Bcffroll.



Loafers are shoes that are easy to slip on. This

definition, as broad as it is brief, includes both

moccasins and the various welt-stitched loafers. Loafers

are generally less formal than lace-up shoes. When
penny loafers first appeared in America in the 1930s,

their effect on adherents of traditional lace-up shoes

was genuinely as if the wearer had inadvertently gone

out wearing slippers. But despite this, light loafers

quickly became extremely popular: they relieve the

wearer of the bother of tying and untying laces, and - in

the original unlined version, at least - they are also

cooler than lace-up shoes. Soon loafers in the original

simple form were supplemented by welted versions.

Today loafers have long been accepted as classics - but

on really formal occasions lace-up shoes are still

preferable.

Tassel loafers originate from the

same design found today in boat

shoes: the laces are passed once

round the shoe through eyes or

"tunnels" and tied in a bow on the

instep. In the original tassel loafers

the ends of the laces were decorated

with leather pompons. The

Anierican company Alden claims

that in the 1940s it improved this

original design in that since the

shoes were a perfect fit they needed

no laces, the "tassels" semng only a

decorative purpose. So anyone who

wants the originals can get them

from Alden.



Classic loafers from Gucci are among a handful of

timeless classics which, when worn correctly and

stylishly coordinated, are regarded all over the world

as a badge of good taste. They go with various highly

diverse styles, in all of which they seem to be entirely

at home. They can be worn with English corduroy

pants with an elasticated waistband, with a rough

tweed jacket from Cordings of Piccadilly or with

cashmere and flannel from Kiton. They can be seen

v\ith khaki shorts and a polo shirt from Ralph Lauren,

with jeans and a Tattersall-check shirt, or even with a

tuxedo. They are both elegantly casual and smart

enough to wear with a suit. Three pairs of Guccis in

black and brown can hold their owii with a whole

shoe-cupboard of welted shoes. By creating these

shoes the Guccis ensured a permanent place for

their family name in the fashion hall of fame and that

their name became s\Tionvmous with stvle.

^



Moccasins Italian Style

10

Until the First World War it was the English who set

basic standards for men's shoes throughout the world,

just as men's clothing - apart from slight local variations

- conformed with English patterns and guidelines. Even

the great Hungarian shoemaking tradition followed

English stylistic guidelines.

Only the Americans introduced innovations: loafers,

for example, which found their way across the Big Pond

into European gentlemen's shoe cupboards. After the

Second World War the new American shoe designs

inspired the Italians to create an entirely new type of

soft, light shoe that was a far better match for the

iniu)valiv(> lines of Italian tailoring than the traditional

English Oxfords, Derbys or brogues.

For their classic wardrobe men today may thus

choose an international style with an English or an

Italian accent. And where shoes are concerned this

choice is exercised often and with pleasure. Many lovers

of English footwear also own a few pairs of Guccis,

which look much better with a light summer suit than

traditional Oxfords. There are also men who have

exclusive faith in the art of Italian shoemakers. They

love the supple, glove-soft leather of southern

moccasins, and are happy to accept the disadvantages

of shoes that do not last as long and in wliich the feet

tire more quickly, as long as they are as light and soft as

slippers and make the feet look smaller. In their view the

delicate stitching, tliin soles, and leather that often feels

like silk are the best possible match for the equally fine

workmanship of Italian tailoring. What the Italian tailor

strives to achieve is lightness and natural elegance -

properties that are equally characteristic of the

products of Italian shoemakers, whose ready-to-wear

and custom-made shoes are both of outstanding quality.

For a very long time Gucci loafers were the first choice.

At present, however, these classic shoes are barely

surviving in the Gucci footwear collections. The times

when they were available in tomato-red or medium-

blue suede would now appear to be long gone; this

renowned Italian fashion house is now dominated by

black, gray, and brown. But fashion is a fickle creature,

and it is just possible that one day perhaps she will once

more conjure up a pair of orange-red loafers in the

Gucci range.

As with welted shoes, the first stage in making n\occasins is to cut

out the leather upper. In Italy and at Greve in Holland (shown here)

this is done by hand.

In the second stage the upper is stitched together and stretched

ft-om below over the last, and hence over the inner sole, and

temporarily attached to the last. This picture shows the shoemaker

at the Dutch manufacturer driving tiny nails through the upper into

the last. In the next stage the upper is closed by sewing on the

missing top. The nails can then be removed, as the upper now firmly

encloses the last.

Moccasin soles are sewn on, the siiichrs piissmt; ihrough the inner

sole and middle sole. The outer sole is then glued on, however;

preparations for this are shown here. If a hole is worn in this sole the

adhesive prevents it from being removed, and it has to be sanded off

so that a replacement sole can be fitted.
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Monkstraps - the Shoes with

Buckles
Monkstrap shoes are so called

because their buckle fastenings

recall those on monks' sandals. This

feature, wliich is actually veiy

practical, has made shoes of this type

just as many friends as enemies.

Devotees like them for their finn

fit and convenient buckles,

which unlike laces never break

at inopportm^e moments -

while detractors find them

affected and unnecessar}-'. Every-

man must decide for himself

whether or not he likes this half-

way house between formal

lace-up shoes and casual

loafers. Objectively there is

nothing to be said against

monkstraps, if one or two

minor drawbacks are

overlooked. It is possible,

for example, that they may

affect the fall of the pants-

legs, the hems of which

may get caught in the

buckles or rest on the

protruding tongues. This is

why shoes with buckles

only really look right when

worn with slim-cut pants-

legs that are both narrow at

the ankles and so short that

they only just touch the

shoes, if at all. This shows off

the elegant features of the long

vamp and the brass buckle to

Kithor you like lliose shoes or

you flon't. Their rlevolfies are

generally particularly fond of the

Weslbury, which is among the classics

Hi;jf|e by f^hurch's.

Those who can't get enough of the buckle go for shoes that have two

of them. This style is especially sought-after by the French, though

the extra buckle probably does little to add to their comfort and

firmness of fit.

Most men prefer black buckled shoes. They are often seen in P^ranee,

worn with dark gray pants and a blazer. Suede buckled shoes, like the

suede Westbury from Church's, arc only for advanced fans of this shoe

design.

their best advantage, and you finally realize what these

shoes actually remind you of: not of the shoes seen

beneath a monk's habit, but of those worn by the Three

Musketeers, which were also embellished l)y large and

highly polished buckles. For better or worse, anybody

who is no! won ov(!r by this association must stick to lace-

ups and loafers. The monkstrap tyjx^ of shoe is popular

incertain countries of Kiirope, f)arti(ularly in I'Yanceand

fjennany, but sliociiiaker.s in lOngland |)roduce some of

llie best examples.



The Other Word for Weatherproof
Welt-stitched shoes do suffer from one design fault:

they are not waterproof. This is not generally a problem,

as most welt-stitched shoes are worn in the city rather

than for taking long country walks in the pouring rain.

Such activities require shoes constructed by the

Veldtschoen method. The name comes from the

Afrikaans; "veldtschoe," or more accurately

"veldtskoen," means field shoe, which conveys what

these shoes are intended for: working in the fields, or -

in the transferred sense - country wear. In the

Veldtschoen method the upper is turned out and

stitched together with the inner sole and the welt. To

provick^ additional protection against the wet a

synthetic or extra-thick leather sole is then stuck or

stitched to the welt. Since the upper is turned out the

rain runs off, and there is no way for it to penetrate the

welt. If \.\\v shoe has open lacing the upper is also

fastened to llu^ (juarters with a bellows tongue to

prevent water from getting in under the lacing. Shoes

like this can of course never be as waterproof as rubber

boots or galoshes, but even so you can wear them for

quite a long walk in the rain without getting your feet

wet. Only very few shoemakers still make Veldtschoen

shoes: Tricker's, whose Country Collection includes

several Veldtschoen models, is an example. Joseph

Cheaney & Sons in

Desborough, a firm rich

in tradition that was

founded as long ago as

1866, is another maker

of "veldts," as these

waterproof shoes are

often called. Indeed,

the Cheaney Country

Collection contains a

good dozen different

models of Veldtschoen.

Unfortunately "veldts"

made by Tricker's or

Cheaney are virtually

imavailable outside England, so if you have a need for

footwear that can really cope with wet weather you

should be sure to put these shoes on your shopping list

next time you visit the United Kingdom. It is

unsurprising that this country has made the production

of such shoes a speciality, considering its climate, which

seems to produce a great deal of wet weather. There are

many occasions when an English country gentleman

needs to be outside in inclement weather, and he will

always require suitable shoes.

To make them entirely waterproof

"veldts" ai^e usually fitted with a

treaded sole made of Vibram, which

is flexibly stitched onto the leather

sole.

bellows tongue

upper

toecap

leather lining

feather

back stiffener

seat piece

seat sock

top piece

middle sole

cork filler leather sole inner sole
shank
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'he leathers used for the soles and

I ippers of good shoes are of equally high

quality. For the inner sole, which is

directly in contact with the feet, orily

vegetally tanned hides are used.

' 'allskin is the standard material for

men's shoes, though today it is becoming

harder and harder to obtain good hides.

At any rate modern stockbreeding has

done nothing to improve their quality.
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Good cordovan is expensive today

because it is rare. Only since the 1980s

has the public become aware of it as raw

material for shoes, at least in Europe.

Cordovan shoes have been well

established in the USA for many years.

' r^'

0])inions differ about ostrich leather:

some love it, others find it repulsive. Be

that as it may, this is an exotic hide - and

a pair of shoes made from it is sure to

cause a stir, which naturally arouses a

gentleman's skepticism.

Vi/

^0i

U'lplilc skin.s h;ivi' hccn usrd liir shoe

uppers lor a very long lime. Today,

hiiwcvcr, genuine and legally imporl cd

|i;]| lii-r oT llijs lypc is ninrh less riiiiiinnii

llian superior imihiliuns niadi' linin

•inli'isscd riiH'sl' in



Leather Does not always Mean Leather
The term "leather" commonly denotes animal skin that

has been rendered durable and supple by the tanning

process. If a skin were removed and then allowed to dry

without hirther treatment, it would merely become

hard and brittle. This is prevented by removii^g the hair,

(>pidermis and endodermis and exposing the resulting

skin to certain tanning agents. These interlink the tissue

rih(Ms, tluis making the hide stretchable, elastic and

ahl(> to bridal h(\ Th(> most common tanning process for

\\\v uppers of high-quality men's shoes is chromium

tanning using basic chromium salts. Leather for the

soles is mostly tanned vegetally by the oldest known

tanning proc(>ss, which is called pit-tanning. It is also

rolled or hammered to impart the necessary toughness.

The classic leather for men's shoes is calfskin or

"l)()xcalf," after London shoemaker Joseph Box. France

t raditionally supplies the best hides. Calfskin is used to

produce smooth leather, the so-called "scotchgrain,"

and suede. Suede is obtained by mechanically

roughening the reverse side of the leather to produce a

more-or-less velvet-like surface. Roughened leather is

also sometimes known as velour leather. The English

name for this sort of leather is "reversed calf," but it is

also often known by the name of "buckskin." A buck is

the name for the male of various cloven-hoofed

creatures such as deer, chamois, and antelope. Many

people may be surprised that leather from these animals

is used to make shoes, and that the distinguished-

sounding word "chamois" means nothing but tlie skin of

the chamois antelope, while the refined "chevreau"

comes from the goat. Today, however, "buck" is often

used only as a synonym for suede - and in America it is

actually the term for a particular sort of light-colored

summer shoe made from plain calfskin. As well as

calfskin, welted shoes are also made from horsehide.

Horsehide is particularly expensive, because only the

skin from the horse's hindquarters is suitable for

shoemaking. In order to avoid fakes, horsehide shoes

should be purchased only from well-known makers - for

example from the Alden Shoe Company or Florsheim,

the world's leading makers of cordovan shoes. For

Italian moccasins, besides calfskin and various soft

buckskins, the skin of wild pigs is used: the so-called

peccary leather, which has a characteristic grained

texture. As well as the hides of various mammals, lizard

and crocodile skin are also used for shoes - though not

for any with a claim to be considered especially stylish.

Even the ostrich is called upon to give up its skin for

human footwear, and there is no celebrated maker of

custom-made shoes who does not include ostrich-

leather shoes in its pattern collection. Frankly, however,

we could very well do without this leather, for its

esthetic value as footwear material is not great; it is too

reminiscent, unfortunately, of the highly magnified skin

of a plucked chicken.

This world's good makes of shoe are also

distinguished by the fact that their products are not

only well finished but are also made from superior

leather. It is, of course, entirely possible for a

manufacturer of ready-made shoes to have better

contacts with the tanneries than the little custom

shoemaker round the corner. A good, tried-and-tested

make is often the best guarantee of good leather, as

even an expert is often unable to judge the quality of the

raw material by examining the completed shoe. It might

be only much later, perhaps after months of wear, that

deficiencies in the quality of the leather become

apparent. No shoemaker of repute will want to be

associated with suppliers of poor-quality leather, which

could ruii\ a business built up over many decades. Of

course, mistakes can occur, but one can generally be

confident that a well-repected name will ensure a good

quality shoe.

Tlie .'\merican Hoin\'een tamierj' is acknowledged as the world's

leading supplier of cordovan. All the well-known manufacturers obtain

theii- supplies from tlus traditional firm.
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The Center of the Shoe World
English men's shoes and Northampton are always

mentioned in the same breath. And in fact at the end of

the 1960s the town was still the home of more than a

hundred small family firms making shoes in the

traditional way. It was they who created the reputation

of the region as the stronghold of the shoemaker's art.

By the end of the 1980s barely 20 of them remained,

among them Church's, Tricker's, Crockett & Jones, and

Cheaney. Beyond the English borders Church's is

undoubtedly the best-known of these four makes. This

is due on the one hand to the fact that Church's started

exporting early, with exclusive Church's boutiques in

leading cities such as London, Paris, New York,

Brussels, and Hong Kong. The two Church's shops in

Brussels, for example, are strategically extremely well-

placed, because their customers include not only the

Belgians and their neighbors from France, Germany,

and the Netherlands but also the personnel of the EU
and NATO. On the other hand Church's offers a high

standard of quality, a broad range of models with a large

number of classics that have figured in the collection for

decades, and above all an outstanding repair service

which enables a pair of Church's to be sent to England

for resoling from the nearest shop that stocks them.

There the shoes are thoroughly overhauled in the

factory, and three months later your favorite shoes are

as good as new. Given the economic pressures of today,

the smaller shoemakers simply could not afford the

organization required by a service like that.

At first the other suppliers hardly differed from their

great competitor in the way they worked. All of them

were established between the middle and the end of the

nineteenth century, when most shoes used to be made

by shoemakers working at home. Only the upper

components were cut to shape centrally, and were then

sent to the individual specialists who each carried out a

particular process in their tiny domestic workshops.

Thus the shoes kept moving from one workshop to

jfi^

Church's .shop on Now York's Mfwii.sori Avauua was opfjriod as long ago a.s

Ifi'iO. IniUally Hut salosnricn wore black jackets and pinslripc panis, wliif h

Now Yorkers foiirid sfinsational.



another, being gradually built up by various craftsmen

as they went. Growing success meant that the shoe

manufacturers could afford their owi^ production

facilities, where every process was carried out under

one roof. Charles Goodyear's invention in 1872 of a

special sewing machine, which made the difficult and

exhausting job of stitching together the upper and the

welt both easier and faster, made his name immortal.

Church's installed this machine, and others, in its new

building in Duke Street, Northampton, in 1873.

Church's new idea was to print the firm's stamp on

the product. Around 1900 it had not occurred to most

makers to market their shoes under a label of their own.

They produced for men's outfitters and tailors, who sold

the shoes under their own name. This practice is still

common today. Edward Green, for example, sometimes

used to make shoes for John Lobb Paris, and Crockett

& Jones make welted shoes for Ralph Lauren and for

Hackett, the English outfitters. But starting in 1921

Church's opened its own shops, first in London and

then, in 1930, on Madison Avenue in New York. America

remained the most important export destination for

many years. Today it is Europe, and Church's shoes can

be found in every major European city. For a make like

Tricker's, which is no less traditional, it is hard to catch

up with a competitor who has established such a lead in

terms of distribution and renown. But for Tricker's and

Thomas Church, born in 1826,

was the father of Alfred,

William, and Thomas Church,

the founders of the company. In

1873, together with their father,

the brothers opened the factory

that to this day remains in

family hands.

Other smaller makers it is probably sufficient that they

enjoy a more exclusive reputation than Church's at

home: as a supplier to the royal household, for example,

Tricker's is entitled to use the coat of arms of the Prince

of Wales. Even if Church's has not yet been granted this

mark of distinction (though there are apparently

members of the royal family who wear Church's shoes)

,

and even if there are shoes that are thought to be even

more English, and perhaps better, for most people who

know anything about shoes Church's is a byword for

English ready to wear footwear.

Despite the contraction of the industry in the last

thirty years, Northampton and other towns in the

county retain a prominent position in the world of

shoemaking. As long as Church's, Tricker's, Joseph

Cheaney & Sons, and other firms continue to make

shoes, Northampton will remain a byword for high-

quality English shoes.

Babers in Oxford Street has belonged to the Church family since the

1920s. This particular store sells more Church's shoes than any other

shoe-shop in the world.
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The Shoemaker's Tools

With this sharp knile the "'clicker/' or leather cutter, cuts out the

individual components of the upper. The "clicker's" role in

shoemaking is just as important as that of the cutter in tailoring: he

has the responsible task of cutting up the valuable raw material. A

single error here can cost the craftsman dear, particularly in the

manufacture of a one-off pair

Each shoe model has patterns for each size and fit, so the number of

patterns kept by a large shoemaking company is enormous. The

"clicker" cuts round the patterns to produce the individual

components of the upper Custom shoemakers make individual

patterns for each customer, just like the paper patterns of the

custom tailor.

«l^n!
i^ka.-

The "laster" is the shoemaker who stretches the leather over the

wooden last and temporarily nails it in place. Later, when the upper

has been firmly stitched to the welt, the nails are taken out again.

The hammer is often magnetized to facilitate handling the many

small naUs.

The "gouger," .i .sun oi ( lusd, used to be used to cut a channel in the

sole leather to accommodate the sole seam. Today this is done by

machine, which replicates the manual process and thus helps to

speed up production.

'Duck l<;al,lii,-r caniiuL \>i: .sl,iLc.li<:(l unless IkjIcs an- niailc in il liisl, Idi

which the .shoornakf;r uses an awl. This tool is .till used today for

decorative ernbroidfrry on llu; i]j)f)(;r;.

".Serrated slilcii wiiccis" <an be used lo cnibo.s.s d(( wiativc dcsi^iis in

the leal her, for example lo embejlish the oiitiT sole. In large

shoemaking riiiiis litis is mow done ii.',iii>', in.i' liine;.
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The last store at John Lobb's in London's

St. James' Street is an impressive demon-

ration of the nobility of the clientele of the

ost famous custom shoemaker in th

orld. For reasons of discretion the n

isible on individual lasts are not disci

ut this much can be said with certainty: '
•*"

lost of them are those of well-known

gures from the worlds of politics, high

pciety, and show business. The lasts

Bproducing the feet of the celebrities lie

eacefully side by side - even if the —
'^lebrities in question are deadly rivals or

fefe never ©sfeamet in person.



How a Shoe Takes Shape
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It is the individually produced lasts that set

custom made shoes apart from their ready-

made counterparts, plus the fact that they

are made by hand. Also the leather is often

of much higher quality. These factors

combine to give custom-made shoes a veiy

long life - often exceeding that of welt-

stitched mass-produced shoes, which

themselves have great durability. Apart from

these objective advantages, custom-made

shoes are simiily more individual items.

Whenever possible, therefore, the genllonian

will always wear shoes manufactured for his

feet - and for liis alone.



The last on which a rcady-iuade sho{> is producetl can satisfy only

avcraj^c values - thoiij^h adinittcnlly with very adequate results. At

("hurcli's, for example, there are up to six wadths per model. Most,

men will find one ofllu'in entirely satisfactory.

The inner soles of industrially manufactured shoes are stamped out

to the correct size by a machine in order to minimize wastage.

Custom shoemakers cut the soles individually to size.

Once the inner sole has been secured to the last a narrow strip of

leather is stuck on. This is the feather, to which the welt and the

upper are later stitched. Tliis gives welt-stitched shoes their stability

and flexibility.

The feather can also be cut out of the inner sole. Tfiis is what custom

shoemakers do, though they generally work without a machine,

carving the feather out of the imier sole.

Tvvo inner soles, one with a cut feather, the other with a raised

feather. At Church's they can fall back on this alternative to

sticking the feather on with adhesive.

While the inner sole and the feather are being prepared, the

"clickers" cut the components of the upper to size. For this they use

patterns of the individual pieces.
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The "closers" stitch the components of the uppers together, execute

decorative and backstitched seams - partly by hand - and fasten the

upper to the lining, which in good shoes is made of goatskin or linen.

Once the upper has been stretched over the last and temporarily fixed

to it, it is stitched together with the feather and the welt. This is the

most important stage in the production of welt-stitched shoes, as this

one seam holds the upper, feather, and welt firmly together.

The seam that holds the upper, feather, and welt together does not

extend to the seat. Under the seat the sole is therefore not stitched

onto the welt, but nailed to the heel through the inner sole from the

inside of the shoe.

As the welt forms a frame rountl the inner sole, the resulting gap

must be filled before the outer sole is fitted. This is done with mastic,

a nuxture of cork and resin, that will later mold it.siMf to the exact

shape of the foot.

'I Ik; ouLr.T s(;le is stitched l.o the well, by inachint!. Allliijiigh jL is this

s(;ain, whichi is visible uridcjr tfie outer sole, that holds the sole and

thf; welt togfithier, thien; is no dango;r that the sole will fall off whcjn

the searn isabraderl,

depending on hciglil, the lici'l ol a wclt-.slilrln-d ^.Imr ((nisl.sls of

four or five "lifts," pieces of Icaliu'r placed (in lop ul (inc ;iiiiillicr \

rubbf^r lift is iiisrirtcd between Die l;isl :]nd neM Pi l.i'.i lealhet IHI'.,

as this is the pninl of niaxinium wear.



At (Iluiri'li's (>v('r,v pair of shoes is polished by hantl. This gives the

leather a distinguished patina that would otherwise take years to

ac(iuire. The alternative to this is the high-gloss bookbinder finish.

Church's shoes ai'e supplied in cloth bags that come in useful when

traveling. The bag contains mauitenance instructions with a number of

valuable hints - the most important of which is to give a pair' of shoes a

day to recover after each wearing.

A final inspection makes sure tliat tlie shoes really are entirely free uf defects. If not, they are returned to the relevant department - if the

fault can be rectified, that is. Large, old firms like Church's are ultra-critical on this point, which is why they enjoy such a high reputation.

Shoes with minor cosmetic shortcomings are sorted out and sold as seconds. Church's shoes with only the most minimal imperfections can be

bought at extraordinarily low prices in end-of-season sales at Babers in Londoi\"s Oxford Street.

Shoes 176 177



The Other Word for Cordovan
When people speak of cordovan shoes today, they

usually mean those made by American shoemakers

Alden. In America they have long been a classic; the firm

has been in existence since 1884. The term is somewhat

misleading, for originally "cordovan" only meant that

the leather came from the Spanish town of Cordoba -

wliich used to produce extremely fine leather in various

colors from buck and goat hides to be used for making

shoes or binding books. We can no longer be sure how

the term changed its meaning. Today "cordovan" means

horsehide, that is to say the skin from the horse's

hindquarters, which provides exactly two round pieces

of leather sufficient to make two or three pairs of shoes.

Tanning horse hides has become the exclusive preserve

of the Americans, or rather of the American Horween

tannery, where the hides are processed by a time-

consuming and expensive method. Altogether it takes

about five months to produce a piece of leather, mainly

because of the protracted vegetal tanning process.

Cordovan immediately calls to mind the distinctive red-

Thf times when the upper used to he .st,rcU:hc(l over tin- l;i.',l liy liand at Aldcii an- lon^ pa.sl. Today llii.s prot'oss is canu'd mil iimmj.', a

machine, but this hias no efff;et on quality.



brown color Ihat is typical of Alden shoes, but it can also

be black or undyed. Regardless of the color, cordovan

shoes are characterized by an exceptional gleam -

which the use of shoe-care preparations will only

destroy. Enough fat is infused into the leather during

the tanning process, so that it later merely needs to be

buffed up: no polish should be applied. Despite needing

little care, cordovan shoes - provided they are properly

treated - last, an extraordinarily long time. They differ

from calfskin shoes in two important respects: because

of the elasticity and suppleness of horsehide it forms

creases quite differently from calfskin, and over the

years cordovan shoes develop a unique, unmistakable

patina. The creases and wrinkles in a brown calfskin

shoe grow perceptibly darker through the natural aging

process and the use of excessively dark shoe polish, but

in horsehide it is the smooth areas that gradually

darken, whereas the points under the greatest strain

actually grow lighter - particularly in the classic red-

brown models.

Until 1980 or so cordovan shoes were virtually

unknowii in Europe; men who knew anything about

footwear wore welted shoes from England or moccasins

from Italy. Then cordovan shoes suddenly appeared in

a few expensive gentlemen's outfitters and shoe-shops,

and a small group of trend-setters made Alden a must-

have make with the yuppies, especially in those

countries - such as Germany, for example - where

English shoes were not yet in a particularly strong

position. One of these trend-setters that put their

money on Alden at an early stage was Herbert B. MoUer

of Hanover. His shop in the exclusive Luisenpassage is

among the best gentlemen's outfitters in the world. In

Italy, where English shoes have an outstanding image,

it remained difficult to interest customers in horsehide

shoes until well into the 1990s. England itself is in any

case dominated by its own makes of shoe, and anybody

who considers foreign shoes chooses Italian moccasins

in the first instance. So it is still the USA, where

horsehide shoes have legions of devotees, that accounts

for the lion's share of Alden's sales. Brooks Brothers

included Alden's tassel and penny loafers in its product

range as long ago as 1957, joining other classics Uke

"plaintip Bluchers" and "wingtips." In the USA, in stark

contrast to Europe, these shoes are seen as part of an

extremely classic wardrobe: a role which in England

and on the continent of Europe is stUl played by English

shoes. Perhaps Alden will never manage to penetrate

the English market.

MakiiiM li ,i>iu 1 iiwai liDi.solude used to be coiwilLna ju..i a., ii.uiiial

as using the hides of many other domesticated animals, and the

innumerable drafthorses and carriage horses provided such huge

quantities that this tjiae of leather was not thought of as at all

exclusive. It was mechanization that later made horsehide such an

expensive rarity.

Cordovan shoes from Alden are made exclusively with leather from

Horween, the acknowledged world specialist in horsehide.
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Suede Shoes
Many men give suede shoes a very wide berth because

they are not quite sure what to wear them with. These

shoes also suffer from the prejudice that they are

particularly delicate. But although it is true that they

ought not to be deliberately put on for a walk in the rain,

dampness does them no more harm than other shoes.

After they have dried, the marks left by moisture can

easily be removed \\ith a brush or a special rubber

eraser. And as for what to wear them with, there are

only two things to bear in mind: the color of the shoes

and their surface texture. Otherwise the rules are

exactly the same as for all other types of shoe, because

from the formal standpoint there is no difference

between suede and leather shoes.

First let us consider color. Most suede shoes only

come in brown - and quite right, because they ought

only to be worn in browi^. Black suede shoes have never

established themselves, presumably because the casual

aura of suede stands in crass contradiction to the

formality of black. Brown suede shoes are worn with

exactly the same clothes as brown leather shoes. They

are not worn on formal occasions, so they are never

paired with a morning coat; or for evening

engagements, so never with a tuxedo or tails; nor are

they w^om with a business suit. Only in England and the

USA, it must be said, does this last rule still apply in its

strict form. However, if the tone within your company

is still rather formal, brown shoes are best avoided.

Otherwise suede shoes, like brown leather shoes, can be

worn with gray, blue, green, and of course all shades of

brown. They will go with a suit, a sports jacket, and a

navy blazer. Of course, everyone must check in each

individual case whether the particular brown really

harmonizes with the rest of his ensemble. Basically

brown and blue go very well together, and it is a very

long tinie since combining these colors was (x)nsidered

afaux pas. But the preference for this combination is

more marked in some countries than iii others; brown

is paired with blue by more French, Italians, and

Spaniards than Englishmen and Americans, and it is

really a mix that Germans and Austrians actively dislike.

An outfit consisting of a blue sii^gle-breasted blazer,

light-blue shirt, burgundy necktie, gray flamiel pants,

and dark-browii suede tassel loafers, for example, will

be encountered very frequently in Italy but still rarely

in Germany. '

When deciding what other clothing suede can be

combined with, its surface texture is even more

important than its color. Suede that is hard and almost

smooth goes better wdth light, summery new wool, while

if it is heavily roughened and very soft it looks better

with tweed and flamiel. Surface textures which are too

alike, on the other hand, can be boring; often it's the

contrast that is interesting, such as between mat suede

and a gleaming mohair suit. As long as you have

properly thought through every facet of the question,

and have the courage to experiment with new

combinations, suede shoes open up some very

interesting possibilities.

\
^r.



This "Chukka boot" must also be combined with short, narrow-

cut pants, because it loses its charm if two-thirds of it is

covered by the pants legs. In southern Europe this shoe is also

n- ]ui|uilnr wjtli ;i l(';ithf'r snlc

The crepe-soled brogue is a good autunui and winter shoe

because the natural-rubber sole, as well being very hard-

wearing, provides good insulation against the cold. But on the

other hand, this natural material suffers from the drawback that

in time it becomes sticky and attracts dust. This is thus a

weekend and leisure shoe through and thi-ough. It would be

I 'Utirely inappropriate with a business suit, not only because of

its color but also because of the rather clumsy-looking, if very

practirfil. sn|i>



American Classics - Saddle Shoes

Saddle shoes are the classics both for a weekend in New England and

for the college look of the exclusive east-coast universities. Professors

and students are equally fond of these shoes; with their characteristic

reddish soles they have hardly changed for decades.

Those who know and love the saddle shoe wonder why

it has yet to make a breakthrough in Europe. Maybe it's

because it came into fashion with the youth of America

- particularly the girls - at a time when Europe took no

great interest in the latest trends from America; saddle

shoes were de rigiieur for Frank Sinatra's female fans

in the early 1940s.

Neither of these enthusiasms - for the singer or the

shoes - has ever really made it across to Europe. After

the war there was no longer any particular youth

movement with saddle shoes as part of its outfit. The

heroes of the 1950s wore penny loafers or cowboy

boots. And so saddle shoes remained what they had

always been: casual American weekend shoes, popular

with high-school and college students (and with the

faculty as well), favorites with a tweed jacket and

chinos. Otherwise they are worn at the weekend like

boat shoes or loafers, that is to say with a polo shirt,

jeans, and a sweater or a windcheater. They also exist

in a formal version for businessmen, and these go just

as well with a dark suit as black Oxfords. Their closed

lacing and plain, unembeUished toecaps actually make

them seem just as formal as a pair of plain Oxfords. But

they only seem just as formal, because a pair of

uniformly black saddle shoes will always stick out like a

sore thumb among Oxfords and brogues, even if their

wearer is not really improperly dressed. Devotees of the

classic USA style as practiced at Brooks Brothers and

Ralph Lauren should try combining a gray herringbone

suit with horsehide saddle shoes. You can't get more

American than that.

Some may say that if you can get away with wearing

saddle shoes in Europe, you can get away with anything.

It certainly requires a great deal of confidence to wear

such shoes on almost any occasion.

Anybody wearing .saddle shoos is

almost sure to be an American.

Exceptions - such as (Jermaii film

director Wolfgang ijeljoneincr,

pictured here - only prove the rule.

Tli(!S(! classic weekend shoes arc

particularly highly thought-of :ii llif

USA because the closed lacing

makes llu'in look just a \ii\u\\ iiinrc

"dressed" lli;in loajci', m liii;il Jiocs.



Slippers
The very word "slippers" sends a shudder down many
men's spines. Isn't it unspeakably petty bourgeois to

wear the things? Well now, that depends entirely on the

slippers and on the house where they are worn. Most

makers of English welted shoes also offer a collection of

slippers. Some, particularly those with heel-cups, are by

no means without a certain charm. But investing in a

pair of good slippers only makes sense for people who
live in old apartment buildings, or in houses that are

large, cold, and perhaps also of sufficiently advanced

age to have no central heating. A three-room apartment

with underfloor heating lets you go barefoot all year

round. If people come to call, you simply put on your

street shoes.

The range of slippers is broad indeed. They are

made either of leather or of velvet, and sometimes they

are even fur-lined. You can have your initials

embroidered on them if you are so inclined, or your

family coat of arms (if you have one). There are even

slippers with hard leather soles and heels which are the

equals of Italian moccasins for stability. These are

entirely adequate to receive informal visits, and they

can be worn to go as far as the front door for the mail or

to the cellar for a bottle of wine.

Many men, however, wear slippers for psychological

reasons. When they take their "proper shoes" off they

take the daily grind off with them, and when they slip

into their slippers they slip into an after-work mood -

rather as you pull on your favorite cardigan as a signal

to yourself and to the world that you are now in

relaxation mode. Not for nothing are slippers the

essential cliche when films or advertisements want to

portray domesticity. Ideally the dog should bring them

to his master when he's sitting comfortably in his

fireside chair smoking a pipe. Such a cosy image is not,

of course, well suited to a modern, coolly and

functionally furnished apartment. Here the master of

the house is more likely to be wearing a pair of old

espadrilles if he wants to make himself even more

comfortable than he already is wearing his "proper"

outdoor shoes.

For one thing cannot be denied: the compelling wish

to swap street shoes for a pair of soft slippers definitely

does say something about the quality of shoes worn

during the day.

The classics for the country

weekend. These lovely,

becoming velvet slippers from

Tricker's come in black, dark

blue, red-brown, and brovm as

well as in bottle green. They are

ideal to wear with an English

smoking jacket made of velvet

of the same color.

Wliat a gift for a man: slippers

with his initials embroidered on

them. Winston Churchill used to

wear them at Chartwell, his

country house in Kent, as

numerous pictures attest. For a

modest city apartment they are

perhaps a little too pompous.

With these slippers you will cut

an impressive figure even in a

dressing gown and classic

pajamas. You can even receive

visitors if the need arises.

Slippers like these are a good

compromise between comfort

and esthetics: in these you are

weO-dressed, in slippers wdth

open heels you are not.

Travel slippers have a non-rigid

structure and come in a bag or a

case, making them easy to pack

in a suitcase or hold-all.

Scientific investigation has

repeatedly shown, however,

that the carpets in most hotels

are cleaner than in many

private dwellings, so it may be

as well not to bother with them.
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Shoes with

Knobs on
Shoes with profiled soles did not exactly achieve

overnight success. Diego Delia Valle brought his J. P.

Tods to the market as long ago as 1979, and at that time

nobody could have foreseen their subsequent world-

wide breakthrough. But from the very outset the

supporting PR strategy was precisely attuned to the

target purchaser. Legend has it that Diego Delia Valle

sent free samples of Ms shoes to actual and potential

leaders of fashion. And his calculations proved correct.

Curiosity eventually got the better of the public that

always had one eye on its "style leaders," and sales of

the "shoes with knobs on" began to take off. The story

is told in a few sentences, but of course it didn't happen

from one day to the next; in fact it took about ten years.

Since the beginning of the 1990s J. P. Tods have been

worn by Hollywood stars, crowned heads and other

celebrities in equal measure. Once this had established

the J. P. Tods brand, Delia Valle set about expanding his

range. But the shoes with knobs on are still its most

important - not to say irreplaceable - item. And indeed,

Tods fill what was, prior to their advent, a yawning gap;

they are leisure shoes that are at the same time

comfortable and esthetically satisfying. The summer

designs can quite easily be worn without socks, and all

Tods go outstandingly well with standard international

Where fashion is concenied

Diego Delia Valle is not, so much

an invent or as a discoverer. He

happcnc^d to come across driver's

shoes with their profiled soles,

and he t ransformed a hitherto

wholly unfashionable curiosity

into an international success. In

tlie final analysis this is standard

practice in fashion design. An old

idea is jjicked up, dustcnl down,

niayl)(" linkcM'ed wilh a III lie or

jilaccd in a new context, I hen

|irniiini('d more or le.ss profitably

as Ihc lalcsl trend. The dilTiriilly lies in finding iirecisely the thing

thai can be succcsshilly resu.scitated, like Ihe Slcejiing Heauly. Diego

D(;lla Valle has succeeded several limes in kissing new life inlo

articles of clolhing: besides .1. I' Tods he has also done il wilh

firemen's jackets and llogan's rasual shoes, liiil iiuiir of Itiese

Sleeping Heaulies has had siieli a melcorie ( arii i a;. I )el|a V'alle's .1. !',

Tods l)i'and, as Ihe colossal nmnbi'i oi i upii's and iiiiil.il miis

e|o(|MenMy leslifics.



leisurewear. They even look good with a business suit if

you have a gift for stylistic potpourri. A pair of black

Tods would go perfectly well with a light Italian summer-

weight suit in Super 180 wool, for example, or with knee-

length socks in gossamer-thin wool or silk. Suede Tods

go with gray pants and blazers. There are also designs

with proper heels, not just knobs. Their price positioning

is such that they look expensive to the average

purchaser, whereas the target group used to good

footwear, and to paying for it, will find them affordable,

particularly in view of their high prestige value. It must

be said, however, that their price-performance ratio is

relatively unfavorable il' you bear in mind how simple

they are to produce. Nor does the "handmade in Italy"

tag really justify the price. But, and it's a decisive but, J.

P. Tods are now practically indispensable to the modern,

international wardrobe - and they simply look so good

that worrying about durability and price looks like mt

picking. Tods will not last a lifetime. If you like them,

you'll 1)0 happy to buy a new pair every season - and

indeed, where the lightweight summer models are

conccn'ned, you'll have to. For unless you are unusually

light-footed, walking on asphalt for a few sunny weeks

will entirely wear them out. Once they are thus wrecked,

fans of this cult Italian brand then finish them off

completely in the garden or in the house. Ai^d every

season Diego Delia Valle can once more enjoy high sales.

Like many Americans, film actor Michael Douglas takes absolutely no

chances when he sets foot on the continent of Europe. He is always

happy to be seen wearing Tods shoes.

Raincoats for Shoes
Many devotees of good

footwear get rather

nervous in the rain.

They are afraid that

the water may damage

their shoes. Funda-

mentally, however, it

doesn't. If shoes really

do get thoroughly wet,

they should simply be

stuffed with newspaper and left to dry in a well-

ventilated, warm room - though not directly in front or

on top of a source of heat. Once they are totally dry the

uppers should be cleaned and polished. But as it is not

normally possible to take your shoes off at the office just

because you happen to get caught in a downpour one

morning, you should protect your shoes from rain and

snow by wearing galoshes. People who drive their cars

to work, of course, have less need for galoshes - which

is why they are principally seen in major commuter

conurbations like London and New York.

Galoshes are overshoes made of rubber or other

synthetic materials that are pulled on - generally rather

laboriously - over leather shoes. They provide ideal

protection against water, and their nonskid soles also

prevent slipping on wet sidewalks or on snow and ice.

So if you are unwilling to give up your leather-soled

footwear in the depths of winter, by all means use

galoshes. At extremely low temperatures it is a good

idea to adopt the practice ofwearing warm boots for the

journey to work, putting on your elegant shoes only

when you get there. The effort of carrying an extra bag

for these shoes will be rewarded when you are able to

appear presentable at the office.
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Socks - Getting the Combination Right
There is one golden rule about the male leg which is

more important than any rules regarding colors and

fabrics: always wear knee-length socks rather than

ankle-length, so that your bare leg is never visible either

when standing or when sitting. The sole exception is in

summer when you are wearing boat shoes or loafers,

when you should wear no socks at all. In other words,

wear either knee-length socks or none.

Now for the question of color, pattern, and fabric.

The basic principle is that the socks should be just as

dark as the shoes, and on the other hand they should

not contrast too strongly with the pants and your other

clothes. But since the shoes must in any case be

coordinated with your clothes, socks of a similar shade

to the shoes will automatically match them. A few

examples will show what I mean. If you wear a navy

blazer with light-gray flannel pants, you might put on a

pair of tassel loafers with them. You now have a number

of possibilities regarding the socks. First comes dark

gray, which is almost never wrong. But dark blue would

be better, because that's the color of your blazer. Now
let us assume that with the navy blazer you are wearing

a light-blue shirt and a necktie in dark-blue and

burgundy stripes. Again dark-blue socks would be right,

because they would harmonize not only with the navy

blazer but also with the shirt and the blue stripes of the

necktie. Burgundy socks would also be a possibility,

matching the other stripes of the necktie. If we

remember the rule that the socks should be just as dark

as the shoes, then burgundy is all right because

burgundy and dark brown have a similar color value.

Dark-blue socks are also just as dark as dark-brown

shoes, and dark blue goes with dark brown, so this is

also an eminently wearable combination. Black socks,

although they are often recommended, would be too

dark; they would contrast too strongly with the other

color values of your ensemble. Dark brown is a possible

color for socks to go with tweed suits tending towards

the brown, but burgundy or bottle-green are generally

better. So when choosing socks don't only think of the

color of your shoes and pants, but also of your jacket,

shirt, necktie, and dress handkerchief. No color can

ever be "right" or "wrong" per se; it is always the

combination that matters. This even applies to white

socks, so often the object of contempt. If you spend time

in the tropics or in the Mediterranean region, you might

wear a white suit. If you choose to wear white shoes

with it, you could certainly put on white socks; black

would definitely be too sharp a contrast. If you wanted

to wear black shoes with the white suit, black socks

would be correct - though you should also bear in mind

the color of your necktie and shirt. If the necktie is dark

blue and the shirt light blue, you could also wear dark-

blue socks with the white suit and white shoes. Black

shoes would make it difficult, because black and dark

blue do not go well together. If you want to wear black

••'^

•I.-.,. >-v-^':-'=^.^r^,

{ To be on the safe side, choose

plain socks; patterned socks

require great sensitivity. There .

is a persistent legend that Albert

Einstein never wore socks

I because he apparently thought

them pointless. It is also said

hat this brilliant physicist

wned multiple duplicates of all

lis clothes to make sure he

iJways lookojfl the same. It

ieems that some people will go

o exraordinary lengths to

weserve their individual style.

M
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A sighl coiisidcicd distasterul in many parts

oltlu' world: the hare male lej^. The dark

sock makes the wliilcness of Ihe skin even

more conspicuous.

This is how it shoukl be: no bare leg is

visible when silting. This rule also applies in

summer, when the recommended fabric is

gossamer-thin wool or - of course - silk.

We have nothing against the male leg,

except when it peeps out between ankle-

socks and dark pants, hi summer loafers

should be worn vidthout socks, if the

occasion permits.

shoes, perhaps you ought to put on black socks,

exchange the light-blue shirt for a white one and replace

the blue necktie by one in black and red stripes. White

socks are also acceptable with a white shirt, light cliinos

and black or burgundy Bass Weejuns - if you do not

prefer to do without socks entirely in summer, that is.

Patterned socks require coordination skills of a

slightly higher order than plain, as again you must

naturally ensure that the pattern harmonizes with your

pants, shirt, jacket, necktie, and dress handkerchief. If

you suspect that you lack the talent to mix patterns it

may be safer to stick to plain socks. You might, however,

risk making Argyle check - which is generally

mentioned in the same breath as the Burlington label -

an exception to this pattern-teetotalism. It is easy to

combine with jeans, chinos, and polo shirts, simply by

matching the domiimnt color of the sock pattern with

that of the polo shirt or with the plain color of a shirt or

a sweater.

As for fabrics, the choice is between wool, cotton,

and silk. Then there are various blends of these,

together with alternatives with and without synthetic

additives. Adding synthetic fibers has definite

advantages: the socks fit better and keep their shape.

Socks made of wool and wool blends come in various

degrees of fineness, from light, almost transparent

fabrics to heavy, tough winter weaves. What fabric you

choose will depend mainly on the outdoor

temperatures, but of course it must also go with the rest

of your clothing. Silk socks ought not necessarily to be

worn with a sturdy Cheviot suit; they go better with

light new wool or mohair. Medium-light woolen socks go

with flannel pants; thick, ribbed woolen socks with

tweed pants - though these are also a good alternative

to smooth knits, as they break the surface up and add

texture to it. Caution is again advisable, however, for a

ribbed texture will not go well with delicate suiting

fabrics. Anybody who takes even a slight interest in

socks will immediately recognize that they must be

chosen with the same care as every other item of

clothing. At any rate it is worth investing in good,

expensive socks, not only because you owe it to the rest

of your costly wardrobe but also because good-quality

socks last substantially longer. As soon as any of your

socks become at all threadbare, get rid of them. Nothing

is more appalling than discovering after an important

occasion that one of your socks has a large, prominent

hole in the heel.

It is wise to buy socks at the same time as buying

other items of clothing, because you can then be sure of

getting the right color coordination. Most gentlemen's

outfitters and tailors also seU socks, as do some shoe-

shops. Buying socks at firms making custom clothing or

shoes will also guarantee a level of quality not found

anywhere else.

Socks may seem such a minor detail in a gentleman's

wardrobe, but they are are nevertheless very important

in complementing an outfit. The wrong sort of socks can

completely ruin an image and it is very important that

they look right.
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Shoes and

the Rest
Skillfully coordinating shoes with the rest of your

clothes is either hard or easy, depending on whether

formal or esthetic criteria are applied. "Formal" means

in accordance with social convention, such as choosing

formal shoes - black Oxfords, for example - to go with

a formal suit, and only wearing informal brown shoes

with a casual outfit like a tweed suit, jeans, and a blazer

or corduroy pants and a sweater. In order to conform to

social convention, naturally, you must be familiar with

it. Choosing your clothing according to purely esthetic

criteria avoids this problem, but you must accept the

possibility that you will attract attention - either

approbation or censure. The esthetic was first adopted

as a guideline in continental Europe, where no later

than the end of the Second World War it was felt that

upper-class standards had had their day. In Italy and

Germany whether shoes should be black or brown was

a question of fashion, whereas in England upper-class

standards still decreed that only black shoes could be

worn in London after 6 o'clock. On the continent it can

therefore be quite acceptable to wear dark-brown suede

shoes with gray flannel pants and a blue blazer, though

when choosing shoes it is not just color that matters: the

surface texture of the leather must be coordinated with

the fabrics worn. More than that, account must be taken

of the shoes' entire silhouette. Filigree Italian loafers

will be simply overwhelmed by a heavy tweed suit, and

the reverse is also true: thick-soled cordovan brogues

will look unutterably lumpish with a feather-lighl suit in

finest Super 180 wool. As is so often the case where

clothes are concerned, shoes and suits are never wrong

in themselves - all it depends on is the wearer finding

tlie right combination.

Tlic vin\\\ coiiihiiiation olsiiil

.mil shoes is a (jui'slioti ol' holli

style and ciisloiii, I'dowii shoes,

lor cxaiiipli', all- IIm' I ladil lotial

' hoK ( when s|)cii(liri>{ a

vvi-ili-nd III ilio coiiiilry.
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Overcoats & Jackets



Overcoat

Culture
Superficially the prime function of the

overcoat is to protect its wearer from the

cold, wind, dust, and rain. But it also

demonstrates that he is on his way

somewhere. By putting on his overcoat a

man indicates Ms intention to leave. By

taking it off he indicates that he has

anived. Only when he has been relieved of

his overcoat does he begin to make his

entrance. But the man who arrives

without taldng off his overcoat is signaling

reserve, distrust, orjust indecision. "Later

the whole crowd went to a bar, where at

first everybody stood around in their

overcoats..." wrote Max Frisch in

Gantenbein (also known asA Wilderness

of Mirrors'), outlining in a few words a

situation that is as yet unresolved.

The protective function of the

overcoat can also be understood in the

transferred sense. We see it as a sort of

^vrapping, defending us against a

sometimes hostile environment - it

draws a line between ourselves and the

outside world. Anton Chekhov describes

tills need in his short story Man iri a

Suitcase: "...in this man one could

observe the constant and irresistible

endeavor to wrap himself up in a cocoon,

to create a suitcase to cut himself off, to

protect himself from outside influences."

And so Belikov, a teacher, always kept his

overcoat on. We are all familiar with tttis

reluctance to take our overcoats off

when we find ourselves in uncongenial

company or an uncongenial location.

Tills is why the overcoat figures in

people's wardrobes in parts of the world

where it is not really a necessity. Even in

warmer countries people feel the need to

have something to put on and take off.

Italian tailors, for example, make very

beautiful overcoats from the lightest

worsted fabrics, wliich provide hardly

any warmth at all but nonetheless isolate

us from the outside world. The overcoat

has the additional function - in all

regions - of proclaiming the style of the

clothing concealed beneath it. The

protective overcoat thus gives away a

great deal about its wearer, unless he has

deliberately chosen it to contrast with

his preferred outer clothing.

Normally, however, people wear

overcoats that harmonize with their

personal style and are also appropriate

for the occasion. The overcoat then

indicates the wearer's intention: whether

he is going to the office, or hunting, or to

the opera, or whether he is perhaps

traveling. So the man who always wears

his beloved Barbour jacket - lovely

though it may be, suitable though it may

be for many occasions - renounces a

whole series of opportunities for stylistic

self-expression. An overcoat appropriate

for the occasion is always a true

statement of style, as much as any other

part of a true gentleman's wardrobe.

The overcoat always used to serve to liighliMhl

distincUons of social rank. The person who hcljied

you on with your overcoat was your social infciior.

No longer: today nobody is conii)elled to wail on

other poopk; in this way, though it is still a sign nl

respec't toward a fellow human being who is older.

or of whom you think highly. If this small, helpliil

gesture is iinlorlnnalcly growing less and less

common, this is due not only to the decline of

politfftiess but also to the loss of overcoat culture
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Essential Overcoats

The dark-blue Crombie is the classic English town overcoat. Tailored

from thick woolen cloth, the Crombie is especially suitable for

cheerless autumn and winter days. Almost all makers of classic off-

the-rack clothing include it in their basic collections in more or less

modified forms. It often originates from the workshops of the

traditional firm of Tibbett, whose roots go back to the year 1898.

The Chesterfield came into fashion in the nineteenth century. Its first

devotee is said to have been a member of one of the many branches of

the family of the Earls of Chesterfield, but whether the aristocrat in

question actually inv(>nted this overcoat, that is to say was the first to

order one from liis tailor, is not recorded. There are both single-

breasted and double-breasted Chesterfields, in beige, blue, and l)laek -

though most jjeople think of it ;is lli(> single-l)r(>;ist,e(i version, made of

woolen (loth in a gray herringbone i)at,t.ern, with lly front and a black

velvet ('oliar attacheil.



The British Warm, as they call it in England, was originally a military

overcoat - as can be seen from the shoulder tabs. It really is warm: it

is made from thick Melton wool, or sometimes from heavy cavalry

twill. There is also a superior variant in cashmere. The long version

shows how closely related it is to the trench coat, an ample military

overcoat which has achieved great success in civilian life.

Connoisseurs buy theirs at Gieves & Hawkes, imless they have their

own tailors make them.

Slim and short: that is the covert coat. At fu'st sight it greatly

resembles the single-breasted Chesterfield. But the difference lies in

the cloth from which the covert coat is made and derives its name, a

light twin that can be worn practically all the year round. Also the

covert coat has four parallel decorative seams - called "railroading" -

at the cuffs and hem. The typical color is a pale, slightly mottled

brown, and the covert coat usually has a contrasting collar in dark-

brown velvet. It was originally conceived as a riding and hunting coat,

and this is recalled by the large inside pocket at the level of the left

tliigh for provisions or ammiinition.
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The polo coat is an American classic, thouj;h it is closely related to

such traditional, more elegant styles of overcoat as the palet ot, the

Ulster, and the Guards coat. Brooks Brothers imported the style

from England in 1910. The large patch pockets give it a casual air.

The polo coat typically comes in beige, perhaps because at first it

used to be made in camelhair cloth - though today it is generally

marJe in new wool. Lfjndon ontnilfrs 'riinihiill ft Asser rocoirmicrid

this cf>at in blue.

The green lodeii overcoat has long been a [uui-IOuroiJcan classic. We
may initially associate the charactcMuslic Uxlcn fabric with the alpine

regions, but this overcoat is no less jjopular in England, France, and

Belgium. When worn as a city overcoat, that is to say for other than

folkloric reasons, it can be combined with tweed and cord. Loden is a

wool weave that has been first fulled and then napped. It is

comparatively wat(!ri)roof and wind-proof, but above ail it is highly

resistant to damage by undergrowth, branches, and thorns. If a loden

overcoat ever gets soiled, the dirt is simply removed by vigorous

brushing. The classic design is cut wide and long, with a turndown

collar and a long, vertical box pleat at the rear



Tlie macintosh - mac or riding mac for sliort - strikes us today aLmost

as a fossil from the prehistory of the raincoat. Its construction, two

layers of cotton fabric with a layer of rubber in between, wasn't

originally intended for overcoats at all. In 1822 Scottish chemist

Charles Macijitosh patented his "India-rubber cloth" as a fabric for

waterproof tarpaulins and the like, but soon the tailors pounced on the

new material and used it to make raincoats. Disillusionment was not

long in coming, however: water got in through the needle-holes in the

seams. Macintosh had to do something to rescue the reputation of his

"rubber cloth": he developed a process to seal the seams, and

thereafter marketed the only really waterproof raincoat.

The slip-on or "raincoat" is closely related to the riding mac in cut and

color, but it is made with a different fabric. The slip-on is not

rubberized; like the classic trench coat it is tailored in gabardine. The

raglan sleeves are typical of this comfortable raincoat; unlike the

shoulder sleeves of the British Wami, for example, they give much

freedom of movement. Enthusiasts for a sloping shoulder line should

choose the one-piece raglan sleeve, though this is less common than

the two-piece version. The slip-on has a fly front and flapped pocket-

vents to reach through. There is a large inside pocket at the level of the

left thigh, the perfect place for your morning paper.
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For the Officer in the Gentlema]

L '4 f^
fThe classm^uthentic trench coat is made by the firm of Burberrys.

Thomas Burberry may not, in fact, have been the inventor of gabardine,

although he was enough of a businessman to patent this cotton weave,

repistant to water and wind, in rain-swept England in 1879. Burberrys

retained exclusive manufacturing rights to the material until 1917. This

haiti-wearing cloth soon came to the attention of the armed forces, and

Erjglish officers first wore Burberry coats during the Boer War. In 1914

le version received official approval from the War Ministry, and over

5 10,000 of these "trench coats" were worn during the First World War

( lence the nanif;)- The trench coat's military past is recalled today by

its jhoulder Ubs, the stonn flap at the collar, and the D-shaped rings on

1 he l>elt, which were used to attach items of equipment. Ifyou dislike

j'thf'se associations, avoid the classic Burberry in favor of a gabarfline

co^t of a different design. Some i)eofjl(' may alsfj he i)ut off by the lining

I the Burbfjrrys house check, a palUini which has become extreiiujiy

w^ll known. Thcjy f;an buy an Aquasf;utum trerK;h coat, a make which is

Jso of vf;ry higli repnU; but still somewhat less exclusive;. Or they can

rnrHii Irdtif h ffi'il" and wear Harbrjurs, whif;h in luij/ltsc! are

waleqjrool anrl arc much b(;tt(rr (irotection fn.

I luij^rasc! arf

roii^The rain

_^



The Duffel Coat
The duffel coat is the only classic overcoat to have a

hood. This form of head protection has a long history,

for gowns with hoods were known as long ago as the

Bronze Age. The English word duffle, denoting a coarse

woolen cloth and thought to be derived from the town

of Duffel in the Belgian province of Brabant, hasn't been

around for quite that long: only since the eighteenth

century. The origin of the name is thus more or less

clear. The origin of the design is thought to be the so-

called "Polish coat," an overcoat with a toggle fastening

that was popular in the first half of the

nineteenth century. Some think the

monk's habit was the forerunner of

the duffel coat, and that would

explain the hood. In common with

many other overcoats the duffel

coat made its entrance into

menswear via the military, when

the Royal Navy began to issue it

to sailors: the hood and the

thick woolen cloth protected

them from wind and weather.

In the Second World War Field-

Marshall Montgomery wore a

beige duffel coat, thus giving

the design a new surge of

popularity. And in the 1950s

large quantities of army-

surplus duffel coats came

onto the market, which

conclusively established

them as hot favorites for

cold winter days. In France

the duffel coat quickly

achieved great popularity

among high-school and college students and

intellectuals. Today it exists not only in the classic

colors of dark blue and beige, but also in dark green,

dark brown, burgundy, and yellow. The boxy cut and the

hood, and not least the characteristic toggle fastenings,

make this a very casual overcoat. If your wardrobe tends

towards the elegant, you will certainly have trouble

finding other items to combine it with. But if you favor

casual outfits, you would still be well-advised to wear a

duffel coat.

The original duffel coat is

manufactured by the Eiiglish

firm of Tibbett. This one was

made in 1941.

Even today the duffel coat still

recalls Montgomery, the British

Field-Marshall whose nickname

was "Monty." The duffel coat is

often called the "monty coat" in

his honor

^^,^:^fe^*3^.-H!Sjf«-r

The duffel coat has traditional

toggle fastenings made of buffalo

horn. They have no real

advantage over buttons; it is

often said that they are easier to

do up and undo with gloves on,

but actually quite the opposite is

the case.

The duffel coat's hood is quite

smaU, but it should be big

enough to wear a beret or flat

cap underneath it. It provides

excellent protection from cold

and wind, but cyclists should be

warned that it severely restricts

vision and hearing.

As the toggle fasterungs mean

that the duffel coat is not

particularly wind-proof, the

sensitive neck region can be

protected from the cold with a

buttoned tab. At moderate

temperatures this makes a scarf

unnecessary.

A duffel coat always has two big

patch pockets, with or without

flaps. Pockets without flaps have

the advantage of easier access,

but things are also more likely to

faU out of them. A breast pocket

is not normal, but sometimes a

larger inside pocket will be

foimd at thigh level.

The exti'a layer of cloth forming

the cape-collar provides

additional upper-body warmth.

In the rain it is intended to stop

the water from soaking through

the cloth too quickly, and it also

protects the shoulders of the

coat from premature wear.
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The Barbour Phenomenon
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When you purchase a Barbour you are not only

acquiring a rainproof jacket: above all you are buying

your share of an international lifestyle. As soon as you

put it on you're part of it - the world of those who have

style, money, and success. This jacket protects you from

bad weather, but it also protects you from the risk of

being improperly dressed. And it's true: if you are not

sure what to put on you can always fall back on the

Barbour - as long as it's not too warm, that is. Absurd

though it may seem, it is better to appear at an evening

social event in sweater, jeans, and a Barbour than

wearing the wrong shoes or a badly cut tuxedo.

Throughout Europe the Barbour is something like an

entrance ticket to high society, and if the other details

- the wristwatch for example - are also right, then the

wearer of the famous waxed jacket will be treated

courteously in even the most exclusive stores. The

Barbour is neither excessively costly nor especially

difficult to get hold of. But it conveys taste, a sense of

style, and an attachment to tradition - particularly if it

is old and extensively patched.

It is hard to say what makes the Barbour stand out

from other classic English garments, what makes it so

successful in so many European countries in spite of all

their actual or supposed differences of mentality; it can

be found today, after all, in every large town in Europe

from Helsinki to Madrid, and no gossip column

anywhere lets a week go by without printing picture's of

celebrities in Barbours. Perhaps it is the feeling Uiat a

piece ()[ that glamorous world r;oiiU!S witli a liarboiir,

which in contrast to mosi I rcridy items of clothing is a

really l(jiig-t(;rm and wortliwhilc investment; the older

il Ifjoks, after all, the higher its value. A worn and

hattererl P>arl»oiir prr^vides ijnsf)oken eonliriiialion ol

the wearer's "membership since ...
," the same idea that

a well-known credit-card company used in one of its

recent advertising campaigns. The older the Barbour,

the longer its owner has been a member.

Yet in spite of its fame the Barbour has remained a

highly individual garment. It offers a multitude of

stylistic, esthetic, ideological, and ethical associations,

being equally popular with both the pro- and anti-

hunting lobbies. The patent waxed jacket is at the same

time English, practical, hard-wearing, sporting, in tune

with nature, accepted, high-quality, casual, snobbish,

classic - and so on, and so forth. But perhaps one of the

things that fascinate us about the Barbour is simply the

fact that it is part of the scenery. It is hard to imagine

that there was ever a time when it did not yet exist, it

seems to have been around for ever. Though the design

of the various styles can be described as well-nigh

perfect, nobody knows the name of the person who first

thought up this brilliant garment. Perhaps that is a

further reason why so many people can identify with the

Barbour brand: there is no designer behind it, no

specific individual to like or dislike. Barbour is simply an

old English firm that makes jackets, very modestly and

without a great deal of fuss - and there is absolutely no

reason for not buying one.

'I'tic lining olCacli H.irlioiir i.s j^niccd by llw lioyal Warranis ofiiol

oni' ItiJl Itircc l)luf-l)l()()rlc(l ciisloriicrs of this Ic^vtuiary siipiilicr ol

wall rnroolK.

I* d^ «!< il' 4' i» i» iJJTJT' i»' f.^'J^jlt



The Story of the Waxed Jacket
The Barbour firm was founded by John Barbour,

probably in about 1894 - but nobody is exactly sure.

The relative uncertainty about the date testifies to a

degree of modesty, which is also reflected in the firm's

exiguous history. Why, when, and how the first Barbour

jackets were made is shrouded in mystery. Evidently it

never occurred to John Barbour that the foundation of

his firm might one day become a memorable event in

the history of costume. Presumably he simply decided

one day to make waterproof overcoats and jackets, and

all the rest somehow just happened. The oldest

sui-viving Barbour catalogue dates back to 1908. On the

back cover there is a prominent advertisement showing

a man in a long coat with a rainhat on his head. The text

describes the "special light-weight coat" on offer as

"ideal... for yachting, fishing, driving, boating, walking,

and shooting." A lighthouse, at the time the Barbour

trademark ("the famed beacon brand oUskins"), can be

seen in the background. It was not until the 1920s that

it was replaced as the trademark by the family name. In

fact the family - which still owns the company today -

has always stayed well in the background, though many

Barbour customers would undoubtedly love to glance

through the family album. But the Barbour family is

probably not that different from other English families,

except that in their case the Barbour jacket which their

great-great-grandfather used to wear was made to his

own design.

Today Barbour is one of the few British clothing

manufacturers with three of the prized royal warrants:

from the Queen, the Duke of Edinburgh, and the Prince

of Wales. We can hardly fail to be aware of the royal

predilection towards the brand; there is no member of the

Royal Family who has not at some time or other been

photographed wearing a Barbour. These pictures, which

go all over the world, relieve Barbour of the need to

engage in expensive advertising campaigns. The Barbour

phenomenon is an excellent example of the fact that a

product can be sold without

advertising - all that is

required is a few decades'

patience and confidence in

the quality of one's product.

Today there are a number of

styles of Barbour available

and these are described on

the next two pages.

Shooting is one of the occasions

when the Barbour proves its

superior quality and useful

design. The big pocket at the

back is perfect for small game,

the large bellows pockets have

plenty of room for cartridges,

and the fabric, proof against

water and wind, protects the

wearer from the rain and cold.

Princess Anne, like aU the other

members of the English Royal

Fanuly, is often seen in a

Barbour. She also wears other

makes, however, like Musto and

Puffa. As the sister of the future

king of all British citizens,

perhaps she has to support all

British makes.



The

Barbour in

Detail

Harbours come in three dilTenMil I'abrie

weights: superliglit, light, aiui lieavy (tlioni-

proof). To inai<e this siieeial iioiil(>ar

material, long-pile Hgyi)tiaii cotton is woven

into various thicknesses and then

iiTipregnalcd witii wax by a special |)roce,ss.

At, first, the jackpt,s shed (|iiiic a lot oflheir

wax coating, but this settles down altera

while.



The press-studs are made of noncorroding brass so that they

do not wear out even after years of use, closing just as fimily

as on day one. The zip has large brass teeth and a big riiigpull,

both of which make it easy to undo and do up, even with

gloves on.

The Top Six

The green Beaufort is the most

widespread Barbour, beloved of

high-school students, young

ladies, and society ladies who

throw it on to go shopping.

The Border, slightly longer, is

almost a substitute for the

trench coat. It comes in green

and blue. Its big pockets inside

and out endear it to people who

carry lots of paraphernalia

around with them.

Depending on the model there are inside pockets with room

for everjihing you could possibly need, both in town and in

the country; sugar lumps for the pony, the dog's lead, your

newspaper, your sunglasses, the obligatory chewdng gum, or

insect repellent.

The capacious outside pockets, the size of which varies with

the model, can be filled with all sorts of useful things: shotgun

cartridges and the keys to the Range Rover in the country,

mobUe phone, cigarettes, and lighter in town.

The Bedale is a particular

favorite of ladies who ride, and

also of Barbour-wearing parents

and their children, as it is the

only model which is made in

small sizes.

The heavy Moorland is only

available in olive. It is bought by

those who wish to set

themselves somewhat apart

from the Beaufort-wearing

majority.

Instead of the characteristic

Barbour "house check" the long,

heavy Northumbria is lined with

a warmer wool and polyester

blend in a pattern known by the

attractive name of "hunting

McKinnon."

A sleeveless rain jacket? An odd

idea, perhaps, but this vest really

does protect the upper body

from dirt if, for example, you

have to pick the dog up.
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Short is All Right
Italy is the source of the modern preference for light

jackets only marginally longer than the jacket of a suit.

The Italians are mad about automobiles, and the trend

toward short, light jackets may have something to do

with the fact that these are much more practical at the

wheel than long overcoats. These jackets, which are

often quilted, may not necessarily be elegant, but they

form an interesting casual contrast to the rather staid

dark suits in wool or cashmere that are normally worn

underneath them. In southern Europe they tend to be

more courageous about contrast than in the

neighboring countries to the north, and bright-orange

or luminous-yellow quilted jackets are by no means an

uncommon sight on the "piazza"'

^inaci

The lambskin jacket is always slightly reminiscent of the getup in

which pilots protected themselves from the cold in the early days of

aviation. It looks good in a convertible, and indeed for all other

sporting activities. To many pc^ople it is the only acceptable form of

fur (though fur was never really out; these days it is simply worn

rather more discreetly). The drawback of the lambskin jacket is thai

it is not always of the highest quality, not to mention that it is

redolent n{ (ipres-ski. But this association can be avoidiHJ by

combining the lambskin jacket with a classic wardrobe rather I ban

with white broadcord or waist-pleat jeans. With a tweed suit or a

navy blue blazer and flannel pants the lambskin jacket is a Iriic

classic, bdlli ill llic cdunlry and in town.
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There are many quilted jackets these days,

but only one original: the genuine Husky. It

was invented by Stephen Guylas, an

American colonel of Hungarian extraction

who settled in Tostock, in the Er\glish county

of Suffolk, on retiiing from active service.

Wien he was in the anny Col. Guylas was

involved in the development of special

clothing for the US Air Force, and he was not

entirely finished with this assigiiment even

after he retired. He had always been a keen

marksman, and in the early 1960s he

designed his own clothing for the shooting

range. First came a quilted and waterproof

shooting vest, then a jacket in similar style.

Col. Guylas' friends at the shooting range

were fired with enthusiasm for these

practical items. Their fame spread, creating a

growing demand - which the colonel and his

wife were soon spending all their time

satisfying. The Husky jacket, as well as its

numerous imitations, can now be seen all

over England. In the 1980s this padded

English cult item was lamiched on the

continent as an in-product. With increasing

success the range of colors also grew, and the

Husky jacket is now available in almost all the

colors of the rainbow as well as the original

pale green and blue.

The original Husky can be recognized by its

slightly boxy cut and the side vents

fastening with press-studs.The Husky

jacket's great success stimulated the

appearance of numerous imitators. As the

origmal - apart from its cord collar - is made

of prosaic synthetics, and is amazingly

expensive at that, most of its imitators have

specialized in upgrading the quilted jacket

by using better materials. For devotees of

natural fibers there are highly superior

quilted jackets from John Partridge in

cotton, lined mth decorative tartans or wdth

soft leather collars. But these often costly

variants of the quilted jacket are no longer

what the original was, that is to say very

light, virtually indestructible, and above all

machine washable.

Those who like the cut and length of the

Barbour - which reaches almost to the knees

- are recommended to consider the tweed

field coat from Cordings of Piccadilly, which

is of a similar cut. The weave is not

waterproof, admittedly, but it is treated

against moisture. It is also much warmer than

the Barbour, which can sometimes be pretty

cold and damp. In England these field coats

have long been known and loved as a casual

half-way house between the Barbour and the

traditional tweed overcoat. On the continent

they still have insider status, and as they are

a little too expensive to be espoused by the

masses tfiis wUl probably remain the case for

some time.

Henri Lloyd is one of the great in-brands of

the 1980s, when the so-called joippies were

setting the trend. It is said to have originated

when chic young Milanese wore Henri Lloyd's

warm, waterproof sailing jackets to ride their

motor scooters - which was a good idea,

because jackets that could stand up to storms

and seawater could be expected to defy rain

and slipstream with ease. Soon a veritable

tidal wave of Henri Lloyd swept through the

clothes closets of youths and young adults.

Today Herui Lloyd is simply a chic and

exfiensive sportswear brand to most people,

with its popularity concentrated on the shores

of the Mediterranean. Only those who sail as

well as drive motor scooters are aware that

Henri Lloyd started in 1963 as a small

specialist outfitter for yachtsmen.
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The Hat



The Hat Past and Present
Fifty years ago the hat was still just

as important a part of the

gentleman's everyday wardrobe as

the necktie, shoes, and shirt are

today. Until well into the 1960s

wearing a hat fulfilled a dress code

which was questioned by very few,

and any rebellion against it involved

wearing some other form of

headgear rather than putting

nothing on one's head at all.

Anybody who went around

without a hat was sending out

a clear signal that he did not

consider himself bound by

social norms. In Thomas

Mann's The Magic Mountain

Hans Castorp admonishes his

cousin Joachim Ziemssen that

"one should always have a

hat on. . . so that one

can take it off on

occasions when it

is appropriate to do

so." The hat is a good

example of the fact that nearly

every fashion springs from a

practical need; in the case of the

hat, protection from rain, dust, cold,

and sun. But if the original need no

longer exists, the article of clothing

meeting it is sooner or later felt to

be superfluous. Anybody who

travels to work by car instead of

covering long distances on foot can

The hatbox has become a

rare item of equipment

indeed. When the hat used

to be taken for granted just

as the overcoat and scarf

are today, this rigid

container for soft headgear

was a familiar sight. It acted

simullarieousiy as transport

packaging, a way of

protecting the hat from

du.st, anfl an advr;rt,ising

medium for tiif; hat-makr;r.

easily do without a hat. And

anybody who is in a position to wash

his hair as soon as it needs it does

not necessarily have to protect it

from dust and dirt. The 1950s with

their weekly hair-wash are long

past. The elaborate hair fashions of

the 1960s and 1970s also threat-

ened the continued existence of the

classic gentleman's hat, for what

follower of style would be

inclined to pull a felt hat

down over his artistically

blow-dried coiffure, inevi-

tably flattening the hair

against his head and

thereby destroying its

laboriously fabricated body?



Nor does hair combed down over

the forehead go with a hat, however,

for to show off a hat to its best

advantage the forehead must be

bare. Hair sprouting down over the

forehead from under the brim of a

hat recalls a shirt hanging out under

a suit vest. Most dedicated hat-

wearers therefore choose a classic

gentleman's haircut, trimmed short

at the back of the neck. At any rate

they are firmly of the opinion that

the sight of a hat - on the street, at

least - is preferable to that of the

hair. But as it is precisely the

hairstyle which we see today as the

expression of our individuality, it

occurs to few men to cover it up

with a hat. These days, as a rule,

anybody who wears a hat every day

does so in the firm knowledge that

he is doing something unusual,

almost eccentric.

Every day, mind - for on special

occasions a gentleman still wears a

hat, or rather a top hat. If a formal

occasion requires tails (morning or

evening dress) to be worn, a man

who otherwise makes a point

of dressing with discreet

elegance and timeless style

may bring himself to

drag his good old top

hat out of the farthest

corner of his

wardrobe. Wearing

a top hat with

anything other

than morning or

evening dress

would, however, be

afaux pas. A man

whose hairstyle

makes wearing a top

hat impossible, or

would at least make it

look very odd, holds the

hat in his hand. These days

the most frequent occasions at

which to wear a top hat are

weddings, where the morning coat

is seen as the international

standard. But the top hat is

certainly not essential with either

morning or evening dress.

At present, except on formal

and decidedly official occasions,

hats are only encountered at certain

sporting events. At horse races, for

example - true to the English model

- the brown trilby, of which we shall

have more to say later, is the

preferred headgear. Other hats are

simply no longer worn; they have

become outmoded, they no longer

fit into our current sense of style -

no more, for example, than do the

pocket watch or the full-length

umbrella. The international style

may strike some as conservative,

but it has nothing to do with

nostalgia. We stick to the traditional

only as long as it reaUy makes sense

to do so. The hat has largely lost its

function, we have nowhere to put a

pocket watch because vests no

longer exist - and as for the full-

length umbrella, we have lost the

habit of taking walks. Thus many

items disappear from the

international style canon, while

others - if they have proved

themselves over a decade or two -

are readopted or sometimes simply

rediscovered. Perhaps the hat has

prospects of one day reappearing

on every head. In that case the

baseball cap may possibly pave the

way for its comeback. Say what you

like, this quintessentially American

peaked cap has managed to creep

up on classic sportswear. One day it

may perhaps be a classic, just as

acceptable as the penny loafer and

the polo shirt are today. And

anybody who has once learned to

appreciate the advantages of having

something on his head may perhaps

one day turn once more to the felt

hat as an expression of style.

In England gentlemen still wear hats - a top

hat, for example, if the occasion requires

morning dress. Here the Prince of Wales is

seen with a particularly elegant specimen in

silk. Whether he holds this archaic headgear

in high regard, however, we shall not inquire.
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For millions of people Patrick

McNee is the bowler wearer par

excellence. Between 1961 and

1969 he played secret agent John

Steed exactly 161 times in the

tele\asion series The Avengers.

The bowler, or derby, was his

trade mark. But today, despite the

world-wide success of that series,

the bowler is hardly to be seen in

London - let alone anywhere else

in the world.



The Bowler
The bowler was designed in the workshop of Lock's, the

legendary London hat-makers, on the instructions of a

certain William Coke, who wanted to give his

gamekeepers headgear that would not keep getting

knocked off when they patrolled undergrowth and

woodland. And indeed, this little, rigid, dome-shaped hat

offers little purchase to obstructions. Initially the new

hats were called "coke" in honor of that concerned

landowi^er, not being given the name "bowler" until the

firm of Bowler & Son began to make them in 1850 or

thereabouts. In America it is known as a "derby." The

French call the bowler "chapeau melon," while in German

it is a "Melone." Until well into the 1960s the bowler was

the unquestioned symbol of London stockbrokers and

bankers, but today it is worn only by the Queen's Guards

officers as part of their civilian dress. Ifyou see a fewmen

in pinstripe suits and bowlers carrying rolled umbrellas

in the vicinity of Wellington Barracks in London, they are

probably officers of the Coldstream Guards who have just

come off duty. These days stockbrokers are hardly ever

to be seen wearing bowlers.

The elegance of the bowler is not obvious at first

glance - or, to many an observer, ever. Many people

simply find this hat ridiculous, and it certainly does

recall American comedians Stan Laurel and Oliver

Hardy. But anybody with a feeling for the English style

will sooner or later be fascinated by the bowler; it is stUl,

after aU, one of England's best-known national cliches -

along with the bulldog. Big Ben, and afternoon tea.

Should you feel the need to acquire this most English of

aU English articles of clothing, then do so - you will be

buying a true myth. Of course, occasions to wear it

outside your owii four walls will be few and far between,

but every now and then you can take it out of its hat box,

put it on and feel like John Steed of The Avengers -

childish, perhaps, but no less a pleasure for that.

Besides the bowler, all the other classic hats are available at 6 St.

James's Street, London - custom made, if required. Here the bowler

used to be known as the "coke hat" in honor of William Coke, the

first man to have one made.

Bowler, pinstripe suit, and rolled umbrella: this is the urban civilian

dress of Her Majesty's Guards officers. As long as the bowler is part

of it, its survival would seem to be assured - for the time being, at

least.



Courage to Wear Hats

The black top hat is the most formal of

all hats. Legend has it that it made its

public debut on 15 January 1797 when

English hat-maker John Hetherington

first wore one in the street. Passers-by

reacted with horror to his new creation,

and Hetherington had to pay a fine for

his demarche. But this did not mark the

end of the top hat's career. In the

nineteenth century it was one of the

most popular of all hats. Today it is worn

only on specially ceremonial occasions,

and even then only in combination with

morning or evening dress. It takes a

certain sense of style to wear to wear a

top hat properly, even then.

When King Edward VII, still Prince of

Wales at the time, was once in the

German spa town of Bad Homburg, he

discovered a very special hat - the

"Homburg" - which was traditionally

made there. The style-conscious prince -

who was subsequently to pass on liis

penchant for fashion to his grandson

Edward VIII, who in matters of costume

was far more famous and meritorious -

liked this indigenous hat, and soon he had

popularized it throughout Europe. Today

the Homburg is second in formality only

to the top hat, if we leave the bowler

aside as an English specialty.

The round, rigid straw hat used to be

common in France as the "matelot" or

"canotier," in Germany as the

"Butterblume" (buttercup) or, less

flatteringl.'v^ "Kreissage" (circular saw),

and in England as the "boater." Originally

the boater or "strat" (short for straw hat)

was the favored headgear of English

butchers. In the 1920s it began its

worldwide progress as a universally

popular summer hat. Today it is hardly

ever seer\ except at the traditional

English rowing regatta in Henley.

In England it is called the "fedora" or

"snap brim," this classic gentleman's hat

with the soft brim that can be wom
turned up or down. It looks more elegant

than the trilby thanks to its somewhat

broader brim, but more casual than the

bowler or Hfiinburg. Though to most

men this is the hat par excellence, it is

perhaps at tlie greatest risk of falling

into oblivion and (extinction. F'or unlike

th(! bowler, the Homburg, and the trilby

there is no niche in which a fedora can

stiJi be woni. The saying that you live

longer when you've been written off also

applies to hats.

The brown trilby is known throughout

the world as the insignia of the horse-

racing fraternity. Tliis cnimpled brown

hat is particularly beloved of the social

and financial aristocracy. In England the

rac(;course would be unthinkable

without the trilby, wliich is just as much

a part of it as the tweed suit, the

Barbour, and "hunter wellies," the

typical green rubber boots of the English

upper class. The trilby can be obtained

from any English hat-maker who takes a

pride in his work. The narrow hatband

with the little bow on the left-hand side

is ty|)if:al. It also exists as a handy

collapsible hat that will fil in a |io( kct.

The soft tweed hat may be worn

whenever a tweed jacket or suit is

appro[)riate, that is to say at weekends

and when traveling. And like all other

tweed items, the tweed hat is favored by

men of intellect and sci(>nce, who would

not wish (Mtlier their foreheads or tlK'ir

thinking to be restricted by rigid hats.

The tweed hat goes best with informal

hut traditional overcoats like the duffel

coat, the British Warm, revcrsil)le coats

with tweed on one side, and Barbours In

colder regions it is the ideal hat for

winter wear, and it is popular with those

gent lenien who enjoy country sports like

shooting or fishing.



TJie "Borsalino" is a make of hat, not a

style - but in the consciousness of most

{)eoplp, despite this, it is the hat that

Hollywood heroes like George Raft aiui

James Cagney wore in their gangster

roles, casually pulled down over the

forehead. In fact this leg(mdary Italian

hat-maker's range includes an enormous

selection of hats, from the check

deerstalker to the green Tirolean hat

favoured by walkers.

m^mm^-^

The flat tweed cap is sporting headgear

through and through. Only caps from

Great Britain have the authentic flat cut,

and they are available from all the

traditional British hat-makers. The

tweed cap from Herbert Johnson, whose

store is now at no. 54 St. James's Street,

is legendary. The flat cap is mainly woni

in the country for shooting, riding, or

fishing.

The bowler is now hardly ever worn by

its original patrons, English stockbrokers

and bankers. In London it is only seen on

tlie heads of guards officers in civilian

dress. Outside Great Britain the bowler

has had no significance since the end of

the Second World War, and sooner or

later the same fate can be expected to

overtake it in its native country. It is

regarded as a sign of a certain eccentricity

in the wearer.

The Basque beret is like a Gauloise

cigarette: simple and distinctive. It is

favored more by men of intellect than by

elegant gentlemen.

^m.
(

•^
1_^^ ia«»B'.'

The baseball cap is a modern classic -

slowly but surely it is infiltrating the

most elevated circles.

The "conformateur" determines the shape

of the head and records it on a small card at

a reduced scale.
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Who Wears Hats?

Alain Delon wore hats in many of his films. He is what we might call a

professional hat-wearer. We have the cinema and television to thank

for the hat's survival in our consciousness.

These days British designer Jolm Galliano

usually appears wearing a hat over a headscarf.

But this is not taken amiss any more than the

couturier's habit of wearing his hat Indoors.

SJ i
In private Woody Alien is fond of wearing a

soft rainhat of the type sold by Brooks

Brothers in his native New York, but

whether this enables him to remain

incognito is debatable.

Fred Astaire is associated with two famous

types of hat, the lop hat and tlu^ "pork-pie

hat." The top hat was by way of being part,

of his working ciotlies, but he also wore the

pork-pie in private. Like many other hat-

wearers Fred Astaire had a massively

receding hair-line, which in his films he

always concealed uiuier a toupee. In private

life lu! often "went topless," i)n'ferriiig to

cover his partial baldness with a ha I

Many early publicity photographs of l''rank

Sinatra show him wearing a hat. Wlien he

was starting out this was nothing unusual, for

in tlu^ li);i()s and 4()s men wore hats us a

matter of course, like overcoats and scarves.

In the l!)5()s the hat more or less became the

famous singer's trademark, to which the

publicity |)hoto for the lllni I'al .locii

undonlilcdK' contrihiiled



At, I'irst llu'ii' may nol be any obvious reason to pick out

Winston Churchill as a particular hat-wearer: in his day,

after all, hats were worn as a matter of course. But if you

study the photographic archives attentively you vnll

immediately be struck by Sir Winston's fondness for

adventurous hats. At Chartwell, his country house in

Kent, an extensive collection of the most diverse

military, official and private headgear has been

maintained. His favorites included a Homburg and a

stetson, the second of which he mostly wore in private.

Most men who wear hats today have a penchant for

disguise, for by putting something on his head a man can

radically change his external appearance: by covering half

of the head, after all, the hat masks its characteristic

silhouette. As an artist Pablo Picasso stood outside social

norms - nobody expected him to look conventional. When

he wore a hat it was probably mainly for practical reasons,

or perhaps for the fun of dissimulation.



The number of film characters seen in

Panama hats is enormous. Charlie Chan,

for example, the Chinese detective, has

not been forgotten - and he simply

cannot possibly be imagined without his

classic Panama. Peter Sellers wore it too,

in his role as Inspector Clouseau. Here we

see this artiste of many faces at an

explosive moment from The Revenge of

the Pink Panther, 1978.

it ill your pocket. The elastic libers o{ the

jipija|)a plant come to no harm when

siiiyccU'd to this apparently barbaric

IrealMKfiit.



The Panama
\^

One grand entrance is seen every

year when the Wimbledon All

England Tennis Championships are

televised. We are not talking about

this or that star in the tennis

firmament, but about a hat, large

numbers of which protect the

spectators" heads from the sun -

when it shines, which in England is

admittedly not always the case.

Perhaps this is why the English are

so devoted to the Panama hat; they

are not that accustomed to the sun,

and they have particularly sensitive

skin. It might be assumed from the

name that the Panama hat comes

from Panama, but actually Ecuador

is the home and source of this hat,

which is woven from the leaves of

the Panama palm (Carludovica

palmata, a cultivated plant known

as the jipijapa). Still eminently

wearable today, this hat presumably

got its name when the waterway

between the Atlantic and the Pacific

was built, when North American

engineers and workmen discovered

for themselves that it was both light

and lightproof. They took it back

home with them, where it rapidly

became a summer classic. The

Europeans, too, quickly came to

love the Panama hat. Since it was

inseparable from the adventure of

building the canal, in the early years

it had associations of audacity,

almost of frivolity, at any rate of

excitement - which clearly set it

apart from the European sunhats

already in existence, like the

traditional Florentine straw hat, for

.

example. We might also describe

the Panama hat by means of a

metaphor: if headgear were

compared with tobacco products,

then the Basque beret would be

something like a strong, plain

cigarette made with black tobacco;

the tweed hat, an agreeable pipe;

and the Panama hat, a good cigar.

And like cigars, the Panama hat is

not everybody's cup of tea - but any

man with a taste for the unusual will

probably grow extremely fond of it.

The Panama is also popular with

umpires in that quintessentially

English sport, cricket. Foreigners,

except those from the British

Commonwealth, find cricket

incomprehensible in many ways

and its rules esoteric. But it is

certainly a sport for gentlemen, and

the Panama hat will always have its

place here, v

The really classic, original Panama hal ha

so-called "optimo crown": this means lluil I he-

top forms a sort of crest which makes the hat

easier to fold up. Some Panama hats have a

"flat crown," the shape of which is familiar to

us from the "snap brim." Whether you decide

in favor of the more traditional or.the more

conventional version is a matter of taste, but

purists prefer the "optin^o crown."
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Those little differences

Tiepin, watch, cufflinks, ring, or

wjiting equipment ought to be

selected with the same

meticulous care as clothes. This

is because the things we use

daily not only say a lot about us,

but, over and above the fulfilling

of their fimction, are also capable

of bringing beauty into our daily

lives. In this cormection,

accessories provide the

opportunity for the biggest

understatement, even more than

suit, shoes, and sliirt. After all,

apart from you, only the jeweler

knows that the tiepin perhaps

cost a small fortune. The

selection pictui^ed comes from

the firm of Peter Piitz in Cologne,

the internationally renowned

specialist in antique jewelry.

Man does not live from bread alone, and

neither does style depend only on

clothes. It is the small "minor details,"

the "accessories," that round off and

refine the total look, sometimes even

adding a very special and personal touch.

We shall be concentrating in tliis chapter,

therefore, on the subject matter of

accessories, in other words, those items

that are carried around with us, either in

the pockets of clothes, directly on the

skin, or as a small piece of luggage. They

can be useful items like wallet or

pocketknife, decorative items like a

dress silk handkerchief, or appetizing

items, like fine tobacco. These are

objects with which we are associated and

which enrich our daily lives. It is these

very small and apparently minor details

that reveal so much information about

their owners. This is especially so if the

meticulous care devoted to the selection

of their clothes leads one to suppose that

tMs same meticulous care went into the

selection of their accessories.

In films and literature it is minor

details that often serve to define the

character of a hero, whether it be a certain

cigarette brand that he prefers, the way

he arranges his dress handkerchief, or his

tendency to fold and clip his currency bills

together. You may debate the importance

of whether an accessory has been

consciously or unconsciously selected,

and whether the miconscious selection of

an accessory makes a greater statement

than a conscious selection does. Yet the

total look incorporating the accessory

without fail reveals whether it is a

consciously planned accent, or more of a

coincidence. If, for example, a Belgian

living ii^ Brussels smokes the Spanish

cigarette brand Ducados, he thereby not

oiily expresses his penchant for the

aromatic taste of this type of cigarette, but

also an obvious and probably somehow

biographically well-founded fondriess for

the Iberian Peninsula. If a Spaniard

smokes Ducados in Spain, he is simply

smoking the popular strong cigarette.

This is also making a statement, but one

which is totally different. And it is not

only cigarette brands that make such

powerful statements. Small nondescript

accessories are often also a focus of

interest, because they convey unique

regional traits. These can thus also be

kept alive, whereas one's clothes are

completely subordinate to international

style. Irrespective of whether you are in

New York, Tokyo, Hong Kong, London,

Viemia, Cape Town, or Rio de Janeiro, you

will find the same selection of clothes and

shoes in expensive shops everywhere.

Local specialties are practically of no

importance. It is a different matter with

the small items. They have stronger

associations with our everyday lives, and

from time to time express different

regional and national preferences or

dislikes that have been nurtured by

im^umerable liistorical comiections.

Accessories are like local cuisine,

wliich courageously holds its own

everywhere against so-called international

cuisii^e. It is thus the small minor details

that constitute the genuine attraction of a

journey - just like typical regional

specialties. Wlien we leave our familiar

everyday surroundings, we want to

experience change and variety in weU-

calculated measures. The current

international style of clothes leaves very

little room for national variations; in this

connection, it is accessories that therefore

often dictate the decisive accent. Those

who are familiar with the language of

accessories are not only capable of

creating a more individual look to this

style, but can also interpret more from the

outward appearance of those they are

confronted with. The attention we devote

to the relevant detail will improve our feel

for the total look.
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The Everyday Ballast

The cigarette case made of precious metal

originated at a time when you did not yet

buy an entire designer label world together

with the associated lifestyle. The sales

packaging was formerly considered too plain

to carry cigarettes around in or even to

proffer cigarettes from. It was preferable to

fill the flat case with your daily requirement

and leave the plain paper packet at home.

The square wallet is the best place to keep

currency bills and credit cards. It is

particularly recommended if you

predominantly wear jackets with an inside

pocket. By contrast, carrying a wallet in the

back trouser pocket causes extreme

bulkiness and looks comparatively

unattractive. Those who do not like wearing

jackets in summer or in their free time can

make do with a small wallet.

k

The mobile phone is for many an automatic

accessory. Depending on the size of the

equipment, it can be carried in the trouser

pocket, breast pocket, or, better still, the

jacket pocket. A custom tailor will sew a

special pocket for it in the jacket. Special

holders that you can attach to your belt

mostly look rather odd, how-ever, because a

mobile phone is an item of practical use that

belongs in one of the many pockets of your

clothes - like other things too.

Keys belong in a holder, since otherwise

tlieir sharp edges and i)oints can easily

damage the lining of trouser or jacket

pockets.

A small pocketkiiife can be put lo good use

in many situations in life. Depending on its

fat ilities, you car\ uncork bottles of wine

with it, use it as a screwdriver, peel fruit,

ojifri packages and letters, or slice .salami.

If a large cigarette case is too bulky, you can

also carry supplies of your favorite cigarette

brand in small(>r containers. The model

illustrated here comfortably fits inside the

trouser i)ocket due to its oval-shaped cross-

section.



F'ountain pens are still carried around in

many pockets, even though the ink

cartridge presents a threat to the inner

lining of jacket and to shirt because

many a fountain pen lid has the nasty

habit of working itself loose while worn.

At some time or other, therefore, the

fountain pen will end up without a lid in

the inner pocket and leave stubborn

stains there. Even so, a fountain pen is

ideal for really important signatures - as,

for example, that of West German

Chancellor Konrad Adenauer when he

signed a treaty on 26 May 1952.



One has it - but where?
The way that people carry their ready cash around

normally says a great deal about them and their attitude

to money. Some arrange their currency bills neatly in a

wallet, others tuck them in an unprepossessing bundle

in the pocket of their pants; some hide them in the leg

of their boots, others reveal how much they have on

them with a bill clip. Legend has it that the Rothschilds

fold each individual bill twice lengthways. The

advantage of this is apparently that it makes you more

thrifty with your money. Which branch of the family

adopted this quirky idea is not mentioned.

Those who travel a lot often prefer to use a credit

card, because it saves the bother of changiiig money

and also provides a certain amomit of safety. Never-

theless, despite the benefits, many men reject the card

and instead choose the supposedly more substantial

feel of ready cash.

Once upon a time, problems with payment terms

and conditions were largely unknown, because

gentlemen did not have to settle their bills iimnediately

anyway, but bought on account. For centuries, tailors,

shirt-makers, shoemakers, gunsmiths, and saddlers

were forced to tolerate this, despite often having to wait

a long time for the unpaid invoices to be settled. In

addition, being mere craftsmen, they were not in a

position to issue reminders to their high-born clientele

for payments that were due. Naturally, even today,

there are still privileged clients whose invoices are sent

discreetly to their home addresses, but the majority of

high-born people nowadays have to pay on the spot in

terms of the retail trade, before they are allowed to take

the goods with them. Similarly, in the case of the

ordering of custom-made clothes of any kind, it is usual

to pay a deposit at the time the order is accepted - and

with justification. It can take half a year or more to

complete a suit or custom-made pair of shoes,

whereupon payment is due. Nevertheless there are still

clients who would be dumbfomided by the request for

a small deposit, as though it were an absurd and

unreasonable request. This is the situation in which

tailor and shoemaker must weigh up the odds of losing

a new customer or material. Anyway, in the era of the

credit card, the advantage of ready cash is that you can

often negotiate price reductions with it, because many

business people still prefer the jingling of coins and the

rustle of currency bills to plastic. It will therefore always

be worth taking some ready cash with you. At the very

least, you will need ready cash for possible tips. Apropos

tips; it is now common worldwide to tip in dollar bills.

Experienced globetrotters always carry a certain

amount of American currency with them, so as not to

have to fob porters, taxi drivers, head-waiters, or

bellboys off with the somewhat lame excuse that they

have not yet changed any money. Thus you will not be

able to avoid taking a more or less lai'gi^ nunilxM- of

currency bills and coins around with you, wliatever

I heir proportions happen to be. There are various

I)ossibilities for how to do this, depending on your taste

anfl need for ready cash.

Till' KiiMlisli iiioMiU'cti IradilJoiialty (l()(>.s nol cany

iiioiK'y arf)iiii(l on hi.s (or licr) person Tliis applied

I'l fifor^e VI, and il i.s ('(inaily applieabl"' in In,'.

dailMllter, C^neeii |':i|/,;i|i«lll II



A currency bill clip can be a very

safe way of cai'fyiiig bills around,

depending en tlif ixicki-l you

luck it in to. It, is lairly well

protected from tlie i)!^^!!^ fingers

of pickijockets in the front

pocket ofjeans or in other i)airs

of pants with horizontally cut

pockets.

Small coin and credit card

receptacles can be carried

around perfectly well in the

pockets of pants, and are then

fairly safe from the piying

fir\gers of pickpockets.

The narrow, rectangular' wallet

is a classic in tenns of money

receptacles. Apart from

currency bills, you can also

keep your cr-edit cards and

personal paper's in it. It leaves

no room for coins, but liiese you

can carry loose in your pocket.

If you dislike doing that, you

can carry them around in a

small coirr receptacle.

^n^
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Englishmen love carrNing coins

around loose in their pockets.

This habit is also conunon in

southern Europe, but in

itorthern regions men prefer to

carry coins around in a coin

r-eceptacle. In the United States

a coin r'eally is "smaU change,"

since there is already a bill for

as Little as one dollar.

A credit-card holder is useful if

the wallet is not provided with

compartments for "plastic

money." In addition it is advisable

to distr'ibute the individual

means of payment around the

body for safety reasons, in order

to prevent total loss of

everything in one go in the event

of theft.
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What does it tell us?
Anyone wishing to analyze the style of the person

opposite should not forget to glance at that person's

watch. Like their clothes, it allows you to draw

interesting conclusions on that person, provided of

course you have a knowledge of current watch models.

If not, you can acquire this knowledge within a few

months in an extremely enjoyable way by looking in the

windows of jewelers' shops, reading one or other book

on watches, and talking as often as possible with watch

experts and watchmakers. Involvement in this subject

mostly ends with the purchase of a corresponding

model, because hardly anybody can resist the

fascination of a mechanical watch. In this respect it

need not cost a small fortune. A few hundred dollars will

buy you a good quality mechanical watch, even if it is

not a famous make. The choice always depends, though,

on what you expect from a watch. Do you prefer a

reliable timekeeper that does not depend on a battery

and can still be repaired even after decades? Or do you

value prestigious items? In the latter case you must

decide whom you are wishing to impress with this

marvelous mechanism - the broad mass of the populace

or the real expert?

The decision for or against a particular watch is

often determined by quite personal needs and

expectations. Those who need a waterproof sports

watch with all kinds of additional features, or at least

find it beautiful, will probably end up at the popular

well-known models. Those who on no account want to

wear their watches in the water, and merely wish to

know the time and possibly a date, will primarily veer

towards less conspicuous watches. A watch should, of

course, also match the owner's style of dress. A very

typical sports watch can definitely be worn with

predominantly casual clothing. On the other hand, flat,

dainty watches look better worn with a dark suit,

although many men put on big sports watches in order

to create a deliberate contrast to the suit. Owning

several watches opens up a whole series of interesting

combination possibilities, depending on the clothes and

the occasion. Those who wear an elegant but somewhat

sensitive watch as their main watch will quite happily

fall back on a second robust sports watch for surfiiig,

parachute jumping, or romping around (with the

children, the dog, or all together). Whatever watch you

choose, it should also suit your build. People with small

hands and delicate wrists are not necessarily doing

themselves any favors by wearing big professional

diver's watches. Furthermore you should consider your

own individual skin tone. Some look fantastic wearing

stainless steel, white gold, and platinum; yet on others

the light-colored metal can look rather pale and

insignificant. Yellow and

red gold do not look

equally attractive on

everyone either. The

question of which metal

should, therefore, not be

decided in terms of the

price alone. Before you

purchase a watch, think

also about what other

jewelry you wear in the

vicinity of the watch -

that is, your rings and cuff

links. If you are the proud

owner of an extensive

collection of gold cuff

links, you ought perhaps

to buy a gold watch too.

The more you know about

watches, the more you

will consciously register

what watches your fellow

human beings are or are

not wearing, whether the

motive for buying a watch

was the urge to show off,

or expertise - or simply

even watch collecting. No

Like many Italians, Gianm

Agnelli wears his watch over the

cuff of his shirt, presumably to

be able to see the watch face

comfortably at all times. It

would certainly not be to show

off Ms watch. Anyone as rich as

he is has no need of

demonstrating the extent of his

wealth with the aid of a watch.

motive is better or worse

than any other, and every good watch is still a product

of great expertise. Yet it is equally a symbol of style that

can be read and interpreted like all other style symbols.

Therefore, the purchase of a watch should not

necessarily be dependent on fashions or trends,

because you will have it around you and on you too long

for this purpose. What is crucial is whether the watch

suits you and your style - and whether you are in love

with the watch. Finally, it must not be forgotten that a

watch is a functional object, that ensures that you are

not late for important appointments or meetings. It

should therefore have a clear face, so that it is easy to

tell the time.
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The best watches in the world
In 1790 Ab7uham-Louis Breguet invented

the shockproof safety device for the storing of

watches, and the tourbillon, a device that

eliminates the ii\fluence of gravity on the

accuracy of the watch, in 1 795. The latter are

merely the most famous of his numerous

inventions. Breguet's clientele list reads like a

who's who in world history. It included Marie

Antoinette, Napoleon Bonaparte, the Duke of

Wellington, Arthur Rubinstein, and Sir

Winston Churchill, who all owned watches

from the famous factory. Even today you can

still recognize Breguet watches by the typical

"ponune" hands (Breguet hands).

Audemars Piguet is famous for luxury

watches with numerous complicated bits -

that is, additional mechanisms like stopwatch

features, supplementary time zone displays,

chiming mechanism, and date or moon phase

displays. Since 1972 the flagship model of the

firm has been Royal Oak, a characteristic

octagonal design that is available in many

different variations.

William Baume, already a very successful

watchmaker, joined forces with Paul Mercier

after the First World War. At the start of the

1960s they were joined by Piaget, who

brought fresh momentum to the traditional

company. Today Baume & Mercier are

particularly renowned for elegant bejeweled

watches.

A pilots watch hy Breitling is a well-known

prestigious item. The popularity of the label

often makes people overlook the fact that

Breitling originally became famous through

watches that met the high professional

standards of aviation. Anyone who is not a

pilot is for the most part totaDy unaware of

the possibilities of his Breitlirig pilot's watch.

The famous Navitimer that came onto the

market in 1952, apart from displaying the

time and date, also displays ascending and

descending gradients, and enables

determination of fuel consumption and

average speed.

The International Watch Co., IWC for short,

was founded by an American and a Swiss in

Schaffliauson in 1868. The American,

however, pulled out of the business in 1876.

The most famous watch by IWC is without

doubt II Destriero Srafusiae from 1 993, the

"war-horse of Schaffliausen," a mechanical

watch with 750 wheels and a total of 21

features, including chronograph with

"Rattra[jantf;" Csfif.' pagf; 231 ), rriotjn fthase

di-splay, perj^etual calr;ndar, and rlctiiils of

year, decadt.-, and century. (July 1,625 coplr;s

of this watch Iiave ever been [produced.

Watch collectors treasure above all the old

mechanical watches with the American make

oi Hamilton. The firm was founded in

Lancaster, Pennsylvania, in 1892. Military

watches from the Second World War are

particularly popular At that time Hamilton

was supplying the armed forces of the United

States with pilot's clironographs, marine

chronographs, and watches.

If there is a make of watch particularly

identifiable with one single model, then it is

Jaeger-LeCoultre, which is always named in

the same breath as the Reverso. The Reverso

is a reversible watch; the case is mounted on

the base plate in such a way that it can be

folded down 180 degrees, thereby protecting

the sensitive watch face from shock damage.

Thus the Reverso was originally a sports

watch that has since become the term for a

classically elegant watch.

Apart from the Reverso Jaeger-LeCoultre

have other legendary watches in their range,

like Memovox, the vmstwatch alarm clock,

and many different highly complex

chronographs.

Longines rank with Breitling as the second

biggest label in terms of pilot chronographs.

In 1927, flight pioneer Charles Lindbergh had

the duration of his flight over the Atlantic

timed by a watch from Longines. In the same

year, Lindbergh himself designed a special

pilot's watch for the Swdss company - the

hour angle chronograph.

Cartier have been making watches since

1898. Thus this make, that is synonymous

with jewelry, also has a long watch tradition.

The Santos was launched in 1908, the Tank in

1919, and the first Pasha was designed in

1932 for the Pasha of Marrakech. The most

famous Cartier watch is probably the

Panthere, in gold and steel. Many men,

however, find Cartier's style too fenunine,

although if you examine the Santos design

closely you will notice it has a somewhat

warlike appearance with its screwed on,

angular casing, and the modem Tank in steel

or gold can be regarderi as (juite a sports

watch.

The Omega make of watch has so far not

achieved the reputation of the RoLex make.

Nevertheless, it would be unthinkable to omit

Omega from the list of prestigious legendary

watches, because when the American Neil

Annstrong look his first st<?p on the moon on

2! June 1969, he was wf^aring a SiJf^edmastiT

Professional. Since that time, Oitiega watches

liavf |jartici|wtc'l in ;ill NASA's siiace

prograitis.

Besides this. Omega has particularly made a

name for itself with diver's watches.

Germany too has contributed in a modest way

to the fame of watchmaker craftsmanship

through Ferdinand Adolph Lange, for

example, son-in-law of the Dresden court

watchmaker Gutkaes, who in 1844 set liimself

up in business in the Saxon glassworks along

with 15 journeymen. From this there emerged

an extremely successful watch factory that

had acquired an excellent reputation by the

Second World War Since the reunification of

Germany the firm of^. Lange & Sohne has

been able to start up again, producing top-

quality watches. A typical Lange watch is the

patented large-date display.

Patek Philippe has produced no more than

approximately 600,000 watches since the

founding of the make in 1851. Nevertheless

Patek Philippe is synonymous worldwide with

supreme craftsmanship. Calatrava, Ellipse,

Gondolo, and NautOus are names that express

the entire broad range of the make, and can

be elegant, luxurious, and casual.

There is probably no other watch make that is

as controversial as Rolex, being

simultaneously adored and despised. Some

reject it because, as every child knows, Rolex

is expensive and therefore is an unmistakable

object of prestige. Others love this make

because of this tag. Rolex has indisputably

produced timeless classics, particularly

including the first ever wateiproof watch in

1926, the Oyster Its design broke new ground

and is still an absolute classic today. The

worldwide enduring success of Rolex proves

that watch connoisseurs also look beyond the

image and see the quality.

Anyone wearing a watch by 7^4G Heuer is

mostly also interested in fast two or four

wheelers. There is hardly another

manufacturer today that has such close links

with motor sports. Tlie make was founded in

1840 by Edouard Heuer and acquii'ed by the

TAG (Techniques D'Avant-garde) Group in

1985. TAG Heuer does not have the same

prestige as Rolex and is not as well known as

Omega or Breitling, yet the design of these

watches is unmistakable.

Zenith became famous particularly as a result

of their chronograph El Primero, ;ilthough the

watch factory had already colU'cted hundreds

of awards by the time of the launch of El

Primero in 1969. The watch mechanism of El

Primero is an absolute j)iece de rt^sistance of

Swiss watchmaker craftsmanship and is an

('St.;iblisli('d chLssic,







All About the Watch
Automatic movement
A watch with autumatic rewind. Arm
movements cause a I'otating part that

rewinds the mainsjiring of the watch to

rotate. Aji automatic movement watch is

also called a self-winding watch.

Barrel

The harrel contains the mainspring that is

curled in it like an endless screw. The

mainspring stoics the c'liergy that is

ncressarv' ior the operation of the

niiThiinit a! walch. Tlie mainspring is wound

maimally oi' indii'cclly liy a I'otating part

(see Automatic movement).

Cabochon

A highly polished, nnraccti'il gem for

decorating llic dial or winder button.

Chronograph

A vvristwatch or pocket watch with an

additional sto|)watch mechanism.

Chronometer

An (.xlremely precise watch that is finely

attuned to different locations and

temperatures and for which an official watch

certificate has been issued.

Complication

Additional features to the watch mechanism

like chronograph, second time zone display,

chiming mechanism, or calendars. Also the

term for a watch with one or several of these

additional features. A watch with several

complications is also termed "Grande

Complication."

Diver's watch

Diver's watches must not only be absolutely

waterproof, but also withstand water

pressure. Casing, winder button, glass, and

base must therefore be particularly stable.

The revolving ring for measurement of the

diving time can only be adjusted in one

direction, so that the diving sequence can

never turn out to be too long, or if necessary

too short, if the ring is inadvertently altered.

ETA
Biggest Swiss manufacturer of watch

mechanisms. ETA mechanisms are inserted

in many Swiss makes of watches. The very

famous and very expensive manufacturers,

however, use their own mechanisms.

Jewel

A jewel in a watch is a synthetically

produced gem that is used in the watch

mechanism as a pallet jewel and wheel

bearing to minimize friction and wear. The

more jewels there are used in a watch

mechanism, the bet.ter the quality.

Lunette

Circular glass covering or decorative ring,

sometimes revolving, tliat fits on top of tlie

casing.

Manual rewind

A watcli whose spring is tightened by using

the rewinder button.

Mechanical watch

Watch in wliich the working mechanism is

stored by means of a mainspring. Rewinding

is manual or occurs automatically by means

of a rotat.ing part.

Mineral glass

Mineral, mostly flat watch glass, that is

harder and more scratchproof than plastic

glass.

Minute repetition

The most complex complication. A system

whereby the alanm can be triggered by a

push button or lever. Famous manufacturers

of these watches are Audemars Piguet and

Patek Philippe.

Moon phase display

Display of the moon cycle by means of a

usually dark blue disk that is turned by the

hand mechairism under the dial.

Perpetual calendar

Calendar that takes into account the length

of month, and leap years.

Power reserve

Rimning time of the clock after it has been

rewound. The power reserve can be as

much as 50 hours, which preserves

automatic movement watches from

undesirable stoppages and loss of time in

the event of long, motionless intervals by

the wearer.

Rattrapante - perpetual equation of

time

An additional second-hand or trailing

"delayed" hand that moves independently

from the first. Chronographs with

Rattrapante enable simultaneous

measurement of two different times for one

and the same event.

Sapphire glass

Watch glass made of synthetic sapphire.

Due to its hardness it is extremely

scratchproof, but it can shatter.

Screw base

Base fitted with a screw thread is screwed

into the watch casing.

Screw button

Button tliat is screwed in to make the watch

more airtight in terms of dirt and above all

more watertight. Before you can set the

watch, you have to imscrew the button. This

is typical of divei''s watches and sports

watches.

Sealing ring

Waterproof watches are mostly fitted with

sealing rings on the casing base, glass, and

button,

Small second-hand

Second-hand display that does not stem

from the center of the dial.

Waterproof

In terms of diver's watches, the diving depth

to which the watch is waterproof is

indicated on the dial, often in feet and

meters. This detail is unique in that it is

really reliable, even if there are no operating

instructions for the watch. Always comply

with the manufacturer's details and have the

waterproof aspect regularly checked. You

must be especially careful with second-hand

watches. Incidentally, Rolex applied for the

first patent for a waterproof watch in 1926.

Winder

A shaft with a button at its outer end, with

wliich we wind up or set the watch. The

winder is the link to the watch mechanism.
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Less is More

Watch and culf links are simultaneously jewelry and a necessity.

Furthermore, a gentleman will wear at most two types of ring in

addition to his wedding ring - one with his family coat of arms and

one with a beautiful stone.

The times are long gone when men wore rich jewelry^

Some regret this - others do not! On the other hand,

anyone who feels the need for the fairly visible wearing

of precious metal or valuable stones on his fingers,

around his neck, or on his arm, only has a few

possibilities for doing this. In this cormection, we are

going to start by mentioning pieces of jewelry that are

worn directly on the body. Cuff links are not included

among these, since they are attached to the shirt.

The list of precious objects that can be worn by a

gentleman is short. On the one hand there is the gold

neck-chain that very many men wear. It can be seen

predominantly in southern climes, though this is not

necessarily attributable to the fact that gold neck-

chains are actually more popular with Italians or

Spaniards than th(;y are with I'riMsh, Austrian, or

Hungarian men. The reasfHi is \r<iil\y that those who live

on the Mffliterraneari simply havf more f>p|»otl unity to

be seen in casual clothes, or even swimwear, thus

revealing the jewelry aromid their necks. With northern

Europeans, the jewelry around their necks tends to

remain concealed beneath their shirt collars. There is

really little more to say about the gold chain. It is an

extremely personal item, that goes beyond a matter of

taste, yet mostly no one sees it except for the wearer

himself, apart from companions, doctors, or fellow users

of saunas, steam baths, or swimming pools. Openly

displacing a gold neck-chairs midoubtedly is somewhat

dubious. Tliis depends of course on whether we are

talking about a chain that is mostly worn concealed and

that makes short appearances - for example, when
swinmiing on holiday - or whether it is one that is

always worn iri a deliberately open way. The former is

acceptable, but beware of the latter, because the only

items of jewelry that a man can wear, if he wants to be

on the safe side stylewise, are his rings and watch. In

this comiection, the latter does not necessarily have to

be regarded as an item of jewelry.

There is a manageable number and type of wearable

rings intended for gentlemen. The most common is the

gold wedding ring that is made in either red gold or

yellow gold, depending on regional taste. It is worn on

the ring finger of either the left or the right hand, again

depending on the comitry and the custom. Avoid any

ring with an eccentric design; the plain shape with a

semicircular cross section is still the most timeless and

best choice always. Anyone who is married and also

wears a wedding ring has already used up one-third of

the possibilities, because then a gentleman should only

wear two other rings at the most. Those who own or

have inherited a ring with the family coat of anns either

wear this on the ring finger without the wedding ring,

or on the little finger of the hand without the wedding

ring. Rings with the family coat of arms always make a

very aristocratic impact, though imaginative family coat

of arms or initials are no real substitute for the ring of

an ancient noble family. Be a proud citizen and do not

attempt to add an aristocratic touch with the aid of

signet or family coat ofarms rings that you have bought.

Either you are or you are not of noble lineage; it is not

commendable if you are; it is no disgrace if you are not.

To pretend to he n()l)le shows very little taste, but if you

own a family coat of arms ring, this is then a beautiful

and very wearabU^ jMece of jewelry for a man, just like

the wedding ring. In this way your hands are complete

in terms of jewelry; it is hardly likdy that you will want

t,o wear any other rings. If you do, then choose one or

two plain classic rings at the most. Anyone wearing a



reasonably sized family coat of arms ring may possibly

wear another ring below it. Those who generally like

wearing a ring on the small finger wiU perhaps, at some

time, want to add a second one. At any rate, it is

advisable to concentrate jewelry on one finger rather

than adornirig two or three fingers of one hand with

rings, since this often looks overloaded.

A timeless supplementary ring is the three-in-one

'"lYinity" ring by Cartier. It consists of three intertwined

rings fused together in white gold, yellow gold, and red

gold, symbolizing friendship (white gold), faithfulness

(yellow gold), and love (red gold). This absolute classic

is also preferably worn on the little finger. Also by

Cartier is the "Bague love" (love ring) that looks good

worn below the "Trinity" ring on the little finger. Its

design is inspired by a bracelet that was launched in

1970; a design with small screws that we are already

familiar with from tlu> "Santos," one of the most famous

('arti(n' watches. The "Bracelet love" (love bracelet) can

only be opened and closed with the aid of a small

screw(lriv(>i". Both bracelet and ring are worn as symbols

of eternal love. Many a man also wears a diamond ring

on his little finger. Wedding rings or rings with family

coat of arms are not really worn for aesthetic reasons,

they are primarily symbols or emblems. Therefore,

anyone who wants consciously to wear jewelry needs

additional rings, like a diamond ring, though rings for

men should always be selected with great care; a man's

hand adorned with rings can very quickly look very

feminine. Aityone who likes buying jewelry should do

this for the woman in his life.

The wedding ring should be of

the plainest possible design. A
bejeweled ring is worn for

preference as proof of unusual

taste.

The "Trinity" is an original

design by Cartier; its three

types of gold symbolize

friendship, faithfulness, and

love. Connoisseurs choose it as

an engagement ring.

The "Bague love" (love ring) by

Cartier is the lovers' ring. Its

design is inspired by the classic

"Santos" watch. There is also a

matching bracelet in the same

style.

A diamond ring is a gain for

both the wearer and his

opposite number After all,

hands are almost permanently

on view. A ring with a stone is

thus a good choice.

The fanuly coat of arms ring is mostly worn by members of the

aristocracy. The signet ring is distinct from the simple ring with

initials in that the letters appear as a mirror image.

If a gentleman wears a chain around his neck, then it is normally

under his collar and invisible. In southern climes it is sometimes

adorned with a cross and perhaps a memento like a lucky charm.
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Thomas Mann describes the

pure bliss of dabbling in tobacco

at many points in his works.

Here is a sample quote from

The Magic Mountain, where

he has the hero, Hans Castorp,

saying: "I can't understand how

some people don't smoke. They

are rejecting, as it were, one of

life's best iiarls, and certainly

something that gives utmost

pleasure." In this way the Nobel

prizewinner also revealed his

own opinion, because Thomas

M.iiiii him.sclf had smoked

( igai.s and cigaredes since his

early youth.



Preface to Tobacco
Very few people can resist the fascination associated

with cigarettes, cigars or pipes, and practically

everyone has, at some time or other, made an attempt

to savor and enjoy tobacco to the full. Who can forget

the first surreptitious cigarette, the first tentative drags,

and the disappointment of only minor enjoyment? Who
can forget the excitement of the purchase of the first

packet of your own cigarettes - for many the first step

towards many years or a lifetime of this habit and

passion? Smoking usually starts with accepting

cigarettes from other smokers, until you reach the point

where you are overcome with a feeling of decency about

not unduly exploiting the generosity of your fellow

human being. It is then that you buy your own first

packet of cigarettes. Opening the packet, you enjoy the

first view of the wonderfully white and pure tobacco roll

that seems to have been untouched by human hand.

Carefully you draw out a cigarette, place it clumsily

between your lips, and light it in a fairly deft way. It

takes years before your movements acquire that

sureness with which long-serving smokers handle their

cigarettes. However, when the begirmer smokes his first

own cigarette, he looks furtively around to see whether

his "skilled" tobacco friends have noticed that he is not

smoking "correctly." They would presumably notice if it

were worthy of attention; however, it does not interest

them. They smoke in peace and do not want to be

disturbed. These feelings on the part of the newcomer

to tobacco resemble those you feel when wearing a pair

of really good shoes for the first time, or at the moment

you step out into the street for the first time in a

custom-made suit. You are afraid of somehow betraying

the fact that you have only "belonged" since a short

while ago, yet simultaneously you would like to share

the feeling with others and be admired.

There are, of course, people who can gain absolutely

nothing from tobacco. They are either envied or pitied

by smokers, though doubtless their inherited sobriety

will protect these fellow men from the disadvantages

and ridicule that may be attached to tobacco

enjoyment. But perhaps those who are immune to

tobacco, and are oblivious to its appeal, may be missing

a certain amount of enjo^Tuent. What has driven

millions of people for centuries to light up the dried and

fermented leaves of the tobacco plant, and take

pleasure in smoking them, must involve some kind of

pleasure. Sir Walter Raleigh, the English explorer and

admiral, and his crew introduced tobacco smoking into

Europe in 1587. The plant acquired its Latin name of

Nicotiana from Jean Nicot de Villemin, the French

Ambassador at the Portuguese court, who takes the

credit for having brought the first tobacco plant seeds

to the French court. Whereas tobacco was initially used

in France as a medicinal plant, and appropriate

experiments were carried out to determine its healing

effects, the English, thanks to Sir Walter, used it right

from the start as a stimulant and smoked it in their

pipes. Those who are interested can find out more

details about the origin, content, and cultivation of

tobacco elsewhere; we are concentrating here on the

processing of the plant. The harvested leaves are dried

in different ways. Before they can be smoked with

relish, however, they have to be fermented. For this

purpose, every element of the tobacco that would smell

unpleasant and taste bitter when smoked is destroyed.

The dried and fermented raw tobacco product is cut

and roasted to remove surplus moisture. The consumer

cigarette or pipe tobacco filially emerges during the last

stage of blending of different sorts and adding of

aromatic tobaccos. The skill of blending is a matter for

tobacco manufacturers who have managed to maintain

the constant taste of the tobacco brand over many years

and despite changeable harvests - a difficult task,

similar to producing a constant-tasting wine.

What is it that produces the very special effect ofthe

tobacco? It is primarily nicotine. Pure nicotine is a

dangerous poison, but in the diluted form in which the

smoker encounters it, it acts as a stimulant.

Nevertheless, people who are not used to tobacco can

experience the sensation of feeling unwell, even with a

comparatively small dose. They can and must get rid of

this sensation if they want to become smokers. Most

succeed in this and are drawn into a world devoted to

tobacco consumption. Like other pleasures, enjoyment

of smokiitg is relative, and assessed in highly different

ways. It is left to the individual to decide how essential

he regards this consumption for himself and his life.

Perhaps one of the greatest pleasures of smoking is its

social aspect. There is nothing better than enjojing a

smoke with amiable companions.
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The Cigarette
The cigarette was origmally nothing more than a by-

product. Left-over tobacco remains from cigar

production were rolled in paper and smoked. This

presumably first happened in Spain, where the first

cigarette factory was founded in 1784 in Seville. This

early form of the present-day cigarette spread from

Spain to Portugal and France, and then as far as Russia

and Turkey. However, it was not until French, English,

and Turkish soldiers joined forces and went into battle

against the Russians in the Crimean War from 1853 to

1856 that the triumphant progress of the cigarette

began. What soldiers had learnt from their Russian

enemies and appreciated, they were not prepared to do

without at home.

Therefore, merchants from London and Paris

started to import cigarettes from St. Petersburg,

Moscow, and Constantinople. Admittedly, they were at

that time still real luxury goods, since they were

handmade at the rate of only 120 to 150 cigarettes per

hour. Not until the

invention of the

cigarette machine did

mass distribution of

the cigarette become

possible. Presented at the World Exhibition m Paris in

1867, this machine produced a minimum of 3,600

cigarettes per hour. This was enormous progress at that

time, though compared with current machines this

vintage machine is rather slow. Modern cigarette

machines produce between 8,000 and 10,000 cigarettes

per minute - that is, 480,000 to 600,000 cigarettes per

hour. The history ofmany cigarette brands can be traced

back to the early days of the cigarette. We have sir^gled

out just three examples here. In 1847, Philip Morris

founded a business in Bond Street, London, for the

import and sale of cigarettes, and thus paved t he way for

a global operation. In 1890, the Ukraine-born Louis

Rothman opened his first cigarette store at 55a Fleet

Street, London, never suspecting that a cigarette bearing

his name would today become one of the most famous

brands of all times. Our third example goes by the name

of Jose Joaquin Carreras. He was the son of a Spaniard

living in exile in London. He moved into business

premises in Leicester Square in 1852 and quickly earned

a reputation as a tobacco blender. His special Earl of

Craven blend laterbecame the famous CravenA cigarette

brand. These three gentlemen alone were responsible for

numerous tobacco creations - whose names, such as

Marlboro, Rothmans King Size, and Pall Mall - are music

to the ears of passionate smokers. Even non-smokers can

hardly resist the special fascination of these traditional

brands. Perhaps that can be attributed to the fact that the

cigarette packaging is often a masterpiece in terms of

graphic design: small, colorful packets enticing and

tempting you to touch and buy. Furthermore, it is without

doubt the sound of these names that imparts a note of

adventure, worldliness, or elegance, depending on the

brand. Personal

preference for a

particular cigarette

brand actually has

very much to do with

these brand names that are to some extent synonymous

with a certain lifestyle. Rothmans promise classical

English elegance; Gauloises promise an earthy enjoyment

a la French farmhouse pate or simple but good vin de

pays. Lucky Strike, Camel, and Marlboro make us think

of Anierica, though, admittedly, an America that only

exists in the imaginations of Europeans - a land of

cowboys, Cadillacs, and rock 'n' roll. These associations

have largely turned Marlboro into the most successful

cigarette in the world, even though Marlboro is actually a

totally English name, as proved by the origirial spoiling of



the brand. At Philip Morris in Bond Street they were still

referred to as Marlborough in 1885 and the spelling was

not Americanized until as late as 1924.

Apart from the name, the type of tobacco also

determines one's preference for a particular brand.

Cigarette fans can accordingly be divided up into those

who prefer dark tobacco and those who prefer light

tobacco. Examples of dark tobacco brands are

Gauloises Caporal, Gitanes, Ducados, Bastos, and Roth-

Handle. Examples of light or blond tobacco are most

other brands, like Camel, Lucky Strike, or Chesterfield.

The only exceptions are oriental cigarettes that have

their own type of taste. Their popularity has sharply

declined, although until the Second World War they

were extremely popular. One of the best oriental brands

is Finas by the Kyriazi Company. For smokers, the

question of dark or light tobacco is basically similar to

that of car drivers deciding between a diesel or petrol

engine. Fans of dark tobacco cigarettes find light brands

insipid and limp; on the other hand, smokers of blond

tobacco can hardly bear the smell of dark tobacco

Gauloises or Ducados cigarettes.

There is a similar basic difference of opinions in

terms of filter cigarettes and light cigarettes. The only

guide here is personal preference. Beginners should

simply try both, but here is a word of warning about

experimenting with non-filter cigarettes. You can

familiarize yourself with the taste of dark tobacco by

trying Gauloises Caporal filtre or the Spanish Ducados.

Try out the pure taste very cautiously later - you may

find you actually enjoy it better than the filter cigarette.

However, as already mentioned, it is a matter of taste.

The many internationally known brands mentioned

here are not, of course, the only brands available. Many

countries produce their own popular cigarettes, of

varying quality.

Pablo Picasso smoked throughout Ws whole Yves Saint Laurent is a famous and elega:

adult life - his choice included Gauloises. smoker.

Sir Winston Churchill had a solid gold

cigarette case made for his son Randolph by

Cartier in 1932. In case his absent-minded

son left it anywhere, the lid was designed

like an addressed envelope. Anyone finding

it would, therefore, have no trouble in

handing back the valuable item.

Dunhill, Dupont, and Cartier lighters are

welcome presents for smokers, but can b

repeated, so the proud ow7ier may come

across one exactly like his own.
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The Pipe
Pipe smoking is regarded as very English, and many

people actually believe that the male population of the

British Isles consists predoininantly of pipe-smoking

gentlemen in check tweed suits. Even if this image only

partly corresponds to the reality, the Old World

nevertheless attributes the introduction of the pipe to

an Englishman, Sir Walter Raleigh, who taught mankind

tobacco consumption. After the death of his patron,

Queen Elizabeth 1, Sir Walter fell from grace and was

finally sentenced to death. According to legend, he was

still smoking his pipe on his way to the scaffold, and

presumably died with tobacco smoke in his mouth.

"Death, where is thy sting?" a pipe smoker may think,

whereas a non-smoker will shake his head and dismiss

such anecdotes. The fascination of the pipe smoker for

his smoking instrument, and the enjoyment of a well-

smoked pipe, seem strange and incomprehensible to

him. Unfortunately, only very few people actually smoke

pipes, although nearly every male makes an attempt at

some time in his life to become acquainted with a pipe.

Many give up again prematurely in disappointment. No

one seems to know why that is. Perhaps it can be

attributed to a special gene that decides who will be a

pipe smoker and who will not. At any rate, pipe smoking

must have something going for it, otherwise countless

males would not be paying substantial sums of money

for pipes, tobacco, and accessories, and would not be

walking around in public with a pipe in their mouths -

something which does not suit everybody. Presumably,

apart from the pure enjoyment of the tobacco, the

seemingly long-winded procedure must also contribute

to the enjoyment. The choice of pipe alone requires a

great amount of basic consideration, and frequent visits

to homely and very well-equipped specialist stores, and

also permits the purchase of interesting pipe literature.

In short, it is an accepted pastime that many people

elevate almost to a kind of science. Compared with real

science, a pipe is highly accessible - to anyone with the

capacity to enjoy tobacco.

As already mentioned, pipe smoking makes an

impact and is very English. Therefore, as a rule, very

good pipes come from England. The most famous

brands doubtless include Dunhill, a name that to most

non-smokers conjures up an exclusive label for clothes

and equally beautiful useful accessories. Pipe smokers

covet Dunhill in the same way that photographers covet

a Leica. It also has an equally comparable value as a

visual statement. The white dot on the mouthpiece

makes it immediately recognizable. Dmihill supply both

pipes and fine tobacco to smokers. Even today in the

famous store at 30 Duke Street in London's West End,

smokers can still have their personal tobacco blend

n^iade up, the ingredients can be noted and repeat

blends made up upon request. Other good English pipe

makes are Charatan, Loewe, GBD, and Parker &
Barling, to name but a few.

Apparently the best-selling English pii^t^ is the

P^alcon, a patented pipe. Only the bowl is made of wood;

Georges Simenon .smoked a pipe - like lii.s laiiious henj Maigrel.



David Ogilvy, the legendary copy-writer and advertising expert looks

like a picturebook Englishman. Tread warily - he is a Scotsman!

the stem of the pipe screwed to the bowl is, instead,

made of aluminum. This structure is very practical,

because it facilitates changing the pipe by exchanging

the bowl, which obviously saves a lot of space, especially

when travelling. In addition the smoke cools down well

in the exposed metal smoke canal, and the pipe is

overall lighter. Nevertheless, opinions on the Falcon are

very divided.

Naturally, outstanding pipes can also be found

outside England. In Italy, for example, the Savinelli label

provides excellent quality, and good pipes are also

produced in France, Germany, and Denmark. Apart

from involving the entertaining devotion to the smoking

utensils, pipe smoking also has the advantage that this

is the one form of tobacco enjoyment generally

tolerated best of all. The smell of pipe tobacco is

pleasant to most people, and any anxiety about the

The Duke of Windsor was also a big supporter of tobacco like his

brother.

dangers of passive smoking seldom occurs in its

presence. Since pipe smokers are moreover regarded as

calm and collected, sociable, and thereby largely

trustworthy people, let the pipe be recoimnended to all

those smokers who are really fed up with continuous

well-meaning, and even hostile, remarks about their

love of tobacco.

Accessories 238 239



Classic Pipe Squad

The Billiard is the pipe shape most frequently encountered. It is

available in numerous sizes and wood t.vijes. Every pipe smoicer

should have at least one of them.

The Pot is particularly recommended if the pipe is hand-held

sometimes. It is somewhat heavy and not best heki longterm

between the teeth.

11
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The Churchwarden is particularly suitable for home use. It is too long

and unwieldy to walk around with in your mouth. Ideally, the cool

smoke of this pipe should be enjoyed in a sitting position.

The shape of this bowl is caWeA Dublin. The Dublin is just as classic

as the Billiard, and like the latter it is also available in numerous

variations. Here it is seen with a mouthpiece that slots in.

The mouthpiece of the Benl Army is not screwed in, but slot I ed in.

The rrifMal ritig serves to reinforce th(! stf.'m. There are also Army

pipes in the Billiard shape.

The Mccrschauni gives an cxl namely cool and dry smoke.

Nevcilbelcss, the malcrial is very s(>nsitive, which makes this stylo

iin,sinl;ilili' Inr use whili' un ihi- iiiuvc.



The Manufacture

The Prince is a somewhat more robust edition of the Billiard. Short

and squat, it sits well in your hand and does not become hot too

quickly when you smoke it.

** j^^^^^l1
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The pipe with the bend is called Bent. The low, heavy poir\t of the

hanging bowl means it is ideal for when your hands are otherwise

occupied - for example, when you are dri\'ing the car.

The Bent-Rhodesian is as robust as the Prince, but the slight bend

in the shape means you obtain a better balance in your mouth. It is

an ideal everyday pipe that can stand anytliing.

Before being

processed to make

pipes, the wood is

baked and then

dried for half a

year.

The pieces of wood
- ebauchons in

French - are sorted

in such a way that,

depending on the

eventual shape, as

little waste as

possible occurs.

The pipe bowl is

first of all roughly

hewn out of the

ebaucho7i. The

shape of the pipe is

already

recognizable.

Pipes are still made

by hand. This

explains the high

price of good pipes,

also accounted for

by the cost of the

material.

The mouthpiece is

fitted, so now the

pipe only needs to

be stained,

polished, or

decorated.
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The Cigar
If you look carefully at the goods on display in a cigar

store, you will, as a rule, discover cigars in three

different colors: dark brown to black, beige, and beige

olive types. The dark ones are Brazilian cigars, the

beige-colored ones are Sumatra cigars, and the beige

olive ones are Havana cigars. This is, of course, only a

very rough classification, and we could certainly have a

discussion on the exact color definitions. However, the

main purpose here is to mention the three classic areas

of origin.

The most popular and simultaneously best cigar is

without doubt the tliird one mentioned, the Havana.

Thanks to a transformation of the image in the 1990s, it

can nowadays be seen literally "between everyone's

lips," even between the lips of actual non-smokers who

enjoy being offered a cigar after meals. What was

previously reserved for staid gentlemen, whom you

would occasionally mockingly and pityingly smile about,

is suddenly in vogue - even for the fairer sex. How long

the present trend is likely to last remains to be seen. The

fashion for cigars has doubtless made life somewhat

easier for the passionate cigar smoker. A few years ago,

he had to assume that he would be inundated with

shocked glances in public bars if he lit his cigar.

Nevertheless, even though the number of occasional

smokers may have risen, the core of habitual smokers

will not have substantially increased. Depending on the

country, it represents a more or less large proportion of

tobacco consumers. In Spain, this proportion was

traditionally certainly bigger than in northern Europe.

In Barcelona, Madrid, or Seville there have always been

many cigar smokers apparent; the smell of cigars hangs

permanently in the air.

In America, too, the cigar was always around, and

therefore smokers there perhaps fell back on them

automatically when cigarette smoking in public began

to have a detrimental effect on their own reputation.

Like the pipe, the cigar is relatively immune to the

hostility of those opposed to tobacco; their specific aim

is to get rid of cigarettes.

If yotj now decide to try cigar smoiving, you will

quickly notice that it is not as simple as cigarette

smoking. Naturally, you can go into a good cigar store,

request tlif; best cigar, and then ligiit it at tlu; first

suitable occasion.

However, generally speaking, you do not ohi;iiii

much real erijoyrrK-nt froin lli*- first fV'W atlcni[)t.s. The

potential cigar smoker, therefore, initially needs a little

patience, and naturally a little knowledge of cigars.

Whether a cigar tastes good or not depends on whether

it has the right degree of moisture - that is, it is not too

dry - and whether it meets the expectations of the

smoker in terms of taste. Since cigars can taste

extremely different from one another, it is advisable to

have a detailed consultation with the dealer before

buying cigars. The dealer will put together a selection

of half a dozen cigars from his vast range, that you can

then try out like tasting wine. In this way you slowly

develop your own personal preference.

Once you have found it, you are then faced with the

question of how to store the stock of cigars being

purchased. The best place is in a humidor, an air-

conditioned box set at the correct temperature. They

are available in all sizes, ranging from shoebox format

right through to walk-in wardrobe format. This retains

the moisture in the cigars, essential because a dried-out

cigar is lost and cannot be salvaged. Experts

recommend different storage facilities to anyone at the

early phase of cigar smoking who does not yet want to

invest in a humidor; for example, in the vegetable

compartment of the icebox. Others advise storing cigars

in their cedarwood boxes iii the wine cellar. Ifyou do not

have a wine cellar, you can put the cigar box into an

airtight bag with a moist sponge. Both must then,

however, be stored in a cool place, because in moist and

warm surroundings cigars can fall prey to pests.

Particularly lucky people live in direct proximity to a

good cigar store. They can buy their weekly supplies

fresh, and need not store big amounts at home.

There are also cigar clubs that offer members

storage facilities. Each person has his own personal

humidor that is rented like the safe-deposit box of a

bank. A cigar compartment also contains valuable

treasure. The cigars can then be enjoyably consumed

alone or in the com[)any of other cigar fans.

These establishments also solve the problem of the

smell. If you do not have a smoking lounge at your

disposal, you will not enjoy smoking cigars at home -

that is, unless you want to risk members of your

household urgently imploring you t,o switch back to

cigarette's again. The latter go u|) in smok(^ considerably

quiekef lli;iii ;i 7 inch (178 nun) long Coliiha

l'],s|)|endido. iiiJikni;', youi' own pfeiiiises lli:il iimhIi

e;i:,icf to vent llatc.
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Sumatra, Cuba, and Brazil are three well-know:i

countries of origin for the best cigars. Real fans of this

stimulant frequently develop a preference for one

country' of origin. Sir Winston Churchill preferred the

second of the "provenances" mentioned - as an expert

would rail the place where the cigar originated.



The Sizes

Corona Grande

152 mm

PvTamide / Torpedo

156 mm

Robusto

127 mm

Corona

140 mm

Small Corona

99 mm

Half-cup

102 mm

Panetella

114 mm
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Double-Corona

200 nun

GliurcluU

178 nun

Especial

191 mm

ir.
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The best cigars are still made by

hand even today in Cuba and

the Dominican Republic. In this

connection the cigar-maker fits

together the three parts that go

to make up the cigar: wrapper,

rolled leaf, and filling. The filling

consists of three sorts of leaves

from the center, foot, and tip of

the tobacco plant. Naturally,

during this challenging work

you are allowed to smoke - a

cigar, of course.

When you first visit a cigar store tne choice is overwhelming. If you

find out something about them beforehand, either from specialist

literature or by talking to cigar enthusiasts, you will feel considerably

more confident, and be in a bet ter position to assess the advice of

the seller.



The Bar in the Pocket
A person who does not drink alcohol certainly does not

need a pocket flask, though you do not have to be a

victim of the demon drink to appreciate one. However,

their existence is under threat everywhere where travel

is undertaken predominantly in your own car and you

yourself are at the wheel. A sense of responsibility

fortunately prevents most men from treating them-

selves to a sip from their flask during the day, and thus

before the next car drive. Therefore, you are more likely

to encounter it in surroundings where you are not

responsible for your own locomotion, and simul-

taneously not automatically supplied with good-quality

alcoholic beverages. This can be, for example, on public

transport, on trains without a restaurant car, in taxis,

and everywhere where men who enjoy the privilege of

having a chauffeur at their disposal assemble - that is,

in parliaments and ministries, and on the management

floors of business conglomerates.

Many a boring ride on the train home to the suburbs

is made a little more bearable by a sip of whisky from a

flask, and the stupid chatter of fellow passengers can be

ignored more easily if your gums are moistened with a

little cognac. Also in emergency situations, in which the

supply lines have been interrupted, it can be very

comforting to know you have a quarter-liter of your

favorite alcoholic beverage in your pocket. Alcyone who

has ever been stuck in winter at a train station because

the Trans-Europe-Express has got stuck in snow can

easily imagine that a full flask can be an extremely

sensible accessory. It is comparable to a pocketknife;

you do not miss it until you need it. A clever man,

however, makes provision in advance, and he will have

learnt to love his personal flask long before there is a

shortage of supplies.

More precisely, there is also the question of hygiene

when you are traveling: whether you should drink your

cognac in a dubious restaurant car in a train, or out of

your own flask in your own compartment. In addition

tlif,' flask also guarantees the quality of what is being

drunk. After all, its owner most likely filled it himself

with his favorite tipple, or assigned this task to a person

in his trust.

The flask should he handled in a self-cf)nfident and

open manner, unless you find yourself artKjng militani

anti-alf:ohol su[>portf;rs, or in a country whose laws

prohibit alcohol. In addition, exaggerated secrecy giv(!S

the irriprfission of a had corisci(;ric(;, whif;h is ty[>ical of

people who have a less than perfect relationship to

alcohol. The latter type of person can also be

encountered among fans of the flask, but any worry we

may have about being mistaken for one of them should

not prevent us from availing ourselves of the

undisputed benefits of the flask in a self-confident

manner. A true gentleman is not afraid of taking a sip

from his flask whenever he feels it will aid his enjoyment

ofUfe.

'I'lir- "liiiiil ri,i;,k" is ;i closr' rcl;ilivc ul llif fkisk. It is earned aroiiiiil

III a leallier e^ase on IIm' ,ai|ill(\ ami licl|),', to drive mil Ilie vviiilcr

eold (in a Cox iiiint ,



A flask must not be too small, if it is to fulfill its role properly.

Here we see the ideal size in terms of a very beautiful antique

silver model.

ll is difficult to find a really beautiful flask for shooting. Your be

chances are in England, as shown in the model illustrated here

that is from the Cordings of Piccadilly range.

Many a contauit_T of alcoholn: ilnnk siipiilics was lnriiu'rl\' pail i>\'

a travel set. It is actually better to store a glass flask in a sturdy

leather case than in your pants pocket.
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If you want a little additional color in your cuff

links, you should try these small fabric knots

that are on display in large sweet jars and

offered for sale in gentlen\en's outfitters and

by shirtmakers. If you like wearing one-color

ties, you can coordinate its color with the

fabric knots.

Blue and silver are a good color combination

for cuff links, if you predominantly wear light

blue or blue-patterned shirts. There are, of

course, other color combinations that also

include silver.

You can also choose cuff links that match your

hobby - as an angler, for example, with trout

and fly. This kind of cuff link with motif is

available in irmumerable variations, but

requires careful selection. If you are not

absolutely sure of your feeling for style, you

should stick to the classic oval shape in sUver

or gold. An over-exaggerated "witty" cuff link

is almost as big afaiix pas as the tie clip with

the New-York skyline. The most famous

address for interesting cuff links can be found

in the London district of St. James. At

Longmire's, 12 Bury Street, the cufflink fan

will be proffered a gigantic selection of these

small jewels. Those who were fortunate enough

to inherit beautiful cufflinks may best avoid

juying these imi)or1ant accessories.

' ull links can add a liiitlicr iiiiporlaiil note, in

;i distinctly ricli variety oi ways, to Ihr:

combination of suit, shirt, and tie, so they ari

.il'/i ;iri <-y.\;ir'",':\'iri of t,'i';tf
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What never fails to astound are the potential

variations that can be produced with

combinations of silver, gold, and the classic

colors of the gentleman such as dark blue, red,

wine red, and bottle green. Anyone not

wishing to buy new cuff links for practically

every shirt and tie should ideally acquire one

pair of gold oval cufflinks. Cufflinks are

available in two different price categories: a

very high one for samples in gold or precious

stones, and a lower one for costume jewelry.

Good shirtmakers also have a stock of the

latter, because not everyone wants to wear a

small fortune on their cuffs. Many gentlemen,

however, do just that.
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The Cuff Link
Cuff links belong to the group of accessories whose

impact is inversely proportional to their size, because

although they are minute, and are often not even visible,

they make a very big contribution to the overall look.

The right cuff links at the right moment can give the

crucial note to an outfit. The wrong cuff links, or even

good cuff links on the wrong occasion, can spoil a whole

suit. Cuff links are worn exclusively on shirts with a

double cuff, and also on a dress shirt, that although it

does not have double cuffs, nevertheless does not have

buttons. This rule may sound banal, but it is sadly

justified. There are shirts with single-buttoned cuffs

that apart from the button also have a hole for the cuff

link. This so-called combination cuff is neither one thing

nor the other, because cufflinks belong on double cuffs,

with the exception of the dress shirt (more on this

subject on page 326). Anyone who does not like cuff

links should wear shirts with single-buttoned cuffs for

preference. However, cuff links not only show the wish

to produce more in terms of style than the required

minimum, but also a certain readiness to spend money

on appearance, in spite of the fact that they are rather

awkward to handle. Those who are seriously interested

in and enthusiastic about style will not be put off by

these factors, especially sii^ce the financial aspect can

be estimated as being quite low. Beautiful costume

jewelry cufflinks can be purchased very cheaply, but if

you develop a likii^g for these small pieces of jewelry,

you can spend a lot of money on them, as in the case of

all other beautiful things.

A cuff link consists of two identical objects, made in

such a way that they can pass through the buttonholes

in the cuff, and these objects are joined together by a

bridge, a chain, or a length of elastic. These can also be

connected via press studs, snap fasteners or screw

devices; but as a rule, a small chain links the two objects.

The objects are mostly flat, oval shapes and made of

gold or silver, and can also be set with precious stones.

Colorful enamel cufflinks are also available. Apart from

the flat, oval shape, replicas of objects are also for sale,

like tiny gold teddy bears, dogs, dice, and horses - iii

short, anything that can be pushed through a

buttonhole. Many people have inherited jewelry

adapted to make cuff links. Earrings are particularly

suitable for this, since they occur in pairs. The fabric

knots already mentioned are also very popular, and look

like tiny plaited balls. They are available in one color or

are multicolored. Their low price means you can have a

matching color in your wardrobe for every potential

combination of jacket, pants, shirt, and tie. Originally

they were a kind of substitute that the customer would

replace with his own more valuable cuff links after

buying a shirt. Nowadays they are both a popular

accessory that can be a perfect color match in terms of

the rest of the outfit, and a good interim solution for

anyone who does not own any other cuff links.

When can you wear cuff links? Always when you

wear a shirt with double cuffs. A shirt with double cuffs

goes with almost anything, whether it be a suit, a sports

jacket, or a blazer. Although it is rather unusual to see

double cuffs with casual suits and jackets, it would

definitely not be considered a faux pas. As a rule of

thumb, double cuffs would be inappropriate if you were

not wearing a tie with the shirt under the selected suit,

sports jacket, or blazer. Yet even that is left to individual

interpretation, stylistically speaking. Those who only

wear button-dowi^ shirts with a soft roll collar have to

do without cuff links, because this American classic is

only available with buttoned cuffs. Whether cuff links

should be worn with a casual outfit depends on whether

they would make you look "overdressed" or not. That is,

unless you are aiming for a contrast and quite

deliberately wear gold cuff links as well as jeans and

loafers. In terms of the choice of cuff links, you should

consider whether and what jewelry you are wearing

with them. Naturally, you cannot make sweeping

decisions about whether or not you wear gold cuff links

with a stainless steel watch. However, you should

consider the impact generated by the joint tone of

watch, rings, and cufflinks. Every detail counts - even

minute cuff links.
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Our Daily Companion
"Form follows function" - tliis somewhat overworked

phrase certainly still has a meaning when attached to

the selection of a briefcase, because the case really does

take its shape from its function. Those of you who take

work home with you need a different model from those

who earn their living exclusively at their place of work.

The quantities of paper being transported range from a

motorsport magazine to a bulging file, from a filofax to

a statute book. Work tools that must be packed in can

be a pile of technical books, one to two laptop

computers, or also just a slim dictating machine.

Depending on our profession, we carry the most

diverse things around with us. They give rise to certain

forms of cases. Some carry a slim briefcase, which holds

at the most newspaper, banana, and mobile phone;

others need a flexible and roomy case that can hold a

file, if necessary. The goods being transported, however,

should not alone determine their form of transport.

Almost equally as important is the matter of the route

that the case, including its contents, will be taking each

day to the place of work and back home again (in the

company of its owner). Anyone using public transport

should choose an upright briefcase that is case-shaped,

or a briefcase that is stiffbacked and has a broad base.

Then the faithful companion can be put down when it

becomes too heavy. Or you might choose a type with a

shoulder strap, leaviiig your hands free so you can read

the newspaper standing up. For car drivers, the stability

of the case is unimportant, since the precious tiling will

be laid or stood on the seat or in the trunk. Cyclists

should ensure that nothing could fall out of the case if

it is wedged horizontally on the carrier. Furthermore,

the case should as far as possible be rainproof. Those

not particularly interested in tiaffic safety can hang a

traditional type of briefcase by its stiff handle on the

handlebars. Pedestrians are also well-adviscnl to choose

a sufficiently weatherproof model.

The Reporter from Vuitton recalls the canvas bags thai airline

passengers u.sed to be given by airlines as a present. In the 1990s

they were rerli.scovered by the .young and aef^nirefi ciilt status. The

u[;rriark(-t Vuitton version enables all age groups to benellt from the

advantages of a bag with shoulder stra[), without looking suspiciously

as thoughi they are trying too hard to UkjR .young.

Commuters are traditionally among the most intensive users of all

sorts of briefcases. So the London llndi'rMi<iund, for example, is a

good i)lace to .idinirc Ihc vaiicty of bags and cases.



Despite all these sensible considerations concerning

a functional choice, we often make the most impractical

or nonsensical choice, whether it be for esthetic

reasons, or because we feel obliged to maintain a

supposed status. Some people cannot help going to

work with an elegant briefcase, because they believe

they owe it to their position. Others cling for their whole

lives to a bag they learnt to love as a student or when

they entered their profession.

As already mentioned, the principle of "form follows

function" has a certain significance, but it is by no

means the only consideration, because we could all

carry our papers around just as well either in a plastic

shopping bag or in a gaudily (x)lored nylon backpack.

Instead of this, considerable sums of money are now

and then invested in calfskin briefcases and brass-

studded cases. They are perhaps not the most practical

items in terms of transportation, but they are definitely

the most beautiful.

When buying a briefcase you should always consider

the fact that this accessory will be accompanying its

owner for many years on a daily basis to his place (s) of

work, and rising up many rungs of the career ladder

with him. This is reason enough to decide on a model

that is worthy of being your daily companion. For a few

dollars more, you can buy a case that you really like, and

that is perfect for you. You will never want to relinquish

it! Perhaps the battered leather briefcase that has done

many years service has certain prestige value, showing

that its owner has an important job.

The classic briefcase, being a real

workhorse, will often last the entire

duration of a career, even if it has been

constantly stuffed full with files or thick

statute books. The broad base and low

center of gravity means it is popular with

conunuters all over the world, because it

rests firmly in an upright position.

^H^^^^S^Vr
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This is the second big classic in terms of

briefcases. It is available in numerous

variations, but the basic principle is always

the same: the back panel of the case extends

to form a wide flap that folds over the body of

the case and closes either with a buckle or

lock. Space is limited here.

With more modem case shapes there is a

concise closing of lid and body that gives the

case rather a box-like appearance. Its stiff

construction is both an advantage and a

disadvantage. Fragile contents are safely

protected, but it is not possible to expand it

if it is likely to become overloaded.

Compared with the very businessman-type

effect of the other briefcases, there is

something artistic or intellectual about the

portfolio. Comioisseurs choose tjT)ical

brovm tones like chestnut or Havana.

The prototype of the briefcase that is still

made in England today. Here the lid closes

properly over the body of the case. The best

place to buy these cases is at Swaine,

Adeney, Brigg & Sons in England.

^^
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The pilot's case does not make much of an

elegant impression, and its origin from the

world of aviation can lend it only a certain

amount of charisma. Despite all this, if you

swear by pilot cases, you should perhaps go

for the high-quality Vuitton version.
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The Original
The heyday of the Filofax ought really to be long past.

In an era when the size of computers, and of mobile

phones that send and receive faxes, is ever diminishing,

and the data network is of global magnitude, it seems

like a contradiction in terms to carry your personal data

around with you in a collection of notes. Yet maybe it is

that contradiction that many people still find so

attractive. The fairly large ring binder gives them

security. It cannot crash like a computer; therefore, you

cannot end up in a "black hole." In short, nothing can go

wrong, provided you do not mislay your handy

"personal organizer." In this respect, the Filofax is

nowadays still just as trendy as the good old printed

book that, despite all competition from CD ROM and

other data carriers, stubbornly holds its own. The

Filofax, self-confidently labeled "The Original," has

What counts with the Filofax is what is inside, though it must be

assumed that the international success of the attractive ring binder

would be far less, if the profound inner thoughts and feelings were

wrapped in unattractive plastic or cheap cardboard. It was an army

officer whom we have to thank for coming up with the idea of the

Filofax, althougfi wlujn in 1921 CaA. Disney founded the company of

Norman & Hill that began to produce the forerunner of the current

"[j(;rsonal organizf;r," it did not have a name. It was first christened

"Filofax" by Grace Scurr, initially a .sef:retary at Norman (fe Hill, who

later ber'ame president of the company. Her work [javed the way for

the international succ(;.ss of this fjraclical collection of notes.

However, the rich pickings were eslablLshed by David and Lesley

Colli.schon who ar:quired Nonnan K. Hill in 1080 and renamed their

new r:r)in(>ariy "Filofax," .synonymous with the [iroduct. They made

Filofax what it is today - a product with an unrnisUkable brand

identity a true "original."

been in existence since 1921. The word "Filofax" is a

newly coined word made up of "file" and "fax" (like

"facts"). Its name also denotes its agenda; all the facts

you need are collected and stored in a smaU ring binder

- for example phone numbers, street maps, hotel

addresses, and statistical sales graphs - in other words,

all the data that make life easier, but are only useful if

you have them at your fingertips at the crucial moment,

or better still, in your small ring binder.

You would think that it was just what the world had

been waiting for, yet it took a while before the Filofax

became popular outside Great Britain. Not until

Margaret Thatcher was prime minister of Great Britain

did the world sit up and take note of the Filofax. During

that decade, the 1980s, the Filofax became established

worldwide as symbolic of "Yuppies" (Young Urban

Professionals). In this (;onnection, early P.R. campaigns

were delihcratcly aimed at avoiding this iniag(\ It was

stressed thai in I'^liiglaiui, (>ven scliooldiildicii ;iii(l poor

students used a Filofax. To reinlorce I his message, the

range always contains ;iri eeonomienl v(,'rsion of the

"wallet" Miad(^ of plastic alongside tfu; expensive



"wallets" made of fine leather, though it is the leather

cover that lends the Filofax its quaint and typical

English charm. The more the "personal organizer" looks

dog-eared and worn, the better it is, because the noble

store of notes follows in the tradition of numerous

English products where signs of wear and tear are

known as "patina."

The secret of the success of the Filofax could also be

defined thus: it is something like a pair of shoes by

Church's in which you can enter your appointments, a

walking-stick-length umbrella by Brigg complete with

integrated telephone list, or a wax jacket by Barbour

plus a list of good vintages of Bordeaux wines. In short,

the Filofax is splendidly English and thus fascinates aU

those who were not lucky enough to be born in the

United Kingdom. Anyone who is not prepared to spend

so much on the original leather-cover version should

try a different method of organization. After all, to be

seen with a blatant copy of a real Filofax always implies

more lack of style than jotting down notes on odd

scraps of paper.

The "personal organizer" by Filofax is notebook, appointment book,

address book, telephone list, yearbook of personal statistics, and

much more - depending on the individual arrangement of the ring

binder with lists, indexes, and collections of data. Fans of this

English classic defiiutely swear they could not live without their

Filofax.
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Traveling in Style
The history of the firm of Louis

Vuitton officially starts with its

founding in 1854. The suitcases that

the "malletier" (suitcase-maker)

Louis Vuitton was producing at the

time were of particularly high

quality and also lighter and flatter

than those of the competition. Louis

Vuitton did not cover his suitcases

with leather, but instead with canvas

fabric soaked in glue, so that they

acquired a water-repellent surface.

This invention was soon copied, and

Louis Vuitton had no option but to

replace the gray "toile Trianon" with

a characteristic beige canvas with

red stripes. Anew stripe pattern was

due again a few years later, in order

to wTCck the plans of plagiarists.

How^ever, because this design was

also copied, the son of the fomider,

Georges Vuitton, designed a new

cover in a check pattern, the "toile a

damiers." Also, in order to prevent

this pattern soon surfacing as a

counterfeit, Vuitton junior provided

it with the inscription "Louis

Traveling with an enonnous pjcce of luggagr'

only .seerri-s lil<(; a contrarJiction in terms to

thiosf; who Uu:] properly flrossed for every

occasion in T-shirt,, jf;ans, anfJ traintirs.

Vuitton, marque deposee"

(registered trademark) . These

suitcases from the firm of Vuitton

were thus the first products that

carried the brand name in a visible

position (and still do today, of

course). This firm step of self-

assertion was a landmark event in

the history of marketing and

product design, because for the first

time it was acknowledged that in

terms of free competition,

counterfeit goods can definitely do

harm to an established make. Yet

even the "toile a damiers" was not

adequate protection for Vuitton

from counterfeit, so Georges

Vuitton went a step further. He

created the "toile monogram," a

suitcase cover that deliberately and

stylistically uses a monogram of the

firm of Louis Vuitton as the pattern.

Apart from the staggered

arrangement of the "LV," standii^g

for Louis Vuitton, the pattern also

contained a four-pointed star inside

a rhombus, and a stylized flower

inside a circle. These shapes recall

the decoration in late Gothic

cathedrals, and also the painting of

the Nabis (Hebrew 'Prophets'),

members of a post-Impressionist

movement, into whose pictures

symbolic and decorative elements

were integrated. In a definitive way,

all the products of the firm of

Vuitton bear the signature of the

firm's founder as a guarantee and

protection against fakes. The fact

that it is one of the signatures that

is copied most frequently is ironical.

Even though Vuitton meanwhile had

a wide range of extremely varieri

l(;ather gocxls and accessories,

suitcases and bags of all kinds

reiii;iiii<>(j ihc ;i(liial sf)ecialty (jT the

litni. It li;ir| startefl as a "iii;illetier"

(suitcase-maker), and still kept this

title very proudly in the company

name that had in the meantime

become famous and treasured

worldwide. For those who ne(Hl to

travel extensively, Vuit ton's range of

pro(hif:ts is invaiuahje in ensuring

that (lollies can he ttanspoiled

vvilhout heiii)', hariiied.



The wardrobe trunk is symbolic

of travelii^ in style, but not

necessarily because of its price.

It is more to do with the fact that

it can only be moved with the

help of willing service staff

-

sometliing only found in the best

hotels nowadays.

A smaller wardrobe trunk is adequate for

shorter trips. It is, however, big enough to

cater for the right clothes for different

occasions.

Vuitton will make a special shoe trimk upon

request, in which there is room for eight or

twelve pairs of men's shoes, depending on the

model; that is, enough shoes for a trip lastirtg

several weeks. This is a very good acquisition,

because shoes take up a lot of room in other

suitcases, yet are absolutely \'ital.

Cabin trunks are available in different sizes

with removable horizontal

subcompartments. They are a good

alternative to the wardrobe trunk, since the

clothes Lie tidily folded as in a chest.

In a wardrobe trunk like this you can even

transport a large wardrobe of clothes

without any risk of them creasing, and they

can be stored in it at journey's destination.

Depending on the design and layout, the

trunk can contain more wardrobe space or

more space for a chest of drawers. There

are versions with numerous drawers, while

others provide more room for hanging

clothes. Trunks of this kind are quickly and

easily packed, because everything is simply

transferred from wardrobe or chest of

di'awers into the relevant compartments -

then off you go on your journey.

This "Stokowski" travel secretaire is highly

reconamended for travelers who like having

their own desk with them. It was designed

for the conductor Leopold Stokowski in

1936, but has now become a fixed item in

the range.
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For the Short Trip

The Wiitton Keepall epitomizes the holdall.

Tliis shape has been in existence since 1924.

Depending on the model, you can take the

KeepaD as hand luggage on board an aircraft,

or as an overnight bag over the weekend. The

classic Keepall is made of the "toile

Monogram" (monogrammed fabric), but it is

also available in different leather versions.

Luggage made of leather - irrespective of

whether it is a suitcase or holdall - is only

practical on air trips if it can be taken on

board. The same restrictions do not apply to

auto passengers. Anyone who is a\%^y for the

weekend and only needs the minimum

amount of clothing will readily select the

Gladstone bag. This classic leather holdall is

offered by numerous manufacturers, like

Asprey s of Bond Street, London.

Holdalls on wheels are ideal flight

companions on internal .American flights

The roots of the Samsonite make stretch as

far back as 1910. In that year, Jesse

Shwayder founded a suitcase factory in

Denver, Colorado. The family business was

already mass producing particularly stable

suitcases during the 1920s, by the name of

"Samson." The hard-.shell suitcase with

aluminium frame emerged in 1958. The

streamlined design of the 1950s still

continues in existence today, and the

Samsonite range always conUiris models

that are unmistakably connected with this

look. The robust nature of Samsonite means

it is still thf first dioifie for air trips.

The "kitbag" form is usually also allowed to

be taken on board in Europe, if it is flat and

really only fulfills its stated purpose. The

basic kitbag style really only has room for a

single suit. The hook of the hanger, on

which the suit hangs, is often

simultaneously the grip of the kitbag.

If at all possible, you should put the suit ina

hanging position inside the holder during

the journey. Bigger kitbags that hold several

articles of clothing often have the

di.sadvaiit.age that tlie contents - and

partifrularly the suit - end up cmmpled. A

suitcase is usually the ideal solution here.

The American Tumi firm produce extremely

heavy-duty luggage made of nylon fabric

that was originally developed for bulletproof

vests. The strength of Tumi is the ideally

designed board case; the permissible size in

the USA is much larger, but smaller-size

board cases are available for pan-European

flights. They are particularly suitable for

those who fly a lot, and prefer i)ra( ticality to

elegance.
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The Knack with

the Jacket

First of aU, turn one half of the jacket inside

out. For this purpose, turn the shoulder

completely inside out, but do not pull the

sleeve through.

Place the jacket half that is not turned

inside out carefully inside the other half,

pushing it right into the inside-out shoulder.

A Th'- iir.isiljlf, nonsensitive lining of the

jacket is now facing outward. Both

shoulders, being one inside the other, are

protected against pressure.

\'u\<\^^A ()i\(A: in the middle, a jacket now

beconies a handy-size, nonsensiiivr: [jackag'

that, fits into any holdall



The Right Way to Pack a Suitcase

There are many differenl ways of packing a suitcase. Priority sliould

always be given to sensitive suit jaclcets that should be protected

from being crushed.

Now we fold the pants along llie pants crease and place them

underneath the front chest of the suit. This protects the jacket from

being pressed together too tightly. After all, the chest of your jacket

should retain the slight three-dimensional shape.

Let us assume we are taking two suits with us. Start by placing the

first jacket on the bottom on the suitcase with the front facing

upward. We fold the other one as demonstrated on the left and then

place it on top of the first suit.

Now fold the sleeves and lower parts of the jacket over the chest.

Collar and sleeves can also be stuffed. Tissue paper can also be used

for this purpose.

Stuff roUed-up socks or underpants in the shoulders so the latter

carmot get pressed completely flat later. With the method on the left,

we stuff one shoulder with the shoulder of the other jacket half.

You can now pack a pullover (and shirts) in the upper half of the

suitcase under the packing panel. Shoes that travel in your suitcase

should be distributed around the bottom of the suitcase, so that they

do not slip down when the suitcase is placed in an upright position.
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The Walking Cane
Once upon a time, gentlemen never ventured out

without a walking cane, hat, and gloves. Nowadays, it is

the complete opposite. Hardly any man would dare to be

seen on the sidewalk with a walking cane. Mark you,

there are walking sticks and walking canes. We are not

talking here about a walking stick that is used as a

walking aid. Even though walking canes served originally

to support the person holding them, and also as a

weapon, sirice the start of the twentieth century the

cane has merely been used as an accessory. Antique

dealers usually keep a large selection of historic

examples in stock, and the huge variety of decoration,

material, and metal fittings reveals the former popularity

of the stick or cane. Although it is totally superfluous

today and has no bearing on fashion, a good old walking

cane exerts a certain fascination. We enjoy picking it up

and imagining how it would have been to stroU along

with a walking stick and hat, in the manner of our

forefathers. There is additionally something ceremonial

about a waDdrig cane; it imparts a certain formality to the

appearance. In actual fact, a richly ornate cane is a sign

of rank and authority in many cultures in our world. The

joy of owning beautiful walking canes drives many a man

to become a collector, yet even though he has several

dozen at home, he is hardly likely to venture out onto the

sidewalk with one. Only extreme eccentrics do this. Most

men wait until old age or fragility finally supplies a

reason or excuse to be seen parading with a beautiful

walking stick.

O Those who need the support

will select a corresponding

walking stick. The handle is

shaped in such a way that it

provides sufficient hold and a

supporting surface for the hand.

There are many beautifully

shaped and also elegant walking

sticks that fulfill these

requirements, and harmonize

with a stylish appearance or

even round it off.

O This classic is suitable as a

walkirig stick and hiking staff.

For long hikes it really does

substantially take the weight off

the leg joints. A stick with a

pointed metal tip is

recommended for soft ground

underfoot, since it provides a

good hold. The pointed tip can

be covered in rubber to prevent

slipping over on slippery floors.

O Country-style walking sticks

are appropriate for the

countryside. They are not only

used as a support, but also to

fend off over-friendly - or even

aggressive - dogs, clear a way

through undergrowth, or to test

the firmness of a layer of ice.

Hunters like using walking sticks

the height of a man to rest their

guns against, if there is no other

surface within reach. Long

walking sticks are also very

useful in the mountains,

especially during a descent into

difficult terrain.

O Those who quickly work up a

thirst on walks should purchase

a walking cane with an

integrated drinking flask from

Brigg in London. The test-tube-

shape container is concealed

under the silver knob.

O The black walking cane with

the silver knob is classically

elegant. It goes exceedingly well

with evening dress, and also

looks good with a dark suit or

morning coat. This kind of cane is

often chosen if the person

holding it does not want to give

the impression of fragility, even

though he perhaps rather needs

a walking aid. This cane with the

silver knob is too elegant to be

mistaken at all for a walking

stick; therefore whether the cane

is of ornamental or practical

value remains the secret of its

owTier.

O The human desire to

embellish practical objects

naturally also extends to the

walking stick. There is an

endless variety of designs and

styles available. The carved

heads of animals in wood, horn,

bone, or semiprecious stones

are very popular. These kinds of

canes usually form parts of

collections, and are seldom

used for their real purpose.



The Lap Robe
Although it stems originally from the times when

travelers had to protect themselves from the cold in

draughty horse-drawTi coaches, the travel lap robe is

still extremely useful even today. Not for nothing do we
find it stocked by all big saddleries and luggage

manufacturers - usually rolled up into a handy bundle

and held together by a leather harness. You do not really

have to be particularly sensitive to the cold to learn to

appreciate the benefits of a warm blanket. In summer

an air-conditioned train compartment can become like

an icebox if you are sitting still for long periods. This is

even more so in winter, when the compartment has to

be shared with strict enemies of heating. Even in an

aircraft, the lap robe can be of good service, since

although airconditioning is a godsend, it quickly

becomes a nightmare if you fall asleep on a long-haul

flight and then wake up, frozen to the bone. Of course,

you can ask the cabin personnel for a blanket, but who

wants to wrap something round themselves without

knowing when it was last cleaned, and who the last

person was that used it? The travel lap robe is,

therefore, above all recommended for those people who

have a low threshold in terms of cleanliness. A personal

lap robe can additionally lend a familiar note to the

impersonal surroundings of a hotel room. It is a simply

wonderful feeling to be able to vwap yourself up in your

own blanket and lie on an unfamiliar sofa, breathe in the

familiar smell of home, and to know that this blanket

had been a throw on your comfortable armchair in the

livingroom right up to your departure. However, a lap

robe is not only something that travels well, but is also

just as at home in the yard, or out in the countryside,

where it is very practical for sitting on for a picnic, or

for relaxing on the lawn. Spectators of leisure and sport

activities often take a lap robe with them, because a

blanket is ideal protection and warmth for the usually

windy spectator galleries and hard benches. A lap robe

is also extremely useful in the automobile; for journeys

in the open convertible, for front-seat passengers taking

a nap, or as a blessing in disguise to keep out the cold

when you are stuck in a traffic jam in winter. On seeing

this nondescript travel lap robe lying there on the

holdall waiting to be used, it is hard to imagine all these

potential situations. They will materialize, no doubt of

it, because there are numerous occasions for proving

the item to be worthy of investment.

1 robe has been immortalized in

literature too. In the first chapter of The

Magic Mountain by Thomas Mann, there is

a description of it in its classic area of

application: "Hans Castorp... found himself

alone in a small gray upholstered

( 'ompartment, with his crocodile-leather

hand luggage ... his winter coat that was

swinging on a hanger, and his travel lap

robe; . .
.." Travelling businessmen would do

well to take a lap robe with them as well; it

prevents them from cooling down on long

joui'neys sitting in the back of a car or in a

train compartment. It is also very

convenient for taking a short nap on a flight,

to counter the air-conditioning.
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No Fear of Rain
The umbrella is by no means a recent invention; the

portable roof over your head, protecting you against rain

or excessive sunshine, has been known to mankind for

thousands of years. It has been found in the art of the

Greeks and Romans, as well as in the China of times long

past. Nevertheless, it sank into oblivion for a very long

time in Europe, for, according to legend, it was not

introduced in London until 1756 by a certain Jonas

Hanway. Reactions to the "expanding roof over your

head" to combat the notorious London rain ranged from

amusement on the one hand, to strict rejection on the

other. Hackney coachmen, for example, regarded the

umbi-ella as unwanted competition. Even polite society

was initially skeptical, because being seen with an

umbrella could lead people to the conclusion that you

did not own a carriage. Even so, umbrellas gradually

became a permanent feature, presumably due to the

lack of anything more effective in the way of rainwear,

and because a shower could surprise anyone, even

someone that owned a carriage. However, the early

models were still very cumbersome and heavy. The

modern shape of umbrella is attributed to a certain

Samuel Fox, who made a crucial improvement to the

construction of the frame that ensured that the shape of

the umbrella was narrow and even in a closed position.

Despite its indisputably elegant shape, few gentlemen

still carry a rolled walking-length umbrella around with

them nowadays. Gentlemen with a form of transport,

nowadays an automobile, have less need of an umbrella

than the user of public transport. The latter will most

likely tend to carry articulated rain protection around

with him. Nevertheless, many of us regularly take a

walking-length umbrella when going for a walk, because

it is useful as a walking stick in dry weather, and it

provides excellent protection in the rain. In the city you

can always find a place to shelter from the rain; on the

other hand, an umbrella is often the only salvation from

the rain if you are walking across a field or a spacious

park. Two's also company when you are sheltering under

your umbrella waiting for the rain to stop. .

.

The probability of encountering a real English gentlenaan with rolled

umbrella is greatest in the London district of St. James's. If he is also

wearing a bowler hat, he is likely to be a soldier of one of the Guards

regiments in civvies.

If you are not happy with the three umbrella lengths available from

Brigg, then try your luck at James Smith & Son of 53 New Oxford

Street, London. The handles of their umbrellas are not shortened to

standard lengths at the outset; instead the length is customized to suit

customers. In this way the customer can obtain intermediate sizes that

often provide exactly what he had in mind.
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The Other Word in Umbrellas
Swaine, Adeney, Brigg & Sons were resident at 185

Piccadilly, London, for 250 years, and many shoppers still

make a pilgrimage to this address, full of happy

anticipation at the thought of a Brigg umbrella - "Brigg"

being the shortened version of the company name. The

disappointed tourist, however, only needs to make a short

detour finally to reach his destination at St. James's Street,

where the traditional firm has set up a new home at No.

54. What will come as a surprise to many is that you will

find somewhat more than just umbrellas here. In this

connection, the use of the word "just" is not to suggest

that the umbrellas from this firm are wrongly regarded as

the best in the world. Here you will find a big selection that

are available in three different standard lengths.

p]specially enticing for the non-English anglophile is that

the umbrellas all bear the Royal Warrant. After all, Swaine,

Adeney, Brigg & Sons are suppliers to the members of the

P^nglish Royal Family. Nevertheless, limbrellas form only

a part of the range. Not as well known, but just as good,

arc; the leather gofxls of the v(,'n(!rable firm, C(;mprising

valises, lioldalls, ancJ containers of all shap(!S and sizes and

of r>ijtstanding quality, in which the trophies from a stroll

througli Ijondon's W(.'sl Hrid f:aii be carried back home

s-'iffly arifl in style.

Swjiiiic, Adciicy, Hnj4)^ <^. Sons have a hij^ .scIccIkjii <i\ iiinliicllas In

.st.ock. Ilrrihrcllas |)nr(,'lia.sc(l licic arc nj.',ai(l((l as I lie best ami, ahovi'

all, Uic rrinsi I'ainoiis jti llu' worlij



Top of Iht- range models by Brigg are covered with real silk that is

lri|)le woven and slightly inflat.al)le in wet weather, making the

lai)ric absolutely waterproof. If silk umbrellas are too expensive,

I hey luv also available in synthetic and cotton fabric inixes.

The frame is a "Fox Frame" made of oiled tubular steel, named

after its inventor Samuel Fox, who applied for the patent of his

construction in 1873. When open, the "roof of this model

measures over a yard 1 1 m] in diameter.

Every detail of a Brigg umbrella, like the retractable clasp of

bronzed brass, is of high-quality workmansfiip. This guarantees

the long lifespan of the object.

'"/l

I

There are umbrellas made fron^ extremely different t^pes of

wood, and for the most divergent applications, from the slick

black city umbrella to the golfing umbrella with the straight

handle, or the umbrella for horse racing. In the handle of the

latter there is room for a pencil with which the racing enthusiast

can fill out his betting slips. The core of a Brigg umbrella is a real

stick, not a metal tube. Naturally, the wood is processed and

polished by hand. The handle is bent into shape over hot steam,

presumably because this way they can guarantee that it is a

really good fit. Such details make the London firm a must for th(-

real umbrella enthusiast

.



Glasses
Over the last few decades, glasses have evolved from an

unpopular necessity to become a fashionable accessory.

In tills comiection, those who wear glasses are envied

for the creations they wear on their noses, whereas

previously they were used to being ridiculed by their

fellow men.

Women especially were doubly hard hit if they

suffered from poor vision, because in addition to the

handicap, they had to spoil the look of their faces even

more with unattractive spectacle frames. Everyone can

recall the unfortunate role that Marilyn Monroe played

in the film Gentlemen Prefer Blondes, that of a woman
who suffered so much from wearing glasses that she

preferred to go without them, and thereby landed in all

sorts of amusing situations.

Men have it easier in this respect. In terms of the

saying that a man does not need to be beautiful, glasses

will not necessarily make him flawed. Quite the

contrary, glasses still supposedly make him look

intelligent, as they always did, yet make him touchingly

helpless when he takes them off. Countless attempts

have been made to try and establish a correlation

between poor eyesight and intelligence. For a time,

people who wore glasses were not regarded as more

inteUigent, but were thought to be more educated than

other people, because they had read more and thereby

ruined their eyesight. This theory, of course, coUapses

under closer scrutiny, because apart from the matter of

whether bad eyesight is caused by too much reading,

reading itself is not necessarily a sign ofgood education.

Ultimately, it depends on what you read, yet in spite of

this, prejudice in favor of the idea of the intellectual

with the glasses stubbornly sticks. This perhaps even

deters some people from switching from glasses to

contact lenses. It is surprising that there is still a

relatively low number of contact-lens wearers, even

though one of the many benefits of contact lenses is that

the wearer can finally give up wearing uncomfortable

glasses that get in the way, and give his face an

unfamiliar look.

Of)vi(;iisly, \i)v iii;uiy people, glasses hcconic such an

organic element of their external appearance that they

gladly take on board their disadvantages. They even

invest huge amounts of money in designer-lahel glasses

- that is, profjoriionat,c;ly largfT sums of money Mian

most people would eversfX'nd on ' loidc;, Tlii:, i-; in ili<

bf'lief tliat our facf'S arc I h'' iiif)',l inip'u l;iiil |»;iil oloiii

appearance and sliould be i)articularly (^nphasized and

accentuated by a pair of glasses. Rather than treat

ourselves to a new pair of good shoes, we prefer initially

to buy a trendy pair of glasses, because we see it every

time we look in the mirror. In this respect, it is often

forgotten that our fellow human beings perceive us as a

whole. People who often experience the fact that others

whom they have met only fleetingly primarily recall the

pair of glasses worn (or are described as someone

weariiig a "big pair of glasses"), have probably chosen a

model that is too conspicuous or less flattering than it

could be. Naturally, everyone has their own personal

preferences in terms of the molding of their

appearance, and some just love

glasses in the same

way as others have

a weakness for shoes

or neckties. However, it is

precisely when the weakness for a certain accessory has

been established that it can be an interesting

experiment to try and omit this accessory occasionally,

or to discard it in favor of another detail. From a fashion

point of view the spectacle fanatic could consider

wearing contact lenses once a week, and confine his

need for conspicuous colors to tlu^ choice oflie. Those

who occasionally switch to wearing contact k^nses

instead of a pair of glasses may even be surpriscni at the

immber of comments about, tluur fine eyes, well-shaped

eyebrows, and passable nose. In other words, facial

features that normally lead a shadowy existence

beneath a dominant i)air of glasses may l)e n^fernnl to.

There arc, of course. invet(>rat(' glass wearers who

would ('eel naked wilhoul I heir- glasses. Forlliciii there

i:, ;ui inexh;ius!il)le chdicc oCspeclacle hiiuies. It ranges

Iron I model:, ||i;il ;ire li;ii(lly visihle, to very conspicuous



and heavy models. Rimless spectacle frames and glasses

with thin metal frames reduce the familiarity of the face

the least. The other extreme is the thick horn-rimmed

spectacles that admittedly are obviously no longer

made from horn, but are plastic. In between there are

all the different degrees of medium-light to medium-

heavy frames made of metal, plastic, or natural

materials. Brovm and black are the classic colors for

horn-rimmed spectacles, and silver and gold for metal-

rimmed frames. Basically, every pair of glasses, and

particularly a model in rather conspicuous colors,

should match the style of dress, in the same way that it

matches the color of the eyes, hair, and skin tone.

Despite all fashionable variations, there are only a

few basic shapes that could be termed

classic and these are circular

shapes, semicircular

shapes, oval shapes,

teardrop shapes, as

well as rectangular shapes,

and trapezium shapes. The choice of frame should take

into account the shape of your face, so as to produce

either harmony or contrast. Before you decide to buy, it

is highly recommended that you take one final look in a

full-size mirror for a careful judgement of the effect of

the glasses ii^ relation to your clothes, build, head shape,

and hair color.

You should buy the pair of spectacle frames that

stands up to all these checks, because fashions in

glasses, like all fashions, are subject to rapid change. A
pair of glasses can, therefore, rapidly disappear again

from the range, and there is nothing more armoying

than finding you have missed the ideal model. The

perfect pair of glasses is almost as elusive as the off-the-

rack jacket that fits perfectly.

Luciano Benetton in his glasses

is more renuniscent of an Italian

professor of literature than a

rich entrepreneur.

Woody Allen, the most famous

wearer of horn-rimmed

spectacles in the world. Instead

of his favorite disguise of tweed

hat, he should wear contact

lenses if he wishes to remain

incognito in private.

Douglas Hiird, the former

British government minister

and also a crime novelist,

represents the anti-designer-

label glasses type, something

often encountered in England.

In many circles there, a suit

from Savile Row is considered

more important than a modern

spectacle frame.

Philip .Johnson, the American

architect, has chosen a round

horn-rimmed spectacle frame as

his distinguishing feature. Its

pure form is definitely a good

choice for a designer.
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Not only when the Sun Shines
Sunglasses fulfill many different functions. On the one

hand, they protect your eyes from sunlight, and

particularly from harmful UV rays. In the last few years,

the latter aspect has gradually become the main focus.

On the other hand, they are a fashionable, and, from time

to time, expensive accessory that some wear more on

their heads than on their noses. Yet, ultimately, dark

glasses are an expression of the wish for anonymity,

since a person who hides his eyes cannot be easily

recognized. Nevertheless, however well sunglasses may

avert intrusive looks, they can simultaneously draw

attention to the person wearing them; anyone wearing

sunglasses in a confined space becomes so conspicuous

that any attempt at disguise is immediately blown.

Would-be stars, however, also use this ploy to gain some

attention, though with the excuse, of course, of wishing

to remain incognito. No one knows how to cope so well

with sunglasses as a fashionable accessory as the people

in those countries in Europe where the sun shines most

of the time. Sunglasses are really crucial there, and form

part of the basic equipment, like a watch and mobile

phone. Away from southern Europe, sunglasses were

previously worn particularly when driving a car,

originally only in blazing sunshine. It was not until the

1980s that people slowly started to discover and accept

sunglasses as everyday objects - and, more importantly,

as status symbols too. Ray Bans by Bausch & Lomb have

defirutely achieved cult status in Europe, not merely

because of their outstanding lenses, but also because of

their high price that caused Americans just to shake

their heads in amazement. For a long time, therefore,

Ray Bans brought back from the USA were similarly

coveted, just like 501 Shrink-to-fit Levi jeans or the

tassel loafers by Alden. Yet these cult sunglasses

deservedly enjoy their almost legendary reputation;

after all, the first American pilots' sunglasses came from

the firm of Bausch & Lomb. Although tinted glasses had

been in existence since the nineteenth century, they

could not withstand heights above cloud level. The US

Army Air Corps, therefore, turned to Bausch & Lomb, a

leading American manufacturer of optical lenses. This

firm developed a totally new type of sunglasses and

unveiled it to the military in 1930 - Ray Bans were born.

To be absolutely precise, it must be added that these

sunglasses were initially labeled "Anti-glare Goggles,"

and were not rechristened "Ray Bans" until a year later.

Six years later, that is, in 1936, these sunglasses were

also released to the general public, since when they have

enjoyed enormous popularity, although most people

certainly do not wear them in the cockpit of an aircraft.

The famous teardrop shape, moreover, is not an

arbitrary design, but corresponds to the field of vision of

the human eye. Nowadays, sunglasses are rarely still

designed according to such absolutely scientific criteria.

They have become a fashion element, and the shapes

change from season to season. Every self-respecting

fashion designer has his own collection of sunglasses

and, depending on your taste, you will always find a

model that appeals to you. Whether this model is long

lasting is dubious. Sunglasses from classic suppliers are

more Likely to come with a guarantee and, therefore, a

make like Ray Ban is often the choice of the man who

favors a timeless style. Ray Ban have their imitators, but

any true observer of style can easily identify a fake, and

as such they are best avoided.

This pair of sunglasses is a direct descendant of the first pair of

pilots' sunglasses by Bausch & Lomb. It is an absolutely timeless

design. It suits the Harley of the 1950s just as well as the latest

Ferrari. It can also be fitted with special earpieces for sport.

Not every pair of sunglasses by Ray Ban automatically resembles

the Wayfarer, A whole scries of classic bul (liscr(>ot models willi

melal-rimiiu'd frames lliat are not immcdialcly recognizable as

expensive Ray Bans have been available for a long lime.

'•^r-:^.f.



The outstanding feature of the sunglasses by Ray Ban, apart from

the indisputably high quality of the lenses, is the timelessness of

the design. The basic collection of this American make of glasses

consists totally of shapes from the 1930s, 1940s and 1950s. The

fascinating aspect of all this is that no one would think so to look

at the classics.

Both the black and also the brown Wayfarer perfectly suit the

faces of Mediterranean types, but black is often too hard a

contrast in the case of sometimes rather pale northern or central

Europeans. The latter therefore prefer the brown model that

goes particularly well with a smart Italian casual look and

perfectly convey a sense of style.

y-'^sS^

It is difficult to say which pair of sunglasses by Ray Ban is more

famous, the teardrop shape of the pilot sunglasses or' the Wayfarer.

There is certainly no doubt in the minds of fans of the latter pair of

glasses. Forthem, the Wayfarer is the epil 1)11 ir of sunglasses. Its

frame was readily used in the 1980s for prescripliua glasses - a look

'

that vaguely conjures up the glasses of the American rock legend

Buddy Holly. However, to compare it with the music of the singer

who suffered an untiinely death, the Wayfarer has not remained

trapped in the 1950s. It is one of those rare design classics that

every generation can rediscover for itself.





The Handkerchief
Hardly any accessory demonstrates the degree of

security or insecurity in a man as happens in the case of

the dress handkerchief. This relates to his self-

confidence as well as to his sound judgement in matters

of style. An insecure and shy man is deterred from using

a dress handkerchief by the least little thing. It is either

too conspicuous, difficult to coordiiiate with the rest of

his clothes, difficult to fold into the right shape, or it

could look excessive. When is it appropriate and when

not, and when is it worn? The question of "when" can

be answered quickest. It is always appropriate, when

you are wearing a jacket - that is, both a suit jacket, and

also a casual jacket or blazer, even if you are wearing

jeans or chinos. Dress handkerchiefs are, therefore, not

linked at all to the wearing of neckties. On the contrary,

a dress handkerchief can often convey an air of relaxed

elegance to a casual outfit that is worn without a tie. The

remaining question concerns "how." This is also fairly

easy to answer. A handkerchief that somehow picks up

the colors of the rest of the clothes, thereby producing

an interesting harmony, is tucked into the breast

pocket, as demonstrated on the next page. You may now

be thinking that you would need a gigantic selection of

handkerchiefs, but in fact you should manage with

relatively few. A blue and red paisley-patterned

handkerchief can be coordinated with several ties, for

example, if they contain the colors red or blue. The best

thing to do next time you go shopping is simply to take

a few handkerchiefs with you, and then try out different

combinations in peace in the mirror at home. With a

little bit of practice, the handkerchief v^l soon appear

to be as elegant and relaxed as if it had been tucked into

the breast pocket of a meticulously clothed tailor's

dummy in the display window of a very good

gentlemen's outfitters.

A silk dress handkerchief should be hemmed by hand. Since this

means additional time-consuming work during manufacture, it is

regarded as a sign of quality. If it were made of poor-quality silk,

makers would not bother with this time-consuming work. Good

quality, however, is particvilarly important in terms of dress

handkerchiefs, since they are permanently creased, folded, and

squashed. Poor-quality silk would not cope with this for long.

A patterned sUk or cashmere handkerchief looks best with a casual

jacket. Any good outfitter should have a large selection of different

designs in stock.

A white Unen handkercliief is appropriate for all formal occasions.

The rule of thumb is that a white linen handkerchief is a safe bet

whenever a white shirt is appropriate. Like the silk handkerchief, it

should be hemmed by hand. Some gentlemen also have their irutials

embroidered on it. A white cotton handkerchief "for practical use" is

tucked into the pants or jacket pocket. To be absolutely sure, I would

like to stress once again that you never blow your nose on a silk

dress handkerchief. The white cotton handkerchief is used for this

purpose. It is a peculiarity of the British to pull from the pockets of

their dark suits not a white linen handkerchief but a brightly

patterned one.

Particularly forward-thinking gentlemen always have a white and, of

course, clean handkerchief on their person, to be able to offer it in an

emergency to a lady. Many people, however, totally reject fabric

handkerchiefs, preferring to use paper tissues. This is an easy-to-

comprehend and equally acceptable attitude.

Accessories 270 271



From Hand to Breast Pocket

Spread the handkercliief out over the flat of

your hand.

Take the handkerchief gently between the

index finger and thumb of tlie rigiit hand.

Hold the handkercliief up with the right

hand and shake it gently.

Loosely grasp tlie bottom of the

handkercliief with the left hand.

Take hold of the lower half with I lie right

hand and fold it widthwise.

Hold the folded handkerchief in t he right

hand, but do not squash it together.

Holfl breast, poc:kel, open with the left, hand

and tuck in the h;i(idk<T'hi<f with Mic right

i{earraiij?c il v> lUi l
hi'

l Imiiil):. .uid widi'x

lingers of both liimd;.

Thi' hiiishi'd dri'ss hainlKrn jucr in Ihc

jjri'.-isl pdckct as if "iiioldc(l,"



~-c ^-p-^vj-,: 'i
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Unfold the handkercliief and spread it,

out tlat - a last look at the heauty of a

Pochette Gavroche by Hermes, but one

cannot afford sentimentality.

Now fold the handkerchief once in the

middle. When you do this, do not flatten

the folded edge too much, because the

handkerchief should retain its volume.

Now fold the handkerchief in two to form

a square shape. Again ensure that it still

retains a little volume, or else the final

result will disappoint.

VfHT'

^^..

'i^'

Now fold the top third of the square-

shaped handkerchief inward in such a

way that when the bottom third is folded

over the top of this, it does not extend

beyond the upper edge. Accuracy at this

point is very important.

Next fold the bottom third of the

Pochette Gavroche inward over the

already folded top section. At this point, if

the folded handkerchief appears to look

like a roll, this is intentional and supports

the loose appearance.

Fold the left portion of this oblong

roughly to the right, and tuck the

handkerchief mto the breast pocket in

such a way that the open side projects, as

illustrated in the main pictm-e, and the

hand-henuned edges are always visible.



The Right

Combination
In terms of dress handkerchiefs, anything goes, as long

as it looks good. However, avoid the "ex works" ready-

folded variety of dress handkerchief, and also those that

turn up in a supposedly stylistically safe pack combined

with a tie. They are simply a little too boring. The whole

point of the dress handkerchief is the interesting

interplay between the latter and necktie, shirt, jacket,

and the rest of the outfit. How this is achieved is left to

each individual. Some have the dress handkerchief

coordinating with the color of their socks, others select

a handkerchief in a color that contrasts with all the

other colors. A third section of people perhaps even

daringly select a mixture of patterns. The latter,

however, is usually the reason why many men recoil

from wearing a dress handkerchief. Admittedly, skillful

coordination of different designs and colors is difficult,

not because of countless secret rules that are only

known by insiders, but more precisely because of a

complete lack of any valid rules for a guide to what is a

good mixture of patterns and what is not. Skill in mixing

patterns simply depends on your personal inter-

pretation of style, and on the courage to stick to what

appeals to you. Inevitably, it must not be the same thing

that appeals to colleagues, and for every four people

who agree on a certain mix of patterns, there is always

a fifth person who disagrees. Some people may now like

to maintain that there are indeed rules. For example,

there is the rule governing the fact that similar patterns

should not be combined, that is, no check tie with a

check shirt, and no striped shirt with a striped suit. Yet,

basically, this is a weak kind of rule. Of course you can

combine similar patterns, only, as mentioned before,

they must coordinate. Only you can decide whether you

have achieved a coordinated look or not. Therefore,

three cheers for the joy of experimenting. It is only by

this means that the classic style can be further

developed, and only in this way that style itself can

further evolve. Moreover, you can gain inspiration for

mixing patterns from anywhere, whether you are

leafing through high-quality art Ixjoks, strolling through

a good fijrnitun; store, fjr at an art exiiibition. Thc-'re are

many op[;orturiitios for acquiring an expert eye, so that

during the sf;lef:tioi I (jfa dress liandi<cniiicr(or pnltiiig

together a f:om[)l(;te outfit), you will liiid itu' i(li;il

combination that is sinuillaucously both harmonious

and interesting, both classic and innovative, and both

eleganl iiiid iiiodcrn. In view of I he laigc nunihci' of

potential combinations, tJiosc^ show n licic are of course

only a small sample of what is |)ossible. Many

combinations are possible. As already mentioned,

aiiyl I ling goes, as long as you like ii.wnd ilvou li.ivegdod

taste, you can't go wrong.



Color and sliine of tie and dress handkerchief are especiaUy empiiasized by the rough

surface of the tweed. Conversely, the woolen fabric has an almost pleasingly three-

dimensional effect compared with the smoothness of the silk. The light horizontal

stripe of the jacket is picked up in the shirt, in the motif on the tie, and in the Paisley

of the silk handkerchief that visually holds the pattern together.

A plain but not at all bad combination is a white

handkerchief with wliite shirt, discreet necktie, and

blue blazer.

A somewhat more courageous mixtui'e of patterns in terms

of shirt, necktie, and dress handkerchief. The whole is set

against the reassuring framework of a dark gray suit.

Suit, shirt, necktie, and dress handkerchief all show

patterns. Thus, the overall picture is harmonious and

yet interesting.
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The Glove
Sport and leisure nowadays give people plenty of

opportunity to be seen in light clothing or even without

any clothes on at all. Eras such as these alternate in the

history of man with phases of great reserve, or even

prudery. In the eighteenth or nineteenth century, it

would have been unthinkable for men and women to do

sport or even sit in a sauna together. This would only

have happened in extremely dubious establishments,

and even many married people never saw their partners

fully unclothed. During these times, you also wore

gloves as often as possible, and especially in public. It

was simply considered impoUte to extend a bare hand

when greeting a person, and especially a lady.

Therefore, you needed to own the appropriate gloves

for every occasion during the day, evening, and night,

and a gentleman kept a correspondingly large stock of

these. In former times, people used to glance critically

at your gloves, the way we nowadays make a mental

note of the cut of the suit, or the shoe leather. Gloves

had to be made of the finest leather and be a perfect fit,

and were never allowed to show even the slightest trace

of dirt. The demands we make on gloves today appear

very minor compared with former times. TMs can be

attributed to the fact that gloves are nowadays only

worn on the street. The only exceptions are white

gloves with tails that are also kept on in confined spaces.

During the course of the last century, gloves became

further removed from their original role as protectors,

and developed to become increasingly a ritualistic and

strongly symbolic piece of clothing. Now they have

returned to their original state. They are currently

leading a modest existence preventing chilblains on

fingers. Yet possibly it will soon be fashionable again to

wear gloves; perhaps this will also be made absolutely

necessary by external influences, as has happened with

the sunhat that has simply become an intrinsic factor in

many parts of the world. In terms of the protecting role

of gloves, they do not merely have to bo confined to

assisting in heavy work or kc.'eping you warm in wint,er.

It can be perfectly appropriate not to seize hold of

doorknobs, handles and staircase banisters, on public

transport, or in buildings, with your bare hands. For

sports car enthusiasts, driving glov(!S arc csscuitial

itr;rris, and drivers of more simply fimctional

aiitortifjbiles may rind lliciii ;Klvanlag('ou.s. in this rase,

the gloves are fulfilling a nsdiil lojr', ;iiif| ;irc not simply

fashion ar:cess(jries.



Buckskin still recalls the variety of

leather types that used to be available to

gentlemen for their gloves, and they are a

classic style.

Black or at least dark gloves go with

black shoes. They are available both lined

and unlined. They should always be made

of leather.

Lambskin gloves are classic for the cold

season. The wooly interior keeps your

hands outstandingly warm. Brown is the

popular color here.

^^J

Brown grained pigskin-leather gloves

coordinate well with brown shoes and

casual clothes. They are the proverbial

gentleman's gloves.

Even today, you can still wear white

gloves with everting dress. In the absence

of white goatskin gloves they are usually

made of cotton.

^^n^^pr^flV^n

1 1 1 this painting from 1781 by the English painter Joseph Wright of Derby, we see Sir

I Uooke Boothby occupied reading Rousseau. Although it seems mild enough for the

amateur philosopher to lie full length on the forest floor, he is nevertheless wearing

gloves. Obviously you did not wear gloves exclusively against the cold, but because it

would have been inappropriate to show your bare hands.



Scarf Refinement
The forerunner of today's warm scarves is generally

known as the "focale." It was worn by Roman legionaries

as a protection against the unfamiliar cold in Gaul and

Germania. In terms of any identity of form and function

it may have had with the scarf of today, it is questionable

whether the "focale" really was the forerunner or it

represented a development of much earlier models.

However, there have been no further changes to the

principle of the scarf down to the present day. It

generates warm air that protects us from cooling down.

Heat is retained to a greater or lesser extent, depending

on thickiiess, type, and processing of the wool. As so

often in life, coarse woolen scarves are regarded as

unrefined and fine woolen scarves as refined.

The more casual the occasion, the coarser, thicker, and

also more colorful the scarf. Formal occasions, on the

other hand, call for fine cashmere scarves that can be

lined with silk in addition. There are even samples made

of the finest silk that are almost merely symbolic of

scarves; compared with their loose-knit, woolen

cousins, they only generate a very inconsequential

amount of heat. The above-mentioned cashmere

scarves are the best compromise between thermal

effect and formal appearance. They are accessories,

similar to neckties or dress handkerchiefs, and you can

stand out from the masses by ensuring your choice of

scarf is made with meticulous care. When in search of

something special, you should look out for scarves by

Drake's. This English manufacturer produces them for

the best men's outfitters in the world, but they are also

sold under their own name. Comioisseurs maintain that

in high-quality products they can immediately

recognize the work of Michael J. Drake, who is designer

and co-owner of Drake's.

Marcello Mastroianni was tjT^ical of film

stars who enjoyed being seen wealing

scarves, and artistically draped them

round their necks - something they

have in comnion with many of those

who are artists or who regard

themselves as such.

V»*1>»
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Scarves should not only be geared to the outside

temperature, but should also be coordinated with the

style of the coat (which is also geared to cold

temperatures). That is, a fine silk or cashmere scarf, or

a combination of both, should be worn with an elegant

coat. The scarf must also match the occasion - a red

scarf would be inappropriate at a funeral. Apart from

the common combination possibilities, there is of

course always the unusual and eccentric combination

too. On the one hand, a deliberate contrast can be

produced between coat and scarf, for example, because

you might be bored with harmony. However, a

somewhat unusual combination is often deliberately

done to reveal something about yourself. A coarse, even

hand-knitted, scarfworn with an elegant city coat could

mean: "1 am a successful businessman or politician, yet

1 cling to the good old thiiigs, like this scarf that my wife

knitted for me 20 years ago." An elegant silk-lined

cashmere scarf worn with a duffel coat could be sayii^g:

"I do not attach great importance to elegance in general,

but I do have one or two good items. .
.." Like any other

item of clothing, scarves often also send out a clear

message, which is unlikely to be ignored. As with most

other accessories, the important thing to remember

about scarves is to get the right balance between style

and practicality.

O Thick, warm, and wooly - the best thing to have with you in winter.

Yet this woolen scarf is wholly inappropriate for formal occasions and

for wearing with a city coat - even in very cold weather

This silk scarf is definitely the most elegant scarf. It is used

primarily in a visual way to close the gap caused by the neckline of

the coat, since the neck of the wearer otherwise projects and looks

bare. It also helps to keep the collar of the coat clean.

O These are thin woolen scarves made from the same material used

for light wool ties. They are particularly suitable for t:he interim

periods in spring and fall.

O Cashmere scarves are often lijied with silk. They tlu^reby make an

elegant impact on the outside, yet keep the neck and chest warm.

© Cashmere scarves arc available in a similar variety to silk neckties.

They can look casual or formal, depending on llu- color and design,

as well as their thickness and roughness.

O Like a regimental necktie that displays the colors of the wearer's

military unit, the college scarf is also in the colors of the respective

school, and is thus a kind of "proof of identity."
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In the far north beyond Scotland lie the Shetland Islands. Here live

the sheep whose wool is processed to make Shetland wool. The

thinly populated islands stiU provide plenty of the pasture that has

become rare in densely populated parts of Europe.
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In the Beginning

Was the Sweater
Until well into the middle of the

nineteenth century an English

gentleman had no reason to wear

anything knitted. Only simple people

wore something of the sort as a form of

robust and particularly affordable work

clothes. Not until the middle classes too

began to discover sport as a form of

physical exercise for themselves, did the

demand for fine knitted goods emerge.

They were worn, for example, for bicycle

riding; for all kinds of ball games,

including cricket; and for the game of

polo. The article of clothing made of wool

was given the name of "sweater,"

referring to the "sweat"-inducing effect

of the wool. Initially, sweaters had siniple

round necklines, then came the V-neck

sweaters that looked good decorated

with club colors. In order to satisfy the

increasing demand, sweaters soon

became mass produced. For this

purpose, they were cut to size from

readymade webs of knitted wool and

then sewn together. This is called the

"cut and sew" method. The more

expensive option was the "fully

fashioned" method. In this case, every

article of clothing was machine knitted

individually and as a whole. Knitwear is

still differentiated, even today, according

to these two general manufacturing

methods. The sweater shapes resulted

from well-known examples of menswear.

The V-neck pullover is an adaptation of

the vest. The similarity is even more

obvious in the sleeveless and buttoned

version. The round neckline recalls a

collarless shirt that in those times was

still pulled over the head (like the

pullover today). Naturally, shapes were

also borrowed from traditional home

knitwear, as were patterns and colors

that occurred in great variety throughout

the British Isles.

Since the sweater was designed for

sport and leisure activities, it became

integrated into the outfits that were

worn at the weekend and in the country.

For example, a knitted vest was designed

for wearing under a tweed jacket when

out riding or hunting.

All attempts to introduce the sweater

(or "pullover," as the Germans prefer to

call it) into the dress code in terms of

formal clothing have so far remained

unsuccessful. At best, a sweater is

accepted as being analogous with a vest

for a suit, but only in exceptional

situations - as for example, on journeys,

or if the heating breaks down. It can be

better coordiimted with a casual jacket,

as is common practice in Italian style.

The real acliievement of knitwear still

lies in elegant casual clothing. Italians

have perfected this look like no other

nation. The sweater belongs here, worn

or casually draped around the shoulders,

both in summer and winter alike, on a

shopping trip, visiting a museum, or

having an aperitif in a bar. The sweater is

meanwhile understood worldwide as

being symboUc of freedom. As soon as

politicians want to show themselves as

private individuals, you can guarantee

they will wear something knitted. A
sweater is also an ideal companion for

businessmen who want to travel light.

After completing his tasks, he merely

needs to remove the jacket of his suit

and necktie, open the collar of his shirt,

and drape a sweater around his

shoulders, and the informal part of the

evening is ushered in. He can feel

relaxed and yet be aware that even in an

informal guise he is recognized as a

gentleman, very conscious of style.
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From Sheep to Wool
Man has used the wool from different animals for

thousands of years for making himself clothes. In this

coimection, wool was the most important raw material

right from the start. Today there are around one billion

(thousand million) sheep worldwide that supply

approximately 2.2 billion US tons [2 billion kg] of wool

amiually. Herds of sheep need a lot of room; therefore

intensive sheep breeding is only carried out in low-

population regions. In tliis respect, Australia is in first

place, with a population of 156 million sheep, of which

approximately two-thirds are merinos. The extremely

frizzy merino wool is the most highly prized sheep wool

in the world, and most suit materials are produced from

it. Apart from this, there is the lower quality and not so

frizzy wool from crossbreeds. This is the raw product for

coarser materials and knitted goods. Supreme quality

hairs are, however, obtained from goats (cashmere and

mohair) , llamas and their relations (alpaca and vicuna)

,

camels (camel hair), and rabbits (angora). These hairs

can also be blended with pure new wool. They can be

further processed like sheep's wool, yet extracting them

is more expensive than is the case with sheep's wool,

since the hairs are not shorn, but have to be combed

out. The way vicuna is obtained is even more laborious

- hair caught on bushes is collected by hand. Only hair

that has been obtained from the living aiiimal can be

labeled pure new wool. The shorn wool of a sheep can

weigh between 2 and 11 pounds [1-5 kg] (the annual

yield of vicuna per animal is only about a halfpound [240

grams] by comparison). After shearing, the wool is

washed, dyed, and spun to make yarn. Thinner yarns

are usually woven, wherea^ thicker products can be

used for knitting. The quality and price of the resulting

knitted goods depend on the type of hair and the

spinning method. The labels "one-ply," "two-ply," or

even "eight-ply" indicate the number of cashmere or

wool threads spun together, and whichever applies

usually depends on the type of garment.

Great Britain

(62 OOOt)

Russia

(193 OOOt)

USA
(26 OOOt)

Spain
(36 OOOt)

Rumania
(24 OOOt)

Bulgara
(7000t)

Turkey
(72 OOOt)

Iran

(51 OOOt)

V^. China^ (300 OOOt)

Morocco
(36 OOOt)

Pakistan

(54 OOOt)

India

(35 OOOt)

Annual wool production
per country 1996/1997

i

OtoSOOOOt

50 OOOt to 100 OOOt

100 OOOt to 250 OOOt

250 OOOt to 500 OOOt

More ttian 500 OOOt

Uruguay
(85 OOOt)

Argentina

(78 OOOt)

South Africa

(62 OOOt)

Australia m
(704 OOOt) 'M

Shoop's wool is pro'lii'cd worlfiwirJo. Australia sij|>plics \\\c tjcsl ()iialili('saii(l also I In • \t\p^<,<-^\ (jiiantilirs. lien' wool pimliK Ikhi is in a very

favorahlf; ratio to ttic niirntjor of animals, H'mc.c. tho rnajority (ovpr 'iO pert cni ) ol IIh' sIk' p arc inirnios lliai supply more woul llian any nl ihr

olhor Hh(:<:\) variotiijs.



The magnified wool hair shows the reason for its

elasticity. Beneath the outer scaly layer we can see ^
«*»«*—

-

g^ spindle-type cells that always return to their

original positions, even after stretching or twisting

the fibers.
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Classic Knitwear

The V-neck sweater looks good worn under a sports jacket.

Sweater and necktie worn without a sports jacket are

problematic and can easily look boring.

f

r

If the round-neck sweater is worn over a shirt, the shirt collar

belongs under the sweater. The latter looks very good with a

sliirt with a button-down collar.

^

4 The ;)ol(^-nf;ck sweater is pleasant IVir wjnicr walks, siiifu- it is a

siib.stitutc for a scarf. You should wear a shirt iindcriicalli so th.i

you can liike off the sweater if necessary. Creative [jrofessional

groups w(!ar Ihie black r)oio-neek swfiater almost (jxclusivejy.

'I'lic swcalcr willi .soil riill;ii;uiil Ihici' hiilldii uijcning lias

lircsiiiiiably developed froin rugby players' jerseys. Il lends lo be

uorii as ;i wililcr version ofllic sliorl sleeved siiii'l wjlll soil rollai' am

llliee IjIiIIiiU o|jeninV,.

/
/
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The knitted jacket has three crucial advantages over the sweater

firstly, it can be worn open, meaning the thermal effect can be

regulated. Secondly, you can take it off and put it on wdthout

disturbing your hair or knocking your glasses off your nose.

Thirdly, knitted jackets often incorporate a small pocket for

' igarettes, keys, or change.

The chunky knit jacket with shawl collar is particularly suitable

for those of us who are very sensitive to the cold, and also for the

inhabitants of poorly heated country houses. Avoid dark-blue

versions with gold buttons; these are oirly worn by - if you will

pardon my saying so - ageing playboys.

p^



Between England and France
The knitwear industry has a long tradition on Guernsey.

During the sixteenth century the island obtained

permission to import wool from England and in return

to supply the Crown with knitted goods. Queen Mary I

and Queen Elizabeth I both owned woolen products

from this Chamiel Island. Allegedly, the stockings that

Mary Queen of Scots wore at her beheading also

originated from Guernsey. The Royals at that time

would hardly have worn a Guernsey (sweater) , whereas

nowadays, this working sweater of fishermen, mariners,

and farmers is certainly sometimes worn by members of

the Royal Family. The island's women initially produced

the Guernseys only for their husbands. For the sweater

to be able to withstand wind and surf, the woolen

threads were spun to form a hard yarn and then knitted

tightly, using fine-gauge needles. In actual fact the

Guernsey did its job astomshingly well, even though

knitted sweaters are not generally capable ofbeing very

weather resistant. Even today, only the best English

worsted yarn is used for an original Guernsey. The

traditional color of the Guernsey is dark navy blue, but

there are also less authentic comitry versions available

in olive green. Real Guernseys are of course "fully

fashioned" and "hand-finished," that is, knitted piece by

piece and sewn together by hand. Though cotton

summer Guernseys have become available in recent

years, they are undoubtedly not so robust as their

original woolen counterparts. In the nineteenth

century, Guernseys were even the subject of military

approval. Lord Nelson pronounced them fit for the

Royal Navy, and recommended them to the naval

ministry. In 1857, the warm sweater formed part of the

winter equipment for th^ soldiers of the garrison in

Halifax, in the Canadian province of Nova Scotia.

The characteristic patterns of the Guernsey have

been handed down from generation to generation, and

daughters still learn from their mothers and

grandmothers how to knit the weatherproof sweaters

today. The decorative textured detail is supposed to

represent daily objects from the lives of the fishermen.

The ribbing at both sleeve ends consequently

represents a ship's ladder or rigging, the hooked-up

shoulder seam stands for a rope, and the garter-stitch

panel aromid the armholes symbolizes the waves on the

beach. Other details are there for practical reasons, like

the square gusset under the arm that provides freedom

of movement. Since the gusset folds together when the

arm is in the resting position, the sweater also fits well

under a jacket, provided the narrow-fitting sleeves are

not too bulky. Therefore the Guernsey is an item of

clothing that perfectly combines tradition and

practicality. Probably that is exactly why it is so popular

in many countries.
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The Guernsey in Detail
There is no distinction between

front and back in the Guernsey.

It looks exactly the same from

either direction.

The bottom of the sweater is completed

with a garter-stitch panel that is slit on

either side to allow greater freedom of

movement.

The wool of the Guernsey is heavy, hard,

and tends to scratch. On the other hand, it

is extremely hard wearing, very wdndproof,

and, above all, warm. There is also a cotton

version available for summer.

The ai-mholes of t)ie Guernsey are veiy

nai-row. This gives the advantage that it can

be worn under a jacket, even if the jacket

has a narrow fit. Ther(! is a square gusset

knitted into the armhole underneath the

arm that again allows for freedom of

movement.
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a j^ood source for anUf)U(; j'-Wf;iry, silver, liiU!n, shoes, ;iikI, oI course,

knitwear. Yet do not expeet, anything t.oo flashy here; yon ;ui- more

likely to find elassie larribswool and eashiiiere desijjns in tli<
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From Fine to Chunky Knit

The finest cashmere makes this sweater by Johr\ Smedley as light

as a shirt made from cotton pique. Italians tend to wear this kind of

thing under a jacket instead of a shirt.

jMMr«t(»nwvT i.V''/..<j..'t.' .^•

kf^iVri A thin lambswool sweater is extremely suitable to wear under a

sports jacket, or as a substitute for a vest under a casual suit. A ;''^

0.
'^-'f^.M

k'%

^i'Sr!?*^'^V>" knitted vest does not look good with a formal business suit and so "* - P^fm^h, IM M^*^^'*^^

' •'>'*"*''
i"-^'. should be avoided.

A woolen sweater made of medium heavy yarn is an ideal

companion for the whole year. On the other hand, very chunky knit

types are only suitable for outdoor wear; they are much too warm

for heated rooms.

''0.\ j>

1ii1;-

Cotton sweaters enjoy great popularity, especially in summer, though

depending on the type of knitting they are often surprisingly heavy,

yet are very pleasant to wear against the bare skin.
;'H';:H;i;i ii;!-;;!;!;;K'>!'.i
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Chunky sweaters for country pursuits, or walks in the city park, a

often krutted in rib. These sweaters are heavy and warm, yet the

ribbed texture means they also stretch very well, thus providing a

lot of freedom of movement.

1 ^4 .VA

The Aran sweater is popular as leisurewear, but is nevertheless more

suitable for outdoor activities than indoor ones. Although weighing

surprisingly little, it is definitely too warm for confined spaces.

%̂
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Correct Coordination

A —

»
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American Style

This is typical of the casual gear of an Aiiierican rroiii liie iOast Coast.

It is an absohitely timeless look, and the ingredients have been

around unaltered for decades in the USA. The chinos sometimes

tend to be exchanged for khaki shorts, and the "boat shoes" for

loafers. A white short-sleeved shirt with sol'l collar and llin>(>-lMilt<)n

ojM'ning is also jjopular with the sweater.

The Mediterranean Casual Look

This look is at hoiric in Milan, Rome, Nice, anrl narf;elona, bul yon

can see Ifie combination in all othcjr regions of EurojM; and in I Ik' rest

of the world. Depending on the season, it will vary slightly. For

instance, the button-down shirt can \)<- exchanged for a short-

sleeved sfiirt with soft collar anrl three-button opening, and the

loafers for "boat sho(!S." However, the; way the; sweater is worn does

not alter.



Le Look Anglais

The French interpretation of English leisurewear. A crucial feature is

the fine lambswool or cashmere sweater in a classic English color

like wine red, bottle green, or blue. Moreover, it is rare to find

someone dressed as elegantly and well coordinated as this among

the English, even though this look is named after them.

The Real English Look

Very English, but nevertheless it could be an imitation. A notable

feature is the trend towards somewhat more conspicuous colors - a

welcome change after the blue and gray pin stripes of the English

business suit.
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For Cold Winter Days
A thick woolen sweater is a crucial element in a

gentleman's wnrclrobe, or ra^er chest of drawers, of

clothes, whether it is brought out for settling down

comfortably at home going for an informal ride f>v

giving protection against the cold during some kind of

outdoor activity. Since many of ,the old manor houses

that are still inhabited in Great Britain are inadequately

heated, even the thickest sweater is only just thick

enough. In Italy n;oo, rea^ warm swfeaters ar^

enthusiasQcally welcomed, especially in the northern

part of the country. It can get reaUy cold in winter in

these areas, so tli^people of Milan or 3\irin wiap

themselves up in ^ck sweaters and scarves. It is

interesting that haj^ anyone nowadays is aware of the

fact that classic Iniwear from the British Isles \\ as

originally once the clothing of poor people, andtgave

them essential protection against the rigors of the

weather.

The (iicket.sweater i.s available as anwiginal fi'om " K

store, or in innumerable more or less ai^hefitk- \';i i

'^sportswear labels.

I sports

1 fli^rent

i

4^
*r ^



'I'lu' Irish Aran sweater is one of the oldest known forms

of the sweater. The textnred tletail is all highly

significant. Tlie zigzag pattern represents the deeply

ind('nt(>d coastline that the fishern\an hopes to return to.

The t I'ee of life, with branches growing out of the trunk,

symbolizes family cohesion. The cable pattern stands for

safety and good luck while out fishing. The diamond

pattern signifies success and prosperity. Overall there ai-e

a dozen different patterns identifiable as traditional Aran

designs.

The British army sweat(>r influenc-ed this civilian model.

Knitted in a strong rib pattern, and with characteristic

suede trimming at shoulders and elbows, this "action

man" sweater is a popular classic knit for outdoor'

activities. It is traditionally green, but is also available in

beige, brown, or dark blue. The shoulder and elbow

trimming can also be made of (cotton) fabric so it

washes better.

A typical winter sweater is the fleur de lys sweater. It is

manufactured in different color combinations - for

example, white lilies on a blue, green, or red

background; or red lilies on a green or blue background.

The lily pattern bestows a certain nobility on this warm

sweater, despite its basically informal nature, and the

colorfulness of the design is a pleasant change from the

muted natural tones of the other sweaters.

Knitwear 294
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The Other Craze

^ \ ^i
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Hardly any designer label is as

controversial as Missoni as far as

fans of classic men's clothing are

concerned. Those who think of a

sweater as being something yellow

with a V-neck, or as having an Aran

at tern, regard the truly avant-

garde creations of Ottavio and

Rosita Missoni with deepest

suspicion. Fans of these knitted

objects bursting with color,

lowever, consider them an ideal

counterjioint to classically dark

)usin('ssvvear.



It is doubtful whether Ottavio and Rosita Missom will be

pleased to be mentioned in a book about classic

menswear. After all, they are quoted as saying that

"fashion is about wearing today what you would not have

wanted to wear yesterday, and will not want to wear any

more tomorrow." This definition seems a total

contradiction to the idea of classic clothing, since those

who advocate timeless elegance still want tomorrow what

they wanted yesterday. On the other hand, the founders

of the successful family busii^ess know that classic status

is quite beneficial to the success of a label. Missoni has for

a long time stood for more than just fashion - it is a whole

philosophy. Whether you like it or not is a different matter,

and opinions on the esthetics of this modern Italian classic

can be quite divided. It is difficult to integrate Missoni as

real English sportswear a la Cordings of Piccadilly, and

the bizarre company patterns do not really seem to

coordinate with the American East-Coast preppy look.

Fans of these latter styles of dress will hardly ever hanker

for a Missoni sweater, and will prefer to stay with the wine

red, blue, bottle green, and yellow lambswool and

cashmere classics. Those who positively dislike the usual

leisurewear look, however, and prefer to seek out a real

contrast to the dark suit in English or Italian workshops,

will quicklywarm to a Missoni sweater, though the Missoiii

look imposes high requirements in terms of a sense of

style. It is relatively safe to wear a Missoni sweater

coordii^ated with internationally accepted sportswear,

preferably with an Italian note, for example, over a T-shirt

in summer, with faded Levi's 501s and neutral-colored

"Tods." In fall and wiiUer a Missoni sweater looks good

with a one-tone button-down shirt by Ralph Lauren or

Brooks Brothers and with jeans, or with cord pants by

Kiton or Barbera. To this you add winter shoes by Tods

Missoni have produced neckties since

1984. The Missoni tie was the ideal baclc

door by which means the company

gained access to classical menswear as

a maker of antinecktie fashion, that is,

as a maker of sweaters.

and a husky or lambskin jacket.

An American has somewhat less "awareness" than

many in terms of the coordinating of clothes, and the

result often mirrors this. He wears Missoni in all possible

and impossible combinations, for example with his adored

turtle necks, with jogging pants, or with cowboy boots.

This and iimumerable cheap imitations have done major

damage to the reputation of tWs designer label. This is

certainly a pity because Missoni launch an absolute

explosion ofnew colors and patterns every year. Ifyou can

develop a feeling for the best way to coordinate these

colors and show them off to their best advantage, you will

find that a Missoni sweater is a really valuable acquisition,

even as part of a classically international wardrobe of

clothes. It is worth trying to integrate Missoni 's ideas with

the rest of your wardrobe for an alternative look that still

exudes style.

Ottavio Missoni, born in 1921 in Dalmatia, was originally an allUete,

or more precisely, a 400-meter sprinter. In this capacity he

participated in the 1948 Olympic Games in London, representing

Italy, and promptly reached the final. One of the spectators watching

Ottavio at that time was a young lady from Lombardy who was

studying languages in Hampstead. Rosita Jelmiiu and Ottavio Missoni

(seen in the picture with their daughter Angela) fell in love and were

married in 1953. That same year the two of them founded a small

knitting workshop at home in Italy. They did not have to wait long for

success. Their knitted clothes had made the name of Missoni famous

worldwide by the end of the 1960s. In 1968 a Missoni model

appeared for the first time on the front cover of French EUe. A year

later Missoni made their debut on Women's Wear Daily. Three years

later the same publication classified Missoni among the top 20

fashion powers in the world. Numerous different awards followed,

while the creative duo gradually extended their activities to include

other sectors such as wall hangings, furniture, and furnishing fabrics,

stockings, beachwear, neckties, and even perfume.
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Why Sport?
It would be impossible to write a book

about the components of international

style in clothing without discussing

sport. By this, we do not mean football,

light athletics, or high diving, but the

sports pursued by the English country

gentleman: hunting, shooting, riding,

and fishing. We have to thank these once

feudal and even today only partly

democratized pleasures of rural life for a

style of dress that continues to

demonstrate its timelessness. Other

sports are also well worth looking at,

particularly if their specialist clothes

have been sources of inspiration for the

classic wardrobe. This chapter may even

inspire the reader to try out one or other

of these pastimes. It certainly does us no

harm to keep ourselves healthy. What

use are classic clothes if they do not fit on

account of an ever-expanding waistline?

Of course, it could be argued that one's

clothes should fit the body, and not the

other way round. This is, of course,

incontestable. Someone who decides not

to partake in physical exercise can

certainly still enjoy the pleasures of the

classic sports - as a spectator. Not

everyone is lucky enough to own a horse,

but anyone can watch horse racing from

the stands, and polo is magnificent

watched from the edge of the playing

area. Apart from this, several of the

activities described here are not at all

strenuous. For example, angling is a

highly relaxing pastime, while golf, it

could be argued, consists predominantly

of extended walks, though of course

these do demand considerable stamina.

Someone who is appalled by the

stale, sweaty atmosphere of the local

gym should try out one of the sports

practiced in the open air. It does not even

have to be shooting, though hunters

always say that there is nothing finer

than sitting in a hide waiting for a stag in

the first light of morning. But this is a

matter of opinion: regardless of whether

they are in favor of blood sports or not,

most city dwellers simply have no

opportunity to take part in shooting.

However, one does not need to be an

enthusiastic hunter to take pleasure in

certain pieces of clothing that were

originally conceived specially for

shooting. In fact, many popular elements

in our leisure wardrobe - the Barbour

jacket, the husky jacket, the tweed suit,

moleskin pants, and the loden coat - are

shooting wear. Nowadays this does not

stop anyone, not even dedicated animal-

rights activists or vegetarians, from

wearing a Barbour or a tweed jacket.

These pieces of clothing have long since

spread beyond their original sphere and

become general property. Here we want

to show them, along with other pieces of

sporting clothing and equipment, in their

original environment just once before

they again become quotations in our

everyday wardrobe. So the photographs

on the following few pages are of

gentlemen wearing sports clothing for

sporting activities, traditions that stretch

back for generations and epitomize the

English countryside. The clothes are

worn for their practical value, but

nevertheless are clearly stylish.

For many people polo is the noblest of all sports, but it demands more

than just the financial resources required for the purchase of

expensive ponies. First of all, one must be an excellent rider before it

is even worth thinking about the cost of this ancient leisure activity.

This probably explains the great success of the brand that has used

the polo player as its symbol. When we buy a shirt by Ralph Lauren we

feel we are playing a little part in that big world of which polo is an

essential featui^e.
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Hunting, Riding,

Fishing...

Hunting, riding, fishing - these were the sports pursued

by the landed gentry tliroughout Europe for many years.

In England the term "hmiting" means hunting with

hounds, wliile "shooting" is what is knowii elsewhere as

hunting. For the most part, an aristocratic family would

leave the upkeep and economic management of their

estate to specialists so that the gentlemen of the house

could dedicate themselves midisturbed to lluMr favorite

leisure activities. The aspiring bourgeoisie saw it as

completely natural to imitate this apparently idcwl mode

of existence. Rich merchants, bankers, iiuiustrialists, and

high government officials followed the example set by the

aristocracy and bought fine country residences. There

they cultivated the lifestyle of the aristocracy down to the

last detail, purchasing horses, going hmiting, and traveling

to Scotland to do a spot of salmon fisliing. Despite all the

fasMonable opposition to hunting, for many people it is

still in many ways a status symbol. The upper middle

classes still take great pleasure in hunting, and in this

respect they follow the example given by high society.

1m
^M

1

>
2^^^l

9 1
wf^^^'-'' '

11 "•>

g^_p 'JM
*

^B mHi^LLflfli1Q
1 -



Apart from a certam prestige value, there are also other

arguments in favor of huntii^g, rictog, and fishing: contact

with nature, exercise in the fresh air, the chance to relax

surrounded by greenery - in short, a taste of the romance

of "country life." With the right clothes and an off-i'oad

vehicle, a doctor from Nuremberg can feel like an English

lord, just as a professor of history from Granada feels like

a hunter from the Austrian Royal Household when he goes

out hmiting for quail in a loden coat and a traditional

Austrian tunic. The style of modern hunting clothes is

derived from two sources: English country life and the

Alpine look based on loden. An English hmiter will sport

a tweedjacket and a deerstalker; Ws continental colleague

wears a Janker (a loose jacket worn in the Alps) and a

Tyrolean hat. Some people even combine these two very

different styles. Agaii"i, tliis tendency to mix and match

himting wear is associated with the nobility who did so

much hunting tliroughout Europe. In the 19th century the

royal houses of Europe established much of wliat is now

accepted iii matters of style, and as they were almost all

related to each other, they often made use of the regional

styles favored by their cousins, micles, grandfathers, and

brothers-in-law from other countries. In consequence,

the style from the British Isles and the chic of the Alpine

region are both equally popular today. Which you prefer

to wear yourself is just a question of personal taste.



Shooting - the Outfit

Today the locien coat is popular

for both city and country wear,

l3ut, as its color suggests, it reaDy

l)elongs to the world of shooting.

Despite the superb protection it

provides against high winds,

good loden is astonishingly light

and even slightly water repellent.

The coat's v\ide cut and the

\ertical pleat in the back give the

wearer great freedom of

movement.

The loden cape is the poncho of

the Alpine region. This green,

sleeveless garment provides

more freedom of movement

than a coat and can also be

worn over a game bag. The

classic cape made by the

German manufacturer of

hunting clothes Kettner is only

for dyed-in-the-wool loden fans,

who praise it to the skies.

When he goes shooting an English gentleman wears a tweed suit

from a outfitter like f 'ordings or from his f)wn tailor. The [jaltorned

Scottish cloth is iisf;d as cariif^uflage and, al, the sairif! time, provides

protf^cliori agfiinst the coM.

liiinlcrs on II ic lOuroiican iiiaiiilanii ha\i' :i liking for Alpine loden.

This look is not lo everyone's lasle, bul even the slyle-eonscious

Ivlvvard VIII enjoyed going stalking in a 'l\i()lean hal. In the

Mediterranean countries the style olshiMiiinv, eloihes is mmkIi less

distinctive, which Is probably a result of 1 lie high leiiiiieialiires in

these regions. Il is too warm for loden, cavalry twill, or Hedloid nwd

in the south of Spain, even in winler



The Barbour jacket is the best

protection against wet, dirt,

cold, and thorns, whether you

are hunting for small game or

taking part in any other country

activity. It needs to be rewaxed

regularly because otherwise it

loses its waterproofing (more

about this English classic is to

be found on pp. 200 ff.).

The husky jacket was originally

developed as a warm, but light,

shooting jacket. It has been a

classic now for many years, and

is worn in the city just as much

as in the country. Apart from

the original husky, named after

the breed of dog, there are also

numerous imitations - this

jacket, which is equipped with a

practical inside pocket, is made

by Laver\ham.

Shooting clothes in the Alpine

style are most popular in

Germany and Austria and, in

truth, can only be worn in

those countries. An Austrian

who is invited to go hunting in

Scotland would do well to

exchange his Janker for a

tweed suit.

A suit made of the extremely

warm material Bedford cord

replaces at least one coat, if not

two. The material is too thick

for more moderate climates,

where you would run the risk of

suffering heat stroke if you

went shooting in Bedford cord.

However, it is ideal for shooting

in really cold winter conditions

or waiting in a hide.

The classic game bag has

remained unchanged to the

present day. It has no

supporting frame to hold it m
shape, but molds itself to the

hunter's back. Most game bags

have a removable, washable

compartment for ariimals that

have been dispatched. The

bottom and also the edges are

reinforced with leather.

Tricker's ankle boots go

absolutely perfectly with a

tweed jacket and

knickerbockers. They can be

purchased in London at No. 67

Jermyn Street, and also outside

the UK - for example, at the

Cologne clothes shop John

Crocket, where the shoe can be

ordered in any kind of leather

you specify.

Wellington boots are highly

durable and the only completely

waterproof footwear. They are

perfectly suited to work in the

yard or for a stroll in the rain.

Apart from the models made by

Barbour, "Hunter wellies," as

the boots produced by Hunter

are affectionately known, are

very popular. The classic colors

are green and blue.

Shooting boots made of natural

lubber with a leather insert for

better fit and more comfort are

a French specialty.

Le Chaumeau have been

making them since 1927 in

ChateauviUain southwest of

Nancy. They are particularly

prized by hunters in continental

Europe.
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At No. ly I'l', .. uu will Imd everytliing you could over need for

English-style country life, whether you are going to be in Yorkshire,

the Bois de Boulogne, or Tokyo. Although Cordings have been

supplying style lovers from the continent and overseas for many

years, you will never receive the impression that you are in a shop

that could not exist without tourists. Cordings really have veiy little

to do with the idea of the look anglais as it is understood around the

world - they sell the undiluted original.

The Real Thing
Piccadilly Circus is still a favorite starting jjoint for many

visitors to London. Most start their sliopping trip

through Regent Street there. It is a much better idea,

though, to begin by turning into the street to the left of

Regent Street known simply as Piccadilly. Here there

are a number of famous hotels, such as the Bristol and

the Ritz. Of greater interest to someone looking for real

English leisurewear is No. 19 Piccadilly, which is on the

corner of Air Street. There you will find the business

premises of J. C. Cording & Company Ltd., which was

founded in 1839. The shop stocks everything you need

to kit yourself out for English country life - or at least

in order to look as though you were going to the country.

Tattersall check shirts made of cotton, or mixes of

cotton and wool; magnificent coarse tweed suits,

perfectly styled with a single vent and three buttons;

moleskin and cord pants with adjustable waistbands in

typical English colors - such as rust, olive, forest,

yellow, navy, or corn; neckties with country motifs,

covert coats, riding macs, and much, much more. The

tweed jackets are not made primarily for a Saturday

stroll through Paris or Milan, but will stand up to hard

wear in various outdoor activities, which is what they

were originally intended to do. The clothes offer good

value for money, while the tailoring is very respectable,

and some of it is lavish. The jackets fit acceptably if you

like a close cut that emphasizes your body shape. The

pants match the jackets in being cut close to the leg.

Even real plus-fours, or knickerbockers, are available.

There is evidently still a demand for these seemingly

anachronistic pants in England. Special orders and

made-to-order adaptations of the ready-to-wear range

are also among the services on offer at t liis traditional,

t)ul lively, outfitters. However, as inention(Ml above,

The C'ordings ialx;l is sfiuiethiiig of a secret .sign among tiie

afifjoiiados of f']ngiish sportswear. The lioyal Family wear IIh'

trafjitional label, and evr-ri l.hr- wife of the Duke of Wind.sor po.ssessed

a pair of hunting borjts from (Jorrlings, as was revoalcrd by the auction

of her belongings at Sotheby's in New York,



Cordings offer the unrefined and sometimes not

entirely elegant original. People who like a more

delicate version of the look anglais more oriented

towards the taste of clients from continental Europe

may well be disappointed. The selection held by this

traditional shop has very little in common with the

clothes stocked by Burberrys and similar outlets for

tourists, but someone who prefers authenticity will love

Cordings. It is also well worth casting an eye over the

city suits there. Alongside numerous casual suits, they

also stock blue and gray single-breasted and double-

breasted suits cut in the Cordings house style that are

very well made indeed for ready-to-wear garments. If

you are looking for really warm pants made of cavalry

twill, a garment that will last practically a lifetime, you

will definitely find what you are looking for at Cordings,

particularly if you call in at No. 19 Piccadilly in fall or

winter. If you go to London less frequently, there is still

no need to go without the eccentric classics. Like many

other seemingly old-fashioned English manufacturers

and shops, Cordings have a very efficient mail-order

service that dispatches tweeds, cords, and Tattersall

checks reliably and swiftly to all corners of the earth to

satisfy their regular customers.

At Cordings a

gentleman can fit

himself out from

head to foot for a

weekend in the

country, even with

neckties.
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The pocketknife
A gentlemen with a pocketknife? The two go better

together than many might think. After all, the Scouts'

motto is "be prepared" - for anything. And men of the

world also adhere to this precept.

The variety of the models on the market is large, but

the choice is reduced considerably if you are looking for

a knife that really is small and light enough to go in your

pants pocket. Often these are models with a flexible

blade that does not click into position or have to be

released. The Swiss Army knife has a blade of this type,

which can easily snap shut if it is used incorrectly at the

wrong moment. A solid knife should be chosen if just

one blade is required. A locking mechanism would make

a knife with several blades or additional fmictions weigh

too much. Someone who only wants a knife to open

letters, cut pieces of string, and peel apples will be well

served by the lightest model. When you buy a knife, you

must make sure that all the parts fit together precisely,

and the blade opens smoothly and does not wobble

when it is open. The metal parts should be well polished

- this costs time and money, expenditure which is

usually only made with good materials. However, as

even a specialist will not be able to judge the quality of

the steel in a knife by sight, the safest way to avoid

disappointments is to buy a good make, it is also

advisable to visit a specialist supplier for your knife.

There you will be able to choose the right one for you,

from the simplest to the most sophisticated, and feel

confident that you have made the right decision.

Whether the

pocketknife is large

or small, with one

or several blades,

depends on what it

is to be used for. k»^



Riding - the Outfit

The light, but nevertheless

warming husky jacket is

extremely popular among

riders. It can also be machine

washed, which is a great

advantage in view of the

constant risk of getting dirty in

the stable and saddle room.

Quilted vests are stiU almost as

popular among riders as the

long-sleeved jacket. They are

light as a feather, and air can

circulate freely under them. A
vest like this is also ideal if you

want to look smart for a weekend

in the country.

A "hunt vest," as these traditional vests are known, is essential if you

want to make a stylish appearance on a ride or at a hunt meet. They

are made of thick woolen felt, and the back is decorated with

TattersaU check. The famous English saddlemakers and riding-tackle

retailers W. & H. Gidden also sell reversible hunt vests. Apart from

red, the most popular colors are green and canary yellow.

Only in England is the art of

making perfect riding breeches

understood - and even there

only by the specialist suppliers

of riding and hunting wear

Bernard Weatherill. Traditional

craftsmen use their mastery of

the art of tailoring to achieve

what is now so often done with

stretchy, elastic fabrics.

Prestigious customers, such as

huntsmen, test the fit of their

breeches on a wooflen horse.

If you only go riding

occasionally you are hardly

likely to invest in leather riding

boots, but someone who sits on

a horse almost every day

definitely needs a pair. Every

rider dreams of a pair of

custom-made boots. People

who can afford it order fhom

from Hermes in Paris.

Riding boots do not necessarily

have to be black. Polo players

often wear brown boots. Unlike

the shoes worn by other riders,

these are fastened with laces.

Boots in contrasting colors are

the lieight of style.

The riding caj) is just as

controversial in riding circii's as

the safety belt among automohilc

firivers. It is clear that it maki's

sense t.o wear f)ne, but il is often

nilluT iiiK onirurljililc

Jodhpur boots are not just

popular with riders. They come

with elasticated gussets or, more

traditionally, leather straps.

Wlien riding they are worn with

the ankle-length jodhpur riding

breeches that gave these ankle

boots their name.



What could be better for riding

in than a hacking jacket? Its

close cut, high waist, long back

vent, and slanted flapped

pockets suggest that it was the

original version of the English

sports jacket. The slanted

pockets are easier to reach into

when sitting on a horse, and the

vent allows the tails to fall

elegantly over the upper thighs.

A rubberized riding mac is

rather like a rubber boot

covering the whole body. The

rubber layer on the inside

prevents any moisture getting

in, and the long coat tails can be

fastened to the legs with straps,

which means that they remain

in a protective position even

when it is windy.

The English fox-hunting season begins on the first Monday in November and continues through to

the following April. This makes it, in a sense, a winter sport, and explains the thick material used

for the clothes worn by hunters. Hunting outfits are often worn for several generations, in which

case the lining just has to be mended eveiy 30 years or so by a tailor.
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Spectating

in Style

Someone who occasionally goes to

horse races or to equestrian

tournaments will probably have

wondered why so many of the men
present wear a hat that is far too

small for them. If these hats are dark

brown, you can be pretty sure they

are members of the "trilby" species.

The brown trilby has traditionally

been worn by people who work with

horses. The tradition comes from

England, where the trilby is

obligatory wear for all events in the

equestrian calendar. This assures

hatmakers like Lock & Co. a certain

proportion of their turnover each

year. However, it is not clear why 1 1 1<

English like wearing their trilbies a

size too small. Thf;y arc; definitely

available in larger sizes. Maybe it is

becau.se most trilbies were li;in'l('l

down from Either to son and have

shrunk ovr the gfiiftJitions.

'I'hf (irarid Nat.ioiial at Ainlreo i.s a lainou.s Kiij^lish "slci'plcdia.si

hf'lwccii Iwo Irish (:omi)alriol,s, Blako and O'CIallaj^han, lirlil in

fini.sh of I Ik,' race were Iwocfuinh slccidcs, wliicli is why I his spoi

chrislcncd, siiM|)iy enough, aslccplccha.sc Blake and O'Callaj^han

yards, and cvr-n loday Itiis is llic dislanci' thai Ihc riders have lo n

iiiiniljcr.s, irdfios lo lid on Ihf races, and ;ill llie men. Imni II le nind<

owiKir, w<'ara Iriihy.

Imp,

ra((

iver.

(•.I I

ools ;^o hiK

he sl.'irlini;
|

ri)|Mpclll|ii|

'd over 1 mi

'{'he pniiiie

lellei In I h<



The classic ouUK woin at lacc meetings consists of a brown tiilby, a

tweed suit or twi-ed jacket, biiiDcnlars, and a Fuirboui'jaclv'et it it is

faining.



Fishing^ the Outfit

.\ngling is a leisure activity loved just as

much by kings as by conimoners. The

monarch will relax by fishing the

streams that flow through his estate; his

subject simply sits by the nearest canal.

Not much is required in order to make a

start with this hobby. For the first

attempts it is enough to have a simple

rod with a fishing line, a hook, and a

float. At this point there is no need to

think much about one's outfit either.

Even someone who does a lot of angling

will not have to spend much money on a

special wardrobe. In contrast to hunters

and riding enthusiasts, anglers have no

precise dress code that has to be

followed. UTiat they wear is determined

mainly by practical considerations and

the requirements of the chosen method

of fishing. Someone who is angling for

salmon will certainly need breast-high

chest waders for standing in the river.

Others will need just a pair of rubber

boots to prevent their feet getting wet

on the river bank. Angling is a much too

unspectacular and solitary business for

the men who love it to worry about

making an impression with the elegance

of their clothing. This is not to say that

specialist suppliers do not stock a

variety of vests, waders, rubber boots,

hats, caps, and umbrellas. However,

angling clothes, unlike hunting or riding

wear, are flifficult to integrate with

normal casual clothes. This is probably

why there is sucli a wide range of

neckties with fish motifs. This, at leasl

,

is one way for a keen angler to indicate

his iritf-rests by his f.lioice of clol hffs.

Men wf;aring such lies can often be

heard di.sciissing the best rivers to fish,

boasting about thr; sixf; of fish caught,

iirid "the one that gol away"

The flat tweed cap is as popular as the

tweed hat, and its coarse woolen material

does just as good service as a storage

place for flies.

Someone who spends much time

standing up to his knees in a river needs a

short jacket. The jackets made by

I'arbour offer the best protection against

lain, and, as the water level can

sometimes rise more than expected, they

have wide waterproof belts that stop tlie

w arm lining of the jacket becoming

satui-ated witli water from liiiow.

.Anglers sec; a vest as a place to store

pieces of equipment. Fortius reason liny

wear vestas with low inl:rinsie wojjghl am I

as many pockets as [jossibje. In this way

ilicy re.sernbic pliot()graplii'r\

lisli live in water Someone whf) wants

111 |iiiii iJK'iii ihi'ii' '.hmiM wear long

nihhcr jjools. They arc availalili' in

s.-ifions Icngllis
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A fly fisher does not need a large

uinbrclhi. but someone who is sitting

coniforlably on the bank of a lake or

canal will be delighted if he can shelter

l)eneath one. Provided he has sufficient

provisions, he can sit out a whole day of

rain under it.
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Hole in One
There are indications that golf originated in Holland, but

this thesis should never be uttered in the presence of a

Scot. It is better to agree with the opinion that it was

invented in his homeland. And there is some evidence

for this. After all, golf was mentioned in the

deliberations of the Scottish Parliament as early as

1457. The oldest golf club in the world is also to be

found in Scotland: the Royal Blackheath, which was

founded in 1608. All questions relating to the rules of

the game are decided not by the oldest club, but by the

Royal and Ancient Golf Club of St. Andrews, which was

founded in 1 754. With such a long tradition in Scotland,

it would not be unexpected if the clothes worn by golf

players included a kilt, but this is not the case. Golf is

played in pants, long pants to be precise, though they

are often decorated with tartan. The ancient traditions

of golf nevertheless inspire such respect that the

clothes worn on a golf course may be somewhat casual,

but are always elegant. A careful observer can read

what was regarded as casual and elegant at a particular

point in the past by looking at the clothes worn by the

golf players of the period. The Prince of Wales wore a

necktie wlien he played at the Royal and Ancient Golf

Club of St. Andrews in a brightly patterned Fair Isle

sweater in 1922. Neckties are no longer worn today, but

you will not be too formally dressed in a pullover, shirt,

and ironed pants. And, as golf does not exactly bring the

sweat out on your brow, there is no reason why people

should not play it in suit pants. It is therefore possible

to exchange your suit jacket for a cardigan during your

lunch break, slip on your golf shoes, and drive quickly

over to the golf club to practice a bit on the putting

green. The generally relaxed outfit worn by the players

should not disguise the fact that golf is an extremely

difficult sport that requires intensive training, as well as

talent, but the charm of the game probably lies in the

fact that no one lets this show. It is not possible to make

sweeping generalizations about golf as a game of the

rich. In the countries with great golfing traditions it is

played by people from every section of society. Hap})ily,

a lr)w handicajj is not something that can be bought,

f!ven Willi the most expensive c'(]iiii)mcnl.

Today the polo shirt is part of a

golf player's standard equipment,

but an overshirt is also just as

good. A T-shirt or a sleeveless

jersey would not be suitable -

golf is not a game played on the

street.

ryw3SiT.-£3^?m
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If you are going to wear check

pants, you are best off with a

traditional tartan. But care nnist

be taken in Scotland. Your

fellow player might belong to

the very clan whose tartan

decorates your pants. You will

be on the safe side with Madras

check, which comes originally

from India.

Golf is the only sport that can

be played in a cashmere

cardigan. Of course, lambswool

or cotton are just as good.

4

h
Golf is not just played in good

weathei'. A light windcheater will

k(>ep you dry in a brief shower. If

necessary a Barbour jacket will

do good sendee, but is loo heav>

to i)lay golf in for long.

Someone who does not like

iiascball caps can wear a Panama

lial when I III' sun issiiiiiing. i''lal

praked caijs made of light or

rhi'ckcd malcrial are also to he

ri'ciiiiimciided becau.sc the wind

raniiot blow them from your

lii'ad so easily.



Golf shoes differ from other

shoes only in that they have

spikes in the sole and that their

leather is particularly

waterproof. Otherwise, the

same heavy demands can be

made on golf shoes as other

shoes. Almost all manufacturers

of good welted shoes have golf

shoes in their range. They can

also be custom made, of course.

The golfing umbrella

traditionally has a straight

handle instead of a bent one,

and there is a reason for this. It

means that the umbrella can be

folded up and stored in a round

golf bag without getting tangled

up with the clubs.

Golf provides one of the few

opportunities for a gentleman to

wear white shoes.
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The Crocodile
The shirt that Rene Lacoste designed for himself in

1933 was intended to be worn when playing tennis and

golf: "Pour moi, pour jouer au tennis comme au golf,

j'eus un jour I'idee de creer une chemise." His design

became a massive success. By 1939 up to 300,000 shirts

were being produced annually. It quickly took the place

of the long-sleeved overshirt as the clotliing favored by

temiis players. The design was based on the shirt worn

by real polo players. The idea for a shirt like this was in

the air at the time; Lacoste simply had the luck, or

genius, to be the first person to put his stamp on the

idea. The crocodile logo that he had sewn onto his shirts

was intended as protection against imitations. In the

1930s everyone in France still knew why he had chosen

this animal as his symbol. "Le crocodile" was Lacoste s

nickname as a temiis player, and it was as "le crocodile"

that he has made his reputation. The name undoubtedly

did much to make the success of his shirt possible. Rene

Lacoste would certainly not be forgotten today on

account of his sporting triumphs, but his memory will

endure around the world not least thanks to the popular

shirts that bear liis name.

With his I'ellovv players Borotra, ('och(>t, and

Brugnon, Rene Lacoste^ won I lie Davis ('np

for France I'roni 1927 tiirough 1932.

Between 1925 and 1929 he won seven

Grand Slam tournaments. Wimbledon twice,

the US Open tv^dce, and the French Open

three timers.



The Other Polo Shirt
There are a few American classics that, are essential

for a wardrobe in the international style.

Levi's 5013, Bass Weejuns, and

Sperry Topsiders are originals

that we really cannot do without.

The polo shirt is not a nienil)er of

this group. Nevertheless, the pique

shirt by the American designer

Ralph Lauren is a great success around

the world. Many people who buy this polo

shirt probably do not even know tiiat la

diemise Lacoste was there first. The shirt

with the crocodile had already been on the

market for 33 years by \he time Ralph Lauren

founrletl his company. But this may have

added to the latecomer's appeal. In the 1980s

the piciue shirt with the polo-player logo

became the prefen^ed weai' of the young,

aspiring generation, hi Europe it owed much

of its success to the fact that Ralph Lauren

clothes are sold at considerably higher prices

there thai> in the USA. The Ralph Lauren polo

shirt was t herefore positioned in a more exclusive segment of the market

and attracted customers who felt that t he Lacoste brand had bec:ome far

too widely accessible, hi fact, Lacoste suffered a great deal from piracy at

this time, even though the authentic original was still sold at a I'easonable

price that broad sections of the population could afford. In the 1980s a

pique shirt with a Ralph Lauren logo was definitely a greater status

symbol than the Lacoste shirt, which had been ti'easured by the younger

generation's parents and grandparents. But time is on the side of the

original, and the once youthful wearers of the Ralph Lauren shirt are now

getting on a bit themselves. Someone who was 30 in 1985 no longer

contributes to the brand's youthful image. And thanks to the seventies

revival of the 1990s a whole new generation have rediscovered Lacoste

for themselves. Today the choice between the one brand and the other is

more a question of color and cut than anything else. The American shirt

is cut longer and narrower, the French version is shorter and has a

somewhat larger collar. Your preferred style of casual wear is also

important. Someone who has a taste foi' American style will choose Ralph

Lauren, someone who prefers a Mediterranean look will fe(>l mur(>

comfortable with Lacoste. And someone who cannot make up his mind

about anything will just pile up his shirts in the wardrobe so that

sometimes one is on top, sometimes the other.

Wi'f

Of course, the first Lacoste shirt was white because it was designed for

tennis players. Even today there are a number of ti'aditionalists who simply

ignore the enormous selection of colors and insist on the original white shirt.

But even if there are disagreements over the color, therc^ is only one c-hoice as

far as material is concerned. A Lacoste shirt must be made of cotton pique.

Only then will it have the qualities that make it so ideal for sport and

leisurewear. It is bi'eathable, it stretches, and it can absorb plenty of moisture.

Pique shirts do not necessarOy need to be ironed. If they are hung up smooth

after washing they can be worn straight away once they have dried.
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Water

Sports -

the Outfit

The heavy demands of competitive

sailing have created a style of

clothing that has to provide

protection against wind, cold, and

sea water. Pieces of this wardrobe

have been found suitable for

extreme weather conditions on

land. This is why some items of

sailing wear are popular in fields for

which they were never intended,

but in which they nevertheless do

excellent service. For example, the

Henri Lloyd jacket was originally

developed solely for the demands of

yachting, but is now extremely

popular among motor cyclists. Like

the Barbour jacket, it went through

a process of assimilation as it was

accepted by new groups.

By contrast, the less athletic

style of summer sailing in the

comparatively peaceful waters of

the Mediterranean gave rise to a

completely different way of

dressing based on the simple

clothes worn by fishermen. This is a

casual style with a maritime accent

and is not particularly suited to

extreme weather conditions. This

look was pioneered in holiday

resorts on the Cote d'Azur, and is

st ill [perfectly acceptable today with

its classic combinations of blue and

white. No one should worry that this

style of dress is too f:asual, as many

well-known (jfrsonalitics hav(! been

seen wearing it.

Henri Lloyd have been manufacturing

specialist clothing for sailors since 1963.

A completely new market opened up for

this specialist supplier when the brand

was discovered by the wider Italian

public in the 1980s. Today Henri Lloyd's

Marine Technology and Advanced

Marine Technology ranges are

complemented by the H.L. leisure range,

which includes weatherproof jackets in a

maritime style.

i

A blue blazer can be worn quite happily

wlth white pants on a yacht or on the

Promenade des Ariglais in Nice.

It may be best to tone this look dovvni

away from the sea. It all too easily

degenerates into a caricature of itself

and lacking in style.



The pullover from the British Channel

Island of Guernsey is also a good

companion when the seas are rough. It is

better to wear the cotton version in

Mediterranean temperatures.

It is claimed that real sailors are scared

nf water. The same could be said of

• spadiilles, which should never be

illowed to get wet. All the same, in good

\\ eather and nuld temperatures they are

1 )erfectly good footwear for lounging on

1 he deck of a luxuiy yacht or relaxing m a

1 leach cafe.

In bad weather it is better to wear boat

shoes; best of all the classics from Speixy,

which, incidentally, are also veiy popular

with landlubbers.
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Formal Dress
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The Vienna Opera Ball is a good example of a formal occasion at

which tails are the only appropriate dress. Moreover the

gentleman always wears a white bow tie so that he is not

confused with the waiters.
, ,



White or black?
"White tie" or "black tie," tails or tuxedo

- the invitation to a formal occasion

always indicates what the guest is

expected to wear. If it says "white tie,"

"cravate blanche," or "full evening

dress," then tails must be worn. But more

usually you see "black tie," "cravate

noire," or "evening dress," which means

a tuxedo.

"Tuxedo" is in fact an exclusively

North-American term, the name coming

from Tuxedo Park, New York, where the

jacket is said to have been first

introduced in 1886 (for more on this

contentious point see page 325). It is

called a "smoking" in German-speaking

countries and a "dinner jacket" in

England. Though strictly speaking all

three terms denote only the jacket, they

naturally also cover the pants. To add to

the confusion, what the Germans call a

"dinnerjacket" is actually a white tuxedo

(in England a white dinnerjacket).

But let's return to the invitation. The
type of evening dress required is made
quite clear by the color of the bow tie

specified. As a black bow tie is

traditionally worn with a tuxedo, the

indication "black tie" means that this is

the correct form of evening dress to

wear. A white bow tie, conversely, is

worn with tails, so "white tie" indicates

that tails are what you must wear. It must

be said, however, that occasions to which

either tuxedo or tails must be worn are

becoming increasingly rare, so that many
men no longer have any evening clothes

In most countries in the world you

would indeed be overdressed ifyou wore

evening dress to go to a restaurant, the

cinema, or a bar - particularly as formal

clothes no longer necessarily conform to

present-day ideas about how our leisure

time should be spent. But opportunities

to wear a tuxedo do still occur, though

their frequency will depend on the

circles you move in. If you stay at the

Waldorfwhen you visit New York you can

certainly dine in a tuxedo, and in

Europe's best hotels - if in doubt - it is

still the safest choice. In any case nobody

who often wears suits should be afraid of

the tuxedo. That's all it is, after all, just a

suit - though it's only worn in the

evening. Full evening dress is slightly

different. It really is an awe-inspiring

outfit - and at the same time there is no

more elegant way for a man to dress.

This will be confirmed by anybody who
has admired himself in well-fitting tails

with a white bow tie, a wing collar, and

patent shoes. Everyone should have this

pleasure at least once, even if it is just for

a few minutes in front of a dress-rental

company's mirror. Investing in tails only

really makes sense for men whose

profession frequently requires them to

attend official functions. Most wearers of

tails these days are politicians,

ambassadors, and conductors of

orchestras. Even some of these will have

rented their outfits if the occasions for

,

which they are required are rare.

A gentleman's wardrobe should contain both white

and black bow ties. The "black tie" is naturally ~
worn more often.



The Tuxedo

A tuxedo jacket caii be either

single or double breasted and

usually has silk faced peaked

lapels. A shawl collar is an

acceptable alternative. The

color is black or niidnight blue.

The fabric is generally lighter

than that of a suit for day weai',

as it can often be veiy warm at

evening occasions.

The white tuxedo is worn at

open-air evening parties and on

cruises. It is either genuinely

white or ecru, a shade between

natural white and light beige.

The cut and fabric of a white

tuxedo are subject to the same

rules as its black equivalent. It's

veiy stylish to wear an

heirloom.

The pants are black or miflnighl

blue, like the jacket. The

outside seams are embellished

with a plain silk stripe, which is

called a braid. They have no

cuffs, because cuffs are felt to

be informal. The pants worn

with a white tuxerio arr; also

black or inidnight blue, never

white like the jacket.

A tuxedo recjuires a dress shirt,

which is white and has French

cuffs. Sometimes dress shirts

have a fly front . The front often

has vertical or horizontal pleats,

or it is reinforf:ed with cotton

p\qu6. So that the front does not

bulge ufiwarfl when the wearer

sits flfjwn, this trimming shoukl

iKit (•xlciid as far down as I he

w;iislli;iiid



- and What Goes With It Black & White

iniip invitation says "black tic,"

then the bow tie really should

be black. White is out of the

question; the white bow tie is

reserved I'oi- tails. It must !)( the

sort you li(> yourself- see how

on page 8().

A dash of color is enormously

effective with a black tuxedo. A
red silk handkerchief, for

exain])le, looks splendid against

the lilack of the jacket.

A simple white linen

handkerchief is also correct, and

very ai)pealing

The handkerchief in your

pocket should be cotton, white,

and clean. You can use it to dab

away the perspiration if dancing

or (>ating b(>comes too

strenuous - and to come to the

aid of a lady who has nowhere

to put one in her evening gown.

The cuinnierbund covers the

area where the shirt tucks into

the pants. It's an adaptation of

the sash worn round the waist in

India, which in Hindi is called a

"kamarband." It used to have a

little pocket sewn into it, which

is why it is put on with the folds

pointing upward.

The Duke of Windsor - seen above in formal garb, full

evening dress with the obligatory white tie, and below in

tuxedo and black tie - popularized the tuxedo with

shawl collar in the 1920s. The Americans are often

credited with the invention of the tuxedo, and they

themselves seem convinced that this thesis is correct:

the 100th anniversary of the tuxedo was celebrated on

10 October 1986. The American Formalwear Association

even marked the occasion with an advertising campaign

extolling tobacco heir Griswold "Grizzy" Lorillard, w^ho is

supposed to have been the inventor. Wlien he entered

the Tuxedo Club in Tuxedo Park, New York, on 10

October 1886 his evening-dress jacket lacked its

characteristic tails. This date went down in history as

the birthday of the "tuxedo," and in America the name

has been retained in honor of its place of birth. In the

year of the purported jubilee Angus Cundey, managing

director of Henry Poole at No. 15 Savlle Row, merely

remarked discreetly: "We made a short smoking jacket

for the Prince of Wales as earlv as 1865."

As a dress shirt has French

cuffs, cufflinks are essential.

Gold is very appropriate, as are

combinations of gold and black

semiprecious stones. Many

dress shirts fasten with studs,

and these are sometimes

available to match the cuff links.

Black knee-length socks should

be worn with a tuxedo. They

should be in wool or silk,

depending on the weight of the

tuxedo fabric.

What you wear over

the tuxedo depends

on the weather. On

winter days in New

York the Duke of

Windsor used to

favor a fur-lined

overcoat that had

l)een in Ills

wardrobe since the

year 1934.
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White Tie

Tails must be black. The

jacket is always single

breasted - indeed it caniiot

be buttoned up. The facing

lapels are sOk covered, as in

the tuxedo.

Full evening-dress pants have

double braids - two parallel

silk stripes - on the outside

seams. This distinguishes

them from tuxedo pants,

which have only one. Like

tuxedo pants, these never

have cuffs. Since a belt

cannot be worn under the full

evening-dress waistcoat, the

pants are held up by

suspenders, which tend to be

more comfortiiblf; anyway.

The evening waistcoat is in

wliite cotton pique. It has

lapels, and depending on the

cut it can be single or double

breasted.

V ^

The front of the dress shirt

is either pleated or trimmed

with cotton pique. It has a

wing collar and single cuffs

fastening with cuff links.

This classic style seems

destined to last forever.

The wliite silk scarf is worn

only with an overcoat, so the

two are taken off at the same

time. Under no circumstances

should it be tied theatrically

round the neck.



A black top hat, should really

be worn with tails, but the

practice has virtually died

out. You have to take off your

hat when you arrive at a

party in any case, so nobody

would see it but the hat-

check girl and your

companions.

Wliite gloves are not obligatory

on every white-tie occasion;

they need not be worn at a

ball, for example. They may be

appropriate at a state banquet,

and care should be taken on

such occasions to ensure that

etiquette is not breached.

Fred Astaire was among the most famous

wearers of tails; in his movies he wore them

in coimtless dancing scenes. On him tails

certainly looked particularly elegant, but he

wasn't entirely responsible for that - it was

largely due to their cut. The waistband is

cut very high, and the vest - also high - is

covered by the sides of the jacket. This cut

has the effect of elongating the figure,

because the white of the vest does not

divide it into two unflattering halves. Fred

Astaire got this idea from the Prince of

Wales, whose vest had caught his eye. "The

waistcoat did not show below the dress-coat

front. I liked that." Fred found out that

Hawes & Curtis had made this attractive

item, but they declined to make one for him.

He later found more compassion in Savile

Row: Kilgour, French & Stanburj' made him

the evening dress that he wore in the 1935

movie Top Hat.

The bow tie worn with tails is

always in white cotton piqu6. It

must be the sort you tie

yourself - see how on page 86.
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A Jacket for Smoking

A close relative of the tuxedo (which the Germans call

a "smoking," remember) is the true smoking jacket,

which is worn in England to parties in homes and to

country balls. The name denotes its original function:

gentlemen would don their smoking jackets before

withdrawing to the smoking

room for a cigar, and afterwards

they would put their "dinner

jackets" on again. This had the

advantage that the ladies

present were not forced to

endure tobacco fumes, either

directly or from the smoke-

impregnated jackets of the

gentlemen. It used to be

considered unseemly to expose

the female nose to such offense.

In contrast to the black

"dinner jacket," the "smoking

jacket" is made of colored

velvet, generally with a shaw^l

collar. The collar is sometimes

in a contrasting color, for

example black silk. A smoking

jacket is worn with velvet

slippers, embroidered with rural

motifs or the wearer's initials,

sometimes matching the jacket's

color - t^-pically dark green,

dark violet, burgundy, or blue.

The "dinner-jacket" pants, a dress sliirt, and of course a

black bow tie complete the ensemble. There is no doubt

about the pleasing elegance of the outfit, and the

slightly more relaxed feeling that a smoking jacket gives

the wearer.

Available to Rent . .

.

It is understandable these days

that only very few men own a

smoking jacket; they hardly

ever have the opportunity to

wear one. And if you really need

one, you can rent it. Anybody

who has a problematical figure

or is of an unusual size should

seek out the local dress-rental

firm in good time so that the

availability of the required .size

can be checkf-d in fj<;af:f' and

quiet, otherwi.se he may find

him.self on thf; nigtit before th(r

big occasion with nothing to

wear. But what i.s on offer at the

dress-rental firm may not be up

to the requisite standard, and in

this case it is worth considering

buying your own smoking

jacket. When you have one, you

will find more and more

frequent opportunities to wear

it: dinner in a good restaurant, a

theatrical premiere, simply

going to a bar. It is often exactly

right for private fiinctions, as

long as they are held in the

ffvening - though the tuxedo is

compUrlely wrong for a

wedding, in any f:ase, you

should buy a pair of pali-nt

shoes in good tinu>, becau.se

although a jacket can be

rented if necessary, shoes

can't. You should wear them

for a few evenings at home

before going out in them,

otherwise the big event may

ciul with paiiifiil blisters,

making walking (iin'icult and

dancing impossible. As can be

seen on the following r)age,

there are different designs of

.shoe possible for wearing with

tuxedo or smoking jacket. Ii is

imporiaiil for a gcnili'nuin to

choo.se tlic right style for liiiii



The Right Shoes
Opinions differ on the subject of patent shoes.

Traditionalists advocate pumps with sillv bows, not only

with a tuxedo but with full evening dress as well. The

design of pumps goes back to the sixteenth century,

which makes them one of the oldest items in the

gentleman's wardrobe to have survived virtually

unchanged. But this is not a sufficient argument to

induce many men to put them on; a man really does

need a little courage to wear gleaming shoes with silk

bows on. It is nofaux pas to wear patent shoes in the

Oxford design instead. This is certainly correct with a

tuxedo, as Oxford shoes are its contemporary, and there

is not really anything to be said against wearing them

with full evening dress either. As long ago as the 1930s

pumps were widely felt to be an anachronism. In his

famous book. All Creatures Great and Small, the

English writer James Herriot describes an amusing

incident when he was lent a pair of patent pumps by his

future father-in-law. "I ... shrank back when I saw the

shoes. They were a pair of dancing slippers from the

early days of the century, and their cracked patent

leather was topped by wide, black silk bows." James

Herriot's attitude is by no means unusual so choose

Oxfords if in any doubt.

Black (iucci loafers are a \)0]m

international acceptance. In highly traditional surroundings,

however, such extravagance should be eschewed and patent

chosen instead.

Wearing shoes like

these, with silk

bows, with a

tuxedo is a sign of

style - and above all

of courage.

lYaditionallace-u])

shoes are just right

for everybody who

won't wear silk
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Morning Dress
Many people may be unaware that besides Buckingham

Palace, Windsor Castle, Balmoral Castle, her holiday

residence at Sandringham, and 12 parks in London, the

Queen of England also owns a racecourse, at Ascot. The

races held there every year in June are accordingly

known as Royal Ascot. Race-going gentlemen should

wear morning dress, as almost everybody knows, and if

you wish to enter the Royal Enclosure it is obligatory:

the improperly dressed are not admitted. Until quite

recently divorced persons were also refused

admittance. Since 1967, at the behest of the 17th Duke

of Norfolk, ladies have not been admitted in pants suits.

He introduced no restriction on the length of dresses,

however, nor on the size or shape of hats, which are

often a talking point.

•^-/ A _

t-^

Itj

*i

"^^ '±^

'm'

k^ t



T
L

I

Tlic inoniiiig (i)at is black or

gray. At, traditional weddings

only the groom and the bride's

father may wear gray. If in

donbt, black is never wrong.

Basically the morning coat is a

frock coat with the corners cut

away - hence the alternative

English name of "cut-away coat,"

which the Germans adopted and

shortened to "cut." The mornmg

coat is worn only rluring the day.

A pair of gray buckskin gloves

should be worn with morning

dress.

Black Oxfords are the classic

shoes with a morning coat, but

monkstraps and loafers will do.

The morning coat must be

accompanied by a vest, which

may be single or double

breasted. Its color is eithci- light

gray or buff (the more

traditional color) , which can be

described as a yellowish beige.

Less traditional, but very

popular with young men, are

vests in colored silk.

The morning coat is worn with

striped pants, but there is always

somebody determiiied to be

different. There have been

sightings of pants in Prince of

Wales check, houndstooth, and

even Scottish tartans (which

really ought to be reserved for

the Scots). At weddings the

groom and the bride's fatlier may

wear light-gray pants to match

their moniing coats.

Morning dress is often

accompanied these days by a

gray top hat. At most occasions

- weddings, for example - this

is correct, but at funerals it

should be black. Good top hats

are made of silk, and are no

longer easy to come by.

Anybody who lacks an exquisite

and appropriate heirloom must

content himself with a modern

felt creation.

Those inclined to nostalgia

enjoy accompanying a morning

coat with a necktie like this,

recalling the "cravate" of the

nineteenth century. A silver-

gray necktie is less romantic,

but absolutely correct. Colored

ties may also be worn if the

occasion allows. A bow tie,

howevei', is never worn with a

morning coat.

i

Formal Dress 330 :3:31



k4- >

,^-.^'»: ...a



Home Comfort



A Hint of Decadence
America has always held a fascination for Europe. Even

now that everyone has long been aware of the dark side

of the American dream, Europeans still look to America

for inspiration. Television acts as their principal source

of information. International news programs give them

an insight into a society that they previously knew

mainly from TV series and movies. But anybody wishing

to form a picture of America between 1930 and 1960 can

do so with the assistance of art books. Illustrator

Norman Perceval Rockwell's collected works are a real

treasure trove for the study of menswear styles. Take

the cover of the Saturday Evening Post on 16 May

1959, for example. Here we see how the modern

middle-class An^erican male began his Sunday

mornings: reading the paper in his Eames chair,

drinking tea from a Wedgwood porcelain cup, and

smoking a cigarette. But above all, look at his clothes:

they are the most timeless of aU the objects depicted.

What this man is wearing can still be purchased today

in New York, London, Paris, and Barcelona. It is another

example of the fact that to this day countless clothing

styles from the 1930s remain unchanged, and are still

attractive. Indeed, they still have style, which is the

most important thing for a gentleman, whether in public

or in private, when only his family may see him.

Cotton pajamas,

generously cut, are

far more becoming

than tight jersey.

The only better way

to sleep is wearing

nothing at all.

i

A dressing gown or robe and fine

pajamas are so elegant that in principle

you could wear them to fetch the bread

for breakfast. It would certainly give the

baker a shock.

Tiic slippers worn

by Ihi' man in llii-

pKlun- ari'

eloqucnl prool' llial

this item is cnlircly

cajKibli' 111 luuking

cicganl like

ijcn-iilcs slippiTs

liuni ' 'hiucii''., lor

example.

•If





Breakfast with Style
Style is revealed in little things. Like how you dress

when there's nobody to see you. A gentleman's clothing

is not a costume. He wears what he wears because he

likes it. And not in order to impress anybody. The only

external constraint to which he will defer is the

occasion. And the first occasion every morning is

breakfast. Regrettably, fewer and fewer people these

days take the time for this first - and, as many think, the

best - meal of the day. They prefer to stay in bed as long

as possible, then rush off at the last minute - and

breakfast, what with showering and dressing, falls by

the wayside. Of course it takes wUpower and discipline

to set the alarm half an hour earlier. But that half-hour

is a good investment if it is used for a breakfast that is

stylish in every respect. For a meal in the morning

fortifies us for the demands of the hours that lie ahead.

Freshly brewed tea and a Wedgwood or Spode tea

sei-vice, your favorite jam from Fortnum & Mason on a

slice of toast precisely the right shade of brown. A

gentleman may also wsh to take his time reading the

morning newspaper while drinking his second or third

cup of tea. A man who believes he owes it to himself to

go to all this trouble will not profane his frugal but

perfect breakfast by consmning it in a baggy T-sl\irt,

boxer shorts, and rubber bathroom slippers. A man v^ith

style will always keep himself dressed as is appropriate

to greet the woman he loves: in a dressing gown that is

right for the occasion.



You need not abandon all thoughts of elegance at the breakfast

table just because you think a silk dressing gown is overdoing it.

There is as wide a choice of dressing gowns in cotton flannel or

wool as there is of pajan\as.

For many years white terry-toweling bathrobes were a favorite

"souverur" of top-class hotels, and consequently they are now

often available only on request. The Plaza in New York even sells

them in its own souvenir store. White terry-toweling bathrobes

are in fact freely available in the stores, but of course without the

prestigious hotel name.

There is always an aroma of decadence about a silk dressing gown.

It is hard to imagine Hugh Hefner, the legendary publisher of

Playboy, wearing anything else. It used to be customary to receive

persons of equal or inferior status thus attired, and in some

ciuartfTs this tradition is still observer!.

i

The silk dressing gown in regimental colors is a real evergreen in

the range of the famous English Derek Rose brand. It is available

in aU the color combinations found in regimental ties. The

selection of striped robes is just as extensive, and many

Scntlemeii ha\'P a [Ici-ck Rdsc in tlicir wnrdi'nlM'



A Souvenir from the Colonies
What distinguishes pajamas from a nightshirt is the

presence or absence of pants. Aiid, strictly spealdng,

that's exactly what pajamas are: pants. The word is a

corruption of the Persian term "pae jamah," which

means a garment covering the feet or legs. Pajamas are

thus modeled on the pants that used to be worn in India

and the Middle East - by day, that is. British colonialists

adapted them as nightwear and took the new bedroom

fashion back to England with them under the name of

pajamas. Tliis was competition for the nightshirt, but it

was not until after 1930 that pajamas took the lead.

Today the stiffest competition probably comes from the

combination of boxer shorts and T-shirt, and many men
sleep in the raw. Actually there is really no compelling

reason to wear pajamas, though some do. Perhaps

because they provide the opportunity to wear all those

colors that have no place in a classic wardrobe.

Certainly they come in a range of colors and patterns

that can have no place in everyday wear.

Even today occasional devotees

of the nightshirt can be found

here and there. It has a certain

nostalgic value, but its major

drawback is that it never fails to

ride up while you sleep. People

used to be reconunended to

counteract this by wearing sock

garters upside down and

anchoring the nightshirt to them.

Striped pajamas are a specialty

of the Derek Rose brand.

Originally founded in 1925 as H.

H. Winder Ltd., the company

made pajamas which were then

sold under the names of

numerous .Jennyn Street shirt-

makers and department stores

like Harrods and Simpsons.

Sincf; 1 975 thf;se pajamas have

been sold und(;r the "Derek

Hose, Savile Row" brand name,

togf;ther with flressiiij? gowns

and nighitshirts.



Most pajamas are iiuuic ofcollon. They

come ill the same diversity of color and

pattern as shirts. They can hv custom made,

with matching dressing gown anti boxer

shorts if required. All custom shirt-makers

offer this service, for example Chai-vet in

Paris and Hilditch & Key in London.

Silk i)ajamas are extremely comfortable to

w(\ir; th(\v are warm in winter and cool in

summer. .And notiiing is smoother and softer

on the skin than silk, as long as it is of

outstanding quality. Silk pajamas should

thus only be bought from suppliers of the

best cotton pajamas.

.'\nybody who tends to feel cold in bed will be

more interested in woolen pajamas. And

anybody who camiot stand the thought of

new wool next to the skin, but still needs

sometliijig warm, is recommended to

consider Viyella - that blend of cotton and

merino wool familiar to us all from sliirts.

Cotton flannel is a popular fabric for wamier

pajamas with people who dislike wool and

Viyella. These slightly thicker pajamas often

come in cheerful wintiy patterns Mke tartan,

and in colors like cozy burgundy and bottle-

green.
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Home Comfort

In the late nineteenth century the silk dressing gown,

shimmering in all the colors of the rainbow, offered a

remarkable contrast with the dark and serious everyday

clothing of the English gentleman. This colorful indoor

garb doesn't seem to fit in with the overwhelmingly

black wardrobe of the Victorian period. But if you

consider the interiors of the time, you will be struck by

the general preference for an opulence that is abnost

oriental. In our mind's eye we can see Oscar Wilde,

casually reclining on the divan, receiving visitors in a

silk dressing gown.

Not only England was fascinated by the exotic allure

of the East, with all its stereotj^Ded ideas about hookahs,

ladies of the harem, and the Thousand and One Nights.

The continent of Europe was also acquainted with the

phenomenon of exoticism, in fashion as well as in

architecture and the plastic arts. Again and again

nineteenth-century literature, too, fled the rational

modern world to return to themes from the realni of the

crescent moon. In the acclaimed novel Oblomov by

Russian writer Ivan A. Goncharov, the protagonist's silk

dressing gowii plays a central role as a symbol of his

indecision and withdrawal from the world. Ai^d though

the description of the hero in his dressing gown may not

be all that flattering to him, this passage may well be the

best-knowi"! Literary tribute to the garment: "He wore a

robe of Persian sUk, a true oriental robe making not the

slightest concession to Europe, with no tassels, no

velvet, no waist - and very wide and comfortable, so that

Oblomov could wrap it round himself twice. The

sleeves, as unequivocally prescribed by Asiatic fashion,

grew wider and wider from the fingers to the shoulders.

Although this robe had long since lost its original

freshness, and in places replaced its initial natural

gleam by a different sheen, honestly acquired, its fabric

was still sound and its oriental colors were resplendent.

In Oblomov's eyes this robe had a plethora of

inestimable advantages: it was soft and supple, he could

hardly feel it on his body, it complied like an obedient

slave with the tiniest movements he made."

Surely there can be no other passage in world

literature that more effectively urges the reader to

acquire a silk dressing gown than these lines in the first

part of Oblomov. And indeed, how splendid to sit by the

fireside, wi-apped in such a masterpiece of the silk

weaver's art, reading - perhaps a novel, perhaps the

book that you now hold in your hands, from which at

this point we respectfully take our leave.

I
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Looking after your Wardrobe

The Suit

If you want to look after your suit, you have to begin by

handlii^g it with care. This does not mean treating it with

kid gloves. On the contrary, you will only look good in a

suit if you move quite unaffectedly when you wear it.

Careful handling is just a matter of treating a suit with

love and attention. As the product of great

craftsmanship and many hours of work, it has earned a

certain degree of respect. Aiiyone who has seen how

much work goes into a good suit and how long it takes

for a two-dimensional strip of fabric to be shaped into a

piece of clotliing that fits the wearer perfectly will regard

the garment with new eyes. In practice, this means that

the suit should be hung up on a broad, well-shaped

clothes hanger after it has been worn. IdeaUy, the hanger

should be shaped like a pair of shoulders. The hanger

does not need to be made ofwood as long as it is the right

size and fills out the jacket.

The hangers on which suits are hung in shops are

narrow so that more clothes can be fitted onto the rails

and into the display units. In order to prevent the

sensitive shoulder seam from stretcliing out of shape

while the jacket is hung up on these narrow hangers, it

is fixed with white cotton thread, which is removed

after the suit has been purchased. Good hangers can be

bought iri a department store.

Pants should hang on a pants hanger, which clamps

onto the bottom hem so that they are pulled into shape

by their own weight. If you place great store on an

immaculately ironed crease, you can put your pants in

a pants press, or iron your pants by hand. When you do

tliis, always lay a piece of damp, white cotton cloth

between the iron and the material. Otherwise, the suit

will be shiny after it has been ironed.

Do make sure you have emptied the pockets before

you hang up a jacket. After a day in action a suit needs

a day of rest. If it has been worn for several days in

succession, the rest period should be lengthened to

match. Before the suit is hung away it should be given

a quick brush. This should be done witli a clothes brush

made of natural bristle. Clothes brushes are available in

various grades for different typos of material. For-

example, particularly .soft goat's hair brushes ;uv used

for .sensitive cashmere, it is best to buy Knglish luii;.hes,

such as the ones produrcd by (i. IV Kciil <^ Son, You

would be well advised to avoid the stirky rolls tli;il ;irc

supposed to pick up fluff. They leave behind traces of

adhesive on the material, wliich can cause considerable

damage. It is much better to simply remove hairs and

fluff with your fingertips.

Go gently when you brush your suit. Do not pull off

the buttons! The pockets also require careful treatment.

Dirt really builds up in the cuffs of a pair of pants. They

should be emptied and brushed as often as possible. You

should turn your trousers inside out now and then in

order to brush them from the inside. A suit should not

disappear into the wardrobe straight away after it has

been brushed. It is better to let it air for a while in an

open window, on a balcony protected from the rain, or

in a bathroom. Wool fibers need moisture to maintain

their elasticity. A steam bath is just as beneficial to a suit

as a Turkish bath to its owner. Clothes can be steamed

easily in any bathroom. Close all the windows and air

vents, run hot water until steam forms, and then hang

up the suit for a while in the misty atmosphere you have

created. This gets rid of creases and unpleasant odors.

The experts are not in agreement about dry cleaning.

The traditionaUsts of Savile Row say that it is

umiecessary: brushing, airing, and steaming are quite

sufficient, while stains should be treated individually,

others see no danger in dry cleai-iing: the real problems

are associated with how a garment is ironed afterwards.

Anyone who has seen how a suit is treated at the dry

cleaners romul the corner will definitely stick to brushing

and airing. Ironing a suit is a highly skilled task, and

gettii^g a suit ready to be worn with an iron takes a very

long time. Bad ironing can practically destroy a suit. It is

best to ask the leading gent lemen's outfitters in your area

which dry-cleaning company offers the best service.

Custom-made clothes can hv taken to a tailor to l)e

cleaned. He will also send your suit away to be cleaned,

but will get it back unironed, and then iron it to a

professional standard. In any case, if the suit fits well

and the material is of the right weight for lli(> lime of

year, it will not even need to be cleaned. Ailci- all, a suit

liardiv ever conn'S inio dirccl conlart vvilli bare skin.



/^i

A wide clothes hanger is essential to

ensure the shoulders of your jacket stay

the right shape.

w.

Hot steam drives out creases and helps

the material to regain its elasticity. This

trick really does work and is often a good

alternative to ironing.

Tailors and valets have been relying on the

"brush and steam" method to get dirt and

creases out of suits since time

immemorial.

Always give your suit a quick brush aftei-

you have worn it. This will get rid of the

dust of the day, rendering dry cleaning

superfluous.



The Necktie

Neckties are put under quite enough

stress as it is when they are knotted.

This is why they should be spared

any further rough treatment if at all

possible.

A necktie is not a piece of string

round a parcel that you have to pull

with all your might. It should be

knotted and unknotted gently. It is

also better not to wrench your

necktie energetically to one side in

order to remove it from your collar

once it is open. Instead, open the

knot, turn up the collar, and then

take the necktie off over your head.

If your necktie is creased, the

specialists recommend holding it by

the thin end, rolling it round your

fist, and then leaving it to rest

overnight. The next day all the

creases will have disappeared.

Neckties should never be

washed. Stains can be removed as

and when necessary. It is worth

trying out stain remover before you

Shoes

use it on a piece of the material that

will not be seen.

Neckties are as sensitive to dry

cleaning as suits. Poor ironing can

destroy the appearance of valuable,

handmade neckties, which have

njundcd edges that must never be

ironed flat. In any case, as w(,' do not

usually wear the same necktie every

day, cleaning is very rarely

necessary. The best option is to own

many neckties, so that ckianing is

not fjften required.

Eveiyone knows how to clean shoes.

What is not generally known is that

they should never be worn on two

successive days. A pair of shoes

needs at least a day of rest, and if

your lower extremities tend to

generate a lot of moisture, you

should really leave them to air for a

couple of days. Shoes are only

comfortable when they have dried

out completely. Slipping your foot

into a damp, clammy shoe is

unpleasant and also extremely

uncomfortable. What is more, if you

follow tliis general principle you will

automatically double or triple your

shoes' life expectancy.

As has been noted above,

everyone knows how to clean shoes.

This is why we will confine

ourselves to commenting on shoe

creme and wax polish.

Shoe creme is used on fine

leather. Wax polish is equally

suitable for fine and thick leathers.

Shoe cremes are essential for ladies'

shoes. Most men's shoes can bear

wax polish. Just as it is difficult to

spread ice cold butter onto bread,

cold wax polish is difficult to rub

into leather. For this reason shoes

and wax polish should be placed in

the sun for a while before cleaning

in sunmier, and in winter shoes

should be polished in a warm room.

The polish penetrates the leather

more quickly and is easier to brush

up to a shine. Do not forget the

bottom of the sole and tlu^ iiuier

edge of the heel when you ajiply

wax polish or shoe creme.

Otherwise the leather may begin to

crack in these places.

The longer you leave wax iKjIish

on Iciitlicr, t.hccjuickcrt.heslioescan

be [)olislied to a shine with a brush.

This is partJy Ijccausc hrusliing

forc(!S the poli;;li iiilo tlu' pores of

the leather, and partly b(^cause it also

removes superfluous polish from the

surface. The more wax polish has

penetrated into the leather before it

is brushed, the better. When you

have finished brushing you can go

over the shoe quickly with a cloth to

remove the last remains of the

polish, wliich would otherwise end

up smeared onto the bottom hem of

your pants. Shoe creme should not

be left on leather for so long. Many

people have learnt by experience

how quickly it can diy and harden.

When tills happens, it is very difficult

to polish it off.

Shoe trees should be inserted

into your shoes when you have

taken them off. Loafers have to be

stretched more than laced shoes

because loafers are bent more as

the foot rolls forward when you are

walking. Shoe trees do not

necessarily have to be made of

cedarwood. Plain wooden shoe

trees are just as good.

If your shoes get very wet, they

should be stuffed with newspaper

to dry out. Wet shoes should never

be placed directly against a source

of heat. Shoe trees can be inserted

when the shoes are reasonably dry.

There are specialists who

recommend applying wax polish to

shoes while they are still wet.

Against this one might argue that

leather saturated with water is

hardly in a condition to absorb

water-repellent polish. Opinions are

just as divided when it comes to how

shoe trees should be inserted into

shoes. Some say that they should be

put into t h(^ shoes whik^ they arc^ still

vvaiin; oIluM's advise Ihal I lie shoes

should \)v all()W(>(l to ;iir I'ii'st. As a

g(Miei;il iiile, we can only

reeoniniend Ihat shoes should not

be si ret (lied excessively by the shoe

I r'ee :iiid I h.il I he upper should nol

he strelclieil loo uiueh ;il I he heel.



The sole should also be treated occasionally

with shop rrrmr. Otherwise it may dry out

and Ix'coiiic l)iilll(\

Shoe trees are indispensable. Inexpensive

shoe trees are quite suffirient . They should

always be made of wood, which is able to

absorb moisture h'om the leather.

Shoe Repair

Shoe repair could also be discussed

under the heading "after-sales

service." If you live in England or

the USA you can take your shoes to

a shop, which will then send them

back to the factory for repair. There

they will be repaired by

experienced craftsmen using

original materials. All the major

manufacturers of welted shoes offer

this service, but, unfortunately, not

usually for customers outside their

own country, who are left to deal

with the holes in their shoes as best

they can. This means that they take

a pair of shoes that cost the

equivalent of a cheap flight from

Frankfurt to New York to the local

cobbler on the corner, where they

are ruined by amateurish repair

work. There is nothing wrong with

most cobblers, but they should not

be allowed anywhere near welt-

stitched shoes. Unfortunately, the

shoe retailers do not show the least

concern about this problem. Church

& Co. are the only company to offer

a worldwide repair service. Their

shoes can be taken to the nearest

outlet seUing Church's shoes. They

will send them off to England. The

shoes come back two to four

months later and are just as good as

new. This service obviously has its

price, but the repair work is carried

out to perfection. However, shoes

are only accepted if no alterations

have been made to the sole by a

cobbler. The repair of the heel

should be entrusted to a good

master shoemaker, a specialist who

can build shoes himself. Only a

craftsman will repair shoes

expertly. For example, moccasins

with glued or through-stitched soles

cannot be mended at a factory for

reasons connected with their

design. A master shoemaker will

grind dowTi the sole and stick a new

leather sole over it. In this way even

lightweight mocassins can be

mended several times.

At Church's factory' a whole department is

employed in resoling and mending old

shoes. The craftsmen who work there

perform miracles as they make apparently

irreparable shoes look brand new again.



Glossary
A
Adjustable Waistband

A pants waistband with an adjustable device inside it that

can be used to vary the waist measurement. Pants with

an adjustable waistband do not need to be worn with a

belt. Adjustable waistbands are usually found on pants

that are held up by suspenders.

B
Balmoral

In America the Balmoral, sometimes shortened to "Bal,"

is a shoe with closed lacing. The most formal of all

Balmoral shoes, the Oxford, is called the "Balmoral

O.xford" in the USA.

Bedford Cord

A thick woolen material that makes extremely warm,

durable jackets, suits, and pants. It is often used in

shooting wear.

Beefroll

An American loafer.

Belt

A strip of material, usually leather, that is fed through

loops on the waistband and is used to hold pants in

position. It should match the wearer's shoes. Belts

replaced suspenders as the favored means of holding up

suit pants after the Second World War.

Bemberg Rayon

The manufacturer's name for a silk-y material made of

cotton and used as a lining.

Bengal Stripes

Narrow stripes on a wliite shiit, usually dark blue, deep

red, or dark gray. A classic pattern for business shirts.

Bespoke Tailoring

An English term for what Is known In American English

as "custom-Uiloring." One derinition Is: "a garment cut by

an indivkliial, for an Infllvidual, by an Indlviflual."

Blazer

1

.

A dark-blue double-hreasled jacket with two side venls

and gilded brass biilt'dis flhe navy-blue blazer).

2, A «lngle-brc!i.sted clubjacket, usually with sewn ik>i:\«:\m

and brass hull/xis, Tradilionally, (.lubjackeli) were striped

and cjiriie in the colors of a club. T'xlay they are usually

single-breaslxjd versions of the navy-blue blawr.

Blucher

An American-English term for a shoe with open lacing.

The quarters of a Blucher are stitched onto the vamp. The

vamp, the part of the shoe that covers the instep and the

toes, is made of the same piece of leather as the tongue.

Boater

A hard straw liat with a flat crown and round brim.

Boat Shoe

A moccasin with leather laces and a non-skid plastic sole.

The Sperry Topsider is the original boat shoe.

Bowler Hat

A stiff hat developed in the workshops of the legendary

hat makers Lock's, better known in the US as the "derby."

It was commissioned by William Coke, and intended as a

form of headwear for gamekeepers. It was originally

called the "coke hat," and only became known as the

bowler when the company Bowler & Son began

producing the new hat around 18.50. See also Derby.

Braid

A silk stripe along the outer seam of the pants leg. A

single braid is worn with a dinner jacket, a double braid

with tails.

Breeches

An English term for riding pants.

British Warm

A short, sand-colored, double-breasted woolen coat with

leather buttons and epaulettes. Originally a British

military coat.

Budapests

Wingtip shoes. A version of the British brogue developed

m Budapest.

Buffalo Horn

A material used for the buttons of suits and sports

jackets.

Button-down Shirt

A shirt with collar tips buttoned to the breast. The

original version is the button-down shirt vrith a soft-roU

collar made by Brooks Brothers of New York.

c
Canvas

Canva-s is userl in traditional tailoring to give shape lo a

suit jacket. A cusUmu tailor will sew it in by hand, but in

industrial manufacturing it is .stuck in with adhesives.

Canvas that has been fused in stops the material of a

ganneiil falling loosely, reduces (he breatliability of ihe

suit, and is less durable l;han hand paddi'fl canvas

(^aHhmcre

Yarn or weave iiiwU- from tin- line liair lourul under I lie

coarse wiriU-r coal, of the CiUthniere goal

Casual Suit

A suit that is not worn to work in the city, bul for leisure

activities and days in the country. Casual suits are usually

made of rustic woolen cloths in natural shades, often

checked. A casual suit could l)e described as a sports

jacket with matching pants.

Cavalry TVdU

A warm, extremely long-lasting woolen material with a

characteristic diagonal structure. It is mostly used in the

beige and brown pants traditionally worn with sports

jackets and blazers.

Chalk Stripe

A classic pattern used in suit-making, with white- strips

on a gray or blue background. It is often used for double-

breasted suits.

Chesterfield

A city coat with a fly front. Traditionally, a Chesterfield

is single breasted, comes in a gray herringbone pattern,

and has a black velvet collar. The Chesterfield is also

available in blue, black, or beige.

Cheviot

A robust, bift, very coarse, worsted fabric made from the

wool of the Cheviot sheep. A typical material for English

sporting suits.

Club Tie

Originally a necktie in the colors of an English club that

was only available to club members. Today it is used as a

general term for the striped necktie.

Coat

The word used in Savile Row for a sports jacket or the

jacket of a suit

.

Coat-maker

A lailor who specializes in making jackets.

Coke Hat

See bowler hat.

Cordovan

A term for horse leather, a rare and expensive raw

material used in shoemaking. Only the leather from the

hind parts of the horse can be used. One hide supplies two

round pieces of leather, just enough for two or three pairs

of shoes. The best Cordovan shoes are consideretl to be

those made by the North .\merican manufacturer Alden.

Cotton

The most im[)ortant textile conunodity. Cotton is even

more widely used than natural wool. Underclothes,

overshirts, jeans, chinos, and Gabardine raincoats are

lypical garnierils made of cotton.

Covert Coat

A single-breasted coat made of covert cloth, a medium

twill, and reaching as far as the knee. Its typical features

are a fiy front and four simple parallel decorative seams

above Ihe cuffs and along Ihe bolloni hem.

Crombie Coat

A dark-blue single-breasled cily coal willi an open bul I on

facing.

CufT Links

'l\vo identical objects shaped so thai Ihey pass through

I he button holes of the cuff to fasten it . They are secured

ill place with a bar, a chain, or an elasticized ribbon.

CuITh

A relatively recent invention, |i;iiil!; ruffs have only been

worn since the first hall ol llic iiiiieteenlh <eiitur.v.

Originally, pants really were rolled up lo prevent the hem

getling wet or dirty. Today most pants have ruff'; The

panlfiworn wit livery formal clothes, such as 1

1

II' iiioiiiiiig

coal, (iixedo, or tails, are not made with ciifl;. In I'.iili.li

Kiigllsli ciilTs oti trousers are called t iirniip.';



Cutaway Collar

Also generally known as the "spread collar." The tips of

the collar are "spread" far apart on shirts that have

cutaway collars. It is a classic among shirt collars, and is

second only to the broad turndown collar.

Cutter

In English custom tailoring the tailor who advises the

customer, takes his measurements, drafts the pattern on

manila paper, cuts the cloth, and fits tlio suit.

D
Deerstalker

A shooting cap with (.'ar Haps. R is famous as the hat worn

by Sherlock Holmes.

Denim

A blue cotlcjii material used for jeans.

Derby

A term that has never been defined conclusively. It is

commonly understood to mean shoes with open lacing,

but is also the name of a brogue, or wingtip, shoe. In the

US it is also the name for a bowler hat.

Dinner Jacket

An English term lor what is known in the USA as a

tuxedo, and in Germany as a Smoking. In German-

speaking countries Dinnerjar.kel is used to refer to a

while or ivory dimier jacket only.

Donegal TVveed

A coarsely flecked Irish tweed.

Double-breasted Jacket

A jacket with two rows of buttons, usually three pairs.

The two upper buttons are purely decorative. A double-

breasted jacket should always be fastened up when you

are standing. Otherwise, the jacket opens out very wide,

which does not look flattering

Dress Shirt

A sliirt to be worn with a tuxedo or tails. For a tuxedo it

can have either a wing collar or a turndown collar For

tails it has to be a wing collar.

Dress Waistcoat

A white backless vest made of pique and worn with tails.

Dry Cleaning

A cleaning technique using chemicals that dissolve fats and

stains. TYaditionalists reject it outright because it destroys

the natural moisture of the material. They prefer brushing,

airing, and steam ironing. If clothes are to be dry cleaned,

only the best specialists available should do the work.

Duffel Coat

A short, single-breasted hooded coat with horn toggles.

Dusty Madder

A traditional technique for dying silk. It is also used to

describe necktie patterns with a dusty, powdery look that

softens what are, in fact, glowing colors. Dusty Madderand

Heavy Dusty Madder neckties usually have Paisley or

foulard patterns. The most important manufacturers of

Dusty Madder and Heavy Dusty Madder are David Evans,

a company based in England that supply all the major

necktie manufacturers of the world.

E
Elasticized Waistband

The elasticized waistband is typical of pants that are

worn with suspenders. When the wearer is standing, the

pants are held in place and do not get any tighter where

the suspenders are fastened. When he sits dowm, the

pants fit snugly round his stomach. Elasticized

waistbands are also found on pants that can be adjusted

at the side to suit different waist measurements.

Fishtail

The rear part of a pair of pants cut specially for wearing

suspenders. The rear is divided and pulled upwards so

that the vest does not ride up onto the waistband of the

pants when the wearer bends over.

Fitting

In modern custom-made tailoring three fitting sessions

are usual and sufficient to make sure the necessary

adjustments are made before a garment can be fmished.

Trying on ready-to-wear garments is not fitting because

the clothes are already finished.

Flannel

The word comes from the Welsh gtvalen, and means an

object made of wool. The soft, smooth feel of flannel is

created by a special manufacturing process, in which the

wool is fulled until it turns felty. A pair of pants made of

gray flannel can be worn with a sports jacket, or a shirt

and pulkivcr

Four-in-hand

A simi>lc necktie knot named after an English club 1 hat

existed in the early nineteenth century.

French Cuff

Known in England as the "double cuff" French cuffs are

worn on traditional men's shirts and fastened with cuff

links. A French cuff is the perfect way to finish off a

sleeve, and looks particularly good worn with a suit or

sports jacket.

G
Gabardine

A waterproof, wind-resistant cotton weave with a

characteristic diagonal structure, A British patent was

taken out in 1879 by Thomas Burberry, who retained the

exclusive manufacturing rights for the material until

1917. Gabardine is the material used in the raincoats

made by Burberry and other manufacturers.

Galoshes

Rubber overshoes that protect the shoe and foot against

wet and cold, and prevent the wearer's feet skidding.

Gingham Check

A fine checked material used in shirts. The word derives

from the Malayan word ging-gang, which means

"striped."

Glencheck

See "Prince of Wales Check."

Guernsey

island in the English Channel, home of the pullover of the

same name that was originally worn there by fishermen.

A popular and extremely hard-wearing pullover for

leisure activities.

H
Hacking Jacket

A riding jacket. The name derives from the verb "to

hack," meaning to ride. Its typical features are its close-

cut, high waist, long rear vent, and slanted flapped

pockets. The hacking jacket is one of the precursors of

the modern sports jacket.

Harris IWeed

One of the most famous varieties of tweed. Only tweed

woven on the Outer Hebrides is allowed to bear this

much sought-after label. It comes in various vivid colors

and is particularly suited to robust sports jackets.

Herringbone

A type of diagonal weave, in which the yarn is woven into

a diagonal structure. In order to create the characteristic

herringbone effect, the direction ofthe weaving is changed

at set intervals to create a zigzag pattern. Herringbone is

used to make light and heavy fabrics. Fine gray

herringbone fabrics are made into business suits, while

heavy herringbone tweeds are used for sports jackets.

Homburg

A hat with a stiff, curved brim. It was discovered by King

Edward VII in the German spa town of Homburg. The

Homburg is now the most formal hat after the top hat and

comes in black, gray-blue, and dark or light gray.

Horsehair

Canvas with horsehair is used to reinforce and shape a

suit, usually at the breast and lapels.

Houndstooth

A casual pattern in two colors for woolen fabrics. A

popular choice for sports jackets and coats.

House Check

A checked pattern that is only used by one brand and

serves to identify their products. It is often used as a

lining material. The most famous house check is the

Burberry check.

House Style

Stylistic features that identify very different garments as

the work of particular custom tailors. There is, for

example, no mistaking the soft, rather shapeless jackets

made by the Savile Row tailors Anderson & Sheppard.

Jerrayn Street

A street near Piccadilly Circus that links Regent Street

with St. James's Street, the home of the most famous

shirt-makers in the world. "Jermjm Street" sums up the

style and origins of the English tradition of shirt-making.

Well-knowm names on Jermyn Street include Turnbull &

Asser, Harvie & Hudson, Hilditch & Key, New &
Lingwood, T M. Lewin & Sons, and Thomas Pink.

K
Kipper Necktie

The famous wide necktie of the late 1960s and 1970s,

supposedly named after Michael Fish. Kipper is the name

ofa smoked fish, usually a herring. Fish is claimed to have

introduced this necktie style into England when he

worked at the shirt makers Turnbull & Asser.
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Last

A simplified model of the human foot made according to

average dimensions and used in the manufacture of

ready-to-wear shoes. The shoe is built up around the last

.

The wooden handmade lasts used for custom-made

shoes reproduce the mtique dimensions of the

customer's feet.

Lining

A layer of material usually made of cotton or silk on the

inside of a garment. The lining covers the padding of a

jacket, prevents sweat staining the outer material, and

ensures that the garment glides elegantly over the

wearer's other clothes. Most half-lined summer jackets

are lined at the shoulders to give as good a fit as possible.

Pants are usually lined as far down as the knees.

Sometimes the lining even reaches the calves if the pants

are made of ver>' coarse woolen material. The lilting of a

durable custom-made suit can be renewed after several

years if it is torn.

Loden

A fulled, napped woolen weave that is relatively

waterproof and windproof, and not easily damaged by

bushes, branches, and thorns. Loden is a typical material

from the Alpine region. The green loden coat is regarded

as an international classic - even thougli it has strong

European associations.

M
Macintosh

Also shortened to "mac." A raincoat named after the

inventor of India-rubber cloth, Charles Macintosh. In

1822 he invented a special, waterproof material made of

two layers of cotton with a layer of rubber in between.

Originally "Macintosh" was a brand name, but later it

became the generic term for waterproof raincoats.

Made-to-measure

A compromise between ready-to-wear clothing and

custom tailoring. This is really a contradiction in terms,

since ready-to-wear clothes are made following average

dimensions and not "custom-made" for individual

requirements. In order to make a garment that looks as

though it has been custom made, the customer selects

one pattern that fits him particularly well from a number

of ready-to-wear designs. The manufacturer then uses

this pattern to make a single garment using the

customer's measurements for the sleeve, leg, and waist.

Many people confuse made-to-measure clothes with the

products of real custom tailoring because it is possible to

select the material used in both types of product.

Madras Check

A check pattern that originates in India and is used for

light cotton fabrics. A popular pattern for casual shirts.

sports jackets, and golfing pants.

Master Tailor

Anyone can call himself a master tailor. The term

originally meant a tailor who had finished his training.

Today it refers trj the best, most experienced tailor

working for a gentlemen's outfitters, but is often used

purely in order to impress customers. The owner or

manager of a tailors' finn is known as the "guv'nor," and

addressed by his first name, preceded with "Mister."

Someone who asks for Robert Gieve at Gicves & H.wkes

will hear the call go out for "Mister Robert."

Merino Wool

The tightly curled hair of the Merino sheep is the finest

wool in the world. It is used in many suit fabrics. The

main countiy producing Merino wool is Australia.

Moccasin

Originally the footwear worn by the North .American

Indians. Today it is the term for a shoe made by pulling

the leather upper onto a last from below. Gucci loafers

and boat shoes are types of moccasin.

Mohair

A shiny, extremely crease-resistant fabric made from the

wool of the .Angora goat. Ideal for tuxedos and summer

suits.

Moleskin

Soft, warm cotton cloth in a satin weave, a favorite

material for casual pants in England.

Monkstrap

A shoe that is not laced, but fastened with a buckle.

Morning Coat

A coat worn on special occasions. It is also popularly

known as the "cutaway coat."

Mufti

A word borrowed from Arabic and the term for the

clothes worn by off-duty soldiers, officers in part icular

Mufti is often equated with the traditional English style

of clothing that is kept alive in Savile Row.

N
Necktie

Alongside the suit, shirt, and shoes, the most important

element of the formal outfit. More than any other piece

of clothing, a necktie is a sign of respect for western

social norms. It has been widely worn in its current form

since about 1925

Norfolk Jacket

A tweed jacket with three or four buttons, a bolt or half-

bell
,
|)leats for ease of movement, and roomy bellows

pockets for bullets and provisions. It is regarded .ls a

precursor of the sports jacket. It was first worn in the

nineteenth (enlur>' on the estates owned by the Duke of

Norfolk

Ostrich Leather

The skin of the ostrich. It has a unique texture and is

popular for small leather goods, such as wallets and

straps for wTistwatches. It is also used to make shoes.

Oxford

1. .A fabric that makes soft, but hard-wearing, shirts. It is

made by weaving together dyed and undyed cotton

.vams. Oxford weaves always look rather less refined and

formal than batiste or poplin. The material is often used

in the Brooks Brothers shirt.

2. The most formal men's shoe, with closed lacing and

imdecorated toe caps. Black Oxfords are the traditional

shoe worn with a pinstripe suit, or a morning coat at state

functions, weddings, and funerals. Browii Oxfords are

worn with sports suits.

Pajamas

A suit of niglit clothes with a generously cut pair of pants.

The word jp derived from the Persian expression pae

jamah, meaning "foot W'ear" or "trousers." In the coloiii;il

era the British imported these comfortable pants from India

and the Middle East. They did not seem suitable for wear

timing the day, but proved ideal for restful nights asleep.

Penny Loafers

In the 1950s students at the Ivy League universities

would place a penny imder the strap of their loafers to

bring themselves good luck. The Bass Weejun is regarded

as the original of this style of shoe. It has remained

practically unchanged since its introduction onto the

market in the 1930s.

Pigskin

A naturally grainy leather made from the skin of wild pigs

and used traditionally for making gloves.

Pinstripe

A woolen fabric with thin white stripes on a dark, usually

gray or dark-blue, background. The traditional suit worn

in the City of London is made of blue pinstripe.

Plus Fours

A particularly voluminous vaiiely of knickerbockers, so

called because 4 inches are added to the knee length to

create the overhang. (The famous Duke of Windsor

claimed to wear "plus twenty-fours.") These pants are

still often worn with a casual tweed suit, when shooting,

for example, but only in Great Britain



Polo Shirt

A short-sleeved sport shirt made of cotton pique. It was

designed by the French tennis player Rene Lacoste in

1933 lor his own use, as he explained: "Pour rnoi, pour

jouer au tennis, coinme au golf, j'eus un jour I'idee de

creer une chemise." His design was a massive success. By

1930 as many as 300,000 shirts were being made each

year. Today the Lacoste shirt is an international leisure

classic.

Poplin

A cotton weave made with fine warp yarn and a thicker

filling. The filling is responsible for the character of the

material. If is often user! in shirts.

Prince of Wales Check

Known in (lerman-spoaking countries as Glciichcck. A

colored overchock, usually of blue or red stripes, on a

background of (ilen Urquhart plaid. Patterns of this type

were d<->sigiu'd for ni h lOiiglish huidlonls who settled in

Scotland and had no clan larlaii of their own. Their

employees wore these fantasy tartans, which were called

"district chec-ks." The Glen Urqiihart plaid beloiified to

the estates of the ('ountess of Seafield. This rdfnist

patterned material is ideal for school, work, and tiavel.

In England it is used for casual suits.

Pump

Flat men's shoe, often with a black bow. Traditionally,

they arc wiirn with tails, and sometimes with a tuxedo.

R
Raglan Sleeve

Oil a coat with fiaglan sleeves the sleeve and the shoulder

ai(^ made from one piece of cloth. The Raglan sleeve was

named after Lord Raglan, a commander during the

Cniiieaii War (1853-1856), and is typical of raincoats.

There are one-piece and two-piece Raglan sleeves. The

one-piece Raglan sleeve lies flatter on the shoulder, and

is used, for exam|ile. in the Moorland jacket by Barbour.

Ready-to-wear

Clotiies that are not cut following individual

measurements, but for a notional average figure. The

advantage of ready-to-wear clothing is that it can be used

straightway. Its disadvantages are the limited choice of

cuts and materials available in any one season, the fact

that it is pure chance whether the garment fits, and,

most of all, the poor standards of tailoring.

Regimental Tie

A necktie in the colors of an English regiment that is

worn with civilian clothes. Today it is a general term for

the striped necktie.

Saddle Shoe

A traditional American shoe with closed lacing. The

quarters are made of a single piece of leather laid over the

instep like a saddle. The saddle is usually different in

color from the rest of the upper leather. The saddle shoe

has not so far become popular outside North America.

Savile Row

A street in London's Mayfair, the home of the most

famous men's tailors in the world, and a synonym for the

English suit. The most respected addresses are Henry

Poole at No. 15; H. Hmitsman at No. 11; Anderson &

Sheppard at No. 30; Kilgour, French & Stanbury at No. 8;

and Gieves & Hawkes at No. 1. There is a multitude of

other excellent companies in Savile Row and the

surromiding streets.

School Tie

A necktie in the colors of a school or an institution of

higher education. In English-speaking countries it is

worn by pupils and old boys as a sign of loyalty to their

place of education. A famous example is the Old Etonian

necktie.

Sea Island Cotton

The most expensive of the cotton materials used in shirt-

making. This material has a particularly silky feel because

it is woven from a higher number of yams than poplin.

While poplin has about 100 yarns per inch (40 per cm),

Sea Island cotton has 140 (56).

Silk

A fine material traditionally made into neckties, shirts,

suits, and pajamas. It is also used as a lining material or

yarn in men's tailoring. It is obtained from the cocoons of

various types of silkworm, such as Bornbyx mori, which

feeds off mulberry leaves.

Shetland Wool

Wool from the Shetland Islands off Scotland. A popular

material for rustic pullovers, often in a cable knit. Also a

flecked carded fabric used in casual suits, sports jackets,

and coats.

Shoe TVee

A piece of wood shaped like a foot that is inserted into

the shoe to fill it out when it is not being worn. It serves

to keep the leather in shape and absorb moisture.

Single-breasted Jacket

A jacket with a single button facing and two or three

buttons. If the jacket has two buttons, only the upper

button is fastened. If the jacket has three buttons, the

middle button, the upper pair, or all three can be

fastened.

Slip-on

A raincoat with Raglan sleeves, a fly front, and small

lapels, usually made of gabardine.

Sports Jacket

A single-breastedjacket, usually checked, that is not part

of a suit. It is a descendant of the English hacking jacket

and the Norfolk jacket, and is often made of tweed,

though versions for town wear may be of cashmere or

other woolen materials. It is not to be confused with the

lilazer (see above).

Suit

A suit consists of a jacket, a pair of trousers, and a vest

of the same material. Its precursor was a combination of

a frock coat or morning coat, vest, and trousers all made

of different-colored materials. After the First World War

the suit became accepted as the normal clothing for a

man at the office and on important occasions.

Super 100

Light, crease-resistant natural wool that keeps its shape

and is used to make summer clothes.

Suspenders

Known as "braces" in England. Shoulder straps that are

used to hold up pants. They make the figure look taller

and keep the pants in the right position.

T
Tailcoat

A black tailcoat worn with a white bow tie is the classic

evening wear for celebrations and special occasions. It is

worn if the invitation specifies "white tie," "cravate

blanche," or "groBer Gesellschaftsanzug."

Tartan

A massive variety of check patterns that were used by the

Scottish clans for identification purposes. Today a

general term for all kinds of checked patterns in

traditional Scottish colors.

Tassel Loafer

A loafer on which the shoe laces are fed once roimd the

shoe through a series of eyes or a "tunnel," and then tied

in a bow on the instep. The ends of the laces are

decorated with leather tassels. The original tassel loafer

is the one made by .Alden.

Tattersall Check Shirt

A casual shirt with mesh check of dark brown, green,

burgundy, blue, or black stripes on a cream or light beige

background. This pattern is named after the horse

market run by a man called Richard Tattersall, where the

horse blankets were decorated with this very check. The

Tattersall check shirt is often worn with a sports jacket.

Ticket Pocket

A small extra pocket over the right pocket of a jacket.

Most often fomid on sports jackets.

Top Hat

The most formal of all the hats. It is now only worn with a

morning coat at functions during the day, or with a tailcoat

in the evening, but is no longer obligatory. One variation is

the collapsible top hat, the cfmpeau claqve, as it is known,

w liicli can be folded flat for transport and storage.

TVench Coat

A belted, double-breasted gabardine coat first worn by

British troops during the Boer War (1895-1902). Pieces

of equipment were attached to the epaulettes and the D-

shape metal ring on the belt, which still serve as

reminders of the garment's military past.
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TVilby

A narrow-brimmed fell hal with a hat band. The brow7i

trilby is the typical hat worn by English people (and

anglophiles) interested in horses.

THmmer

In English custom tailoring the trimmer selects all the

additional features of a suit, such as the buttons,

padding, thread, and lining materials. If a customer

expresses no particular wishes, the trimmer decides on

these important details. Yoimg tailors train their feel for

style by working as trimmers.

Trouser-maker

A tailur who specializes in sewing trousers.

V

TXirnups

See Cuffs.

TYixedo

Often shortened to "Tux." This is the American term for

the dinner jacket. It supposedly commemorates a

historical event that took place on 10 October 1886,

when Griswold "Grizzy" Lorillard, an American tobacco

heir, appeared at the Tuxedo Club in Tuxedo Park, New

York, wearing a tailcoat without taUs.

IWeed

A woolen fabric from the British Isles, generally from

Scotland. It is woven from woolen yarns of several

different colors. The name is probably a corruption of the

Scots word Iweel, which means "twill."

Vest

A common men's garment since the seventeenth century,

the vest was originally a component of the suit as it

developed at the end of the nineteenth century. Since the

Second World War it has not been a compulsory part of

the suit.

Vest-maker

A tailor who specializes in making vests.

Vicuna

The very expensive inner hair of a humpless South

American camel related to the llama. Hairs that have

been left, hanging in bushes are gathered by hand. This is

exceedingly expensive and .yields are very low. Many

Iieople see a suit or coat made of vicuna as the epitome

of luxury.

Viyella

A warin sliirt material invented in 1890 by Henry Ernest

Hollins. It consists of 55 percent Merino wool and 45

percent long-staple cotton. Viyella is used above all for

making Tattersall check shirts.

w
Waist Pleats

Pleats inserted imder the waistband make pants look

fuller at the front and hide the bulges caused by the

contents of the pockets. One classic pants style has two

waist pleats on each side of the pants, one that merges

into the leg crease, another between this and the side

pocket.

Waxed Jacket

A cotton jacket impregnated vrith wax for protection

against the rain. The most famous waxed jacket is the

one made by Barbour

Whipcord

A flecked woolen fabric that makes hard-wearing casual

suits and pants to go with sports jackets.

Windsor Knot

The necktie knot supposedly worn by the Duke of

Windsor, though experts keep trying to prove that the

abdicated king wore a four-in-hand knot that only had so

much volume because his neckties were thickly padded.

The Windsor knot is stU) the best knot to use if you are

wearing a shirt with a cutaway collar However, the

slimmer, slightly asymmetrical four-in-hand usually looks

better

Wingtip

The curved toe cap of a man's shoe. A shoe with a wingtip

is called a brogue.
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Index
Pages with detailed entries on

subject are in bold.

A
Aaltsz, Tony 19

accessories 220-279

Ackermann, Myron 102, 109

Acqua di Parma 22

'action-n\an' sweater 295

Adenauer, Konrad 138, 223

adjustable waistband 140, 143,

352

aftershave 15

Agnelli, Gianni 35, 65, 227

Alden (firm) 65, 116, 153, 154,

155, 158, 163, 178, 179, 181

Allen.Woody 127, 214, 267

Allen-Edmonds (firm) 153, 154,

158

Altman&Co.,B. (firm) 111

Anderson & Sheppard (firm)

94, 101, 104

Angelo (firm) 109

angling, see fishing

Anne, Princess 201

aran sweater 291 , 295

Armani 113

Armstrong, Neil 228

Asprey (firm) 256

Astaire, Fred 37, 133, 214, 327

Audemars Piguet (firm) 228,

229

B
Babers (finn) 171. 177

Badge & Button Company

(firm) 149

Balmoral Oxfords 158, 348

bandanna 72

Barbera (firm) 128, 297

Barbour (firm) 201

Barbour jacket 200-203. 305

Barbour, John 201

baseball cap 213

Bass (firm) 65, 154, 162

BassWeejuns 162,317

bathrobe

see also dressing gown 337

Battistoni (fimi) 109

Baume & Mercier ffirm) 228,

229

Baum(>, William 228

Bausch fe Lorrib Cnrm) 268, 269

bf;ard care 2

1

bfiarf I stylos 2t)

Hffifordcord 125,305,348

beefroUloafer 162, 348

Belcher, James 72

belt 96, 144-145, 349

Belvest (firm) 109

Bemberg rayon/silk 129, 348

Benetton, Luciano 267

Bengal stripes 348

Bennett, Tony 37, 113

beret 213

Berluti (firm) 157

Bernhard, Prince of the

Netherlands 18

biU clip 225

bill pocket 225

Billings & Edmonds (firm) 104

blazer 146-149, 318, 348

Blucher 160, 161, 179,348

Bliicher, Gebhard Leberecht

160

boat shoes 163, 186, 319, 348

boater 212, 348

Bogart, Humphrey 37

Boothby, Sir Brooke 277

boots305, 308, 312, 313

Borotra, Jean 316

Borsalino 213

bow tie 85, 86,325,327

Bowler & Son (firm) 211, 348

bowler hat 210-211, 213, 348

Box, Joseph 169

boxcloth 142, 143

boxer shorts 42, 44

Braun (firm) 19

breeches 348

Breguet (firm) 228, 229

Breguet, Abraham-Louis 228

Breitling (firm) 228, 229

briefcase 250-251

Brigg & Sons 264

Brigg, see Swaine, Adency.

Brioni (finn), 109, 110-113, 128

British warm 195, 348

brogue 158, 159, 160, 161, 165,

181

Brooks Brothers (firm) 65, 1 16,

127,142,143,179, 182,214,297

Brooks Brothers shirt 65

Brooks, John 65

BrowTi, Davies & Co. (firm) 50

Brugnon, Jacques 316

Brummell, George Bryan 72

Bruii, Henrik 45

brushes,

see hairbrush(!S; clothes

brushes

iiudaitests 159, 165,348

burialo horn 348

I'.iirberry, Thomas 198

Burbcrrys ffirm) 198

I'.urlin^'.loii niriii) 187

Burton, Richard 113

Bush, George 80

button-down shirt 64, 65, 249,

297

buttonhole 96

buttons 51, 96, 123, 129, 149

C
Cagney, James 213

Calcani, Armando 110

camelhair cloth 189

canvas 101, 129,348

Caraceni (firm) 109

Caraceni, Domenico 109

Cardoso, Lopez 18

care of clothes 57, 68-69, 344-

347

Carre, John le 130

Carreras, Jose Joaquin 236

Cart:ier (firm) 228, 229, 233, 237

cashmere 348

jacket 128, 314

necktie 75, 76

production 284

scarf 278, 279

suit 114, 115

cavalry tvidll 130, 131, 148, 195,

348

chalkstripes 97, 189, 348

chambray 64, 65

Chameau, Le (firm) 305

Charles II, King of Great Britain

72

Charies, Prince of Wales 35, 53,

94,104, 143,201,209

Charvet (firm) 74, 339

Cheaney & Sons, Joseph (firm)

153, 154, 167, 170

checks 189, 314, 348, 350

see also gingham; house check;

Prince of Wales check;

shepherd's check

chest hair 37

Chester Barrie (fimi) 102-103,

141

Chesterfield (coat) 194, 348

Cheviot 125, 189,348

chinos 65, 134, 149

Church, Thomas 171

Church's (firm) 153, 154, 155,

159, 162, KiO, 17IM71, 175

Churchill, Iian(lol|)ii 237

Churcliill, Win.ston 84, 183,215,

228, 237

Cifonelli (firm) 109

cigar 242-245

cigarette 23()-237

cigarelle case 222, 237

cigar'iir Ii)',liicr222, 237

Claplon, I'.ni- 104

CJlc-vcrly, George (firm) 165

clothes brush 344, 345

clothes hanger 344, 345

club jacket 146

club necktie 72, 73, 348

coat 192-199, 304

coat maker 92, 100,348

Cochel. Henri 316

Coggin, John 95

Coke, William 211

ColaceUo, Bob 137

collar, see shirt collar

college scarf 279

CoUischon, David 252

Collischon, Lesley 252

Comfort, John (firm) 79

Comiery, Sean 36, 75, 104

Cooper (firm) 46

» Cooper, Gary 113, 139

Cordings of Piccadilly (firm)

107, 148, 205, 247, 304, 306-307

cordovan 178-179, 348

corduroy 125, 130, 131, 148, 189

cotton 348

manufacture 54-55

pique shirt 317

pajamas 339

shirts 56

suits 114-115

sweaters 291

wadding 101

court shoes 349

covert cloth 125, 189

covert coat 195, 307. 348

cravat 87

Craven, Earl of 236

credit card holder 225

cricket sweater 294

Crockett & Jones (firm) 153,

154, 170, 171

Crockett, John (firm) 305

Crombiecoat 194,348

cuff links 248-249, 325,350

cummtM'bund 325

('und(\v, .-^ngus 95, 325

custom-made

hats 213

.shiris 62-63

shoes 156-157

sporisjackets 128-129

suits8(), 92-93, 9}>- 103, HI

tailoring 102,348

cutaway collar 52, 53, ()7, 83, 348

CnllcrAitJrossCfirm) 269

Culler, Graham 269

cutter 92, 99 101,348

I)

D'Avcii/.;! ( linn ) 101)

|);ill, S;ilv;idni :;0



Davis, John 95

deerstalker 349

Dege & Sons, J. (firm) 94

Delia Valle, Diego 22, 184, 185

Delon, Alain 214

denim 349

Derbys 1(K), 1()1, lf)5, 349

detachal)l{> collar >3

Dietrich, Marlene 23, 104

Dior, Christian 22

Disney, Colonel 252

diver's watch 231

doglo()thJ25, 349

Donegal tweed 124,349

double cuffs 249, 350

double-breasted coat 9(3, 352

Douglas, Michael 143, 185

Drake, Michael J. 75, 278

Drake's (firm) 74,80

dress handkerchief 270-275,

325

dressing gown 334, 336, 337,

341

(lryclc>aning344,347, 351

duffel coat 199, :M9

Dunhili (firm) 237, 238

Dupnnt (linn) 237

Dusty Madder 349

E
Eau de Hermes 22

eau de toilette 15,22-23

Eau Sauvage 22

Edinburgh, Duke of, see Philip,

Prince

Edmonds, Colin 104

Edward VII, King of Great

Britain and Ireland 105, 139, 212

Edward VIII, King of Great

Britain and Northern Ireland,

see Windsor, Duke of

Einstein, Albert 35

electric shaver 14, 18-19

Elizabeth I, Queen of England

238, 288

Emanuele Filiberto, Prince of

Savoy 20

equestrianism 302-303, 308-311

espadrillesl83,319

Evans, David (firm) 349

evening dress 323

Extract of Limes (eau de

toilette) 22

fabrics

see also individual fabrics 56,

58,97, 114, 117, 124-125

Fair Isle pullover 105

Fay (firm) 183

fedora 212

felt 101, 123

Filofax 252-253

finger nails, care of 39

fish tail 349

fishing 302-33, 312-313

fitting 348

see also custom-made

flannel 117, 120, 130, 131, 133,

146,148, 189,349

flask 246-247

fleur de lys sweater 295

Florsheim (firm) 154

Fonda, Henry 113

F<''onticoli, Nazareno 1 10, 1 1

1

Foster & Son (firm) 157

fountain pen 222

foui- in hand knot 82, 83, 349

Fox, Samuel 263, 265

li'agi'ance notes 24

h'agrances 22-25

Fremont, Vincent 137

french cuffs 249, 350

Friday shirt 65

Frisch, Max 192

frock coat 331

G
gabardme 197,198,349

Gable, Clark 113

Galliano, John 214

galloon 326, 349

galoshes 185, 349

gentlemen's outfitters,see

individual firms; Jermyn Street;

Savile Row

George VI, King of Great Britain

and Northern Ireland 224

Gidden, W. & H. (firm) 308

Gieve, Robert 96, 350

Gieves & Hawkes (firm) 74, 98-

101, 147,195,290,351

gingham 349

Giorgio of Beverly Hills (eau de

toilette) 23

glasses 266-269

glen check 97, 105

gloves 276-277, 327, 331

Godley, Robert 75

golf 314-315

Goodyear, Charles 171

Gorbachev, Mikhail 80

Gravati (firm) 154

Green, Edward (firm) 153, 154,

171

Grey Flannel (eau de toilette) 23

Gross, Tony 269

Gucci (firm) 154, 164, 165,329

Ciuerlain (firm) 23

Guernsey pullover 288-289,

319, 349

Guylas, Stephen 205

H
Hackett (firm) 140, 171

hackingjacket309,349

hair brush 38

hair-care products 30-31

hairstyles 34-35, 208-209

hairwashing 32-33

Halston (designer) 14, 22

HamUton (firm) 228, 229

handkerchief, see dress

handkerchief

Hanway, Jonas 263

Harai (firm) 154, 157

Hardy, Oliver 211

Harris, D. R. (firm) 30

Harris tweed 124, 349

Harrods 338

Hame & Hudson (firm) (il

hats 208-217, 310-311, 312,

314

see also iiulividual styles

Hawes & Curtis (firm) 82, 96,

104, 327

Hayward, Douglas 104

Hefner, Hugh 337

Henungway, Ernest 20

Hepburn, Audrey 133

Hermes (firm) 7(i, 77, 83, 273,

308

Hermes, Emile-Charles 77

Hermes, Thieny 77

herringbone 117, 124, 125, 194,

349

herringbone twill 56

Herriot, James 64, 329

Hetherington, John 212

Heuer, Edouard 228

Hilditch & Key (firm) 61, 74

Hill, Charles (firm) 74

Hockney, David 35

HoUiday & Brown (firm) 74

homburghat212,349

hopsack 146

horsehair 101, 123, 129, 351

Horween (firm) 169, 178, 179

Honvitz, Alexandre 18

houndstooth 125, 349

house check 349

house style 349

Hughes, Fred 137

Hunter wellies 305

hunting 201, 302-303, 304-305

Huntsman & Sons (firin) 93, 94,

103,308

Hurd, Douglas 267

huskyjacket205,305,308

International Watch Co 228, 229

ironing 68-69, 344

J
jacket, see blazer; club jacket;

evening dress; fishing; golf;

husky jacket; knitted garments;

morning coat; packing a

suitcase; quilted jacket; riding;

sailing; sheepskin jacket;

smoking jacket; sports jacket;

suit; tails; waxed jacket

Jaeger-Le-Coultre (firm) 229

Jagger, Bianca 1 04

Jagger, Mick 1 04

Jaime, Don 20

jeans 134, 136-137, 149, 189

Jermyn Street 59-61, 350

jeweh-y 232-233

Jockey (briefs) 42, 44, 46-47

John, Elton 37, 104

Johns & Pegg (firm) 104

Johnson, Herbert (firm) 213

Johnson, Philip 267

K
Kent & Sons, G.B. (finn) 38

Kent, John 96

key holder 222

Kilgour, French & Stanbury

(firm) 95, 327

King, Lany 142

kipper necktie 82, 350

Kiton (firm) 104, 109, 128, 141,

297

Klemann, Benjamin 157

knitwear 282-297

Knize (firm) 23

Knize Ten (eau de toilette) 23

Kohl, Helmut 80

Lacoste (firm) 316-317

Lacoste, Rene 316

Lagerfeld, Karl 35

Lange & Sbhne, A. (firm) 228,

229

Lange, Ferdinand Adolph 228

Langsdorf, Jesse 72

lap robe 261, 351

last 175, 350

Lauren, Ralph 22, 64, 116, 141,

171, 182,297,317

lavender 25

leather 144, 168-169, 178-179,

277

Levi's 65, 136, 149,297,317

Lewin, T M. (firm) 60

Lewin, Thomas Mayes 60
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Liebeneiner, Wolfgang 182

Lincoln, Abraham 116

Lindbergh, Charles 228

linen 114, 115,271

lining 79, 123, 129,141,349

Lloyd, Henri (firm) 205, 318

loafer 162-164, 165, 179, 181,

184-185, 186, 189, 329, 331

Lobb, John (firm) 153, 155,

156-157, 165, 171, 173

Lock & Co. (firm) 211, 310

loden 196, 303, 304,350

Loewy, Raymond 19

Longines (firm) 228, 229

Lorillard, Griswold 325

Lotusse (firm) 153, 155

Limisden, Sir Harry 134

M
Macclesfield tie 72

macintosh 197, 350

Macintosh, Charles 197

MacNee, Patrick 210

Madras check 314, 350

Major, Dimi 104

manicure 39

Mami, Thomas 208, 234, 261

Marie-Antoinette, Queen of

France 228

Marinella (firm) 80-81

MarineUa, Eugenio 80

Marinella, Maurizio 80

Marlboro 236-237

Mary 1, Queen of England 288

Mary, Queen of Scots 288

master tailor 350

Mastroianni, Marcello 278

Matema, Georg (firm) 157

McCartney, Paul 104

Menkes, Suzy 82

Mercier, Paul 228

merino wool 133, 284, 350

Michael, Dr. George 38

Michael, Prince, of Kent 82

Missoni (firm) 296-297

Missoni, Angela 297

Missoni, Octavio 296, 297

Missoni, Rosita 296, 297

Mitterand, Frangois 80

mixture of patterns 274-275

mobile phone 222

moccasins 154, 162, 163, 165,

350

mohair 114, 115,284,350

moleskin 130, 131,350

money 224-225

infjnkstra[) shof!S 166, 331 , 350

Morit(;/,f!molo, i>iica fli 22

MorM.j?ornf:ry, HenianI i>aw 1 99

Mofjre, fif)ger 104

Moresclu (firm) 154

morning coat 209, 331 , 348

morning dress 330-331

Morris, Philip 236, 237

mufti 350

N
nailhead 97, 189

Napoleon Bonaparte 228

neckcloth 72, 85, 331

necktie 66, 72-87, 148,

274-275,313,331,350

black 323, 324-325

business 81

buying 74

care of 347

Hermes 77, 148

history of 72, 85

knitted 75

making 79, 81

Marinella 80

striped 73

tying 82-83

see also bow tie; cravat;

individual firms; neckcloth

necktie knots 82-83

Nelson, Albert 101

Nelson, Horatio 288

New & Lingwood (firm) 60

Nicky (firm) 75

Nicoletto, Aldo 109

nightslurt 338

Niven, David 20

Norfolkjacketl20,350

Norman & HiU (firm) 252

Nutter, Tommy 104

Ogilvy, David 239

Omega (firm) 228, 229

O'Neil, Peter 99

open (cutthroat) razor 14, 17

ostrich leather 351

overshirt 50-69

Oxford cloth 56, 65, 350

Oxford shoes 158, 159, 163,

165,331,350

I)acking a suitcase 258-259

l'ac:o R{ibanne pour Homme 23

pajamas 334. 338-339, 351

Panama hal 216-217,314

pants 120, 130-141, 148-149

see also evening dre.ss; golf;

jeans; riding; sailing; shorls;

suit; tails; trouscr makers etc

Paonfr, Giro 109

Partriflge, .lolin dirnij 205

i'atek I'tiilipprflirirO 228,229

patent shoes 329

penny loafers 162, 179, 351

Pepita 124

perfumer 24

perfumes 22-25

Philip, Prince 96, 104, 201

Philips (firm) 18-19

PhiUshave 18

Piaget (fii-m) 228

Picasso, Pablo 215, 237

pigskin 351

Pink, Thomas (firm) 61

pinpoint 56

pinstripes 97, 189,350

pipes 238-241

pleated-front trousers 46,

138-139,140,141,348

plus fours 351

pocket flask 246-247

pocketknife 222, 307

Poco briefs 44

Poitier, Sidney 113

Polo (eau de toilette) 22

polo coat 196

polo shirt 314, 316-317, 351

Poole & Co., Henry (firm) 95

poplin 56, 351

pork-pie hat 214

portfolio 251

Prince of Wales check 97, 105,

117, 189,351

profiled soles 184

pure wool

blazer 146

necktie 75

suit 114, 115

trousers 131

see also knitted garments

purse 225

R
Rabanne, Paco 23

Radermacher, Heinz-Josef 62

Raft, George 213

Raglan sleeve 197, 351

Raleigh, Sir Waiter 235, 238

Ray Ban 2(58, 269

ready-to-wear gantients 93,

111,350

Reagan, Ronald 53

RegenI (linn) 102

regimenlal n('(kti(> 73, 351

Reiter, Ludwig (firm) 153, 155

ribbed twill 5()

riding mac 197,309

riding, see e()uestriani.sni

Rockwell, Norman Perceval 334

Roden, Gerogr- 95

Rogers /t Go. (ririii) 94

Rolex (firm) 228, 229

Rose, Derek (firm) 337, 338

Rosetti, Fratelli (firm) 154

Rothmans, Louis 236

Roudnitska, Edmond 23

Rubinstein, Arthur 228

saddle shoes 182, 351

sailing 318-319

Saint Laurent, Yves 237

Samsonite (firm) 256

Santos 110

Savile Row 92-95, 96, 99, 102-

103, 104, 128, 351

Savini, Gaetano 110, 111

Scalfaro, Oscar Luigi 80

scarf 278-279, 326

school neckties 73, 351

Schweitzer, Albert 20

Scurr, Grace 252

Sea Island cotton 56, 351

Seafield, Countess of 97

Sebago (firm) 154, 162

seersucker 117

Segal, Fred 136

Sellers, Peter 113, 316

serge 146

seven-fold tie 76

shaving 14-21

shaving brush 14, 17

shaving cream 14

shepherd's check 124

Shetland wool 291, 351

shirt coUar 50, 51, 52-53, 66-67

shirts, care of 57, 68-69

shirts, see nightshirt; overshirt;

poloshirt, smoking jacket;

tailcoat; underwear

shoe trees 347, 351

shoes: 152-203, 305, 308, 315,

319,329,331,334

buckled 166

buying 152-155

care 346-347

lace-u]) 158-161, 181, 182,

189

manufaelure 165, 172-177

repair 346

see also bools; individual

firms; individual models

shorls 135

.shoulders 96, 128

Shway(l(>r, .lesse 256

silk 351

cravat 87

necktie 75, 76

origins of 78

pajamas 339

prodiK tion 2H4-2H5

shirt 5r)



suit 114, 115

Simenon, Georges 238

Simpson (firm) 338

Sinatra, Franlc 37, 113, 143, 214

Sinclair, Anthony 104

single-breasted coat 349

slip-oncoat 197, 351

slippers 183, 334

Smith & Son, James (firm) 263

Smith, Peter 99

smokii\g 235

see also cigar; cigarette; pipe

smoking jacket 323, 324-325,

328, 329

socks 186-187, 325

soft roU collar 52, 53, 65, 249

Sperry Topsiders 319

sport 300-319

see also individual sports

sports jacket 120-129, 351

spread collar (cutaway collar)

52, 53

Stokowski, Leopold 255

Strauss, Levi 136

straw hat 212

suede shoes 180-181

suit 90-117, 348

care of 344-345

casual 351

double-breasted 96, 352

English 96, 108

history 91

in general 90-91

Italian 108

summer 115

see also individual fabrics,

individual firms; made to

measure; morning dress;

packing a suitcase; SavUe

Row; tails; tuxedo

suitcases 251, 254-259

Super 100 (wool) 114,351

suspenders 96, 116, 138, 139,

140, 142-143, 349

Swaine, Adeney, Brigg & Sons

(firm) 251, 263, 264-265

sweater, see individual models;

knitwear

Swiss batiste 56

T
tab coUar 52, 53

TAG Heuer (firm) 228, 229

taDcoat 209, 323, 326-327, 329,

349

tailor 92, 93, 95, 102, 350

Tailors, Tobias (firm) 74, 95

tartan 352

tassel loafers 162, 163, 179, 352

TattersaU check 56, 64, 75, 352

Tattersall, Richard 64

Telerie Spadari (firm) 58

Thurston, Albert (firm) 143

Tibbett (firm) 194

ticket pocket 348

Timberland 154

tobacco processing 235

Tod's, J. R (firm) 154, 184-185,

297

top hat 209, 212, 327, 331, 352

toupee 36-37

trench coat 198, 352

Tricker's (firm) 153, 154, 167,

170, 171,183,305

trilby hat 209,212,310-311,

352

trimmer 352

trouser maker 92, 100, 352

trousers, see pants

Trumper's (firm) 22, 30, 33

Tumi (firm) 256

TurnbuU & Asser (firm) 53, 58,

60,74, 104, 196

turndown collar 52, 53

tuxedo 323, 324-325, 328, 329,

349, 352

tweed

caps 213, 312

fabrics 75, 124-125, 352

hats 212, 312

jackets 120, 126-127, 128,

205,311

suits 96, 106-107,304,311

u
umbrella 262-265, 313, 315

underwear 42-47

V
Vass, Laszlo 157

vest 203, 285,308,312,326,

331, 352

vest maker 92, 100,352

vetiver 23

Victoria, Queen of Great Britain

and Ireland 147

vicuna 284, 352

ViUemin, Jean Nicot 235

Vitucci, Angelo 109

Viyella 56, 339, 352

Vuitton, Georges 254

Vuitton, Louis (firm) 250, 254-

255, 256

w
Wagner, Robert 113

waistband

adjustable 140, 143, 352

elasticized 349

waist-pleat trousers 46, 138-

139, 140, 141,348

walking cane 260

wallet 222, 225

Warhol, Andy 37, 42, 1 16, 137

watch 226-231

see also individual

manufacturers

Watson, Teddy 96, 104

waxed jacket 200-203, 352

Wayne, John 113

Weatherill, Bernard 95

Wellington, Duke of 228

Welsh & Jeffries (firm) 104

Weston, J. B. (firm) 154

wet shaving 17

whipcord 352

Wilde, Oscar 341

Wildsmith (firm) 154

Wilkinson & Sons (firm) 94

windcheater 314

Windsor knot 83

Windsor, Duke of 53, 82, 97,

105, 143, 239, 304, 306, 325, 352

wingtips 158, 161, 179,348

Wolfe, Tom 50, 53

wool

blazer 146

coat 194-196

knitwear 282-297

necktie 75

pants 133

scarf 279

suit 114, 115

see also cashmere; flannel;

merino wool; mohair; pure new

wool; worsted

worsted 97, 125, 128, 146, 288

Wright of Derby, Joseph 277

Y
Young, Terence 104

z
Zola, EmUe 16

Index 3561357







Picture Credits
The overwhelming majority of the Ulustrations, not listed here

individually, are new photographs by Giinter Beer Other pictures

were kindly provided or created by the foUowing:

ro. = row, col. = column, c. = center, ri. = right, 1. = left, t. = top,

b. = bottom

© Action Press, Hamburg, p. 20 c.col.b., p. 214 l.t. (photo: Holland),

ri.t.,p. 282, p. 3221.b.;

© Alden Shoe Company, Middleborough, p. 169, p. 178.;

© Archiv fiir Kunst und Geschichte, Berlin, p. 20, l.col.t. (photo: Paul

Almasy), p. 35 l.col.t, p. 55 b., p. 135 ri., p. 138 (photo: AP), p. 179 1.

(photo Paul Almasy), p. 182 b. (photo: Ursula Litzmann), p. 199 ri.t.,

p. 223 (photo: Gill, Riet/AP), p. 234 (photo: Ernest E. Gottlieb), p.

243 background (photo: Erich Salomon);

© Archiv Pfeiffer-Belli, Munich, p. 229 except 2. col. from 1., 2. from b.;

© Asprey, London, p. 256 ri.t.;

© Barbour & Sons, Simonside, p. 201 ri.b., p. 203 c.col., ri.coL, p. 312

ri.col.t.;

© Bass & Co., Melton Mowbray, p. 162 l.t.;

© Bavaria Bildagentur, Munich, p. 285 (photo: Buchliolz), p. 303 ri.

(photo: Images);

© Achim Bednorz, Cologne, p. 25 background;

© Justin Bird, London, p. 246, p. 324 ri.;

© Braun AG, Kronberg im Taunus, p. 13, p. 19;

© Brioni, Rome, p. 110, p. Ill, p. 112, p. 113 ri.b., Lb.;

© Camera Press Ltd., London, p. 84 background;

© Cartier, Paris, p. 225 c.col.t., p. 229 2.col. from 1., 2 from b., p. 233

2. from t., 3. from t., p. 237 c.col.b., ri.col.b.;

© Cheany & Sons, Northamptonshire, p. 167 b.;

© Church & Co., Northampton, p. 159 b., p. 171 l.t., ri.b.;

© Cordings of Piccadilly, London, p. 64 background, p. 106, p. 304 1.,

p. 306 1., p. 308 t.ro.;

© Culver Pictures Inc., New York, p. 214 c.b.;

© Curtis Publishing Company, Indianapolis, p. 335;

© Deutsches WoUforschungsinstitut, Aachen, p. 285, ri.b.;

© Filmarchiv Siegfried Tesche, Garbsen, p. 226 l.t.;

© Astrid Fischer-Leitl, Munich, p. 109, p. 284, p. 288 ri.;

© Fotografie Elsner/Schulzki, Bergi.sch Gladbach, pp. 124/125

background, pp. 144/145, p. 153, p. 188, p. 220, p. 232, p. 233 ri.b., p.

236 1., pp. 268/269, pp. 276/277 background;

© GAMMA/StudioX, Paris, p. 127 ri. (photo Allen/Liason), p. 142 t.

(photo: Georges Mcrillon, p. 201 ri.t. (photo: De Keerle), p. 209

(photo: Jayne Fijicher), p. 227, p. 239 ri.t., p. 241 ri.col. (photos: J.-

M. Turpin);

© Greve Schoenfabriek, Wa;ilwijk, j). 164 background (photos: Piet

Pulles), p. 165;

© Helga Lade Fotoagentur, Frankfurt am Main, p. 10 ri.t. (photo:

Pictures), l.b. (photo: Dass), ri.b. (photo: Willi Arand), p. 24 (photo:

BAV), p. 25 ri.t. (photo: Simone), p. 27 (photo: MRW), p. 37 ri.col.

(photo: \iii\ju-r Binder), p. 54 baf:kground (photo: BAV), p. 226

background (jjhoto: J. M. Voss), p. 288 (i)hoto: Bernd Wonskc), p.

302 c. (photo: Ege), pp. 314/315 background (photo: BAV), pp.

318/319 background;

© lir;riri-Lloyd, Manchester, p. 205 h., [). 318 l.t.;

© Karin HfiKrnann, Dortmund, jjp. 286/287 background;

© Horse K. Hounri, London, [>. 310 l.b. (()lK)to: iJavid Mill(;r), ri.b.

(photo: 'i'nivor Mef;ks), \>. 31 1 ba<:kground (jjlioto: Trevor M(!(!ks, p.

382 b.;

© IFA-Bilderteam, Dusseldorf, p. 312 l.t., (photo: Aberhani);

© Impress, Munich, p. 121, p. 216 l.t.;

© Lock, London, p. 216 l.b.;

© John Comfort, London, p. 71;

© Kent & Sons, Hertfordshire, p. 38 l.t., c.b.;

© laif, Cologne, p. 78 (photo: Gemot Huber), p. 245 ri.t. (photo:

Conrad Piepenburg), p. 245 c. (photo: Anna Neumann);

© Lewdn & Sons, London, p. 248 background, ri.b.;

© Marinella, Naples, p. 80, p. 81 l.t., c.t., ri.t, c.L, c.c, c.ri.;

© Marion Schweitzer, Munich, p. 104 ri.t. (photo: Rex Features), p.

105 1. (photo: Rex Features), p. 224 (photo: Tom Hustler), p. 327 ri.t.;

© Mauritius - Visa Image, Frankfurt, p. 204 background;

© Missoni, Sumirago (Varese), p. 296, p. 297 1.;

© Moviestore Collection, London, p. 210 background, l.b.;

© National Tnist Photographic Library, London, p. 9 (photo: Andreas

von Einsiedel), p. 72 t. (photo: Andreas von Einsiedel);

© Ogilvy & Mather, New York, p. 239 l.t. (photo: Multimedia

Publications);

© Anton Perich, Katonah, p. 104 c, p. 137;

© Philips, Eindhoven, p. 18;

© Private collection, Milan, p. 230;

© Quadrillion Publishing, Godalming, p. 21 1 ri.t., p. 300, p. 302 1.' p.

309ri.,p. 311ri.b.,p. 330;

© Bemhard Roetzel, Cologne, p. 31 ri.t., p. 72 1., p. 76 1., p. 157 1., p. 170;

© Sipa Press, Paris, p. 20 l.col.b., c.col.t. (photo: Sipa Icono), ri.col.t.

(photo: Dalmas), ri.col.b. (photo: Roussier), p. 35 l.col.b., c.col.,

ri.col., p. 36 l.t. (photo: Baumann), p. 37 l.col.t. (photo: Jeamieau),

I.e. (photo: Rudling), l.b. (photo: Fred Prouser), c.col.t., c.c. (photo:

Bebert), c.b. (photo: Rickerby), p. 43, p. 53 ri.t., ri.b. (photo: Patrick

Faico), p. 54 l.b. (photo: Yli Sipa Icono), p. 65 1. (photo: Dossier), p.

104 b. (photo: Stevens/Villard, p. 113 c.t. (photo: Lee Celano), ri.t.

(photo: Rickerby), p. 214 ri.b., l.b., p. 215 l.t., l.b. (photo: Clergue),

p. 237 c.t. (photo: Clergue), ri.t. (photo: Alexandra Boulat), p. 238

l.b., p. 267 ri.t. (photo: Trippett), ri.b. (photo: Matel), c.t. (photo:

Chan), c.b. (photo: Kessler), p. 297 ri. (photo: SAMA), p. 315 ri.

(photo: Tavernier), p. 316 t. (photo: Baumann), pp. 318/319

background (photo: hi), p. 325 ri.t., ri.b.;

© Tate Gallery, London, p. 227 ri.b.;

© Rupert Tenison, London, p. 58, p. 59, p. 75 l.t., ri.b., p. 84 ri.t., p.

90, p. 92 1., ri.b., p. 96, p. 98, p. 107, p. 194 ri., p. 195 1., p. 196 1., p.

200, p. 250 ri.t., p. 262, p. 263, p. 264 ri.b., p. 290, p. 294 t., p. 328 t.,

p. 331 c.b., p. 340, p. 345 background, p. 351 b.;

© The Hulton Getty Picture Collection, London, p. 132, (jjhoto: Bert

Hardy);

© The Ronald Grant Archive, London, [>. 64 c, p. 278 c;

© Tod's, Milan, p. 184, p. 185 t.;

©Tony Stone BildcTwcltcn, Munich, p. 82 rib. (photo: Doug

McKenzie),p. 139 t.;

© Tumi, Middlesex NJ, [). 256 ri.t., c.b.;

© Ullstein Bii(ierdi(>nst, Beriin, p. 105 ri.t. (photo: Cam(>ra Press),

ri.b. (photo: (;aiiK;ra Press);

© Georg Valerius, (Jologne, p. 65 c, pp 15-1/I5r), p. 157 except I ,, j).

168, p. 172, p. 174, p. 179 b., pp I HO/I « I l.arkgroiind, pp lil'1/2'15

background;

© VOLMA Wirkwanii, lice hingcn, p. 47 ri.t., ri.b.;

© Vuitton, Paris, p. 21, \ ii h
,
p|). 254/255, p. 256 c.t., (). 257, |). 261

;

©VelloSiiori, (Jolognc, p 317 1.
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